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Read “Progressive, Yes, Sir,” in this issue 








OCTOBER 11TH, 1917 
VOLUME 100 NUMBER 15 


HILE mother is running the machine 
out of the garage the doors are 
locked securely open by STANLEY 
GARAGE DOOR HOLDERS No. 1774. No 
chance for a brisk Fall breeze to swing the 
door a crashing against the car. A pull 
on the chain by the youngest of the family 
-asily shuts the door. 


STANLEY 


is the necessary equipment for every mod- 
ern garage. 


STANLEY Garage Hardware is made by the oldest 
and largest manufacturers of wrought steel hard- 
ware in the world and is designed especially for 
garage use. . 

STANLEY Hinges and Butts make certain that the 
doors will swing easily and will stay weather tight. 


STANLEY Bolts fasten the doors shut securely. 


STANLEY Latches and Pulls are well proportioned, 
strong, and convenient to operate. 

STANLEY Garage Hardware is well known; it has 
a splendid reputation and is in demand. 


TODAY write for booklet ‘‘Selling More 
STANLEY Garage Hardware.”’ 
It’s profitable reading! 


New Britain, Conn., U.S. A. 
New York Chicago 
100 Lafayette Street 73 East Lake Street 


For additional information on Garage Hardware 
see page 91 of this issue 
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Tests prove Thermoid Brake Lining’s 
efficiency 
Test No. 1 —Showing that Thermoid is 


impervious to moisture 


















Thermoid made good— 
woven brake lining failed 
Te 


st No. 2—Im a 


ersion test 





The biggest book ever published 
on brake lining 


The story of America’s greatest brake lining success and the profit 


opportunity it offers every dealer. 


Thermoid Brake Lining is America’s great- 
est brake lining success. 


Practically all leading cars and axles use it. 


Practically all leading dealers sell it. 


Thousands of motorists everywhere specify 
it by name when they have their brakes 
relined. 


This book tells why. It contains twenty- 
four pages of facts about brake lining and 
brake lining merchandising that you ought 
to know. 


It explains the three exclusive features of 
Thermoid Brake Lining that make it so 
exceptionally efficient; it describes the great 


h.-€ FIM o 


TT DRAULIC COMPREs¢e: 


On O y/4am = 1,7V 00 Sm Se en 
and ‘‘Thermoid Garden Hose’’ 





Makers of ‘‘Thermoid Tires’’ 


Write today for a free copy 


Thermoid advertising campaign that is 
educating America’s millions of car owners. 


It is altogether the biggest book about 
brake lining and the only one of its kind 
ever published. It describes the biggest 
moneymaking opportunity ever offered you 
in any brake lining. 


Write now for a copy—a card will do. 


Thermoid Rubber Company 


Factory and Main Office: Trenton, N. J. 





Branches: 
New York Chicago San Francisco Indianapolis 
Detroit Los Angeles Philadelphia 
Pittsburgh Boston London Paris 
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Which Will You Do? 


Sit Tight or Go With 
the Crowd ? 


You can't do both. If you “‘sit tight’’ and fail to grasp 
the helping hand that the Winchester Repeating Arms 
Company is extending to thousands of dealers in order to 
aid them in increasing their sales, you are missing one of 
the biggest opportunities ever presented to the progres- 
sive hardware dealer. 





But if you “go with the crowd,” the thousands who 
push Winchester goods, you will not only find yourselves 
in the company of the most enthusiastic gun dealers in the 
world, but your sales in this line will materially increase 


and you will thank your lucky stars that you saw this 





advertisement. ' 
The greatest advertising campaign ever inaugurated 
in the gun and ammunition business is now in full swing. 
Come out and join us in this great drive. Fall shooting is 
| here. Thousands of Winchester rifles and shotguns will | 


be purchased within the next few weeks, and you want 
your share of this business. Just send to The Winchester 
Repeating Arms Company, New Haven, Conn., Dept. 





A-1-1 for our plan to bring customers into your store. 


WINCHESTER 


‘‘The Easiest Guns in the World to Sell’”’ 
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THE GENUINE WALWORTH STILLSON WRENCH 


THE 


UNDISPUTED WORLD'S CHAMPION 


a 








THE 


PARMELEE BRASS 
PIPE WRENCH 





| PERFECT FOR 


_ BRASS PIPE AND 
| COIL WORK 





THE WALWORTH CRAFTSMAN 


WALCO ADJUSTABLE HEX WRENCH 


FOR 


HANDLING HEXS WITHOUT DAMAGE 


Ci = 





WALWORTH MAKES THEM ALL 


WALWORTH MFG. CO. 


BOSTON 
New York Branch: Chicago Branch: 
19-21 Cliff St. 218-220 No. Desplaines St. 
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IN FACE OF BAR 





STEEL SHELL HANOLE, 
INTERNALLY SUPPORTED 


—_ 
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Simplified 
Wrench 
Construction 


We cannot emphasize too strongly the importance of making 
a screw wrench simple in construction. Simplicity is the funda- 
mental feature of Coes Wrench design. 

The cut used to illustrate a Coes Steel-Handle Wrench dissected 
shows that only 6 parts are used in its entire construction. These 
parts are all solid steel. Both jaw and bar are hardened to resist 
wear. So is the ball race and ball. 

Particular attention is called to the fact that the jaw and screw 
are each “one piece parts.” Unlike some wrenches the jaw is not 
made of a casting—a few rivets, and a bar—used to cover up 
mechanical faults. The screw is one piece—no moving dowel and 
hidden spring used in the Coes. 

This wrench has the stamina in it to back up its claim for 
strength—30% more strength than any wrench made for similar 
duty. 

Most wrench users seek this extra strength in buying. Why? 
They know the Coes Company has never promised anything it 
could not “perform.” 


Coes Wrench Company 


ESTABLISHED 1841 IN 


WORCESTER, MASS. 


J.C. McCARTY & CO. J.H. GRAHAM & CO. 
29 Murray Street, New York 


113 Chambers Street, New York 
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The Stewart Handy Worker 


FOR THE FARM, SHOP, GARAGE AND HOME 















The 
Six- In-One 
Tool 


Comprises a two- 


. 
Weight: 
85 pounds net. 
100 pounds 

boxed. 

peed drill press, 
grinding outfit 
powerful vise and 
pipe vise, heavy 
anvil, metal cutter 


Price: 


Complete with 
all tools, grind- 
ing wheel and 
attach ments 


and a sturdy three- 
peed machine with 


clamp spindle for prcetntang 
attaching and oper 
ating emery wheels 
scratch brushes, s .00 
buffing wheels, et« 

f. o. b. 

* 
Chicago 














GRINDING , is POWERFUL VISE 
Tool and knife sharpening; axe, scythe and sickle grind- Vise jaws are 4 inches wide and faced wi 1 
ing; grinding necessary in auto and farm implement ? coak oe to 4% inches and are operated caghe | a ad 


repairing, etc 








PIPE VISE 


DRILLING 
Square shank drills fit into a socket in upper spindle. Work The all-steel pipe vise is of special design and very 
is fed to the drill by turning hand wheel as illustrated. strong. 


The Stewart Handy Worker is one of the most useful and best selling 
devices we have ever placed on the market. The field for its sale is almost unlimited 
and dealers that stock and display the Handy Worker are well repaid in profits. 


Chicago Flexible Shaft Company 


606 North La Salle Street, Chicago, U. S. A. New York Branch: 16 and 18 Reade St. 
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“The Store of 


Reliable Merchandise” 
isa good slogan provided the goods back it up. 


The modern merchant in any line, even if he 
doesn’t use slogans, strives to impress the 
buying public with the fact that his is a store 
of reliable goods. 


Those of your customers who are mechanical 
workers can be easily and quickly convinced 
that your store is the place to trade when 
they know you sell 


Brown & Sharpe 
Tools 


These world-known and world-endorsed machinists’ 
tools have been protecting apprentices, machinists and 
toolmakers against error for half a century. 


Catalog 27, listing our thousand varieties of 
machinists’ tools, sent on request. 


Brown & Sharpe Mfg. Co. 
PROVIDENCE, R. I., U.S. A. 


A stock of our tools is carried at our Chicago Office and Store, 


626-630 Washington Blvd., Chicago, Ill. 








*“There’s a big 
demand for 
machinists’ tools 
in general and 


B & S Tools 


in particular’’ 








a a 
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How about the 
“Handy man about the house”? 


Almost every home can use and really needs tools of some 
kind, and this is a field which many dealers neglect to cultivate. 
But in many of these homes are potential amateur mechanics 
who would, if assisted and encouraged, develop into regular 
purchasers of not only a variety of tools, but also other hard- 
ware. Almost every man has some mechanical ability, and we 
all like to see the results of our own skill. All that lots of 
them need is a start. Cultivate this field. 


Encourage the “home-mechanic”’ in your newspaper adver- 
tising and window displays. Show good samples of home- 
made cabinet work. Suggest it in various ways that your local 
conditions offer and you will have opened up a field of large 


possibilities. 


Sell them only high grade tools. Enquire what kind of 
work they intend doing and give them the particular style suit- 
able for that work. Many a customer has been lost because 
a clerk was not sufficiently interested in the customer's needs. 
For instance, no better saw is made than the DISSTON, but a 
6 point hand saw is not suitable for cabinet work in hard wood. 
The amateur is consequently discouraged at the outset. See that 
he has the right quality and type of tools at the start and his 
enthusiasm will bring him back to add to his kit and equip. 


ment as his skill and requirements expand. 


A fine foundation is a set of 


DISSTON SAWS 


Other Disston tools are of the same high standard 


Henry Disston & Sons, Inc. 
Philadelphia, U. S. A. 
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An Enviable 


Position 

t 

The enviable position gained 

by Voss Bros. Mfg. Co. dur 

ing the past 20 vears as the 

foremost manufacturer of 

Washing Machines, is due to 

the Quality, Efficiency and 

Popularity of “\Voss” Wash 

ers. The Vacuum Washer 

shown below is one of their Saaee AN 
latest proven successes and Fn ety 


is gaining in popularity each Ray 


day. 


UUURANEAVECOLUANODEURDODNDAU NEAT EEAD EDTA RCCACD CATAL Os 


Write and ask for our cata- 
log No. 12. DO IT NOW, 
as the supply is limited. 


Voss Bros. Mfg. Co 
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They Lost 


their Heads- 
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Because They Were Not 
Grand Crossing Rivets 


Grand Crossing rivets keep their heads— 
they can be relied on in times of stress. 


How do we build such good quality into 


them? 


First. 
STEEL PLANT. 


Naturally, our effort, throughout 
the process of making this Rivet Steel 
for ourselves, is to produce a metal 
that is tougher than ordinary, coupled 
with a high tensile strength. 


And, obviously, it is to our advan- 
tage to see to it that the highest pos- 
sible degree of uniformity is main- 
tained. 


Second. By employing expert rivet 
experience, and 


equipping our plant with the most 


makers of long 


modern rivet heading machines. 


(grand Crossing Rivets are the best 


INTERSTATE IRON & STEEL COMPANY 


By making our own Rivet Steel in OUR OWN 





rivets that can be made—regardless 
of price. They have high shearing re- 
sistance, high tensile strength and 
“do not lose their heads in emer- 


gencies.” 


Made in various shapes and fin- 
ishes, and in sizes up to ™% inch, for 
different requirements. Black, gal- 
vanized, tinned and copper plated 


rivets, wheel rivets, barrel rivets, 
copper rivets, hame rivets, trunk 
rivets, belt rivets and many other 
kinds. But wherever used, they are 


a big factor of safety, worth many 
times their cost. 





Successor to GRAND CROSSING TACK CO.) 


GRAND CROSSING WORKS 





GRAND CROSSING, ILLINOIS 
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Trimo 
Pipe 
Wrench 





| TRIMO 
TOOLS 


SUPERIOR 
QUALITY 


so ee ee 


Their 


Strength, Durability 
and Economy 








Have Made Them 


World-Renowned 





Made By 


Trnmont Mfg. Company | Trimo 


55-71 Amory Street Pipe 
ROXBURY (BOSTON), MASS. Cutter 





Send for Catalog No. 133 | 
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The Imprint of 
File Quality — 


Shrewd merchants find it wise to feature the 
NICHOLSON imprint at the very commence- 
ment of the sale. 





They discover in this familiar stamp a means 
whereby they can gain instant recognition and 
approval resulting in a saving of time and selling 
expense. 


The NICHOLSON trade mark stands for over 
fifty years of specialized experience; stands for 
a guarantee of shape, cut, quality and temper ; 
for maximum ser- 

vice and _ positive 

file satisfaction. 


Have you read our book- 
let ile Filosophy? If not, 
by all means getit at once. 


Nicholson File Co. 


Providence, R.1.,U.S. A. 
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BRANDS 


Little Giant 
Lightning 
Green River 
Smart 
Reece 
Hercules 
Wells 
O. K. 





Tae 
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In all mechanical work, 
in machine shops, black- 
smith shops, garages, 
repair shops, etc., taps 
and dies are required for 
threading nuts and bolts 
and for thousands of 
special threading jobs. 





Mechanics, blacksmiths, garages and repair 
men are among your best customers. Please 
them! Cater to them! Sell them the best of 
everything—screw cutting tools included—and 
hold their trade! 


The trade mark G. T. D. is being standardized \\ 
and dealers who sell G.T.D. products will not \ 
only get the benefit of our advertising to milligns. 
but they will cash in on the accumulated prestige 
for the famous G. T. D. brands. 


Greenfield Tap & Die Corpn. 


GREENFIELD, MASS. 


NEW YORK, 28 Warren St. (CHICAGO, 13 So. Clinton St. 


LONDON, 149 Queen Victoria St. 
Canadian Factory, Wells Brothers Co. of Canada, Ltd., Galt, Ontario 
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A Sign That Helps 


Some of our customers find that the Hercules Dynamite sign, placed on the out- 
side of their stores, helps to increase their sales of dynamite. If you sell Hercules 
Dynamite to farmers and are not supplied with one of these signs we will gladly 
send one if you ask for it. 

If you are not a customer we want to interest you in the sale of 


HERCULES 
DYNAMITE 


to farm customers. It is proving a profit-maker for merchants throughout the country. 
Many of these men hesitated at first to do business in such a commodity. Now they 
know that their objections and fears were groundless. 

We stand ready to assist you in many ways to build up this department of your 
business. A Hercules sign in front of your store will help attract trade. Free adver- 
tising matter of various kinds will be supplied. You will have the assistance of our 
extensive advertising in farm papers which is continually increasing the use of dyna- 
mite on the farm. Fill out the coupon below. Mail it today and we will give you 
our active co-operation. 





HERCULES POWDER CO. 
3 W. 10th Street 
Wi'mington Delaware 
Hercules Powder Company 
3 W. 10th Street, Wilmington, Del. 


Gentlemen: Please send us information regarding the sale of dynamite to farmers ¢ 


Yours very truly, 


Address 
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SARGENT Locks and Hardware 
Give Security and Style 
to Every House 


HOW home-makers the su- 
S periority of Sargent hard- 

ware in security, service and 
appearance. 





Quote for a complete equipment 
before the building is erected. The 
Sargent-line is so varied that har- 
mony with any architectural de- 
sign is assured and as long as the 
building stands the service will 
continue to give satisfaction. 


SARGENT & COMPANY 


Manufacturers 
New Haven, Conn. New York 
Boston Chicago 


SARGENT 


REG. U.S. PAT. OFF. 
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stclox Alarm 


Fairness in Repairs 


\ \ JE are proud of 
every timepiece 
which bears the symbol 

—A Westclox Alarm. 
eet clock that leaves 
the factory becomes our 
direct representative. 
Each clock is built to 
uphold and strengthen 
our reputation. 

Defects in metal cannot be 
entirely prevented—fre- 
quently they cannot be de- 
tected—so in spite of every 

care an occasional piece of 
defective material finds its 
way into a Westclox Alarm. 


In such cases we assume 
the full responsibility. 


That is fairness to the user. 


We do not expect the dealer to 
assume at his expense the respon- 
sibility for defects in manufacture, 
nor do we think he should expect 
us to assume at our expense respon- 
sibility for damage which is clearly 
the fault of the customer. That 
is fairness to the dealer. 


We assume no responsibility for 
clocks which have been dropped, 
abused, or put out of order through 
carelessness or neglect on the part 
of the owner. That is fairness to 


, ourselves. 


If there is a question of a doubt the 
user benefits, not we. Where a clock 
is not too severely damaged, it will be 
repaired and a charge made for the 
service. 

We believe that the foregoing policy 
is absolutely fair to the user, the dealer 
and to us. 

It is‘our desire to apply this policy 
fairly. 


La Salle, Ill., U.S.A. Western Clock Co. Makers of Westclox 


Westclox Alarms: Big Ben, Baby Ben, Pocket Ben, America, Bingo and Sleep-Meter 
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‘The Dealer as I rustee 


E like to think of 

the dealer who 
handles Westclox as a 
trustee who holds the 
reputation of each 
Westclox Alarm in trust. 
He is anxious, and so 
are we, that every user 
shall get from his clock 
the service that clock 
was built to render. 


To this end he calls atten- 
tion, at the time of the sale, 
to the instruction slip packed 
with the clock. He outlines 
the termsof the guarantee and 
gives simple instructions for 
the care of the clock. 

When a clock is returned he is 


jealous of its reputation, for he has 
shared our responsibility tothe user. 
He is quick to make adjustment if 
it seems the clock is at fault. This 
is fairness tothe user. He is 
equally quick to defend his reputa- 
tion and that of the clock when it 
plainly shows abuse or damage. 
He recognizes that the user may 
expect too much of a clock. He 
explains that the clock was not at 
fault, and is a job fora repair man, 
or sells the user a new clock. 


He is helping us correct an almost 
universal abuse of nickel clocks. He 
is doing it for the benefit of the user, 
the maker and himself. He is helping 
us to create a fair understanding all 
around and to render better service. 
That’s the dealer as trustee. 


The dealers who handle Western 
Clocks are fair-minded men. They ap- 
preciate our difficulties as we appreciate 
theirs, and they work with us to carry 
out a policy whose fairness they recog- 
nize. 


LaSalle, Ill., U.S.A. Western Clock Co. Makers of Westelx 








Westclox Alarms: Big Ben, Baby Ben, Pocket Ben, America, Bingo and Sleep-Meter 




































Hammer a Sheet of Rubber 


And What Happens? 








VOTHING — your hammer leaves no impression — why? 
Because rubber is e/astic. And it is the elasticity of ‘*61"’ 
Floor Varnish that makes its life so long. Send for a 
sample panel. ‘Test it yourself. Examine the dented 
wood and the unbroken varnish film. ‘Then think of the 
heel-blows that your floor is called upon to endure, and 
you will understand why ‘‘the varnish that can stand your 
hammer can best endure your heel.”’ 
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TEST IT WITH AHAMMER 


“You may 
hut the varnish wont crack: 


XFLOOR 
VARNISH 


dent the wood 


Hammer a Sheet of Glass 


And What Happens? 








WRECKAGE—the glass is shivered into a thousand 
pieces —why? Because glass is 4rittle. And this in a 
lesser degree, is exactly what happens to countless floors 
finished with ordinary varnishes which crack, check and 
chip off. A good varnish doesn’t break off-— it wears 
off — s/ow/y; but the costly oils and gums used in ‘‘61"’ 
preserve its toughness far longer than the cheap ingre- 
dients used in ordinary varnishes. 


A TEST THAT SELLS THE GOODS 


HIS fall we are showing the magazine readers of America 

that the vital characteristic of a floor varnish is durability. 

This is being done with a smashing, convincing illustration 
(here shown) repeated eighteen million times in the great national 
magazines, and echoed by means of signs, booklets, streamers, 
movie slides and newspaper electros which will be furnished every 


dealer who handles Pratt & Lambert Varnish Products. 


It’s not 


too late for you to get in on this big campaign. 


As a merchant, you know how difficult it is to 
prove durability to a customer. You may say, 
*“this is a durable varnish’’— but that’s a general 
claim that anyone can make. Think of having 
a durability argument that is not only logical, but 
capable of being demonstrated! Then take that 
argument, and lay the bare, unassailable facts of 
it before the public in a powerful campaign of 


national magazine advertising, and what is the 
result? Conviction — your prospect comes into 
your store absolutely convinced that if ““61”’ Floor 
Varnish will stand the hammer test, it is obviously 
the varnish he wants. You might find it possible 
to sell that man a substitute — but you need no 
lengthy arguments to prove to you how much 
easier it is to sell him what he wants. 


WRITE TODAY FOR THE PRATT & LAMBERT DEALER PROPOSITION 


PRATT 


& LAMBERT -Inc 


VARNISH MAKERS 68 YEARS 


114 Tonawanda Street, 


Factories: New York Buffalo Chicago 





Bridgeburg, Ontario 


Buffalo, N.Y. 


London Paris Hamburg 


RS 
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AMERICAN BRAND 


QUALITY—SERVICE 


SCREEN WIRE CLOTH 


The POPULARITY of GALVANOID continues 


to grow. It has “made good” with the trade because 
it is quality goods, and looks it. 














Let your customers examine 


the cloth in the roll. Talk the 
attractive qualities of GALVAN- 


OID, as well as its lasting ones, 


and your sales will increase. 








Order early. If your jobber 
doesn’t handle GALVANOID, 
advise us and we will see that 
you are supplied. 


Somber, |. Firm—Durable—Attractive 


Seteic° 


























Multiple-Electro-Zinced After Weaving 








WE ALSO MANUFACTURE: 


PAINTED—GALVANIZED—GALVANOID-ENAMELED 
COPPER— AMERICAN BRONZE—-SPECIALS 


Send for Catalogue, Sample Booklet, and Galvanoid Folder. 


American Wire Fabrics Company 
CHICAGO, ILL. 


Factories:— 
Clinton, Ia. Mount Wolf, Pa. Niles, Mich. 
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ICE SKATES 


The past two seasons brought a large increase in the demand for ice 
skates of high grade at popular prices. This demand has been fully 
met with our line of flanged runner skates, numbers 1924}, 924} 
for men; 59244, 9244L for women and screw-on hockey skates 9 
and OX3, suitable for both men and women. 


ROLLER SKATES 


Numbers 5 and 6 have always been big sellers. The demand for 
them is continuous and heavy. Since perfecting the self-contained 
roll and equipping these models with them the demand has greatly 
increased. 


HOLIDAY SALES 


At Christmas time ice and roller skates are especially popular. 
Transportation conditions are serious. Insure yourself on these two 
lines by sending us your orders at once. 


Union Hardware Company 
New York Office: 99 Chambers St. Torrington, Conn. 
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The Carborundum Company 


ducing 


Carborundum 


Razor Paste 


PPLIED to the sharpening side, it revives the 
A sharpening powers of any strop—brings the dull 


razor quickly to an edge—lessens the need of honing. 


Carborundum Razor Paste is the finest of Carborun- 
dum powder—a powder so fine that it floats for one 
hour—mixed with a scented wax put up in handy 


sticks. 


You just rub it on the strop—then two or three 
strokes and the razor is ready for the finish strop- 
ping. It cuts the edge on the razor, cuts it quick 
and clean without injury to the finest blade without 
fuss or trouble. 


Each stick is wrapped in tinfoil 
and packed in indrvidual cartons 


When ordering, see that you get the Car- 
borundum Razor Paste Display Rack. A 
mighty attractive metal display lithographed 


in five colors, showing “Pete” at his best. 


Niagara Falls, N. Y. 


Every man who 
comes into your 
store will thank 
you for intro- 
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Rabbit 


Fence 
































You cannot recommend or sell a better or stronger 
made fence for both chickens and full grown fowls. 


The small, graduated meshes at the bottom prevent 
little chickens from getting out and also prevent prowl- 
ing animals from getting in. 


This fence requires no boards at the bottom or rail at 
the top. It requires very few posts compared to other 
fences. It is woven of hard, stiff steel wire and thor- 
oughly galvanized. 


The web in Excelsior Fence is continuous—no cut 
ends of wire to rust. The tie or lock will not slip. It has 
many good features. 


If you want a quick, steady seller stock Excelsior 
Fence. 


Ask your Jobber to supply you. If he cannot or will 
not then write to us. Descriptive matter sent on request. 


WRIGHT WIRE COMPANY 


WORCESTER, MASS. 
CHICAGO 





SAN FRANCISCO 





BOSTON NEW YORK PHILADELPHIA 
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Wickwire 
Brothers 


Inc. 


Cortland 
New York 


There’s more than one reason for the popularity and selling strength of Wickwire product, but all 
of them can be traced back to the idea of giving the best value and highest quality possible. 

We mine our own ores, operate our own blast furnaces, open hearth mills, rod and wire mills, etc. 
In short, we control every step in the manufacture, and therefore can regulate the quality from the 
beginning to the end. Nothing but the best is allowed to pass. Ask your jobber for prices. 
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It is the Staples 
that Balance Business 


Perhaps the spectacular success of such new lines as 
motor accessories is making you forget the bread and butter 
lines that pay the rent of the hardware store. It is important 
that every hardware store not only carry these goods but 
get the best possible results out of them. 


Parker Wire Goods 


help the dealer to do this because they are standard, widely 
used goods to meet hundreds of varying needs in the house- 
hold. A little display, a little creative salesmanship, will do 
more to increase your profits than a much greater effort will 
in other lines. Supposing you send for the Parker catalog 
describing’ hundreds of these products and select a few as 
leaders. You will find the results equal to anything you get 
with the most modern specialties. 


Parker Wire Goods Co. 


WORCESTER MASS. 
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Sliding doors which balk, stick and jump 
the track—barn doors which blow down in 
heavy storms—hangers and track which 
quickly rust and break—which freeze up in 
winter and refuse to budge—these have been 
sources of nuisance for years. 


With the PITTSBURGH Door Hangers 
and Track none of these things can happen. 
They put an end to sliding door troubles. 
And the easy-running hanger is the easy- 
selling hanger. 


Bringing the Farmers 
into Your Store 


Our advertising in the leading farm papers is 
teaching thousands of farmers every week the ad- 
vantages of having their sliding doors hung with 
the PITTSBURGH Door Hanger and Track. In 
order that McKinney dealers may make the most 
of this advertising we have prepared a number of 
sales helps consisting of store signs, counter cards, 
attractive folders and a series of electrotyped adver- 
tisements for use in local newspapers. 


Now, when farmers and dairymen are getting 
ready for the storms of winter, is just the time to 
call their attention to this strong, dependable door 
equipment. Write for folder giving full explanation 
of our dealer proposition. There’s business to be 
had—let’s get together and get it. 


McKINNEY MFG. CO. 


Makers of Hardware 
PITTSBURGH 


Why YOU Should Sell 
The PITTSBURGH Door Hanger 
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An Easy-Running Door— 
Even in Winter 
Even in winter, when ice and snow 
cover the track of the average door, your 
barn or garage door positively will not stick 
if it 1s equipped with a 
McKinney-Pittsburgh 
Door Hanger 


McKinney-Pittsburgh tracks are cover- 
ed on top, sides and ends. Snow and ice 
cannot reach the track or rollers. More- 
over, your door can never catch on the 
floor. There is a vertical adjustment which 
takes care of that. It can never scrape 
against the wall and stick, because there is 
a lateral adjustment by which you can in- 
crease or decrease the space between door 
and wall. And it can never jump the track 
because the two pairs of roller-bearing 
wheels, joined by strong axles, fit snugly 
into deep grooves on both sides of the 
track. All metal is heavily galvanized. 


McKinney - Pittsburgh Door Hangers 
and track can be used on any type of slid- 
ing door, are quickly and easily installed, 
and are sold under a guarantee which fully 
protects you. If your dealer does not have 
them, send us his name. Also give the width of 
yom door opening, the 

ght of your door, and 
whether double or 
single; and we will tell 
you what it will cost to 
equip it. We will also 
send full description. 


._McKinney Mfg. Co. 


Makers of Hardware for the Farm 


Locust St., Pittsburgh, Pa. 






Newspaper Advertisement No. 2 
Dealer's name appears instead of 
ours, and the last paragraph 1s 
changed to meet local conditions 
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CLINTON SILVER-FIN- 
ISH BRAND OF POUL- 
TRY NETTING has been 


known as the standard 
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of quality for over thirty 
years. We shall maintain 
its reputation regardless of 
expense or competition. 


CLINTON BRAND OF GAL- 
VANIZED POULTRY NETTING 
is recognized as the standard of 
quality in nettings made from wire 


galvanized before woven. 


Every hardware .dealer should have our big 
100-page Clinton catalog. Send for it to-day 


CLINTON WIRE CLOTH CO. 


CLINTON, MASS. 
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Prepare now for a big fall business 


The merchant who supplies the needs of the community and who gives quick 
r service at a fair profit is “doing his bit.” 


















He is serving the public interest and is entitled to the patriotic support of those 
who do the buying. 


An electric National Cash Register and the new N. C. R. Credit File give 


the retail merchant a complete storekeeping system to meet war-time conditions. 
This system — 


(1) enables the merchant to give quick service. (4) gives the merchant an accurate record of 


(2) protects him against the mistakes of inex- every transaction, cash or charge. 
perienced clerks taking the place of those 


who have gone to the front. (5) protects his customers. 


(3) forces his new clerks to be accurate, and (6) gives a receipt or sales-slip which says 
enables them to start right. “Thank you” to every customer. 











Adaptable to all kinds of retail stores and to the service of the people of all nations 





Dept. 141 National Cash Register Co., Dayton, Ohio 


. " Please send me full particulars of the up-to-date 
pl Finn waggle National Cash Register and the new N. C. R. Credit File. 


rebuilt and taken in ex- Name 
change for new registers. Address 














Merchants: install this up-to-date N. C. R. System at once and share in the present prosperity 
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To All 


Manufacturers 
Agents 





For the mutual benefit of manufacturers of hard- 
ware and of manufacturers’ agents HARDWARE 
AGE is compiling a list of responsible agents, the territories 
they cover, the lines they prefer to handle and any other desir- 
able information about them. 


We want every manufacturers’ agent to write us, 
giving us the above information. We want to know 
a little bit about what experience each agent has had, what 
territory he is most familiar with, what lines he is capable of 
representing and any other information he wants to give us. 


We will undertake to compile a list of such agents, 
and when we are requested by manufacturers for 
the information regarding them will turn these lists over to 
them for their use. Your co-operation with us, therefore, 
will not only help us co-operate with manufacturers, but'be a 
direct means of securing accounts for yourselves. 


Hardware Age 


239 West 39th Street 
New York 
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MONITOR SERVICE 


—PROMPT AS USUAL— 


—QUICK SHIPMENTS— 
—NO DELAYS— 









Our stock is large and 
complete. We are 
prepared to make IM- 
MEDIATE SHIP- 
MENT of 


your stove and 
range orders. 


No delay! No 


back orders. 


In these unusual 
times “MONITOR 
SERVICE” con- 
tinues as usual— 
the same prompt 
efficient and satis- 
factory service we 
have rendered re- 
tailers for 98 long 
years. 


Every stove dealer should have a copy of the new Monitor Loose-leaf Catalog for 
ready reference. A postal card will bring it, together with discounts and terms. 


THE MONITOR STOVE & RANGE CO. 


ONITO STOVE — ONITO 
seves or stmact 650 Gest St., Cincinnati, O ° sro rs 
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The Old Dirty Way 


a a a ROSE PUMPS GREASE GUNS AND FAN BELTS 








GreatGuns! 
What a Mess 


Just what every car owner is trying to get away from. 
Just as sure as he needs an oil can for his oil he must 
have a grease gun for his grease. 


Here they are. 


The Rose 
Grease Guns 


Rose Shop Gun 24% x 14, List $3.50 each 
Rose Auto Gun 12% x 1%, List $1.80 each 


ROSE GREASE GUNS ARE THE BEST GREASE GUNS 
Because—they are Self-Loading, Clean, Quick and Service- 
able. Made from heavy steel, are indestructable and fill by 
suction like a syringe. a 
FOR SALE BY MOST JOBBERS 
If your jobber don’t handle them send us his name and we 
will send you samples of the Rose Grease Guns post paid at 
the regular dealers’ prices. 


J. H. Haney & Co., Hastings, Neb. 


MANUFACTURERS 






































INLAND 


BASIE OPEN HEARTH 
STEEL PROBUETS 


have not yet been surpassed in 
their uniformly 00d qualities. 
INLAND STEEL COMPANY 


First National Bank Building, Chicago 
Works: Indiana Harbor, Ind.; Chicago Heights, Ill. 


Branch Offices: St. Louis St. Paul Milwaukee Denver 
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and Make Selling a Pleasure 








Easy to Sell 
Easy to Operate 


The ball-bearing construction makes for 





easy operation. Easy operation makes wring 
ing a pleasure for the woman who operates an 
“Anchor Brand” wringer. Please one woman 
and she will tell another. Now you know whv 
ours is the world’s largest wringer factory. 


Stock Up On “Anchor Brand” Wringers 


Lovell Mfg. Company Erie, Pa. 











_ 





in the home 


are cashing in by selling 


They are built right and work right. 
They produce good light at lower cost 
than any other modern method of light- 


ing. 


American Lanterns 


are best for all outdoor lighting. Wind 
and storm proof, safe anywhere. 
Almost 400 candle power light. Han- 
dier than common oil lanterns. 


A postal brings our complete catalog and price list 


AMERICAN GAS MACHINE CoO. 


695 Clark St. Albert Lea, Minn. 





GOOD LIGHT 


was never in so great demand as at the present time. 
Wise dealers are taking advantage of this demand and 


American Portable Lamps 
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LAWN MOWERS HAVE 
VANADIUM CRUCIBLE STEEL BLAD 


THE TOUGHEST STEEL KNOWN 
AND 


EXTRA LARGE AND LONG BEARINGS 

























make the 


ONLY LAWN MOWERS 


inely satisfied customers for the dealer. 


Our 





“GRAHAM” and “‘A’’—All Steel : ; . , 
Practically Indestructible widest and most practical selection to meet all requirements. 


The most striking acknowledgment of superiority is the consistent attempts to imitate 


“GENUINE PHILADELPHIA” Lawn Mowers. 


Unless the same policies, High Grade materials, Vanadium 
Crucible steel blades, long and large bearings and mechanical 
methods are employed they will NEVER give the satisfactory 
SERVICE and have the long life of 


GENUINE PHILADELPHIA Lawn Mowers. 
Dealers should not ignore this fact. 
Send for Catalog. 
Available materials are limited. Your specifications, if received 


IMMEDIATELY, WILL BE BOOKED IN THE ORDER OF : Sa 





The Philadelphia Lawn Mower Co., puivabecpuia, Pa., 


oun “PHILADELPHIA” 


ES 


which with the High Grade standards of the materials used 


which give years of satisfactory service and create genu- 


They are the most economical from every point of view. 


22 styles Hand—6 Horse—and 3 Motor Mowers afford the 





RECEIPT AND SHIPPED ACCORDINGLY. Oia ao ler ines 
31st AND CHESTNUT STREETS 


U. S. A. 
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C2 Cincuiatien of Mind: 


ware Age is over 17,000 
copies weekly, a circula- 
tion which represents in 
one grouping the largest number of 
intelligent, discriminating, wide- 
awake hardware retailers, whole- 
salers and salesmen enjoyed by any 
publication in the hardware field. 
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BISSELL S CREEPER’ DISPLAY 


“A SELLING HELP THAT’S BOUND TO CREATE 
INTEREST IN AND ABOUT YOUR WINDOW 


































It is a seven color lithographed cut-out of a most realistic White TODAY For f 
pink skinned and light haired” baby which is sure toattract » ' 

the attention of every mother’s eye—and it is they who use BISSELL $s 

carpet sweepers and want furniture, and carpets, and house- ; CHRISTMAS 

hold hardware specialties and furnishings of all kinds. ; | OFFER 

OTHER HELPS—Show cards, newspaper cuts for every conceiy ; 

able use; folders, price cards, window displays and lantern slides. “AN EXTRA 

ALL FREE—but furnished only on request. So 1 SWEEPER 

when placing an order, either thru your jobber } 

or direct, specify what advertising : 

j 


is required. 


BISSELL CARPET SWEEPER CO. 


OLDEST AND LARGEST SWEEPER MAKERS 
GRAND RAPIDS, MICH. maccim canaca,too NEW YORK, (25 WARREN ST.) 


Se a ee 











War-time kitchen thrift demands the knife-and- 






plate chopper—it doesn’t waste food. The high  #==RERE 
price of pork products means big sales of stuffers 


and choppers. 






















“ENTERPRISE” 
Meat-and-Food Chopper 


The chopper with the steel knife and perforated blade, 
that cuts the meat into uniform, juicy particles without 
squeezing it dry. The one that enables the women to 
utilize cheap cuts of meat and left-overs; making them 
into croquettes, meat balls, hamburg steak, etc. The 
kitchen chopper that helps them bring down “the high 
cost of eating.” 


The “ENTERPRISE” 


Sausage Stuffer and Lard Press 






No. 5—Family sise. 
Retails for $2.50 


No. 10 — Large 
size Retails for 
4.25 

in conjunction with the Meat Chopper, is wanted by 
the farmer who makes his own sausage and lard 
The iron cylinder is bored true so that the plate cannot jam. Instantly con- 
verted into lard press. Made in ten sizes and styles, 2 to 8 quarts, japanned 
or tinned. Retail price, four qt. size. japanned $10.00, tinned $12.50. 


The Enterprise Mfg. Co. of Pa., Phila., U. S.A. 
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‘NiicoR” Quality and Service 


Complete High Grade Stock to Meet All Your Requirements 





‘*Milwaukee”’ Flat Crimp 
Elbows and Shoes 


“Crimpedge”’ Eaves Trough 
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“Direct Drive” Prompt Shipments on Conductor, Eaves Trough and 
Wrought Iron . . : Wire Eaves 
eantaaier tides Trimming Orders. We fill orders complete Trouah Mangere 


MILWAUKEE CORRUGATING CO. | 
Branch at Kansas City, Mo. MILWAUKEE, WIS. 


CORCO 


REG-U-S-PAT-OFF- 




















EAVES TROUGH 
AND CONDUCTOR 
PIPE 


ATT TTT >, 































Conductor Pipe: Plain Round, 
Plain Square, Round Corru- 
gated and Square Corrugated. 
All styles Elbows and Shoes, 
Fittings, Etc. 







Eaves Trough: Lap and Slip 
Joint Single Bead; Lap and Slip 
Joint Double Bead. Also “Angle- 
Edge’”’—“‘cannot sag.” 









LL Corco Eaves Trough, Conductor Pipe and Fittings are furnished in Galvanized 
Steel, Terne Plate, Iron or Copper. They are made from full weight prime stock 

and formed on specially designed and constructed machinery. 

Materials used are the same that have made Corco Sheets and Formed Roofings the 

“‘stand-by”’ of trade and consumer for a quarter-century. 

Stocks are carried at all warehouses. Write nearest address for prices and catalog. The 

Corco Line of sheet metal products consists of hundreds of items for fire-safe building 

and household utility. 








Whitaker-Glessner Company 
WHEELING CORRUGATING DEPT. 
Wheeling, W. Va. 


Branch Offices and Stores : 


Chicago Philadelphia Kansas City New York 
Chattanooga Richmond St. Louis 





















Members of National Association of Sheet & Tin Plate Manufacturers 
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Sign 


This Ma 
oe 
| Pun 


EWOF 


FACTORY 


SALEM.OHIO 
PUMPS 


FOR ALL 


PURPOSES 





Wa 
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and 


pneumat ic water systems. 


Catalogue and sign. 


Fig. 1717 “Straight 
Line’’ Working Head, 
for wells 300 ft. deep, 
and for operation by 
hand, windmill or Chicago: Henion & Hubbell 
gasoline engine. 


Will enable you to take care of the pump trade in your terri- 
tory without carrying an elaborate stock. 

The attractive blue steel sign will be a constant reminder to 
your trade where the “World’s Best” Pumps may be secured, 


With a copy of our 360-page General Catalogue handy, you 
can handle 99% of the calls for pumps or complete hydro- 


This 24” x 48” enameled sign is sent free to any live 
dealer who will agree to boost Deming Pumps. A copy 
of the Catalogue will come along with it. If you want 
to add to the profits of your business, write for this 


THE DEMING COMPANY, Salem, Ohio 


Hand and Power Pumps for All Uses 


Pittsburgh: Harris Pump & 
Supply Co. Well Co, 


And 
This 
Book— 












860 

Page 
General 
Cata- 
logue No. 
25. 


A Cyclope- 
dia of pump 
information. 


Richmond: Sydnor Pump & 
Cc 














Your Reputation 


OR quality depends partly 

on your persistence in 

mentioning it. To assume that 

everyone knows the merit of 

your goods will make you miss 
the bigger and richer market. 


Long after YOU think your case 
is understood there will still be need 
for telling your story. What seems 
old to you is just dawning on the 
minds of some others—or they may 
never have had need of you before. 
Everlasting repetition brings the big 
results. 


Readers of HARDWARE AGE 
are on the alert for money-making 
merchandise. Why not let them 
know about yours? 


Let us tell you how to use our 
pages advantageously. 


HARDWARE AGE 


239 W. 39th Street, New York 




















CLARK’S 





No. MMJ 


2c. 


everywhere 

While Corn Huskers don’t cost much, farmers like 
to look them over before buying The Clark line is 
made with a thorough understanding of all require- 


ments so as to fit the hand perfectly and comfortably 
and husk the corn in the guickest time possible. They 
include different styles at different prices, all of which 
are well made and serviceable. Display our goods 
where they are sure to be seen and sales will follow 
just as bees swarm around a bee hive where there is a 
little honey. If your jobber cannot or will not furnish 
Clark’s Huskers, write direct to our factory and we 
will guarantee prompt service But try your jobber 
first. 
Complete Line 

Hooks, Pins, Wrist 
Bands. 


Mf’d by Estate of 


R. F. CLARK, 54 W. 
Lake St., Chicago. 






CLARK'S. , 
SHAPED Wris 
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These Saws are a most reliable source of profit during Amer- 
ica’s greatest period of conservation. 


Call everybody's attention to the ‘necessity of producing big- 
ger, better fruit crops next year, and sell them the best Saws 
made for the purpose. 


Our booklet entitled “PRUNING SAWS” displays our com- 
plete line. Write for it today and order the Saws through 
your regular source of supply, or direct from the nearest 
branch house. 


E. C. ATKINS & CO., Inc. 


ESTABLISHED 1857 
The Silver Steel Saw People 


Home Office and Factory: Indianapolis, Ind. Canadian Factory: Hamilton, Ont. 
Machine Knife Factory: Lancaster, N. Y. 
Branches carrying complete stocks in all large distributing centers, as follows: 
Atlanta Minneapolis Portland, Ore. Vancouver, B. C. 


Chicago New Orleans San Francisco Sydney, N. S. W. 
Memphis New York City Seattle Paris, France 


John Shaw & Sons Wolverhampton, Ltd., Wolverhampton, England, Agents for Great Britain. 
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stomers 
ustomers 


ECENTLY a woman entered the home of a neighbor, 
and noticed some bright, new Armstrong’s Linoleum on 
the kitchen floor. aan uma 
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“What a pretty pattern! Where did you get it?” 
she asked. 





as = 






“At Brown's hardware store,’ the owner replied. 
“It's Armstrong’s—the kind that’s advertised in the 
Saturday Evening Post, Good Housekeeping and 
other leading magazines. Mr. Brown said I ought 


























to have some linoleum for my floor when he sold 





me my new kitchen cabinet last week. It would 
make my kitchen look so much better. The new 











Armstrong patterns in tile, mosaic, hardwood and 
other effects are the prettiest I have ever seen. 
What do you think of the pattern I selected?” 





“It’s very nice. My kitchen floor is dreadfully 
shabby and so hard to keep clean. I am going to 
buy some Armstrong’s Linoleum, too, the next time | 
go down town,” said the visitor. 





This is just an example of the way linoleum business becomes self-accelerating in a 
hardware store. Every woman who enters your store to buy kitchen utensils, ranges, 
electrical appliances, bathroom fixtures, etc., is a good linoleum prospect, and you can sell 
her linoleum, too. One sale leads to another. 


Many live hardware merchants are making arrangements this fall to add Armstrong’s 
Linoleum to the lines of nationally advertised quality goods for sale in their stores. Write 
for prices and samples, also for full information about how you may use the free Armstrong 
Linoleum Selling Helps to build your linoleum business. 


Just write your name and address on the margin of this 
advertisement and mail it to us today. 














Armstrong Cork E. = Dept.. Lancaster, Pa. 


George B Swayne, Sling Agent, 212 Fifth Ave..NY., Heyworth, Building Chicago. 
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BRANDS: 






DUTCH SHAPE, GRASS 


LITTLE GIANT 
AROOSTOOK 
BE-VE-BE 
PURITAN 









Efficient Cutting Cutters 
Eliminate Cost Remembrance ; 








SCYTHEOLOGICAL 
PHILOSOPHY 


yo cannot see the goodness of 

a scythe, any more than youcan 
the goodness of a man. What it 
or he can do and does is what tells 
the story. 


If the man is praying and professing all the time 
and doing good none of the time, he is good for 
nothing. 


If the scythe is at the grindstone or being whet- 
ted most of the time, it is good for nothing. It 
would be costly as a present. We make the All- 
Day-Edge kind. Costs something to make them 
but mighty little to keep them sharp. 


REMEMBER—One man can mow— 
It takes two to grind. 
We make the “Mow” 


kind. 


NORTH WAYNE TOOL CO. 


Hallowell, Maine 


Sales Office, 1409 Ford Bldg., Detroit, Mich. 
Scythes, Grass Hooks, Corn Cutters, Hay Knives, etc. 
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Place Your Order For Ice Skates Now 


There’s a big demand for Barney & Berry 
Skates coming this season. Advertisements of 
~ BARNEMBNBERRY! these famous skates are to run throughout the 
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B722—Screw- Hockey Skate. Latest ? . . . . 
design. Blades of Hardened Alloy fall and winter in leading literary, outdoor, and 
Steel. Full nickel plated. . ° . e e ° 
Retails at $2.50 juvenile magazines of national circulation. 


Every one of these ads will be talking for you 
and sending people to your store—if you sell 
Barney & Berry Skates. 








B662—Detachable Hockey Skates. These famous skates need no introduction to 
Blades of Special Temper Chrome P ° 
Nickel Steel. Nickel plated. the trade; they have been supreme in their field 


Retails at $3.00 


for half a century. Their high quality—stay- 
sharp blades, perfection of design and beauty of 
finish—has made them the choice of skaters 
since father was a boy. 





No. 098—For Figure Skating. Orna- 

mented tops. Splayed blades of Weld- 

ed Tool Steel. Highest finish. : 
Retails at $12.00 Send today for latest Ice and Roller Catalogs, 
also copies of “How to Skate,” for free distribu- 
tion, and show cards for your windows. Doing 
it now will insure your having skates when you 
need them 





/ BARNEY & BERRY 


8633—Improved Canadian Pattern, for 
general use. Beveled edges. High- BARNE , & BERRY, Inc. 


est Quality and Finish. 


a Makers of Ice and Roller Skates 


193 Broad Street 
SPRINGFIELD, MASS., U. S. A. 


BUTTONING UP THE BOYS 


Here is a stunt that is going to make a hit with the boys. 
We are going to let them join the Barney & Berry Skaters’ 
League for Boys, and will give them attractive buttons to 
wear. Our new booklet, ‘How to Skate,” tells all about the 
League, and will be sent to Barney & Berry dealers for free 
distribution to boys and their parents. 
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HONEST VALUE 


There is no brand of rope on the market 
today that has more honest value than 


COLUMBIAN | 


MANILA ROPE 


Put out by the manufacturer with the honest purpose of giving the pur- 
chasing public the most rope-value for its money, this rope offers buyers of 
cordage as much rope-value for their money as any rope they can buy~. 


COLUMBIAN ROPE COMPANY 


AUBURN “The Cordage City” NEW YORK 
Branches New York Chicago Boston 
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A Big JUNE 
Campaign 

for Every Month 


ERE is a brand new plan to 

make every month a_ busy 

month—a _ right at home, 
advertising campaign prepared on 
ideas furnished to us by 100 suc- 
cessful paint dealers. It com- 
prises their combined opinions of 
“Selling Helps” that help. 


Every month—catchy ads inserted 
free in your local newspaper. 


Every month—impressive mailings 
to your prospects. Beautiful cal- 
endars, booklets, folders, etc. 


Every month—a complete new 
window display. Big hand colored 
screens, trims, etc., that are un- 


usual. 


HARDWARE AGE 


JULY *- A 


Winner Since 1857 


Royal quality begets confidence 
—and confidence is the true basis 
of trade. There's a Royal Paint, 
Varnish, Stain or Enamel ‘‘sure to 
satisfy"’ for every purpose—each 
made with a full scientific consid- 
eration for the requirements it 


must meet. 


The Royal shield on the label is 
r ‘Word of Honor,” our assur- 
ance of satisfactory results to the 
user—and back of every can is 
that “‘sure to satisfy" feeling of 
security for the dealer that makes 


business a pleasure. 


Royal Quality plus year-round advertising 
will start more trade coming your way and 


keep it coming. 


You will think so, too, 


when you look over the big portfolio, 


Profits vs. Cobwebs 
Ask for it. 














The A Withelm Company 


Reading, Pa. 
New York 


Boston 


Hi 
Hil 
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—and you need not invest a 
dollar of your working capital 


Hardware dealers in towns 
no larger or smaller than 
your own are realizing 
substantial profits by 
co-operating with us. 


If you are in touch with building 
activities in your locality you can 
do as well or better than other deal- 
ers. The need for Won Buprin and 


Te Prince 
Self-Releasing Fire Exit Device 
in Schools, Churches, Hospitals, 


Theatres and other Public and Semi- 
Public Buildings always exists— 





You need not carry these devices in stock 
to profit on any local installation. Write 
today for our co-operative installation 
plan—get all the Data. You'll be sur- 
prised how easy it will be for you to in- 
crease this season’s Profits without invest 
ing a dollar of your working capital. 


The Prince DATA BOOK and Full 
Particulars will be mailed to any estab- 
lished Hardware Dealer upon request. 


Vonnegut Hardware Co. 


INDIANAPOLIS :: INDIANA,U.S.A. 
Meonulocturers & Distributors 


of Yon Duprin and Prince devices 














October 11, 1917 HARDWARE AGE 





SS 

My SWS RAS 

ved (AEE 
NB oss Ss SAS 

NS 


Whitlock k Cordage 


We manufacture a complete line of Manila and Sisal Cordage 
Products, and believe Whitlock Goods to be unsurpassed both in 
Quality and Workmanship. 


MANILA SISAL 
ROPE—for all general and special purposes—ROPE 

Transmission Rope Lath Yarn, tarred and untarred 
Drilling Cables Hide Rope 
Towing Hawsets Paper Makers’ Twine 
Hay Carrier Rope Binder Twine 
Hoisting Rope Rope Yarn 
Lariat Rope Clothes Lines 
Yacht Rope, etc. Baling Rope, etc. 

HEMP ROPE—Tarred Marline, Ratline, Lanyards, etc. 


We offer a competitive proposition to Dealers 
and Jobbers. Write for full particulars and 
get posted to your advantage. 


ye ROPE that End, 


ALL- MAN 


DEPARTMENT C 


WHITLOCK CORDAGE (Co. 
46 South Street, New York 




















GIANT SLING 
CARRIER 


HARVESTER FORK 
CARRIER 
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HUNT, 
12 HUNT ST., HARVARD, ILLINOIS 





FOR 


Steel, Wood or 
Cable Track— 


Harvester Hay Tools are built 
so that they sell on sight—their 
advantages strike your customers 
the moment they lay eyes on the 
Carriers. 

They are bigger—stronger—better 
and more practical than the ordi- 
nary carriers, and their few parts, 
extra strong build and heavy duty 
design are insurance’ against 
broken or worn-out carriages in 
haying time. The name “HAR- 
VESTER” means reliability in 
the fullest sense of the word. 

In addition to the great existing 
demand for these goods, we have 
special 1918 advantages that make 
this the one line of maximum 
sales and profits. 


Send for the elaborate 


Harvester: Hay Tool 


Catalog 


and our proposition to YOU 


n Office and Fact 


ern Bran 


INDUSTRIAL BLDG. ALBANY, N.Y. 


ae, FERRIS & CO. 


No. 98 
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STAR HAY CARRIER 
TRACK No.142 © 


PULLEYS 


No. 94 
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The Plymouth Dealer Usually 


Sells the Best Tools 


It is an interesting fact that the hardware and general 
stores selling Plymouth Rope throughout the country 
invariably sell the highest grade line of paints, tools and 
general merchandise. 

There is a reason for this. 

The up-to-date merchant knows it is easier to make 
the first sale when the reputation of the article is firmly 
established. Repeat orders are casier when the customer 
gets full value for his money. 

Thousands of dealers handle Plymouth Rope because 
it is easier to sell than inferior grades, and when sold on 
the ‘‘Rope-by-the-Foot”’ plan nets a greater profit. Many 
purchasers will pick out the store where Plymouth Rope 
is sold when they want tools or other merchandise. 

Are you numbered among Plymouth Dealers? If you 
are let the public know about it. We will help you to do 
this by our sales co-operation. Ask for details in 


Booklet. 


PLYMOUTH CORDAGE COMPANY 
North Plymouth, Mass. | Welland, Canada 


DISTRIBUTORS IN ALL LARGE CITIES 
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Job! 


239 West 39th St., 


That 
Bigger 


Hardware Age 











When Roy Soule, Editor of HARD- 
WARE AGE, pens one of his vigorous 
editorials he weaves into it a potential 
stimulus for each man who reads it. 











When one of our other editors care- 
fully reveals the workings of a success- 
ful department in some other store 
than your own he builds into his story 
a spur to your own efforts. 


For HARDWARE AGE is written 
to help hardware men create new busi- 
ness, enlarge their fields, render a 
broader service and, naturally, reap 
greater profits. 


And the men who read HARD- 
WARE AGE receive the knowledge 
and the stimulus necessary to their ad- 
vancement—that’s why so many of 
our readers give to HARDWARE 
AGE the credit for boosting them to 
“That Bigger Job.” 


































New York City 
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AMERICAN 


ScREW 
CompPaNy 





Largest Greatest 
Stock Assortmen' 
WOOD SCREWS 
MACHINE SCREWS 
TIRE BOLTS 
STOVE BOLTS 


PROVIDENCE, RHODE ISLAND 


WESTERN DEPOT: 
69 East Lake Street, Chicago, Illinois 
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UNNEANY 


Next time you order Soft Steel 
Rivets specify “NEVERSLIP.” 
Your customers will find them 
very satisfactory. 

















‘“Neverslip’’ Soft Steel Rivets 
are made of the highest grade of 
soft steel, double annealed. They 
are very durable and are free 
from scale. Made in all styles 
and sizes. 























Special attention given to 





packing for export. 


The Neverslip Works 


New Brunswick, N. J. 


TL | 
































Hydrant Chains 


HARDWARE AGE 





There is a growing demand 
for good Hydrant Chains and 


we make them. 


Fire departments as well as 
water companies commend 
our Hydrant Chains for both 
strength and safety. 


Our “Triumph,” 
‘Perfection’’ patterns are made in 
suitable lengths for both single and 
double hydrants. 


“Brown” and 


We also make everything required 
in Special Attachments for them. 


Your Jobber will be glad to supply 


you. Large illustrated Catalog sent 


on request. 


Bridgeport Chain 


Company 
BRIDGEPORT, CONNECTICUT 
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To increase your small Vise busi- 
ness, put in a line of 


“JERSEY” 
VISES 


They are strong, serviceable tools and 
have long been popular with both me- 
chanics and amateurs. The Screw 
(body, head and collar) is in one piece, 
turned from cold rolled steel, and has a 
square lathe cut thread. The steel Jaws 
are hardened, and all Jaws are ground 
to insure that they meet squarely when 


tightened. Both back and front Jaws 
are filed to fit. 


Made with either Clamp or Swivel 
Bases—with iron or steel Jaws, and in 
six sizes. 


Displayed on the Stand which accom- 
panies each ASSORTMENT, they can- 
not help but attract trade. 


We have special literature containing 
complete description of all styles. Let 
us send you a supply, also attractive 
display card. 


STANLEY Rute & Lever Cx 
New Baitain. Conn. U.S.A 
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Bishop’s 
“Greyhound” 
Overleaps All 


| a Competition 




















The “Greyhound” 
—a saw with a 
thousand endorse- 
ments—made of the 
finest steel. It has fast, easy-cutting 
qualities. Its hang and balance suit 
the most exacting. See one—examine 
it. You'll want it in your stock. 
Hardware Dealers are the only firms 
with which we trade. 


GEO. H. BISHOP & CO. 


LAWRENCEBURG, IND. 























GET OUR 240 PAGE CATALOG OF 


BATH ROOM FIXTURES 


OUR LINE includes every known fixture for furnishing the bath room 
—the largest line made by any one manufacturer. 


WE USE only the best quality of ma- 
terial. Every article is made of brass 
and is highly polished before being 
nickel plated. 


WE SELL to dealers only. From the 
large variety in our line, every dealer’s 
want can be satisfied, and from our large 
stock carried at all times, prompt ship- 
ments are assured. 


OUR PRICES are moderate, making the 
line a popular seller to the consumer and 
attractive to dealers. 














Ask for Catalog F 


AMERICAN RING CO. 


Established 1810 Incorporated 1852 
Waterbury, Conn. 


Sales Offices: 

2 Hudson St., New York 170 Summer St., Boston 
116 New Montgomery St., San Francisco 

1611 Heyworth Bidg., Chicago 
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Steady Sales 


A steady, permanent, paying business is possible 
only when the goods you sell are of the same 
honest character. 





Of course, the power of your position as retailer 
enables you to sell just about anything you 
please —the first time. But you discriminate. 
You look over the field carefully before you 
choose the tools on which your trade is to be 
built, for confidence of customers is one of 
your greatest business assets. 


Starrett Tools 


are chosen because they build business. The accuracy and 
usefulness of each tool satisfies the needs of the mechanic 
and sends him back to your store when his work demands 
more equipment. The completeness of the Starrett line 
enables you to meet every need for fine measuring tools. 


{sk for Catalog No. 21A So your business grows. The longer you handle Starrett 
describing the 2100 styles and sizes Tools the more solid and permanent your tool trade be- 
of Starrett Tools comes — a business of steady sales. 


The L. S. Starrett Co. 


The World’s Greatest Tool Makers 
ATHOL, MASS. 


NEW YORK LONDON CHICAGO 
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NATION AL 
. 801 


Garage Door Set 


This set is the same in 
every way as our popular No. 
800 set which we fully de- 
scribed in our advertisement 
of last week. 





The only differ- 
ence in the fittings is 
that our No. 27 latch 
(the finest made), 
called “The Aristo- 
crat of Garage Door 
Latches,’’ is fur- 
nished instead of our 
No. 29 latch. 


The attractiveness 
of this latch will im- 
prove the appearance 
of any garage door. 





This set and this 
latch form a combi- 
nation that is simply 
unbeatable. The 
complete set in- 
This latch is re- cludes: 
versible for either 
Right or Left-hand 
doors. Note the 


3 pair 8 inch Reversible 
“T” Hinges 


1 only No. 820 Chain 





long, graceful lines Bolt 
- . 1 only No. 830 Foot 
of the handles which Bolt 


give “class” to the 
door from both sides. 


1 only No. 5 Door Pull 
1 only No. 27 Latch 





All packed in neat strong 
cartons with screws and every- 
thing necessary for quick ap- 
plication. 




















Get our 1917 Catalog of 
3uilders’ Hardware—look it 
through and make up your 
order on the handy Order 
Blank we will enclose for any- 
thing needed. 


National Mfg. Co. 


Sterling, Illinois 
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YOUR FLAG SPEAKS TO YOU 


I have been desecrated, defiled, defied. 

My folds have ceased to give protection. 

The kith and kin, the flesh and blood, of those who gave me 
birth have been wantonly sent to the bottom of the sea. 

I, the symbol of emancipation and civilization, have been 
flouted by imperial murderers. 

I, dedicated to freedom, have been trampled under the heel of 
those who would banish freedom from the earth. 

The call has come to vindicate me. 

Must | droop my. folds in shame and humiliation? 

Or shall I fling my Stars and my Stripes proudly athwart the 
heavens, exulling in honor redeemed? 

Slanderers have said I now typify, not liberty, not freedom, not 
civilization, not noble ideals, but dross—dollars. 

‘You wave over a land of idolaters, worshippers of Mammon, 
from whose souls have vanished the ideals that brought you into 
being,” scoffers have alleged. 

I cannot believe this. 

But the test has come. 

Shall you show more love for your dollars than for me? 

My honor cannot be upheld without dollars, without billions of 
dollars. 

Your forefathers gladly gave their blood for me. 

Shall you refuse, not to sacrifice your dollars for me—that I do 
not ask—but to lend your dollars (at generous interest) to vindicate 
and defend me in my hour of need? 

Shall the glorious memories of your forefathers be now covered 
with obloquy? 

Shall “The Spirit of 17” betray “The spirit of ’76”? 

Valor, courage, bravery alone will not suffice. 

Valor, courage, bravery are not wanting; but these shall be 
sacrificed in vain, and I, too, shall be crucified unless that -which 
makes all these things effective, Money, be forthcoming. 

Shall my appeal fall on hearts without loyalty, on souls without 
patriotism, on ears that care more for a percentum of extra profit 
than for me? 

I cannot believe so. 

My fate is in your hands. 

Shall you raise me aloft to unfurl my folds proudly and bravely 
on the battlefront of freedom, there to play a worthy part in “mak- 
ing the world sefe for democracy,” a part worthy of “The land of 
the free and the home of the brave’? 

Or shall I, dearer to your forefathers than life itself, the incarna- 
tion of their very souls, be spurned and derided because you who 
have come after them have sunk to the worship of golden calves, 
preferring Mammon to the emancipation of po er rom the yoke 
of cruelty, tyranny and autocracy? 

Your choice I await with confidence. 
By becoming a bondholder you become a standard bearer. 


(Written by B. C. Forbes.) 
53 
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‘The Coming 


7 


Credit Crisis 


A Survey of American Industry and Commerce and a Look 


} 


HARDWARE AGE just completed ar- 
rangements with Carl H. Fast to 4 
write a series of articles on the com- 
ing credit crisis. Mr. Fast is a busi- 
ness man whose thoughts span dis- 
tances quickly. He is a league ahead 
of the crowd, yet he does not leap in 
the dark. He is a careful, logical 
thinker. He will strike many new 
notes and make suggestions for many 
startling changes in the conduct of 
your business. Mr. Fast doesn’t know 
the first thing about rail-straddling. 
He sees more clearly than most men 
the new epoch in business, and in this 
series of articles will tell the readers 
of HARDWARE AGE about it. The 
editor of Inland Printer recently 
wrote of him as follows: 

“Carl H. Fast has been frequently 
referred to as a rare combination of 
the ‘analyst, tool-maker, and teacher 
for modern businesses.’ As an effi- 
ciency expert Mr. Fast has the ad 
vantage of a very broad and varied 
experience, having served in an ad- 
visory capacity a great many busi- 
ness concerns, large and small indus- 
trial, financial, and commercial He 
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“The Passing Era”’— 


Into the Future—A New Situation 


has been retained for months at a 































time to analyze the industrial, geo- 

ts graphical, financial, and traffic condi- 

i tions of a country like Cuba, in order 

ow ¢ to formulate plans for sugar mill 

a consolidations, the projecting of a 
- 


new railroad, the development of new 
financial and manufacturing enter- 
prises. He has planned the reorgan- 
ization, financially and functionally, 
of many established businesses. He 
has evolved and directed new depart- 
ures of policy and large publicity 
* campaigns in introducing new prod- 
ucts. He has been a department store 
advertising manager, a devisor of 
cost systems, incentive and bonus-pay 
methods, welfare measures, and other 
modern improvements in management. 
He is a recognized authority on the 
subject of profit-sharing with em- 
ployees. He has made an expert 
study of the world’s systems of 
credits and rendered active service to 
interests now carrying on extensive 
operations under the Federal Farm 
Loan Act. His constructive methods 
for the remedy of present conditions 
cre of unusual value to all thoughtful 
persons,” 





the first of a series 


By Cari H. Fast, Business Analyst 


UR country is approaching a crisis. 
Q In all human history no nation has faced 

such a condition as the world-war and its con- 
ditions precedent have imposed upon us. A great 
era of productiveness, of improving productive lands 
and natural resources, of revolutions in mechanical 
processes, has, during the past forty years, caused 
unusual extensions of credit of all kinds, from the 
tremendous capitalizations of corporations and com- 
bines, discounting the income yield of future years, 
to the universal inflation and over-stimulation of 
the people’s purchasing and consuming power, in- 
duced by loose, reckless credits, the temptations of 
enormous advertising and unlimited forms of so- 
called “‘service,” by all sellers of goods. 

Since 1870 this movement of borrowing, of dis- 
counting the future, has been most evident, owing 
to our rapid growth of population, the quick march 
of invention, the improvement of land and the fact 
that we are by nature and climatic environment a 
nation of adventurous, quick-witted traders, of 
speculators. 

Forty Years’ Free-For-All 


In those forty odd years an unhealthy and un- 
economic condition has been created, in the tre- 
mendous inflation and expansion of our various 
trading, non-productive, parasitic industries. The 
number of wage-earners in our non-producing dis- 
tributing industries has increased twice as rapidly 
as the producers or the population. This has 
doubled our selling costs, has increased the con- 


sumer’s cost of living and added the “cost of higher 
living,” through the exploiting of luxuries and 
frivolities of all kinds, so as to support a vast, grow- 
ing army of unnecessary businesses and their em- 
plovees. 

, Solids vs. Liquids 


Real prosperity, with a family or a nation, means 
obtaining an income that is greater than the outgo. 
A nation’s income is measured by its production of 
economic wealth; i.e., the useful commodities neces- 
sary to support human life. The outgo, or expense, 
is measured by the interest payments on debts or 
obligations being created. With us the yearly in- 
crease in the outgo has been much more rapid than 
the increase in economic wealth. 

This fact, aggravated by our totally irresponsible, 
uncentralized credit and currency systems, has pro- 
voked the periodical panics for which, as a nation, 
we have been famous. These were simply ‘“fore- 
closure” movements, bound to occur ever so often. 
They were readjustments, were operations of 
economic law. Fortunately, in spite of the opposi- 
tion of our absurdly over-privileged, ungoverned and 
unscientific banking fraternity, the present Federal 
Reserve Act was passed and is gradually steadying 
things. 

No banking law or system, however, can defy 
economic law. The law of compensation remains 
imperative. Waste must be paid for, inflation is 
always followed by contraction. A nation’s wastes 


are of two kinds, wasted labor and wasted natural 
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resources. No nation ever wasted either as we have 
been doing. 

In 1914 the European war alone saved us from 
the consequences of the parasitic growth of dis- 
tributing businesses. Within a year America be- 
came the workshop of the Allies, of most of Europe, 
and colossal purchases of munitions and supplies so 
far exceeded our current interest obligations due to 
European nations on the American securities they 


held, that we were transformed from a debtor na-. 


tion into a creditor nation, so far as international 
credits were concerned. 
We Flattered Ourselves 

While we were a debtor nation we had flattered 
ourselves largely about the “balance of trade” in 
our favor. This actually meant that we always 
owed Europe more than Europe owed us and the 
balance of interest due annually from us was paid 
by our excess of exports. Our sales to Europe and 
our profits quickly mounted up. First Europe paid 
us in gold until the very hugeness of our gold accre- 
tions alarmed some of our leading, thinking bankers 
and Government authorities. The possible, involun- 
tary demonetization of gold by bankrupted European 
nations, as a consequence of the war, with Uncle 
Sam holding most of the world’s gold supply, scared 
them. Then we were paid in American bonds and 
other securities previously held abroad. This lasted 
until the United States was forced into the conflict. 

The New Situation 

Since then conditions are utterly changed and 
we are loaning our Allies billions, actually delivered 
in the form of commodities and war supplies. They 
want goods, not gold, and we must take interest- 
bearing promises to pay, not inert pieces of metal. 


(Look for Mr. Fast’s Second Article 





‘they are giving us their bonds, their promissory 
notes; they have made us their bankers. And we 
are compelled to discount their paper, for their war 
is now our war. To make democracy secure upon 
the earth we must meet great exigencies. 

When a nation really pays in cash it pays in 
“trade,” for nations are like village merchants prac- 
ticing primitive exchange, and neither gold, silver, 
nor bonds can do more than postpone the settlement 
of international obligations. As long as gold is in- 
ternationally convenient as a standard measure, it 
is used as a token of value by international agree- 
ment, but as it will not give warmth, shelter, nor 
sustenance, it fails in a great economic crisis. 

As the Vice-Chairman of the British War Mis- 
sion recently told the American Bankers’ Associa- 
tion Convention, a nation can fight without money ; 
that what is needed to win wars is for a country to 
produce and have available within itself everything 
needed for war. As it is within a fighting nation, 
so it is between nations, when frightful physical 
facts make fiscal fictions fade into fancies. As it is 
in war, so must it be in peace if civilization is to 
advance on a parity between nations. 

A moment’s reflection over this situation brings 
us face to face with these two questions: 

First—to sustain the war, how shall we make the 
United States efficiently produce, supporting both 
itself and largely supporting its Allies with economic 
wealth? 

Next—after the war, how shall we collect our 
debts without accepting vast quantities of commodi- 
ties, which will leave us for years with an unfavor- 
able “balance of trade” and compel their absorption 
by our consuming population, thus competing with 
our domestic products? 


“Stretching the Limit’—Next Week) 
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 Pemmaial is the chain of social purpose. It, 

which cements all processes of intercourse 
change in labor, products or natural possessions. And as 
the payment of 
credit 
amount of products available for interest payment. 
this is exceeded, interest-rates rise. 
chain breaks and trade is paralyzed, exchange is halted and 
until a 


effected and the chain welded again by mutual expediency.” 
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Progressive, Yes Sir, Very Progressive 


How Bassett of Ye 
Olde Harde Ware 
Store Circularizes 


for Business 


‘Oh! Yes, Mr 





‘Not Seen So Much 
As Some Dealers 
—But This Man 


Sees More” 


Bassett” 


By THE ASSISTANT MANAGER 


Haven, Conn., who comes about as near being 

right on the job as any one I know. His name 
is Bassett and he runs “Ye Olde Harde Ware Store,” 
which opens on Chapel and State Streets in the big 
college town. 

3assett is a thin, nervous man with an ambition 
that frequently works him near the danger mark. 
He has his own ideas about how a hardware busi- 
ness should be run, and he would probably be fat 
and comfortable looking if he was contented to sit 
down and dream his dreams, but Bassett isn’t built 
that way. Ideas to him are like eggs to a sitting 
hen. He just sits on them long enough to hatch, 
and then he starts scratching to see what he can 
turn up. 

The location of Ye Olde Hurde Ware Store is such 
that transient trade comes naturally and the old 
store’s record even in New Haven compares favor- 
ably with “our best families.” But as we have 
already implied, Bassett just won’t sit and wait for 
business. He is a great window trimmer, a good 
customer of the local papers, and circular specialist. 


Like 

This story has to do with George J. Bassett’s 
circular system. It’s regular, not because he works 
by rote and rule, but because his ideas come popping 
along like the discharge of a machine gun and he 
aims every one of them where it will do the most 
good. 

Just now when men, women and children are buy- 
ing bonds, knitting sweaters and playing soldier, 
George is putting over a collection idea under the 
eaption “Practical Patriotism.” He does consider- 
able collecting for Uncle Sam before he gets down 
to cases, but he does his bit like a major when in 
the closing paragraph. 

George read Governor Whitman’s parcel appeal in 
a recent issue of HARDWARE AGE. He has also read 
a heap of stuff in other magazines and newspapers 
about the advisability of urging customers to 
earry their bundles home. The idea appealed to 
him. It was plausible, practical and could be made 
profitable. Right away a circular, “Carry Your 
3undles, Pay Cash and Save Your Sales Tickets.” 


‘| YHERE’S a red-headed hardware man up in New 


a Machine Gun 


Hitches the Team Double 
The Council of Nationa! Defense helped George 
write that circular, and he quotes them freely. 
Then he digs up a cash discount idea, hitches the 


team double, and drives them out to pick up busi- 
ness. 

Along in August a new comer who had bought a 
gas range and an outfit of kitchen wares from 
Bassett came in to purchase a box of .22 short 
smokeless and casually asked when the duck season 
opened in Connecticut. Two other men who were 
standing near the gun case pricked up their ears 
and edged close enough to catch the answer. ‘Duck, 
geese and brant from Oct. 1 to Jan. 15,” answered 


George, “but there is no open season for wood 
Practical patriotism circular 
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Practical Patriotism 








To wear a flag in one’s buttonhole and to stand, and even wy to 
sing, when the band plays the Nabonal Anthem are comme: forms 
of patnotism —but they don't help much in times of stress and uncertaimity. 

What helps much more is to be a good citizen, to pay one’s taxes, 
to support the government, to do one's bit wherever and whenever the 
opportunity comes 

A navonal crs usually brings financial disturbance Maintaiming 
our credit w as important as maintaining our army—the applies to the 
individual as well as to the nation 

The man who pays his bills promptly helps to keep things going— 
he's performing that much of a citizen's duty—he w doing his bit 
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bed 


ere most of the things 
needed for out-door sports 
Gunes and Pistole—The most 
popular makes in the best 





Ammunition—Cartridges and 
4 Shells in all the 
mmon loads. 


Loaded 





Clething—Rainproof Coats, Pants and 
Riding Breeches, Hu 


Moccasins, Shirts and Sweaters 


Golf. Supplies—Pryde's Golf Clubs 
Balls, Caddy Bags, ete FOR 





ting Boots ar 


Spalding Golf 


Tennis and Basebal!—Victor Tennis and 





Raseball Goods, L. & U. Rackets and Connecticut 
Pennsylvania Tennis Balls, 
Campi Goodse—Duffie Bags and Knap- 
Aichohol Stoves, Cooking Uten. oe 
Hatchets, Compasses. 
Flash Lights, Flasks, etc Revised 


Fishing Tackle—Split Bamboo and Stee! September, 1917 
Bait Rods, Fly Rods, Trout Flies 
Kingfisher Lines, Hendryx and Shake- 
spear Reels, Snelled Hooks, Tackle 
Boxes, Fly Books, Canoes, ete. 
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Below—Fish and game law circular 
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“Carry home your bundles” circular Season specwlties 





circular Ash can circular 





i a 














Seasonable 
species 











—S ——— = 
== Com ¥ =v Ove Haroe War Store. = — = 
———— ry our SS = 
= —S= FIREPLACE FURNITURE. Some variety of —————— A S H Ee A N S = 
= Bundles => low and medium priced Lron and Brass ——— _ —— 
= Pay Cash and == en eS eer 
=f ay mm | —— st __tron Andirons $2.00 op———_—— nace ais Pal ‘euek Sate = 
—==||| Save your Sales Tickets |||—= = tocar for. Now if yu pt 


CMAFING DISHES, They 
dog wagons for furnishin 
the show 





THE COUNCIL OF NATIONAL DEFENSE 


We have some beauties 
either nickel of copper—as low as 





put it over the 


eats’ after live ashes in a wooden box 
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) there are big possibilities for 

“ trouble. And insurance people 


$000 wach 





recommends cutung down the overhead 
costs of retail stores by reducing delivery 
and office expenses. 

To encourage these economies we 
will, tor the duration of the was, give 
our customers 

A REFUND OF TWO PER CENT 
on cash sales tickets aggregating bve 
dollars ot more when presevted at on: 
office within sixty days from date of pur 
chase, providing the goods are taken by 
the customer 


SAVE YOUR SALES TICKETS 


COFFEE PERCOLATORS. 
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and delicious coffee at 
kinds with alcoho! amps 
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Rifles, and Ammunition 
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ing the best Safety Razors— 
Leslie, Gem Jr 
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lather Brushes, Strops, Soap, etc 


POCKET CUTLERY The finest show-down 
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that Several 1 
y ora wooden receptacle. 
a Better be om the safe side, don't 
you think, and have some ash cans? 
in town, Also 
Football, Golf and Tennis Goods, Boxing ———_———— Wis Convagated Ach Cane ae - ——— 
——_ - Witt Garbage Cons 1.75 ap <a 
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ducks or s “Good, I’ll be there,” said the cus- 
tumer as he pocketed his purchase and walked out 
the door to hop into a big Stutz, honk his Klaxon 
and head for the country. George watched him 
speed out toward the common and then headed up- 
stairs to his cozy little office, and that evening the 
printer called for copy. It was a circular on “Fish 
and Game Laws for Connecticut.” It was marked 
“Revised September, 1917.” 

That little note on the cover got a reading from 
all the old timers who knew the game laws by heart. 
‘They were looking for a. Bassett had them 
all, 

George J. fires a clerk occasionally, and when he 
does it’s a sign that the victim is shy several of the 
essentials which go to make a good retail salesman. 
I knew he had had considerable experience in this 
kind of canning, but he sprung a new one on me in 


ith \i! Wi 
flint lock variety, latch strings had all 
the edge on door locks. It was before the early 
Sargents had started making locks. In those days 
folks up that way got in the habit of calling “come 
right in.” Bassett inherited the “don’t knock— 
come right in” idea, and like a lot of his other 
things it’s in circular form. He has some pertinent 
things to say about raising potatoes on factory sites 
and even goes so far as to admit that New Haven 
is on the map, and then blushingly admits further 
that this is because New Haveners have taught folks 
to buy in a city whose suburbs are Bridgeport and 
Soston. Most people like an occasional application 
of soft soap. Bassett’s “don’t knock” circular 
lathers freely. 
Cashing In on Shattered Dreams 

Then came September, with the return of that 

great army of people who summer in the mountains, 


bell muzzle, 


















August. More circular matter and the title was or in Maine. There are a lot of them in New 
“The Canny Canner.” Food famine and fruit jars. 
He juggled them before the ever widening eyes of 
the confiding housewives of New Haven, and the Wh i NN 
way his canning supplies moved forced the purchase 
of a new set of Converse tires for the Ford that vomits 
emphasizes his prompt deliveries. Things do more ~ We 
when they’re pushed, even in old New England. if 
I'll bet Bassett could circularize Newfoundland and CANNY _ ra 
sell fans to the Esquimos. CANNER 
Huckleberry Peck === 

And again in August when flies for fish bait and Wl ees oom ane epee 
flies around the fruit stands were keeping the Ike I eres 
Waltons and the fruit venders busy “Our Annual “phe tables and fruits as they come into the 


Tackle Sale Is On.” The circular that bore this 
heading was decorated with a stone-bruised kid who 
knew the value of string, a bobber and a willow pole. 
He looked like a cross between Huckleberry Finn 
and Peck’s Bad Boy. He is packing worms in his 
pocket for personal use and in every movement 
memories for you and I. Ye Olde Harde Ware Store 
had just bought the tackle stock of an out of town 
dealer, and on his bandaged toe Bassett’s kid car- 
ried the message right where it belonged. That 
tackle was quickly changed to cash of the realm. 
The sale was advertised to end Sept. 8. It would 
have if the stock had held out. 


market—another phase of the prepared 
ness movement. 

Glass frait jars, stone crocks, and 
canning utensils of all kinds are very 
much in demand and later in the season 
mey be higher priced and hard to get. 
Why not buy them now when the buying 
ie good ? 

We have a good stock of most every 
thing needed for canning fruits and 
vegetables and our prices seem to be 
satisfactory—so why not buy here? 


Canny 
Canner” 


circular 
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When New Haven was just a clearing and the 
fowling pieces of the local sportsmen were of the 
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Haven. When they come home the coffee pot is 
rusted, the enameled ware chipped, the glassware 
shattered, the wringer rolls dried out and the 
brooms and brushes much on the blink. It’s just 
like starting in housekeeping all over, but the sum- 
miner boarder is so glad to get back to the home 
barracks that he would buy a vacuum cleaner, if he 
couldn’t get anything else on which to play Home 
Sweet Home. 

George knows the feeling and he circulates the 
idea. “Starting up the kitchen” is the title of his 
attack. He goes after the business with a rush, but 
his play is carefully planned and he scores. 

Ever since that boil-ridden character in the Bible 
sought refuge in an ash heap, firemen have been 
velling for water and pointing their nozzles at the 
results of ashes carelessly handled. 

Ashes are like firearms. It’s always the gun that 
isn’t loaded that digs into the receipts of the acci- 
dent insurance companies. It’s always the gun that 
isn’t loaded that most vividly impresses the penalty 
of carelessness, and it’s the ashes that are supposed 
dead that always start the biggest fires. Ashes hold 
fire worse than an old muzzle loader. The house 
without ash cans is a poor fire risk. George J. was 
«u member of the New Haven fire department when 
tin helmets rattled to the stroke of hand pumps, and 
he knows the true value of ash cans. He lets the 
public in through a circular with that title. 

Then came that day when the tomato vines froze, 
the leaves began to rustle on the lawns, and the 
pumpkins turned to yellow among the New Haven 
corn stalks. These things with a few cold rain 
storms made B.V.D.’s a summer memory, brought 
out the woolens for some and threw others into in- 
termediate. It also started blazes in a lot of fire- 
places, and put the New Haven mind in mood for a 
talk on fireplace furniture, and a few other fall 
necessities. There was a time within the easy 
memory of any New Englander of family when 
the boiled dinner sent at least part of its savory 
smells up the chimney. The iron pot was good form 
in New England long after Chicago cooked by elec- 
tricity and advertised by hot air. There’s some- 
thing mighty catching about a fireplace and smoky 
old kettles over a blaze start a line of thought that 
would put a miser in a receptive mood. That’s what 


Bassett’s little picture at the head of his “Season’s 
Specialties” does. 


Did He Know Bassett? 


And so we draw to a close. I was riding on a 
train to New Haven not long ago and was seated 
beside a distinguished looking old gentleman who 
dared to break that iron clad rule which frowns on 
making chance acquaintances on common carriers. 
He asked for a light and we doubled on the match I 
had just struck. We visited—to be frank, we gos- 
siped, and eventually I found that he was one of 
New Haven’s old timers. Did he know Bassett? 
“Yes, sir, one of our best citizens. Police Commis- 
sioner at the present time. A well groomed man 
and member of Quimipaic Club, the best men’s club 
in the city. A studious and thoughtful man given 
to writing quaintly worded advertisements in the 
newspapers. They are readable, sir, very readable, 
and I believe productive of business.” 

Further questions after having listened to a very 
interesting story of the old gentleman’s first year at 
Yale. “I should describe Mr. Bassett,’’ he said, “‘as 
not aggressive, but very progressive. Yes, very 
progressive. He allows his employees considerable 
freedom of action, but he selects them with care. 

“He is not in evidence on his sales floor as much 
as some of our merchants, but I think he sees more 
when he is there. 

“Mr. Bassett is a distinguished looking gentleman, 
and his store is the best in our city. Oh! yes, Mr. 
Bassett is our Commissioner of Police.” Then the 
engine whistled and a New York, New Haven & 
Hartford trainman stepped inside the car, and in a 
voice strangely different from that of his brother 
brakeman on the Oregon Short Line called in trained 
enunciation, “The next stop is New Haven. Please 
do not forget your packages. New Haven, Conn.” 
The old gentleman bowed politely, said “Good day, 
sir,” and got off. 

I lighted another Blackstone, and on my way into 
Boston dreamed over his remarks. “George J. Bas- 
sett, not aggressive, but very progressive, yes, sir, 
very progressive.” 

And then I thought of the circulars I have been 
saving from the mails that come from New Haven, 
and I wonder if “being progressive, yes, sir, very 
progressive,” isn’t something worth striving for. 
I wonder if it doesn’t beat the hip, hip hoorah stuff 
in a race for business. 

Ye Olde Harde Ware Store is a living proof that 
Bassett’s system suits New Haven to a T. 
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A Trapping Trim by W. E. Stephens & Co., 
Fairbury, Il. 


VERY normal boy gives more or less consid- 
i) eration, if he lives in the country or the small 

town, to the possibility of making money by 
trapping. He may be brought to this consideration 
by reading “Trapper Mike, the Bearskin King,” or 
he may have just that natural love of hunting and 
the woods that seems to make a fellow feel like trap- 
ping as a form of sport. Or maybe he just needs the 
money. 

Anyway when November rolls around and thick- 
ens the muskrat’s fur the hardware man is bound to 
find an increased demand for traps. After school 
and on Saturdays you will see small boys looking 
longingly into the windows of the hardware store 
where traps are displayed. Or you may see half a 
dozen boys and one trap hiking off through the fields 
in search of a good place to hazard their fortune. 

The hardware man who understands boys and 
who can remember when he caught his first polecat 
in a trap, can capitalize this comprehension of 
youthful sporting blood. And there is always the 
opportunity to supplying the demand of the adult 
trappers. 

Furs have increased so much in value in the past 
decade that even the humble muskrat is a prize 
worth taking. The first muskrat skins I sold 
brought 16 cents apiece. Now they may be worth 
75 cents or more. Skunks are too numerous for 
comfort in some sections and even a skunk has no 
terrors for the boy who aspires to be a trapper. A 
skunk fur with little white in it may be worth sev- 
eral dollars. 

One of the first things the hardware man may 
do to develop interest in the sale of traps is to get a 
late price list of native furs from some well known 
buyer and make a large copy of the prices and hang 
it in his window. 


BATES FUR HOUSE WILL 
PAY THESE PRICES FOR 
FURS THIS FALL, WITH POS- 
SIBLE ADVANCES LATER. 








Fall Trap Sales 


When November Rolis Around 


and Thickens the Muskrat’s 
Fur Will You Be Ready ? 
—lHow to Get the 
Boys Interested 


Window Display Suggestions 


and Direct Advertising Hints 
Tirat Help the Hardware 
Man Cash in on Trap- 
per’s Supplies 
By FRANK FARRINGTON 


Follow this with the quotations. This may be 
done before the fur season opens and it will get the 
boys interested in the matter and discussing it and 
also saving up their money to buy traps. 


Bartering for Junk 


One dealer who realized the advantage of interest- 
ing the boys in his store, not only for the sale of 
traps, but to get them to make his store their hard- 
ware store from the start, featured a trap offer in 
terms of old iron and rubber instead of cash. He 
told how many pounds of old iron a boy must bring 
to get a good muskrat trap. He displayed the trap 
in the window and opposite a pile of old iron weigh- 
ing the required amount. 

Most boys thought it wouldn’t be very hard to 
collect that much old iron, and anyway, they rea- 
soned, he advertises that if you don’t get enough old 
iron or rubber, you can pay the rest in money. 

Probably this hardware man could not make 
enough on the business involved in a deal for one 
trap to pay him for bothering about it. But that 
was not the point. He did,make a little profit, and 
probably the boy got together money enough to pay 
cash for something else. Any boy knows he can’t 
be much of a trapper without a regular hunting 
knife. These knives were shown and were sold 
with the traps. . 

The youngsters who were treated in a friendly 
way in this trap deal became great boosters for that 
store and for the hardware man who ran it. They 
recommended him to their friends, they boasted of 
his knives and traps, and they went back there for 
their small wants. Every real merchant knows that 
if he can get the youngsters of the town working for 
his store he has started an endless chain of the best 
possible advertising. 

Traps do not depreciate in value as some stock 
does, but that is no reason for buying such quanti- 
ties as will mean all the season’s profit carried over 
to the next year. Still it must be remembered that 
a scant supply of the goods means less interest on 
the part of each customer. We all like to buy goods 
where they have a plentiful supply of the thing we 
are after. We like a representative stock, showing 
the different styles and designs. The hardware 
dealer will increase the interest in his line and in its 
displays if he will show a good variety. The dealer 
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Trimmed by H. G. 


Myers for the Berentz Hardware Co, Bartlesville, Okla. 


Two live gray squirrels, a wild 


duck and an owl helped attract attention 


in the section where a bear is never seen will de- 

velop interest in his display if he will get a bear trap 

for display purposes, even if it costs him some 

transportation charges to get it and send it back. 
Window Suggestions 

Put a trap large enough to held bear beside a 
mouse trap in the window. Place them in con- 
spicuous positions and the contrast in sizes will of 
itself interest those who pass. If you want to create 
interest and develop comment and bring people in to 
call your attention to it, put the ‘“Mouse Trap” card 
on the bear trap and the “Bear Trap” card on the 
mouse trap, but don’t get the price tags mixed in 
the same way. 

If you have a good size window you can show 
a demonstration of trap setting. Interest some well 
known and experienced trapper of your section in 
the matter and agree to pay him to make the dem- 
onstration. Advertise the event in the newspapers. 

Dress the window in boughs and young ever- 
Cover the floor heavily with leaves and 
If desirable make a little pond with sod 
banks. Consult with the trapper and arrange the 
trim to best suit what he wants to do. Supply him 
with the needed equipment and have him go over the 
programme with you in the window after closing 
the night before the demonstration. 

Make up a bunch of show cards, such as 
“SETTING FOR MUSKRAT.” 
“SETTING FOR FOX.” 

“SETTING FOR SKUNK.” 

Cover the game of your section. Dress the trap- 
per in as trapper-like a rig as you can and have him 
go ahead at the specified time, going through the 
various setting repeatedly as long as he holds a 
crowd outside. You can count on a mighty good 
audience of boys and men. 

In trimming a trapping window don’t forget the 


greens. 


sticks. 


other accessories of the season. You have such 
things as safety axes, knives of all suitable sorts, 
air guns and rifles with jointed stocks, pocket flash- 
lights, and perhaps snowshoes and other woods 
goods. The traps are only a part of the outfit of a 
Lrapper. 

The trapping appeal may be made strong to 
farmers’ boys. It will pay you to collect a mailing 
list of these and send out to them in good season a 
form letter reading something like the following: 


Dear Sir: There may be a nice little bunch of 
money lying right around on the farm waiting 
for you to gather it up. 

Have you ever done any trapping? Aren't 
there muskrats cr minks or foxes or skunks on 
the farm and near it where you could set traps 
for them without taking up much time? 

All kinds of fur are very high in value now, 
and any fellow who wants to make a little 
money to add to his wages or to give him some 
extra spending money, or to help him through 
school, can do it if he has a few traps and 
keeps them working this fall and winter. 

You know it doesn’t cost anything to set a 
trap and you can trap all winter. The furs can 
be sold right here in town for spot cash. We 
have a price list of the present values of furs 
posted in our window right now. Stop and look 
it over. 

We can supply you with a good make of trap 
suitable for such game as you want to catch. 

Yours very truly. 


Next time that boy comes to town he is sure to 
look for that price list of furs. Don’t take it down 
for a couple of weeks after the letters go out. Then, 
when you do remove it, put up a little card reading, 


PRICE LIST OF RAW FURS 
NOW HANGS JUST INSIDE 
THE DOOR. 


Of course the boy who stops and looks over the 
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list will see traps of all kinds in the window and the 
prices on them. 


Possession Leads to Desire 


The boy who does not want to trap may want to 
hunt and he may see a compass or a hatchet or a 
gun in the window and decide to get it then or later. 
He may see something there that he wants so badly 
that he will decide to trap to earn enough money to 
buy it. In this class of goods one thing leads to an- 
other and the boy who is interested at all usually 
ends by becoming sufficiently interested to want to 
buy. 

In making window displays of traps the effective- 
ness will be increased if some furs can be shown. It 
will be too early for the season to have produced 
furs, but some fur house may be available for the 
rental of a few specimens, and if nothing cruder is 
to be had, you can at least go to the dealer in 
women’s wear and secure some sets of furs and put 
them in the window, properly labeled, to show the 
values of finished furs and to help attract attention. 
Usually the fur dealer will lend the furs on your 
guarantee of good care and with the understand- 
ing that you will put on them a card saying where 
they are for sale. 

It goes without saying, or it ought to, that the 
dealer should write to the manufacturer of his traps 
and get anything that is to be had in the way of 
display helps, cut-outs, hangers, signs, and printed 
matter. The game laws applying to trapping ought 
to be a part of the window displays, putting them 
on a big card or sheet of paper on the background. 

In addition to this it will be desirable for the 
dealer to help his State fight forest fires by putting 
up in connection with such a display a State poster 
warning trappers and others against starting fires 
where they may spread. Anything done to conserve 
the forests in this way will help perpetuate the sale 
of traps and similar goods. 


Hang Traps Outside 


All through the trapping season, or the early part 
of it, when it is not possible to keep a display of 
traps in the window, a bunch of steel traps on their 
chains may be swung outside the store where they 
will attract attention. The price should be on them, 
of course. 

This will serve in the same way as a sign adver- 
tising traps. It is no more trouble to swing out a 
bunch of traps every morning than for the clothier 
to hang out a rain coat or some other garment in 
his doorway, or for the grocer to set out his vege- 
tables. 

In addition to the resulting sale of traps for the 
purpose we have had in mind this boosting of the 
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trap business is going to remind every householder 
that you sell traps. That means rat traps and mouse 
traps as well as bear traps and the fall is the time 
when these are in demand in many sections. Help 
this along by using a newspaper advertisement now 
and then to boost the sale of mouse traps. Here is 
a suggestion in the way of copy: 
DO YOU KEEP MICE? 

Mice and rats move into nearly every house 
at times. If they are well received they stay 
and multiply. 

Their idea of a good reception is merely 
enough to eat. They aren’t very fussy about 
their quarters. 

If there are rats or mice in your house, you 
are keeping them supplied with food in one way 
or another. 

These vermin cost the country millions of dol- 
lars each year. Will you do your part to help 
eliminate them? 

The conservation of food demands that we 
get rid of these pests. Aside from their unde- 
sirable presence we cannot afford to feed them. 

The price of a trap or two and the work of 
properly setting the traps will be well spent 
if the results are a reduction in the number of 
these unwelcome boarders. 

We have traps at all prices from a dime up. 
We'll show you how to make them catch ro- 
dents. 


There will be times when boys will bring back 
traps about which some little thing has broken. It 
may be no fault of the trap and it may involve a 
few cents’ expense to fix it. 


“The Boy Be Pleased” 


In any case be cheerful about it and keep the boy 
good natured. If it is really necessary to make a 
charge for getting his trap mended, do it with suf- 
ficient explanation so that he will realize that he is 
not being badly treated. But bear in mind that the 
good will of the boy is worth more than the price 
of any trap—if you expect to remain in business 
where that boy grows up. 

People will bring back ten cent mouse traps and 
claim they will not work. If there is anything 
wrong with them give them a new trap or fix the old 
one, but be good natured about it. There is nothing 
to be gained by adjusting a claim satisfactorily if 
you do it with a grouch. In these little matters it is 
safe to follow the rule that the customer is always 
right. 

The trapping season offers you an opportunity to 
develop business along more lines than that of steel 
traps, so make the most of it. 

Get an early start and push hard while the push- 
ing is good. 














Some Farrington Suggestions— 


Put a live trapping display in your window—It will 
attract the youngsters and their dads. 


The beauty of a picturesque trapping trim is that it 
does not deplete the stock. 
in the window is frequently enough. 

Trap advertising helps you sell all kinds of hunting 

supplies—knives, boots, camp outfits, axes— 

and possibly snowshoes. 


One or two traps 
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“Sales” and “Special” Trims 
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To Sell Goods Display gE ae But Sometimes a : 
. “Stunt” Display Will e 
Serve You Well 2 


a ¥ Bag, i 
Them in Your Window 


By THE MAN BEHIND THE COUNTER 


HERE is a good deal of similarity between a Generally speaking, there are two types of show 
T show window and the average small boy. Both windows, the conventional or every-day kind, and 

are dressed according to the occasion and both the special or holiday kind. One is designed with 
require frequent “trimming.” Do you remember _ the sole idea of selling the articles on display, while 
the two suits that made up the limited wardrobe of | the other aims to sell the store itself to the public. 
your marble days? There was one designed for One advertises the merchandise—the other, the mer- 
every-day wear-——a direct advertisement to the chant. Each has a well defined function in the gen- 
juvenile public that the wearer was ready for any- eral scheme of merchandising. The good old con- 
thing from a football game to a rough-and-tumble. ventional window is the backbone of window adver- 
Then there was that decidedly new looking suit that tising. We are in business primarily to sell goods, 
loudly proclaimed the Sabbath, and seemed to say and it goes without question that goods well dis- 


“Hands off, this is a day of rest.” The kid without played are half sold. We need the window that talks 4 
a Sunday suit was like pie without cheese. He _ tools, electric appliances, washing machines, flash 4 
didn’t get far in nolite society. The same standard lights, granite ware or other lines familiar to the 
may be applied to the show window. hardware trade. We need to keep our window space 


working every day in an earnest endeavor to get the 








The display at the left helped move the 

goods shown on the floor—by F. W. 

Heidel Hardware Co., Valley City, N. D. a 

The trim below greeted the members of 4 

the state hardware association when they 

mt in Mitchell, S. D.—by the Peterson 
Hardware Co. 
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Note the signs on the door 


merchandise going out and the cash coming in. 
However, too much in the way of straight selling 
displays may work to the detriment of the store. 
There are times when the merchant who is wise ad- 
vertises himself and his store, with little reference 
to specific merchandise. The various holidays de- 
mand holiday trims, and the merchant who neglects 
to take toll from the holidays is a back number. 
Then there are special days in every town or city 
that are entitled to recognition in the merchant’s 
window displays. The county fair, street fair, corn 
festival, fruit show, the opening of the hunting sea- 
son or the meeting of some convention, all are ex- 
cellent excuses for special displays that proclaim 
the merchant as progressive and turn conversation 
his way. The mail order houses are shining ex- 
amples of the fact that it pays to get people to 
talking about your merchandise and your methods. 
A Conventional Window That Talks Tools 

The first window that we illustrate is one of the 
conventional type, designed to speed up sales of 
Vaughan & Bushnell tools. It is the work of A. 
Ruhling of the Birchwood Hardware Company, 1543 
Jarvis Avenue, Chicago, and is an excellent example 
of the selling window. The panels in the batk were 
constructed of box lumber, painted a flat green, and 
are removable. The end wall was covered with green 
crépe paper, tastefully trimmed with various de- 
signs worked out in hammers. The real feature of 
this window is the harmony of the individual dis- 
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display that helped the Birch- 


wood Hardware Company, Chicago, sell more 


Bushnell 


A “goods” 


Vaughn & tools 


with the 


The 


connects 


** Paints” 


“Brighten Up” 


above 








sign 


plays. Saws are shown with files, saw sets, etc.; 
rules and try squares are displayed together, and 
the numerous types of wrenches grouped. While 
this display actually contains 2500 different items, 
it did not appear crowded, but rather gave the im- 
pression of a composite picture of individual trims. 
Small price tickets were placed on the separate items 
and the Birchwood Hardware Co. did a thriving 
business in tools for some time after the window 
was dismantled. 


A “Special” That Built Prestige 
A few years ago the convention of the South 
Dakota Retail Hardware Association was held in 


Mitchell, and the Peterson Hardware Company took 
advantage of the fact to put in a special window, 
consisting of an engine constructed of common 
hardware items and designated the “Hardwaremen’s 
Special.” The unique trim was designed and in- 
stalled by Mr. Matt Thume, the firm’s window man, 
and the engine was extremely realistic. The boiler 
was formed from the drum of a heating stove; a 
piece of stove pipe acted as the smoke stack and a 
bunch of steel wool made an excellent substitute for 
smoke. The cab was constructed from two gas 
ovens, lawn mowers furnished the wheels under the 
tender and boiler, and the drive wheels came from 
washing machines. The picture shows plainly the 


various hardware items worked into this unique dis- 
play, even to the files that formed the improvised 
cow-catcher. 


The track consisted of two sections 
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of barn door track mounted on wood doubletrees 
taken from stock. It was impossible to get a good 
photograph of the engine in the window, so the en- 
gine was reconstructed in the doorway in order that 
HARDWARE AGE readers might get this clever dis- 
play tip from the big wheat belt of Dakota. 

The window drew great crowds of people and 
farmers came in from distances of twenty and thirty 
miles to view the display. Naturally it didn’t sell 
any engines, but it made Peterson’s hardware store 
the most talked of store in that part of South Da- 
kota, and paved the way for innumerable sales of 
hardware items. 

\ Combination Sale and Special Window From North 
, Dakota 

Sometimes there is an opportunity for a com- 
bination of the two types of show window. Such an 
opportunity was recently taken advantage of by the 
F. W. Heidel Hardware store, Valley City, N. D. 
The occasion was the fair which is held annually in 
that little city. The firm’s advertising had for some 
time featured a certain mythical “Willie,” supposed 
to look after the hardware wants of Mr. Heidel’s 
customers. In the window, which we reproduce, 
Willie is seen on an improvised bicycle, hitting out 
for the fair. Willie’s body consisted of a 10-gal. 
railroad can, the arms were made of conductor pipe, 
a milk strainer formed the neck and shoulders and a 
large painted zinc ball formed the head. His stylish 
bow tie was formed by combining two egg whips 
and a tea strainer, and the hands were two base- 
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ball mitts. The frame of the bicycle was formed 
of lead pipe and conductor pipe with a draw shave 
acting in the capacity of handle bars. The front 
wheel was a grind stone and a wheel from a com- 
mon barrow brought up the rear. The other details 
of construction can be readily seen from the picture. 
The combination display comes from the balance of 
the window, which was trimmed with bicycle 
sundries. Willie drew a crowd every day during fair 
week and incidentally more bicycle accessories were 
sold during that week than during any similar period 
in the history of the firm. The window was the 
work of Mr. C. F. Jensen, and is only one of many 
good trims turned out by this versatile trimmer. 

We are strong for the regular “selling” window, 
but like every healthy American we long for frost- 
ing on our cake occasionally in the form of the 
special or store advertising window. An ordinary 
sales trim on a special occasion makes the merchant 
look “cheap.” The special trim holds him up to pub- 
lic view as a public spirited citizen—a man whose 
sole aim is not the almighty dollar. It makes his 
name familiar to every man, woman and child in the 
community and puts him in position to sell more 
merchandise to more people. Have an everyday win- 
dow of the selling type by all means, but follow the 
good old custom of childhood days. Rig out your 
windows occasionally in their Sunday best. It will 
stamp you as a bigger merchant. 

Yours for Better Window Trims, 


THE MAN BEHIND THE COUNTER. 


New Sharples “Ready Quick” Window Display 





Sharples “Ready Quick” window display 


THE Sharples Separator Company, West Chester, 

Pa., has recently brought out the ‘“Ready- 
Quick” window display which is attracting con- 
siderable attention among dealers of the Sharples 


Goodrich Ask Only Seventeen 
Exemptions 


A LTHOUGH many of the 25,000 employees of 
the B. F. Goodrich Rubber Company, Akron, 
Ohio, were affected by the Selective Conscription 
Act, the corporation solicited exemptions in only 
seventeen cases. In these instances the men were 
vitally necessary to the company in the progress of 
certain contracts which it is fulfilling for the Gov- 
ernment. 
The Goodrich Company took cognizance early of 
the needs of the Government and limited exemption 
appeals only to the absolutely indispensable. 


separator and incidently adding many 
new sales, 

The simplicity and convenience of this 
window display makes it decidedly at- 
tractive. All of the posters and cards 
are sent to the dealer in a small envelope 
and the entire display can be arranged 
in a very few minutes’ time simply by 
setting a Sharples suction feed separator 
in the center of the window and attach- 
ing various parts of the display, as 
shown in the photograph. 

The Sharples window is more than a 
show window—it is a sales window, and 
with it dealers can add an “extra clerk” 
at no expense whatever. The many ex- 
clusive selling features of the Sharples 
suction feed separator are brought 
out very clearly on the colored cards 
that appear in the window and the 
posters in many colors make this an exceedingly 
attractive trim. 

The window display 
dealers who handle this 


is furnished free to all 
separator. 


Chicago Hardware Club 
Elects Officers 


HE following members were unanimously chosen 

at the annual election of the Hardware Club of 
Chicago to act on the Board of Governors for the 
coming year: H. H. Hopkins, A. Vere Martin, C. S. 
Meacham, John Mills, B. M. Moore, Pritchard Stew- 
art. 

After the election the annual dinner of the club 
was held in regular club dining room, and various 
plans for club activities were discussed. The new 
Board of Governors will meet in the near future to 
elect the president and other officers. 
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Howard Elting 


President 


N R. ELTING, the retiring president of the National 
- Paint, Oil and Varnish Association, is a_ tre- 
mendously busy man, not only with his own business, 
but with civic affairs in Chicago, where he has been a 
recognized leader for years. Yet for a year he has 
given himself without reserve to the upbuilding of this 
association so effectively that the new strength of the 
association and the new spirit of altruism among the 
members cannot be measured in words 

In 1904, Mr. Elting became associated as partner 
in the firm of Adams & Elting, with which concern 
he has been connected ever since, as a manufacturer of 
paint and wood-finishing specialties 

Mr. Elting made a reputation as organizer and execu- 
tive as the general secretary of the Chicago Association 
of Commerce and later served as its pres.dent. This or- 
ganization is composed of four thousand firms and 
business men. He has been identified with many civic 
and public movements in Chicago He took an active 
part in the various Clean-Up and Paint-Up campaigns 
in that city. He is vice-president of the Independent 
Club and a member of the Commerce Club, the Chi- 
cago Club, the Ch'cago Athletic Association, the Traffic 
Club and the Empire State Society. 








George V. Horgan 


Secretary 


Me HORGAN, permanent secretary of the National 
r Paint, Oil and Varnish Association, has had an 
unusual experience in executive fields fitting him to 
carry on his work with the N. P., O. & V. A 

When the Public Service Commission was estab- 
lished under Governor Hughes, Mr. Horgan passed 
first on the competitive list of 93 men for the posit’on of 
traffic inspector and representative of the commission 
in charge of its Buffalo office He served two years in 
this position, and then was secretary of the Buffalo 
Chamber of Commerce for two years 

When the National Paint, Oil and Varnish Associa- 
tion was looking for a permanent secretary Mr. Hor- 
gan’s name was suggested to the Kxecutive Committee 
by men familiar with his ability and his fitness for the 
post, and he was selected as national secretary from 
the large number of applicants considered. Since his 
appointment he has proved himself the man for the 
place, and the results of his efforts were strikingly 
evident in the success of the 1916 Atlantie City con- 
vention and in the rapid-fire opening of this Chicago 
convention. A leading member of the association says 
“That fellow Horgan can do more work with le 
than any man I ever knew.” 
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Office of HARDWARE AGE, 
Chicago, Oct. 9, 1917. 


(By Wire) 


HE thirtieth annual convention of the Na- 
T tional Paint, Oil & Varnish Association was 

opened yesterday at the Congress Hotel with 
a blaze of patriotic fervor fittingly taking the 
place of old-time intra-industrial enthusiasm. In 
fact, the industrial and personal patriotism urged 
so forcefully by President Howard Elting in his 
opening address last night has apparently gripped 
the soul of each of the more than 500 delegates 
who had registered this morning. It is permeating 
to-day’s business sessions and is reflected in nearly 
every committee report. 

The elaborate entertainment for both the paint 
men and the ladies equals that at almost any 
previous gathering, despite the fact that the pro- 
gram and the spirit of the delegates is tempered 
by the great war in which the Nation is playing 
such an important part. 

The entertainment is under the direction of the 
following men who have given much of their time 





to planning the rapid succession of entertainment 
features. Harvey Edwards, chairman; John von 
Pein, H. I. Pfeffer, O. Mac G. Howard, Fletcher 
W. Rockwell, S. F. Brigham, Frank L. Sulzberger 
and R. W. Evans. 
The Ladies Like Chicago 

The ladies in large numbers are finding that Chi- 
cago is a wonderful city in which to shop, see the 
sights and enjoy convention days and nights to 
the limit. They have started well on the special 
round of entertainment features planned for them 
under the direction of the following ladies recep- 
tion committee: Mrs. Howard Elting, chairman: 
Mrs. Arthur Richardson, Mrs. John von Pein, Mrs. 
O. Mac G. Howard, Mrs. Fletcher W. Rockwell, 
Mrs. George E. Watson, Mrs. Harvey Edwards, 
Mrs. H. I. Pfeffer, Mrs. Arthur V. Crary, Mrs. 
Frank L. Sulzberger, Mrs. Emery S. Rockwell, Mrs. 
S. F. Brigham, Mrs. R. W. Evans and Mrs. Philip 
Elting. 

The larger part of yesterday, so far as the actual 
convention delegates were concerned, was given 
over to registration and the golf tournament open- 
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ing at the Flossmoor Country Club. The board 
of directors met at 9.30 in the morning and their 
meeting lasted into the afternoon, being broken 
very pleasantly by President Elting’s luncheon to 
the directors at 1 o’clock. The National Associa- 
tion of Paint Jobbers held its annual meeting be- 
ginnin gat 10 o’clock yesterday morning. Progress 
in the various activities of this association was 
reported all along the line. 

The ladies were taken on a most enjoyable auto- 
mobile trip along the north shore yesterday after- 
noon and were served with afternoon tea at the 
Edgewater Beach Hotel in the midst of their ride. 
By evening the golf committee was again prepar- 
ing for a series of all-night sessions straightening 
out the standings of the various contestants. With 
Emery S. Rockwell, chairman, however, and the 
other hard working members of the committee, 
W. H. Leonard, J. W. Welter, Dwight Bennett and 
C. B. Field, the awarding of the prizes ought to 
be a simple matter this year. 


The Evening Session 


The first general session of the convention was 
held last evening at the Congress at which Presi- 
dent Elting officially opened the series of meet- 
ings. After invocation had been pronounced by 
Rev. Norman D. Barr, President M. Arthur Rich- 
ardson delivered a warm welcoming address in be- 
half of the Paint, Oil and Varnish Club of Chi- 
cago. Then President John W. O’Leary of the 
Association of Commerce of Chicago, welcomed the 
delegates and ladies in behalf of the metropolis 
of the Middle West. George C. Morton, second 
vice-president of the National Paint, Oil and Var- 
nish Association, responded to these two welcom- 
ing addresses and in behalf of the association 
played the part of appreciative guest in a most 
fitting manner. 

Although no great excitement had occurred up 
to this time, it was deemed wise to follow prece- 
dent and appoint a sergeant-at-arms. According- 
ly W. H. Hyde was thus honored. The press com- 
mittee was also named, consisting of D. W. Ed- 
herly, New York; R. V. Thomas, Chicago, and S. H. 
Stillings, Buffalo. Then in succession came the 
report of the memorial committee, President El- 
ting’s patriotic address, and the annual reports of 
Secretary Horgan, Treasurer Waldo and the asso- 
ciation auditors. Treasurer Waldo’s report was 
read by First Vice-President Cheesman, owing to 
the fact that the genial Frank is now in training 
at Plattsburg for active service in the army. A 
telegram of appreciation for the past year’s effec- 
tive work done by Mr. Waldo for the association 
was sent Mr. Waldo at Plattsburg. 


Master Painters Present 


Again Secretary A. H. McGhan of the Interna- 
tional Association of Master House Painters and 
Decorators of the United States and Canada ac- 
cepted the hospitality of the convention on behalf 
of the other delegates of his association. He made 
a forceful offer of co-operation from the members 
of his association in every move made by the Na- 
tional Paint, Oil and Varnish Association for the 
benefit of the entire trade. 

Following adjournment of this first business 
session came the long to be remembered presi- 
dent’s reception and dancing intermingled with 
suppers in the Francis I. Room of the Congress. 

Preliminary to his keynote address President 
Elting paid a glowing tribute to paint men who are 
serving in the great war. 

Here the list of men who are now serving the 


Hardware Age 


Government was shown on the screen back of Mr. 
Elting, after which the audience arose and sang 
the Star-Spangled Banner. 

Continuing, President Elting launched into his 
address with all that force that has made him a 
power in his own and the Nation’s industry. 


The Keynote Address 


I have come here to-night, said he, to give an account 
of my stewardship throughout the year. I was en- 
trusted with the administration during a time when 
precedents were not to be followed. Your President 
and officers have endeavored to meet issues as they have 
arisen; have tried to draw out the latent patriotism 
we knew was in us, and I am proud to say that among 
all the audiences, among the various clubs I have visit- 
ed, there never has been a time but what each and every 
member has arisen to the occasion and has demon- 
strated beyond the shadow of a doubt, his loyalty to 
his country. 

I have been impressed with the spirit of co-operation, 
such as I never knew existed, and as one man, every 
one of your officers, committeemen and officers of local 
clubs, have done their duty throughout the year. 

When the President, through the Red Cross, asked 
for one hundred million dollars, our members again 
showed their loyalty and subscribed freely. 

Our organization has taken its place, with other na- 
tional organizations, in helping formulate public opin- 
ion as fathered by the National Chamber of Commerce 
of the United States of America. 

We were also represented at the War Convention, 
held by the Chamber at Atlantic City, Sept. 18 to 21. 

Your President has tried to show, wherever he has 
had an opportunity of visiting local clubs, the responsi- 
bility of members entering into the activities of their 
home city. In their municipal politics they should be 
a force. In their state politics they should take a hand 
to the end that as loyal American citizens, they should 
show their loyalty to their country by entering into the 
activities of their various communities. Our respon- 
sibility does not end in selling paint or varnish. 

Our energetic Chairman of the Membership Com- 
mittee, Mr. Waldo, Mr. Horgan, our Secretary, and our 
Foreign Ambassador, Mr. Chatfield, accompanied me 
on many of my trips, and to them is due the thanks 
of our entire organization for their unselfish perform- 
ance of their duty in helping organize the new clubs at 
Columbus, Rochester and Richmond, as well as supple- 
menting the work of the President in bringing the ac- 
tivities of the National Association to the attention 
of local club members. I am glad to announce at this 
time that the one thousand goal set by Chairman Waldo 
has been reached. Our membership to-night is 1,002. 

Some of the important matters discussed were the 
Clean Up and Paint Up Campaign; the importance of 
the Trade Names Bureau; the Paint Trade Mutual 
Fire Insurance Company; the Credit and Collection 
Committee work; the Use More Paint doctrine; Trade 
Acceptance proposition; the Cost Accounting question; 
Standardization of Naval Stores; the Transportation 
question, etc. 

I want to dwell a brief moment on some of these 
topics. Both men and women can be of service in the 
Clean Up and Paint Up work. Reports will show that 
work has gone on to even a greater extent than ever 
before. It is both an altruistic and practical movement. 

I want to pay the greatest compliment to Mr. Clark 
and all the members of the National Clean Up and 
Paint Up Campaign Bureau, who have done their work 
so thoroughly for the last few years. It should be con- 
tinued and backed up by everyone in the trade. Along 
with it goes the “Use More Paint” Campaign—one sup- 
plementing the other. Both should receive our unquali 
fied support. 

The Trade Mark work, under the able chairmanship 
of Mr. Edgerly, is going to be of inestimable value to 
the trade. It will be more complete than ever and will 
be a worthy mile-stone in the achievements of our in- 
dustry. 

I commend to your serious consideration a pamphlet, 
issued by the Council of National Defense, called “Safe- 
guarding Industry”—“A War Time Necessity.” In a 











October 11, 1917 











2nd Vice-President 
George C. Morton 
Boston 


lst Vice-President 
Frank P. Cheesman 
New York City 








Officers, 
Natidnal 
Paint, Oil and 
Varnish 
Association, 


1916-1917 





3rd Vice-President 
James H. O Donnell 
Detroit 


Treasurer 


Frank Waldo 


New York City 














preface to that pamphlet President Wilson says, “Pre- 
ventable fire is more than a private misfortune. It is a 
public dereliction. At a time like this of emergency 
and of manifest necessity for the conservation of na- 
tional resources, it is more than ever a matter of deep 
and pressing consequence that every means should be 
taken to prevent this evil.” 

Ever since I can remember attending the conventions 
of this organization, we have listened to one of our most 
zealous and conscientious members—an ex-president of 
our organization, the chairman of our Fire Insurance 
Committee, Milo S. Clapp, who but recently passed into 
the Great Beyond, exhort us to safeguard our own in- 
dustry by joining the Paint Trade Mutual Fire Insur- 
ance Company. I deeply regret he is not with us to-day 
to give us of his wisdom and also see how his work is 
beginning to bear fruit. 

Hand in hand with this conservation of your re- 
sources goes the doctrine of Use More Paint, to conserve 
our property from the ravages of the elements. 

Mr. Howard puts the nutshell. He 
says: 

“The time is ripe for a campaign of constructive work 
which will show the American public that they are sav- 
ing at the spigot and wasting at the bung-hole; that 
all the conservation that has been preached and prac- 
tised during the present remarkable year is as nothing 
to the waste of valuable property of every kind which 
is going on around us on every hand by the insidious 
forces of nature, sun, wind, rain, frost, rust, dry rot 
and decay generally, which can only be prevented by 
the proper and consistent use of paint and varnish. 

“Unless our nation is to suffer incalculable loss, the 
need of protection and maintenance of all buildings and 
properties must be preached incessantly and urged in 
every possible way by printer’s ink, the artist’s brush, 
word of mouth and the compelling power of example. 

“This conservation of millions of invested capital can 


case in a 


only be accomplished by the wise use of paint and 
varnish.” 

The work of the Credit and Collection Committee has 
been in the hands of one of the younger generation of 
our organization—Mr. Uehlinger of New York. I am 
proud of the work he has done for all of us. 

I want to publicly thank the Federal Trade Commis- 
sion for their help throughout the year. That body has 
recently recommended certain legislation to regulate 
trade associations, and institutional proceedings against 
certain practices have been ordered. I know that the 
incoming administration will assure the Commission 
that as a trade organization we stand ready to co- 
operate with it in any practical scheme suggested for 
the proper regulation of our industry. 

The splendid work carried on by the Naval Stores 
Committee during the year needs special commenda- 
tion. 

The standardization of rosin and turpentine has long 
been desired, and while certain Federal legislation has 
been delayed, owing to war legislation having the floor, 
Mr. Crawford, the able chairman of this committee, 
assures me that the plains are well laid for the proper 
solution of this important question. 

The Arbitration, the Tariff and Transportation com- 
mittees, and many others have done their work with 
the utmost conscientiousness, and lack of time only pre- 
vents my speaking of those activities at length. 

I urge local clubs to change their annual meetings 
from the fall to the spring, for the reason that in re- 
porting new memberships, if taken in September, can- 
not be included in roster of the current year. 

I earnestly urge a closer working alliance with the 
national secretary on belfalf of the local club secre- 
taries, as well as the members at large; the permanent 
headquarters at New York are at the disposal of mem- 


(Continued on page 80, this issue) 








been remade by the. war.” 
period of readjustment, so let us prepare. 


country. 


of Commerce of the United States of America 











ORD NORTHCLIFFE a few days ago sa‘d in England, “Almost all our industries have 
No doubt, in this country, we shall all go through that same 


It is our duty to back up Mr. Hoover in his work to conserve the food supply of the 


It is our duty to lend every effort to the successful completion of the second Liberty loan. 
It is our duty to conserve freight cars by loading to maximum capacity) 


To sum up the attitude of this, one of the largest and most important trade organ 
izations in the Union, the National Paint, Oiland Varnish Association, I herewith ask that 
this convention fully indorse the declaration of the War Convention, passed by the Chamber 


PRESIDENT HOWARD ELTING 
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Maintained Prices Cause Trouble—Hoover Is Banking on 
the Salesman—Big Exports of Manufactures— 
Burleson Publicity Man Busy 


By W. L. 


WASHINGTON, Oct. 8, 1917. 


NONGRESS is packing its trunk. Senators and 
C representatives are gleefully counting up their 
mileage at 40 cents a mile from Washington to 
the good old home town. A two months’ vacation 
is in prospect and until December 4 the big white 
dome and everything beneath it will be given over 
to the painters, the cabinet makers and the scrub 
ladies. 

Congress in recent years has become almost a 
continuous performance. Instead of sitting six 
months in the long session and three months in the 
short session, each new Congress is summoned in 
extra session as soon as the old one dies, and once 
in session it holds on indefinitely. 

This pleases the hotel people, the landladies and 
the Washington storekeepers, but it is a little hard 
on the country at large, which of late has been too 
much governed. Everybody outside of Washington 
will be glad to know there is to be a little breathing 
spell and nobody will grudge the mileage. 

Maintained Prices Cause Trouble 

Advances in costs followed by advances in retail 
prices are beginning to cause the “maintained 
price” man considerable trouble these days. The 
practices adopted by the “maintained price’ com- 
pany are questionable in the minds of some officials 
here, and it was for this reason that the Stephens 
bill was introduced in Congress. Now it appears 
that the Federal Trade Commission has been drawn 
into the muddle. 

Beginning last Wednesday the commission called 
all the members of the trade interested in the sub- 
ject together for a general discussion of their 
troubles. All the members of the commission were 
present, and significantly, Commissioner Fort pre- 
sided. Commissioner Fort, as Governor of New 
Jersey, has already had more or less experience in 
attempts to legalize maintained prices and there- 
fore the business men present marked with some 
surprise that Commissioner Fort insisted that the 
question of maintained prices was being approached 
by the Trade Commission with an open mind. 

Since the increase in costs, followed by the in- 
crease in retail prices, producers, it is said,.have 
been trying to persuade jobbers to advance in pro- 
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portion the price on stocks they already had in hand 
even though these stocks were bought at the origi- 
nal low price. The question has been presented 
whether this is or is not an unfair trade practice. 

It was announced at the hearing on Wednesday 
that 27 informal complaints had been filed alleging 
methods pursued to maintain prices are unfair and 
Commissioner Fort said more complaints are com- 
ing in every day. 

The hearing of the past week was for the purpose 
of obtaining the views of interested persons as to 
the jurisdiction of the commission in all these cases. 
In the first place Mr. Fort said the commission de- 
sires to be advised as to the ethical or economic 
value of the maintained retail price; in the second 
place, it desires to know whether practices of pro- 
ducers adopted to enforce the maintained price are 
discriminatory. Finally, the opinion of attorneys 
was requested as to whether or not such trade prac- 
tices are in restraint of trade, falling under the 
Sherman law, and therefore to be prosecuted under 
the Department of Justice. 

“If the practice falls within the jurisdiction of 
the Sherman law,” said Mr. Fort, “we have no au- 
thority to act. It is entirely in the hands of the 
Department of Justice.” 

A fairly representative delegation representing 
various lines of trade was present. Prominent 
among these were members of the American Fair 
Trade League headed by Secretary Edmond A. 
Whittier. This league had called upon its members 
in a special circular to attend the hearing and to 
defend the principles of price maintenance. There- 
fore, when it developed that the Trade Commission 
itself had invited prominent economists of the 
country to present the argument against maintained 
prices, the situation took on a most interesting 
aspect. 

The first person called upon by the Trade Com- 
mission was Prof. S. McCune Lindsay of Columbia 
University. Professor Lindsay announced his ad- 
herence to the views of Professor Taussig, chair- 
man of the Tariff Commission, which are notori- 
ously opposed to maintained prices. 

At the end of his well-conceived argument much 
of his logic was destroyed by one single question 
that was asked him. He was asked by the attorney 
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for the Benjamin Electrical Company of Chicago 
what should be done with the merchant who offers 
for sale at less than cost a nationally advertised 
article of commerce merely to draw trade. Hesitat- 
ing a while, Professor Lindsay replied that he be- 
lieved such a man should be prosecuted under the 
common law as attempting to monopolize trade. He 
insisted that legislation authorizing the mainte- 
nance of retail prices should not be adopted merely 
to check such a practice. He thought some other 
means of defending the trade against scalpers of 
this nature should be found. 

William H. Ingersoll, the watch manufacturer, 
and his attorney, George L. Record, of New Jersey, 
made some telling arguments in favor of the price- 
maintenance principle. During the second day of 
the hearing the theories of Professor Lindsay were 
further smashed by the logical presentation of Mr. 
N. A. Peabody of the Cluett, Peabody Company, col- 
lar makers, and a number of other witnesses, among 
whom were representatives of Cheney Brothers, the 
Beechnut Packing Company, Packard Motor Com- 
pany, Ford Motor Company, Goodyear Tire and 
Rubber Company, the National Association of Re- 
tail Grocers, the National Association of Retail 
Druggists, M. L. Corey of the National Retail Hard- 
ware Association, George D. McIlvaine of the Na- 
tional Pipe and Supply Association, and others of 
more or less national importance. 

Although intending the hearing to be a presenta- 
tion of all sides, pro and con, of the subject, the 
commission discovered that the evidence was pre- 
dominantly in favor of the maintained price prin- 
ciple. Although compelled to adjourn the hearing 
for other reasons the notice was given that when 
the matter was again taken up on Tuesday, Oct. 23, 
the time will be reserved especially for those op- 
posing this trade practice. 

If a drummer walks into your store during the 
next month or two and begins to talk about food 
conservation don’t jump ta the conclusion that he 
thinks you are a grocer. He is simply a volunteer 
member of the Federal Food Aministration and 
after he has delivered his “Message from Hoover” 
he will probably turn in and sell you a few gross 
of jack-knives or a carload or two of barb wire if 
you don’t watch out. 


Helping the Food Administration 


To help the Food Administration in organizing 
the retail merchants of the United States to assist 
in the work of food conservation Mr. Hoover has 
appointed ten State merchant representatives. 
They are as follows: Colorado, C. Maca Willcox, 
Denver; Florida, Fred. Meyerheim, Jacksonville; 
Michigan, Oscar Webber, Detroit; Missouri, M. L. 
Wilkinson, St. Louis; New Jersey, Frank P. Ford, 
Newark; North Carolina, J. B. Ivy, Charlotte; Ten- 
nessee, C. A. Gerber, Memphis; West Virginia, 
Charles F. Anderson, Huntington; Nebraska, Cliff 
Crooks, Omaha’; New York, Michael Friedsam, New 
York. Similar officials will be named in all.the other 
States at an early date. 

The duties of the State merchant representatives 
are to cooperate in all possible ways with the Fed- 
eral food administrators in their States, particu- 
larly in the mobilization of the retail merchants in 
order to gain assistance from them in publicity 
work connected with food conservation, by means of 
window displays, advertisements, demonstrations, 
posters, and so on. The assistance of various trade 
organizations, chambers of commerce, boards of 
trade, etc., will be enlisted and before snow flies 
Hoover expects to have an army of business men in 
every line of industry teaching the people how to 
take care of the food problem while the war lasts. 
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Banking on the Drummers 


But the drummer is the man Hoover is relying 
on for the heavy work. With upward of a hundred 
thousand of these busy boys chasing all over the 
country every day in the year the food adminis- 
trator expects to push his propaganda into every 
nook and corner of the land. 

Every traveling salesman will be asked to join the 
Food Administration and to pledge himself to urge 
upon the retailers and through them upon the con- 
sumers various measures to save men, food, fuel, 
energy and materials for war uses. Hardware re- 
tailers will be told how to boom the garden seeds 
end of their business and how to boost the sale of 
farm implements, especially those handling little 
tools that are counted upon to make next spring’s 
two million additional gardens. 

Don’t think that every knight of the grip, who be- 
gins to talk fruit preserving, has bats in his belfry. 
And don’t think he is trying to sell you a carload of 
preserving jars. 

As a matter of fact, he is merely doing his bit for 
Hoover. The glass jar man will come along later. 


Retailers Will Like This 


Incidentally the drummers will do a little work 
along economic lines of interest to every retailer. 
They are being coached by the State merchant rep- 
resentatives and will soon have their lessons pat. 
Tips of how to cut down delivery service and push 
the gospel of “toting your own bundle” will be dis- 
tributed, for Hoover is trying to save men, horses, 
trucks and gasoline for the Army. Man power and 
horse power will both be needed to win the war and 
every little helps. 

Another bit of publicity work to be tackled by 
the drummers will be the spreading of the gospel of 
prompt collections. Hoover thinks the customers of 
the average retail merchant make him wait too long 
for his money and that if the public can be induced 
to pay up a little more promptly as a sort of war 
measure everybody will be better off. 

I can hear loud shouts of approval from the hard- 
ware retailers as to this suggestion. There will be 
a lot of curiosity, however, as to how Mr. Hoover 
hopes to get this over to the public. 

The man from Belgium has tackled a mighty big 
iob, but that’s the kind he likes and everybody will 
be glad to see him go to it. More power to Hoover’s 
elbow! ‘ 

Fear the Greeks Even Bearing Gifts 

An old gentleman named Laocoén, who flourished 
some 3000 years ago and who immortalized himself 
by hurling his spear into the belly of-the Trojan 
horse, coined a phrase on which the changes have 
been rung ever since. According to our dear old 
friend Virgil, he said: 

“Timeo Danaos et dona ferentes.” 

Which, being interpreted, meant that he wouldn’t 
trust the Greeks even when they were sending the 
Trojans a beautiful big hobby horse to play with. 

The Greeks got even with Laocoén, for the god- 
dess Minerva, who stood in with them, sent a couple 
of big boa constrictors to the city of Troy, which 
tackled Laocoén and his two sons, who ran to his 
rescue, and promptly squeezed them to death. 

The incident moved Praxiteles, the famous Greek 
sculptor, to make a statue of the venerable Trojan 
and his boys and the snakes, which is so wonderful 
a work of art that everybody agrees the old man 
did not live in vain. 

Excuse this digression. It was prompted by the 
receipt from Postmaster General Burleson of one 
of the nicest little press notices of an innovation in 
the postal service I have ever read. 
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The Post Office Department maintains a press 
bureau which grinds out the most captivating pieces 
about what the Postmaster General is doing from 
day to day. They are so entertaining and so in- 
structive that it would take a hardhearted miser to 
grudge the P. M. G. the ten or twelve thousand dol- 
lars of the taxpayers’ money it costs to keep the 
bureau going. 


The Motor Truck Route Scheme 


In this particular bulletin the press agent tells 
all about a brand-new scheme of Mr. Burleson’s 
to establish a series of motor-truck routes as an 
adjunct to the parcel post service in the vicinity of 
the cities. But let the aforesaid press agent tell 
his own story: 


‘In the opinion of the Postmaster General,’ he says, 
every iarge city and the villages and farming communities 
about them, should be interested in the passage of the bill 
introduced in the House by Mr. Moon, authorizing experi- 
ments by the Postmaster General in the operation of motor 
truck routes in the vicinity of large cities In the view of 
tne departinent the operation of these motor truck routes as 
contemplated by the bill would add a hundred per cent to 
the value of the parcel post service in the vicinity of the 
cities where established. 

“The purpose of the bill is to have tried out 
the benefits of the millions of dollars expended in making 
good roads and in the great development of motor vehicles 
may be co-ordinated with the parcel post system, so as to 
ypen up great stretches of country within easy motor distance 
from large cities and to facilitate the delivery of food 
products About many of the large cities, within a radius 
of 50 miles or more, there are productive districts occupied 
by farms and villages which are without direct postal facili- 
ties These would be reached by the contemplated motor 
truck routes, to the convenience and advantage of both the 
isolated communities and of the consumers in the cities 


a plan by which 


Getting the Food in by Parcel Post 


kor example, the city of Pittsburgh, one of the greatest 
centers of commercial and productive activity, is surrounded 
in almost all directions with productive territory, the in- 
habitants of which have no direct postal facilities, and must 


drive many miles to the city for their mail or the delivery 
f their produce A similar condition exists as to most of 
the large cities where the divergence of railroad systems 
leaves large area of country lying between and remote 
from the railroads 

“Generally these sections may be reached by good wagon 
roads, millions having been spent in var.ous states for road 
building iy the use of motor truck routes in the parcel 
post service in these sections, it is believed a very large 


vmount of food products which otherwise would be wasted or 
delivered only at very high cost, would reach the large cities 
at a reasonable cost to the consumers It is estimated that 
uch service would be self-supporting and perhaps profitable 
to the Government 


‘In support of the measure, Fourth Assistant Postmaster 
General Blakslee says that if the experiment is a success it 
will provide a direct means of communication and convey- 
ance between mailing patrons in cities and rural territory 
that it is not possible to provide at a minimum vost to the 
Postal Service or to the patron at this time 


“It will ass'st in the effort ta reduce the cost of living by 
eliminating useless and expensive operation in the postal 
inéans of communication between producer and consumer 

“It will permit the producer to continue production and the 
labor incident thereto instead of suspending production or 
labor while conveying produce to consumers. 

“It will extend the postal zone of collection-and-delivery 
ervice in the vicinity of large cities to the point where the 
ictual farmer-producer is domiciled rather than to where only 
suburban residents and non-producers live 

“Routes 50 miles in radius from the central postoffice rather 
than routes 6 miles in radius from the nearest substation 
f the central office Thus the local parcel post zone rate 
f approximately one-half cent per pound will apply, whereas 
of first-zone rate of 1 cent per pound is now made 
radius 


a charge 
within such 


Anything for the Retail Merchant? 


“Only 288 of the present 43,562 existing rural routes eman- 
ate from the 50 largest cities in the United States, and of this 
number of routes none originate at New York City, Philadel- 
Brooklyn, San Francisco, Newark, New Jersey, or 
Worcester, Mass., or any substations or branch offices thereof 

“The postal patron in any of the 50 cities will directly benefit 
from the increased service and improved methods of com- 
munication with the genuine rural population, and vice versa 
when the proposed ‘ecislation shall have been enacted and 
the maximum facilities provided All other communities, 
wherever found. will be helped likewise and in proportion to 
their population.” 


This all sounds good, and maybe it will prove 
to be an aid to the taxpayers, but to save my life 
I can’t see how it will help my friends, the retail 
merchants. I am in the class with old Laocoén. I 
am scared to death whenever Mr. Burleson tries to 
give us something. 


Merchandise by Motor Truck and Airship 


Mr. Burleson’s bright young publicity man sends 
me another bulletin concerning the motor truck 
service soon to be instituted to boost the parcel post. 
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The airship also is to be used for transporting the 
mails, according to this interesting statement. Here 
is Mr. Burleson’s little piece: 


“As the result of a conference between Postmaster 
General Burleson and Secretary of War Baker, and 
with the approval of the President, Congress is asked 
to authorize the Secretary of War to turn over to the 
Post Office Department all military aeroplanes and 
motor vehicles not serviceable for military purposes, or 
which after the war may be dispensed with for mili- 
tary service. As soon as authority of Congress is se- 
cured and any aeroplanes are turned over to the Post 
Office Department aeroplane mail routes will be estab- 
lished in the country, as they now are in Italy and 
France. 

“Having the approval of the President, the following 
has been adopted by the House Post Office Committee 
as an amendment to the Senate bill authorizing experi- 
ments in motor truck delivery by the Post Office De- 
partment: 

“Provided: That the Secretary of War may, in his 
discretion, deliver and turn over to the Postmaster 
General from time to time, and without charge there- 
for, for the use in the postal service, such aeroplanes 
and automobiles, or parts thereof, as may prove to be, 
or as shall become, unsuitable for the purposes of the 
War Department; and the Postmaster General is 
hereby authorized to use the same, in his discretion, in 
the transportation of the mails and to pay the neces- 
sary expenses thereof out of the appropriation for 
inland transportation by steamboat or other power- 
boat or by aeroplanes from the appropriation for inland 
transportation by star routes. 

Will Rush Bill 

“The bill as amended was favorably reported to the 
House to-day and is expected to be adopted speedily. 
By the provisions of this bill aeroplanes which have 
become obsolete for military purposes, or which for any 
reason are not available for military use, but which 
have carrying capacity and speed, will be placed at the 
service of the Post Office Department for mail de- 
livery. 

“Italy and France both make use of aeroplanes not 
longer suitable for military use for the purpose of 
delivering mail. Italy has an aerial mail route from 
her coast to Sardinia, and is able to deliver 500 pounds 
of mail in two hours. France has a similar aerial route 
between her coast and Corsica.” 

The motor trucks procured from the War De- 
partment at this time or on the close of the war will 
be available for the parcel post truck service. The 
bill authorizes the Postmaster General to conduct 
experiments in the operation of motor vehicle truck 
routes in the vicinity of such cities in the United 
States as he may select, and under such rules and 
regulations as he may prescribe, and the cost of 
such experiments may be paid by the Postmaster 
General out of any of the unexpended appropria- 
tions for the postal service, not to exceed $300,000. 


Some Staggering Statistics 


The war has worked some wonders, but in no re- 
spect have more astonishing changes been made 
than in the character of our exports. The United 
States is now the workshop of the world, and the 
hum of industry never ceases. 

In 1914, the last normal year before the war, 59 
per cent of our exports consisted of wholly or partly 
manufactured goods and 41 per cent of raw prod- 
ucts. During the fiscal year just ended we shipped 
the stupendous total of more than six billion dol- 
lars’ worth of American goods, of which 78 per cent 
were wholly or partly manufactured, leaving only 
22 per cent for exports of raw materials. 

These figures, calculated to make any business 
man sit up and take notice, are taken from the offi- 
cial records and are a fair indication of the amazing 
present activity of the manufacturing industries of 
the country and the wonder of it is that they are 
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getting bigger and bigger each month with no limit 
n sight. 
Big Exports of Manufactures 

In 1914 exports of manufactures ready for con- 
sumption were valued at $724,908,000, or 31 per 
cent of the total exports, while in 1917 their value 
reached $2,943,212,000, or 47 per cent of the total. 
Manufactures for further use in manufacturing 
were exported in 1914 to the value of $374,224,210, 
of 16 per cent of the total, whereas, $1,191,787,957 
worth, or 19 per cent of the total, were exported in 
1917. 

The exports of foodstuffs partly or wholly manu- 
factured amounted to $293,218,336 in 1914, or 1242 
per cent of the total, and in 1917 to $739,037,884, or 
12 per cent of the total. In 1917, however, the total 
was more than double that of 1914. 

Here are a few items taken at random from the 
amazing list of our shipments during the last year 
before the war and the fiscal year just ended: 

Iron and steel manufactures were exported to the 
value of $251,480,677 in 1914, while in 1917 they 
jumped to the colossal total of $1,129,341,616. 

Brass manufactures, which aggregated $7,472,- 
176 in 1914, reached the enormous total of $383,- 
291,964 in 1917. Copper and its manufactures rose 
from $146,222,556 to $322,284,174. 

Shipments of zinc manufactures climbed from 
$406,208 to $66,108,586. With all this zine going 
abroad it’s no wonder the cost of galvanized goods 
is up among the stars. 

Lead exports increased 300 per cent from $4,122,- 
007 to $16,563,290. Nickel manufactures rose 
from $9,403,709 to $14,164,713. 


Big Gain in Shipment of Autos 


Automobiles, cars, etc., gained over 200 per cent, 
rising from $51,676,222 to $166,504,339. Aluminum 
made one of the largest percentage gains in the list, 
increasing nearly 2000 per cent, the exports of 1914 
being but $1,101,920, while in 1917 they were $20,- 
299,982. 

One of the phenomenal developments of the war 
has been the fabulous increase in our exports of ex- 
plosives. Looking at these unbelievable figures one 
would think we had turned out enough during the 
past year to blow the whole world out of the solar 
system. 

In 1914 explosives constituted a substantial item 
of $6,272,197. In 1917 they had increased more 
than one hundred fold, the colossal total being $802,- 
789,437, 

Even this tremendous aggregate does not include 
shells and shrapnel, which were shipped before be- 
ing loaded for firing. Such articles are included in 
“all other manufactures of iron and steel” and so 
do not help to swell this item. 

When you look over the figures I have quoted you 
will be better able to understand current prices for 
consumption in the United States. With such a 
world demand for our manufactures it is small won- 
der there’s no limit but the sky. 


a ° ° o 
At Your Service in Atlantic 
City 
HE Joint Promotion Committee will be at your 
service during the Atlantic City conventions of 
the National Hardware Association and the Ameri- 


can Hardware Manufacturers’ Association, Oct. 16- 
19. Coming from Convention Headquarters, Marl- 


borough-Blenheim Hotel, is the following announce- 
ment: 

“The president and officers of the National Hard- 
ware Association and of the American Hardware 
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Manufacturers’ Aeaneitier noted their greetings, 
and wish you a most pleasant and profitable visit. 

“The Joint Promotion Committee would appreci- 
ate the pleasure of meeting you and making you 
acquainted. It would respectfully ask that you sup- 
plement its efforts by introducing your friends, so 
that all may realize the good fellowship that always 
pervades our joint membership conventions. 

“The committee will wear a distinctive badge (a 
red rosette with a white center labeled ‘Promotion 
Committee’). 

“The convention information 
your service at all times.” 

The Promotion Committee consists of: 

American Hardware Manufacturers’ Association 

George H. Harper, chairman; J. I. Andrews, 
Frank J. Coakley, Albert B. Gatch, E. C. Griswold, 
Joseph M. Hottel, Irving S. Kemp, Charles P. King, 
A. C. MeKinnie, Charles B. Myers, Charles M. 
Power, Gifford Simonds, William W. Wood, 3rd. 

National Hardware Association of the United 
States—A. J. Bihler, chairman; Robert Biddle, 2d; 
O. B. Barker, F. H. Luthe, Charles W. Henderson, 
Bruce Keener, FE. H. Luetkemeyer, J. Clarke Coit, 
A. D. Clinch, H. A. Luedke, C. F. Sharrocks, Richard 
M. Reilly, Waldo M. Pitkin. 

A joint meeting of the two committees has been 
called for 8:30 p. m., Oct. 16, in the parlors of the 
Marlborough-Blenheim. 


bureau will be at 


Benjamin Moore 


ENJAMIN MOORE, founder and head of Ben- 

jamin Moore & Co., paint manufacturers, died 
at his home in Montclair, N. J., Sept. 30, in his 
sixty-third year. 

He was born in the north of Irefand, and when 
17 vears old came to the United States and immedi- 
ately entered the paint business in the employ of F. 
O. Pierce & Co. After a thorough and practical 
training in the constructive end of the paint busi- 
ness and unusual success as a salesman, he entered 
business for himself, and in 1889 formed the cor- 
poration which now bears his name. His rare 
judgment, keen insight, absolute honesty and un- 
tiring capacity for work enabled him to develop an 
organization which to-day stands as a monument 
to his greatness, recognized as one of the greatest 
of its kind in the world. 

He was the founder, and up to the time of his 
death a director, of the First National Bank of 
Upper Montclair, N. J. He was a director in other 
financial and commercial organizations, to all of 
which he found opportunity to willingly give his 
time and aid. He was one of the fuunders and for 
a number of years a director of the Upper Montclair 
Country Club. 

In 1905 he moved from Brooklyn to Montelair, 
N. J., and soon became closely associated with the 
civie and religious life of the community. He was 
a member of the First Methodist Church of Mont- 
clair, and at the time of his death was a member of 
the Board of Trustees. His religious life to him 
always was a vital experience. Bishop Henderson 
very fittingly said, “The fact that this man made 
his Wednesday prayer meeting an unbreakable ap- 
pointment was one of the most pleasing things in 
his experience.” 

Represents Stalker on the Coast 

JOSEPH, Pacific Coast representative for sev- 

° eral factories, with offices in Portland, Seattle 
and Spokane, has recently added the line of the 
Stalker Furnace Regulator Company, Ann Arbor, 
Mich., manufacturer of the “Little Draft-Man” fur- 
nace damper regulator. 
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The Problem of preventive of any demoralizing. Possibly 


Future Prices 


OVERNMENTAL action in fixing prices 
for staple steel and iron products 
brought to a head the very serious question 
as to where the advance in prices would stop. 
Already, before the Government took a hand 
in the game, the end of unduly high prices in 
most lines of metals was clearly in sight. 
Not only were high prices limiting demand, 
but the enormous productive capacity of the 
country was beginning to tell. It was easier 
to get most goods than formerly, so scarcity, 
the great incentive to further advances, was 
beginning to be lacking. 

In ordinary times, such a change in prices 
as the Governmental action precipitated 
would have given business a severe jolt. But 
these are extraordinary times, and we have 
grown used to shocks. So a brief period of 
indecision and waiting was about all that 
happened, and then matters went on, only 
at a somewhat slower pace, for the element 
of speculation is practically removed. Also 
there is a feeling that it is safe to buy for 
one’s wants on the basis of Government fig- 
ures from now on, at least until the end of 
the year. 

It must also be remembered that so-called 
market prices often did not represent any- 
thing more than premiums paid for prompt 
deliveries, and that most goods were bought 
at lower figures. What will probably happen 
is that the general market will gradually set- 
tle down to the basis at which most purchases 
were placed. There seems to be no likelihood 
of any changes in the prices of seasonable 
spring and summer goods. Manufacturers 
of such lines long ago contracted for mate- 
rial and supplies at prices prevailing at such 
time, and naturally cannot make any reduc- 
tions in prices now, especially as the wages 
of labor will not be reduced. The way for 
the dealer to meet that situation is to carry 
over as few as possible of these seasonable 
goods beyond next season, and thus suffer as 
little as possible from those declines which 
will probably occur at the beginning of the 
season that follows next summer. 

The real crux of the situation is that con- 
sumers are still buying freely, because there 
is much prosperity in the agricultural sec- 
tions because of large crops at remunerative 
prices, and also in the industrial centers be- 
cause of high wages and much employment. 
So long as these conditions continue, and they 
promise to last out this year, the resulting 
demand will be a sustainer of prices and a 


later on there will be felt the heavy burden 
of war taxes, and economies may greatly re- 
sult. Just now, however, we are not cross- 
ing bridges until we come to them, and it is 
well that it is not so. 


The Coming 
Credit Crisis 


N this issue of HARDWARE AGE is the first 
of a series of articles by Carl H. Fast on 
the “Coming Credit Crisis.” 

An advanced thinker, a forceful speaker, a 
man of experience, action and ability, this 
writer does not know how to take middle 
ground. Many of his statements are so ex- 
treme and so different that they may provoke 
decided opposition. The subject is one of 
such extreme importance at this time that all 
angles of it may be profitably discussed for 
the good of the trade. 

The readers of HARDWARE AGE are invited 
to express themselves freely through our col- 
umns on any phase of the subjects Mr. Fast 
will present. This series will consist of seven 
articles under the following titles: 

1—The Passing Era. 

2—Stretching the Limit. 

3—Removing the Cause—And the Menace. 

4—“Will He Pay?” versus “Can He Pay?” 

5—Laying Down the New Law. 
6—Applying the Remedy—the Obstacle. 
7—The Obstacle Removed. 


Bonds of 


Libert y 


IFTY-SIX years ago we fought in deadly 
might on realizing that no nation half- 
slave, half-free, could endure. 

Since then, through the growth of social 
law, of enlightened intercourse between en- 
lightened peoples, we have learned that what 
is true of a nation is true of a continent, of a 
world, of an age. 

The world’s free people see that their lib- 
erty, their democracy, is menaced; that they 
must unite to curb an autocratic government 
that would enslave them as it has its own 
people. 

We must provide insurance that democ- 
racy shall not perish from the earth. All 
free people must jointly pay the premium for 
the greatest group-insurance contract ever 
undertaken in human history. 

Uncle Sam has assumed the chief financial 
burden of the contract and every American 
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citizen is a joint policy-holder. We are all 
beneficiaries, we and our children and our 
children’s children. 

That America shall remain American, for 
Americans, equally governed by all Ameri- 
cans, we must all furnish links to the bond 
of world-liberty, by buying Liberty bonds. 

This bond is an annuity-yielding, cash- 
surrender-value policy, secured by two-thirds 
of the world’s wealth, by the productive 
power of the most productive generations the 
world will have known. 

Every American is named as a beneficiary, 
so that all must pay, for we realize now that 
liberty belongs not to individuals, groups, 
classes nor favored nations, but to all civil- 
ized human beings. That restricted liberty 
is a mockery, and a menace to those that are 
free. 

Our Government must fight for the liberty 
of its people. That it may do so it must have 
munitions, arms, and sustenance for its army 
and navy. As the Government of a free peo- 
ple it will buy these, not seize them by armed 
force. To do this every American must help 
furnish the buying power. 

For a few months we must all help Uncle 
Sam to do some buying for us, while he is 
fighting for us. We furnish the buying 
power as our premiums for the priceless pol- 
icy of liberty-insurance. 

He will buy the things needed in the fi,ht 
for democracy from factories, mills and 
mines which, distributing the proceeds as 
wages to their workers, our customers, our 
consumers, our neighbors, ourselves, will re- 
turn the money to us. 

Banks, insurance companies and large em- 
ploying corporations are supporting Uncle 
Sam by lending him their treasury funds and 
subscribing for their employees and custom- 
ers, and helping by advancing part of the 
money needed, thus making Liberty bonds 
available to all on easy terms. 

Every business that is in contact with the 
public, with consumers and wage-earners, is 
a naturally-appointed distributor for Liberty 
bonds. 

Retail merchants, of all business factors, 
are closest to the consumers, to the buyers 
of the nation. Every progressive, patriotic 
merchart should subscribe, now, for all the 
bonds he can possibly take for himself and 
family. 

He should also act as an agent for Uncle 
Sam, in selling them to every customer who 
can afford more than the merest necessities 
of life. 

For next to the assurance of life, through 
its bare necessities, every person fit to live in 
America must place the assurance of liberty, 
through the strengthening of its bond 
throughout the world. 

Retailers, through your constant, broad 
contact with the public, your personal selling 
power is great. The most important, patri- 
otic and profitable use you can make of that 
power is in distributing Liberty bonds. 





From this moment on, ask every likely- 
looking customer: 
“Have you bought your LibertyBond? 
Let me put your name down.” 
Your bank will tell you how. 


We Hit It On the Head 


HE United States laid heavy hands on 

the I. W. W. some time ago, and all the 
documents, all the records, all the mail in the 
offices of that organization were seized by 
the Government and are now being classified 
for the Department of Justice. It has been 
suspected for some time that the German 
propaganda in this country was being rather 
publicly pushed through this so-called labor 
organization, but they have evidently again 
overplayed their hands and have run foul of 
an antagonist considerably bigger than they 
had hooked. 

Through correspondents living in those 
parts of the country where the I. W. W. dep- 
redations have occurred, HARDWARE AGE has 
been in close touch with this situation, and 
we are not at all surprised at the results. In 
an editorial in the July 12 issue of HARD- 
WARE AGE this condition. was rather fully 
discussed and its dangers were pointed out. 
Once more HARDWARE AGE hit it on the head. 


Use of Canned Vegetables 
Is Prohibited By Canada 


“TI VHE Canada Gazette of Aug. 24, 1917, is- 
sued at Ottawa, by authority of the 
Dominion Government, publishes an order in 
council which prohibits the use of canned 
vegetables except under special circum- 
stances, beginning on that date. The order 
states that the food controller for Canada 
has submitted that he is advised that the 
canners of the Dominion are not able to 
supply the demand for canned vegetables for 
the coming season; that there will be a great 
supply of fresh vegetables on the market, 
and that an embargo upon the use of canned 
vegetables would work no hardship on the 
consumer while green and fresh vegetables 
are available and would stimulate the con- 
sumption of fresh vegetables, making a mar- 
ket for them, and also conserving the supply 
of canned goods for later use. Therefore the 
Governor General in council, under and in 
virtue of the provisions of the war measures 
act of 1914, makes the following regulations: 
1. On and after the twenty-fourth day of 
August, 1917, and until further notice, ex- 
cept as hereinafter provided, the sale and 
purchase of peas, beans, tomatoes, beets, 
celery, corn, spinach, rhubarb, and pump- 
kins, preserved in cans, glass jars, or any 
other container, commonly known as “canned 
vegetables,” is prohibited. 
Several exceptions to this order are pro- 
vided for in the regulations. 
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Trade Conditions and Iron, Steel and Hardware Prices 


NEW YORK 
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i UYERS are exercising considerable caution in pur- 
chases, although this trait is apparently more com- 
mon in classes of goods that show extreme advances, 
sometimes 200 to 300 per cent, more and less, rather 
than where increases have been reasonably moderate. 
According to well informed jobbers, retailers are buy- 
ing rather liberally in classes of goods which have not 
advanced so much out of proportion to normal times. 
Their sales, it is also mentioned, warrant merchants 
who sell to consumers in keeping stocks reasonably well 
balanced on standard merchandise. Seasonable 
(autumn) goods are being delivered early this year and 

accepted by retailers ahead of their customary habit. 

Susiness conditions in this vicinity, in a general way, 
are referred to as good, the off month of the current 
year having been August. Reference is also made to the 
relatively few failures among retailers. 

Buying has tapered off among many jobbers who are 
obviously interpreting the fixing of prices on a few 
basic materials as likely to lead to lower prices. This 
may happen in lines of coarser merchandise where 
material is a large proportion of cost and labor very 
little. 

Assuredly any wise regulations affecting the entire 
country that serve to modify the tendency to skyrocket 
prices will be beneficial to all in the long run. Yet, 
while the Government is endeavoring to fix prices in 
certain basic materials, it is questionable if this will go 
much beyond the products running into large tonnage, 
whether foodstuffs or minerals, including metal, fuel, 
lumber, etc. 

For example while there may be an established maxi- 
mum in ordinary forms of steel, copper, etc., suitable 
for, say, shipbuilding, the coarser parts of machinery 
and other quickly wanted supplies, will it extend to the 
finer grades of tool steel for one item, which is rela- 
tively much smaller in bulk and value? Also with all of 
the huge undertakings pertaining to the creation and 
outfitting of a great army and navy in a few months, 
will there be possible any widespread governmental at- 
tempt to regulate prices on a universal scale? 

If not, will producers of many raw and semi-finished 
materials, beyond the main classes, voluntarily reduce 
prices or until economic conditions compel them to? 
Likewise, with labor costs still rising, and likely to so 
continue to rise, the cost of material on the better class 
of goods bears little relation to the cost of the finished 
product. Frequently there would be but slight differ- 
ences if the materials were obtained free. 

Experience has sometimes shown that reductions in 
price have been relatively gradual, and spread over ex- 
tended periods. The following facts serve to illustrate 
in part the situation controlling factories in the U.S. A. 

A firm manufacturing a certain class of implements 
used universally everywhere on earth have contracts 
now for the main material (metal) at 8'%c. per lb. 
which they may or may not get in six months, but will 
be compelled to accept at the contract price whenever 
delivery can be made at factory convenience. The 
figures to-day as fixed by the Government are 3c. per 
lb. Therefore with all the high-priced material on hand 
and considerable still due (because manufacturers must 
anticipate their wants for months ahead), and with 
labor at exorbitant rates and going higher, the problem 
is, “how can any general reduction be made for the re- 
mainder of this year and a part of next?” 

WIRE NAILS.—September business in this market was 
ahead of several preceding months, mainly because the 
deliveries from mills were on a bit more liberal scale 
to jobbers here. Distributors say they can sell nails 
much faster than they are able to get them. What 
accentuates the situation is that many merchants have 
deferred buying so that now they are in greater need 
than ever because of poorly assorted stocks, yet even 
under these conditions while ordering more freely 
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buyers are still conservative. Business in the metropoli- 
tan district is relatively slow although there is a better 
feeling as to wants in surrounding territory. 

Wire nails, in store, are $4, and carted by the jobber, $4.05 
base per keg. 

Cur Natts.—Cut nails are rather stiff in price. The 
orders were larger and more frequent the latter part of 
September, with rather a good export demand compared 
with that of previous weeks. Stocks are very light and 
badly broken. 

Cut nails, in store, range from, say, $4.85 to $5 and often 
more, according to quantity, kind and condition of the mer- 
chant’s stock. 

Rope.—The United States Government is taking con- 
siderable quantities of rope from various sources, but 
among certain makers who have been supplying rope 
suitable for tents (in %4, 5/16 and % in. diameters), 
the demand on some makers is not so active as it was 
a few months ago. Buyers are specifying cautiously, 
owing to high prices and other causes, Manila rope 
now being almost double the record prices made during 
the Spanish-American War, when Manila fiber was 
difficult, often impossible, to get, owing to economic con- 
ditions in the Philippines. Rope prices then, we are 
told, were the highest within the memory of standard 
makers. The Manila hemp market continues strong, 
with no late advances in sisal fiber so far. Business 
continues good in this territory, notwithstanding the 
extremely high prices. A large part of the trade in 
this locality is for marine and harbor consumption. The 
National Government is asking quotations on big quan- 
tities of rope, sometimes for as much as 500,000 lb. at a 
time. One manufacturer says it is difficult to fill orders 
with any degree of promptness now, and that they are 
regretfully turning down some regular business be- 
cause of inadequate production. Ordinarily from this 
period of the year to Feb. 1 is the dullest season, when 
the mills count on accumulating stock for spring 
delivery. 

Manila rope prices are unchanged as follows, viz.: 

Manila rope, first grade, is now 33c.; second grade, 32c., 
and third grade, 28c. base per lb. Manila bolt rope is 38c. 
base per Ib. 

Sisal rope, first grade, is 23c. and second grade 20c. base 
per lb. Hide, bale and hay rope, medium, oiled, first grade 
is 23%4c. and second grade 204c. base per Ib. 

Tarred lath yarn is, first grade, 23c., and second grade 20c 
base per lb. 

WINDow GLAss.—New prices, effective from Oct. 10, 
were made temporarily on window glass, but contingent 
on orders having been placed before Oct. 10, then sub- 
ject to stock on hand and such goods as manufacturers 
might care to dispose of. At last advices no settlement 
had been made as to the wage scale with the men, who 
have put in a claim for a 40 per cent. advance. While 
the increase asked is extravagant there doubtless will 
be some concession to their request which wil] further 
tend to advance glass prices over those pow current. 
Manufacturers do not expect to start work before Dec. 
1 and perhaps not then, according to well-informed men 
in the trade, the prospects now being that little, if any, 
new glass will be available before the arrival of the 
new year. Manufacturers are not anxious to start 
fires because of the uncertainties pertaining to raw ma- 
terial, including fuel, and also because of the compli- 
cated labor situation. 

Window glass prices are as follows: B single thick, 
first three brackets, 80 & 20 per cent; A and B, single thick, 
above the first three brackets, 80 & 10 per cent; all A double 
thick 80 & 10 per cent, and B double thick, 80 & 15 per cent 
discount, but subject to change without notice. 

LINSEED O1L.—The undertone of the linseed oil mar- 
ket is anything but firm, applying to both oil and flax- 
seed from which the oil is crushed; a condition attrib- 
utabie to continued dullness in the industry. The crop 
outlook in Argentina, so far, is very good. The main 
factor after the harvest will be concerning enough 
available steamer capacity by which to bring it here. 
Argentine flaxseed, which is grown about as far south 
of the Equator as that in the United States is north of 
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t, is harvested in December and January. One well 
posted in the trade looks for a crop of about 35,000,000 
bu. which is from two to three times our usual crop 
n the United States, according to whether it is good or 
poor. The crop prediction is based on a continuation of 
the present good conditions until the crop is both 
1arvested and threshed, as in that country the facilities 
are not so good for protecting the seed against the 
elements until actually threshed and under cover. There 
ire others who predict an even larger crop in Argentina. 
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j pESPITE the uncertainties that prevail business in 
“ the Chicago territory is exceptionally good at th's 
time. Many visiting merchants have been in the city 
during the past week and jobbers report that they are 
buying freely in many lines. Many holiday orders are 
being placed on such lines as silverware, cutlery, elec- 
tric appliances, mechanical toys, cut glass, bicycles and 
similar items. Throughout this territory crops are 
good and farmers are beginning to get their returns, 
which are far above the normal. As a result retail 
merchants are busy. Cooler weather has also had the 
effect of stimulating business and sales of stoves, pipe 
and other heating accessories are heavy. Building is 
practically at a standstill, especially in the cities, and 
sales of nails, builders’ hardware, etc., are light. This 
is apparently the only line that is not getting its full 
share of business. Retailers are very optimistic. 


Chicago, Oct. 6, 


Labor troubles are still a source of worry to the 
manufacturers, as is manifested by the numerous 
strikes throughout the country. Many corporations 
have been forced to advance wages as much as 10 per 
cent, yet the situation is apparently as bad as ever. 

Conditions in the steel trade are rather confused. 
Apparently consumers cannot obtain steel on the new 
schedule of prices, and those who had placed contracts 
prior to the announcement of new prices are uncertain 
as to what their bills will be. Naturally the industry, 
so far as new business is concerned, is very quiet. 

Jobbers have made no changes in prices of hardware 
items, and are of the opinion that very few price de- 
clines will appear for months to come. Their belief is 
based upon the assumption that all back orders at the 
steel mills will be filled at contract prices before any 
steel will be sold at the prices fixed by the Government. 
They also call attention to the fact that many items for 
spring sale are now made up from high-priced steel, 
and must be sold before new prices will prevail. 

The freight situation is becoming more and more 
acute as the season advances and jobbers are finding 
their shipments exceedingly slow. This situation will 
in all probability grow worse as the Government work 
increases, and retailers are apt to face shortages caused 
by inability to get freight shipments. 

Retail failures in this district are much lighter than 
for a similar period in either 1915 or 1916, and collec- 
tions are good. A heavy holiday trade is expected, 
particularly in the farming sections and in the indus- 
trial centers. 


Scrus BrusHES —There is still a heavy demand for 
ordinary scrub brushes, which will probably continue 
until the fall house-cleaning period is over. Prices are 
unchanged. 

We quote from jobbers’ stocks, f.o.b. Chicago: Common 
scrub brushes, white Tampico, No. 50, 55c. per doz.; No. 49, 
hoc. per doz.; Drake, $1.15 per doz.; Swan, $1.45 per doz 
crocodile, $1.75 per doz. 

WASH BOoILERS.—Wash boiler sales have been about 
normal during the past week, but jobbers report rather 
light stocks. Prices are unchanged. 


We quote from jobbers’ stocks, f.o.b. Chicago: 
with copper bottom, No. 178, $25.50 per doz.; No. 179, $27.50 
per ddz.; all copper boilers, No. 8, $52 per doz.; No. 9, $55 
per doz.; galvanized boilers, No. 118, $18.75 per’ doz.; No 
119, $20 per doz. 





Tin boilers 





; Stove SHoveLs.—Sales of stove shovels are becom- 
ing heavier every day, and in some cases jobbing 
Prices 


stocks are already beginning to show the drain. 












Linseed oil, raw, city brands $1.20 
bbl. $1.21 per gal 
State and Western oil, raw, ranges from $1.16 ¢t $1] 


ind seller 


lL, according to quantity 
NAVAL StorES.—There is only an indifferent demand 
for naval stores although prices are well held. Avail- 
able stocks of turpentine are light, the primary markets 
showing a continued upward tendency. 


Turpentine, ir ird, is held at 48}. t 19 per 2 
he ! n vard, on tl 4 


od strained, is $6.7 to $6.% 





are firm, but have not heen changed during the past 
two weeks. 
We quote from jobber stocks, f.o.b. Chicag Nic we 
und rolled handle $i per doz No. 100, double val 
handle, $1.30 per doz No. S00, black japan one-piece tee 
( per doz No. 16, double nickel plated, $2.25 per doz 
AsH Sirters.—Jobbers predict heavy sales of ash 


sifters this season on account of the searcity of coal. 
Although the season is only commencing jobbers are 
finding it very difficult to keep stocks up to normal. 
Prices are same as quoted last week. 

We quote from jobbers’ stocks, f.o.b 
ish sifters with black wire, $1.20 per doz 
galvanized wire, $1.60 per doz wooden 
idapted for barrels, No. 06, $3.85 per doz 
sifter No. 104, $33 per doz 


Chicago Plain wood 
plain wood with 
fters, especially 

galvanized barre 


LANTERNS.—With the advent of shorter days, sales 
of lanterns are increasing daily. Recent advances are 
firmly held by jobbers, who report only fair stocks. 
Prices are unchanged. 


W quote from jobbers’ stock f.o.b. Chicago, a follow 
No. 242 tubular, $7.30 per doz ide lift lanterns, No. 240 
$6.75 per doz the large ize cold blast, No. 2, $11.50 per 
doz.; No. 299, tubular dash lantern, $10.25 per doz 

CoaL Hops.—The demand for coal hods has been 


exceptionally heavy in this vicinity, due to continual 
cool weather, and jobbing stocks are reported to be 
running low. No changes in price have been reported. 


We quote from jobbers’ f.o.b 
japan open coal hod, 15-in., $3.25 per doz. ; 
doz. ; 17-in., $3.90 per doz.; 18-in., $4.35 per doz. ; 
per doz. Japan funnel top, 17-in., $4.95 per doz.; galvanized 
open top, 16-in., $9 per doz.; 18-in., $9.60 per doz Common 
galvanized open, 16-in., $5.55 per doz 17-in., $6 per doz 


Chicago Common 
16-in., $3.50 per 
20-in., $5.85 


stocks, 


18-in., $6.50 per doz.; 20-in., $8.25 per doz Funnel top gal 
vanized, 17-in., $7.40 per doz.; 18-in., $8 per doz 
FAMILY SCALES.—Sales of family scales are still 


heavy, due to the fact that the high cost of foodstuffs 
is causing people to more carefully check weights 
Recent advances are firmly held by the jobbers. 


We quote from jobbers’ stocks, f.o.b. Chicago Family 
cales without scoop, $1.75 each; family scales with scoop 
spring balance, 25 Ib. $3.75 per doz 50 Ib 


$1.95 each; 
$7.50 per doz 
Stove Boarps.—Jobbers report a steady influx of 
orders for stove boards, and stocks are beginning to 
show the effects of the heavy demand. Prices are 
same as last reported and no immediate advances are 
expected. 

We quote from jobbers tocks, f.o.b. Chitago, broken 
case lots: Crystal stove board, 24-in. x 24-inm., $8.55 per doz 
t0-in. x 30-in., $13.80 per doz t6-in. x 36-in., $20.30 per doz 

PAINT BRUSHES.—Paint brush sales have been some- 
what heavier this fall than during the spring painting 
season, but jobbers report a slight falling off during 
the past week. Stocks are fair and prices unchanged. 

We quote from jobbers’ stocks, f.o.b. Chicago: No. 15 paint 
brush, 3-in., $6.60 per doz.; No. 18, 4-in., $11.70 per doz 
No. 18, 5-in., $18.70 per doz Varnish brushe 2-0, $4.15 
per doz.; 3-0, $4.70 per doz. ; 4-0, $5.65 per doz 

STEEL SHEETS.—There is no change in the steel sheet 
situation so far as the jobbing trade is concerned. 
Stocks are much below normal, and it is reported that 
several of the smaller manufacturing concerns have 
been drawing their supplies from jobbing stocks. Prices 
are same as at last report. 

We quote from jobbers’ stocks, 
galvanized sheets, $11 per 100 Ib.; 
to $9.50 per 100 Ib 

GARDEN TooLs.—Jobbing salesmen are still busy tak- 
ing orders for garden tools for next season, and the 
demand is reported good. Very few jobbers or retailers 
are carrying stock of this nature over, as the demand 
of the past season was exceptionally heavy. 

Chicago, as follows: 


f.o.b 
28-gage 


Chicago, 23-gage 
black sheets, $9 





We quote from jobbers’ stocks, f.0.b 
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Manure fork vest grade long handled, four tines, with 
plain ferule, $9 per doz.; with strap ferule, $10 per doz. ; five- 
tine forks, plain ferule, $11.60 per doz.; strap ferule, $12.50 
per doz long handled, six-tine forks, with plain ferule, 
$13.40 per doz.; strap ferule, $14.35 per doz.; No. 2 Green- 
leaf spad.ng shovels, $9.75 per doz.; Midlothian seconds, $9 
per doz,; best grade, four-tine spading forks, $9.90 per doz. ; 


cheaper grade, $7.25 per doz.; malleable rakes, 14-in., $3.40 
per doz teel bow rakes, 14-in., $6.05 per doz.; wire lawn 
rake 24 teeth, $5.50 per doz.; wood lawn rakes, 20 teeth, 
$3.75 per doz.; standard garden hoes, best grades, $8.25 per 
doz., cheap hoes and riveted handles, $3.10 per doz.; ladies’ 
hoes, $4.50 per doz 


BUILDING PAPER.—Building paper sales are very 
light in this territory. Jobbers have fair stocks and 
are able to fill all orders. Prices are unchanged. 

We quote f.o.b. Chicago on building paper as follows: 


Red rosin sheathing paper, 20-lb. rolls at 54c. per roll 
25-Ilb. rolis, at 67c. per roll; 30-lb. rolls, at Sle. per roll 


WHITE LEAD.—Sales of white lead are below normal, 
due to the fact that there is very little in the way of 
building going on. Jobbers have fair stocks. The de- 
cline of last week is in effect among all the jobbers. 

We quote from jobbers’ stocks, f.o.b. Chicago, Carter's 
white lead, in 100-lb. lots, $12.25 per 100 Ib 

GLass.—There has been a slight advance in glass 
during the past week and jobbers expect still higher 
prices as the season advances. Sales are not heavy, 
but the cost of production is higher than during last 
season. 

We quote from jobbers’ stocks, f.0.b. Chicago, as follows 
Single strength A, first three brackets to 40-in 85 per cent 


off ill sizes over 40-in., 84 per cent off; all sizes of double 
strength AA, 85 per cent off 


SAND PAPER.—The demand for sand paper from fac- 
tory sources continues heavy, but ordinary counter 
sales to carpenters are light. Prices are same as at 
last report. 

We quote from jobbers’ stocks, f.0.b. Chicago, as follows 
No. 1 sand paper, best grade, $6 per ream; cheaper grade 
$5.40 per ream 

SOLDER.—The demand for solder is about normal. 
Jobbing stocks are in fair condition and prices are un- 
changed. 

We quote from jobbers’ stocks, f.0.b. Chicago, as follows: 
Warranted half and half solder, 41c. per Ib No. | pium- 
bers’ solder, 39c. per Ib 

APPLE PARERS.—Factory sales of apple parers have 
been below normal this season due to the fact that 
jobbers and retailers carried over heavy stocks last 
year. Jobbers, however, report very fair sales. Prices 
are unchanged. 


We quote from jobbers’ stocks, f.o.b. Chicago: Reading 
No. 78, $9.60 per doz Goodell’s White Mountain, $5.75 per 
dozen. Goodell’s Turntable, $8 per dozen 


Ropre.—There is no change in the rope situation and 
prices are same as at last report. Manufacturers re- 
port a shortage of hemp of the grade used in manila 
rope, with shipments very uncertain. Jobbers report 
rather light sales of rope just at this season, but manu- 
facturers report heavy sales from Government sources. 
Prices are firm. 

We quote to retailers, f.0.b. Chicago, as follows No. 1 
manila rope, 334.c. per Ib. base; No. 2, manila rope, 32%4c 
per lb. base; No. 3 manila rope, 254%c. per Ib. base; No, 1 
sisal rope, 23%%4c. per lb. base; No. 2 sisal rope, 204%4c. per Ib 

POULTRY NETTING.—Sales of poultry netting are not 
heavy at this time either with the jobber or the re- 
tailer. The discounts have been changed to apply to 
the new lists and are now as follows: 


From jobbers’ stocks f.o.b. Chicago, galvanized after weav- 
ing, 50-10 per cent; galvanized before weaving, 50 per cent. 


Tacks.—Sales of tacks are slightly below normal, 
due to the small amount of building. Market condi- 
tions are unchanged and prices are same as at last 
report. 


We quote from jobbers’ stocks, f.o.b. Chicago: Upholsterers’ 
tacks, 6 oz., 25-lb. boxes, 17c. per Ib bill posters’ tacks, 
6 0z., 25-Ib. boxes, 1644c. per Ib 


WEATHER StriP.—Retailers have now received their 
shipments of weather strip, for which orders were 
placed early in the season, and jobbers report a fairly 
good demand out of stock. 

We quote from jobbers’ stocks, f.o.b. Chicago: Wood and 
felt, %-in. wood, $1.43 per 100 ft %K,-in., $1.43 per 100 ft 
1%\-in., $2.85 per 100 ft 

SASH Corp.—Sales of sash cord are relatively light 
in this territory, due to the fact that very little in the 
way of building is going on. Jobbers have fair stocks. 
Prices are unchanged. 


We quote from jobbers’ stocks. f.o.b. Chicago: Common 
sash cord, No. 8, $10.55 per doz.; No.*7, $9.70 per doz. hanks 


SASH WEIGHTS.—While sales of sash weights are 
below normal, there is still a scarcity due to the fact 


Hardware Age 


that the makers have been directing their efforts to 
the turning out of other commodities. Jobbing stocks 
are low. 


We quote from jobbers’ stocks, f.o.b. Chicago: In ton lots, 
sash weights, $40 per ton; in smaller lots, $41 per ton 


ScrEws.—The prices of screws are unchanged and 
conditions surrounding the market are very much the 
same as for several months past. From a retail stand- 
point the demand is about normal, but there is an ex- 
ceptionally heavy demand from factory sources. 


We quote from jobbers’ stocks, f.o.b. Ch.cago, as follows: 
Flat head, bright screws, 70-10-10; round head blued, 65-10- 
10; flat head brass, 4244-10-5; round head brass, 40-10-5. 


NuTs AND Bo.rs.—Sales of nuts and bolts are well 
around normal, but deliveries from the makers are very 
slow. Prices are firm as quoted. 

We quote to retailers, f.o.b. Chicago, from jobbers’ stocks, 


as follows: Machine bolts, up to % x 4 in., 40-10 per cent dis- 
count: larger sizes, 30 per cent discount; carriage bolts, up to 
% x 6 in., 40 per cent discount; larger sizes, 25 per cent dis- 
count; hot pressed nuts, square, $2.60, and hexagon, $2.60 off 
per 100 lb. Lag screws, 45 per cent discount. 


FiLES.—There is no change in the file situation and 
jobbers are quoting same as at last report. 


Nicholson files, 50-10-2144; New American, 60-74% ; Disston, 
50-10-5; Black Diamond, 50-10 


PAINTS.—Paint sales are fair, but the lull in building 
operations has made the volume less than for a similar 
period of last year. There has been no change in 
prices quoted by jobbers. 

We quote from jobbers’ stocks, f.o.b. Chicago, as_ follows 
No. 1 house pa.nt, $2.80 per gal.; second grade, $2.25 per 
gal third grade, $1.50 per gal. 

WirE CLoTH.—The wire cloth market shows no ma- 
terial change. Manufacturers are accepting orders 
sudject to the new schedule of prices to be announced 
near the last of the current month. Jobbing sales are 
light. Reports indicate that very little wire cloth has 
been carried over by either jobbers or retailers. 

We quote from jobbers’ stock only f.o.b, Chicago as follows 





Black Galvanized 
12 mesh. . La saws cece eee $2.45 per 100 sq. ft 
er ee om ia «+ eo 3.35 per 100 sq. ft. 
SR Cc eee coc arsedands> 3.75 4.25 per 100 sq. ft 


BARB WIRE.—Barb wire sales continue heavy, par- 
ticularly in the Middle West. Farmers are showing a 
disposition to do all necessary fencing regardless of 
cost. Stocks of both jobbers and retailers are much 
below normal, and shipments are very slow. Prices are 
unchanged. 

We quote from jobbers’ stocks, f.o.b. Chicago, as follows 
Painted barb wire, in less than carload lots, $4.10 per 100 Ib. ; 
galvanized, $4.80 per 100 Ib 


TIN PLATE.—The tin plate situation is unchanged 
and prices are same as at last report. Jobbing stocks 
are light and deliveries from the mills are uncertain. 
The demand from retail sources is about normal. 

We quote from jobbers’ stocks, f.o.b. Chicago, as follows: 
20 x 28 IC tin, 200-lb. boxes, at $24. <A better grade, 214-Ib 
boxes. at $29; 20 x 28 IX tin plate, cheaper grade, at $26.75; 
better grade, 270-lb. boxes, at $28.00 20-lb. coating, Amer- 
ican A old style, at $26.75 

WRAPPING TWINE.—Wrapping twine sales are about 
normal in this territory, although showing an increase 
in the past few weeks. The market remains firm and 
jobbers would not be surprised at a slight advance. 
Prices are unchanged. 

We quote from jobbers’ stocks, f.o.b. Chicago, as follows. 
214-lb. cones, 4-ply, medium grade, $1.20 each; balls 4-ply, in 
5-Ib. sacks, $2.50 each; heavy jute twine, %-lb. balls, $1.45 
per doz 

STANDARD Dry MEASURES.—Conditions in regard to 
standard dry measures are about the same as at last 
report. Sales are beginning to drop off. 

We quote from jobbers’ stocks, f.o.b. Ch'cago, as follows: 
Galvanized dry measures, in nests, conta ning one each of 
following sizes: 1 qt., 4 peck, ™% peck and \&% bu., $26.30 per 
doz. nests 

Kraut Cutters.—Sales of kraut cutters continue 
heavy, due to the heavy crop of cabhage in this terri- 
tory. Jobbers now have ample stock to meet require- 
ments. Prices are unchanged. 

We quote on a standard type, from jobbers’ stocks, f.o.b 
Chicago, as follows: 2-knife, 8 x 24, $11.20 per doz.; 3-knife, 
8 x 24, $13 per doz.; 9 x 30, $19.75 per doz.; 12 x 36, $38.40 
per doz. 

Foop AND VEGETABLE SLIcERS.—The demand for 
vegetable slicers is still keeping up and will probably 
continue for some time yet. Prices are firm as quoted. 

We quote f.o.b. Chicago from jobbers’ stocks No. 5 food and 
vegetable slicers $20 per dozen 


PiTcHER Spout Pumps.—Sales of pitcher spout 
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pumps are well around normal. Jobbing stocks are in 
fair condition, and prices are same as at last report. 

We quote from jobbers’ stocks, f.o.b. Chicago, as follows: 
No. 1 p.tcher spout pumps, $1.55 ; No. 2 pitcher spout pumps, 

WHEEL BARROWS. 
barrows for use in construction and road work. 
are unchanged. 

To retailers, f.o.b. Chicago, No. 2 common bolted wood 
barrows, $22.50 per doz.; No. 4, tubular barrows, $72 per doz. ; 
angle steel leg garden barrows, No. 15, $36 per doz.; No. 5 
$45 per doz 

Putty AND GLAzIERS’ PoINTs.—Sales of putty and 
glaziers’ points are light and are confined mainly to 
repair work. Prices are unchanged. 

We quote from jobbers’ stocks, f.o.b. Chicago, as follows 
Putty in 100-Ib. kits, $3.35; glaziers’ points, No. 1, large 
No. 2. med.um and No. 3, small, 1 doz. in a package, 60c. per 
doz. packages 





There is a good demand for wheel 
Prices 





COMMON Woop Faucets.—Conditions in regard to 
wood faucets are unchanged. Sales are above normal, 
particularly in the fruit sections. 

We quote from jobbers’ stocks, f.o.b. Chicago, as follows 
Common wood faucets, No. 2, 75c. per doz.; No. 3, 90c. per 
doz.; No. 4, $1 per doz.; No. 5, $1.25 per doz.; No. 6, $2 per 
doz 

WRAPPING PAPER.—The demand for wrapping paper 
is fairly heavy, but the market is unsteady. Jobbing 
stocks are below normal. Price fluctuations are prob- 
able. 

We quote 
Vrapping paper, 

WirE Naits —Sales of wire nails from retail stores 
are comparatively light, due to the fact that there is 
less building than usual. In spite of this fact, both 


CL 


Office of HARDWARE AGE, 
Cleveland, Oct. 10, 1917 

‘MMHE hardware trade, including both jobbers and re- 

tailers, is closely watching the price situation. The 
general opinion is that because of the establishment of 
steel prices by the Government there will be few, if 
any, further advances on products in hardware lines. 
While it is the belief that the peak in prices has been 
reached, few in the trade are looking for any material 
decline for some time to come. The trade realizes it 
will be a long time before manufacturers will be able 
to secure raw material at reduced prices, and that the 
labor cost is very high, with no prospects that it will 
become lower for a long time. In respect to the price 
situation it is noted that few price advances have been 
made in the last week or two. Jobbers generally have 
large stocks in their warehouses and under contract, 
and while these stocks will doubtless be gradually re- 
duced, they are not disposed to take any radical steps 
toward cutting down stocks. 

Jobbers report business generally as good, both with 
their city and country trade. A satisfactory volume 
of future business is being booked, this being some- 
what larger than a year ago. Retailers have fairly 
good stocks which they are replenishing from time to 
time in small lots following a rather conservative 
policy, but at the same time they are placing rather 
liberal orders for some lines for future deliveries in 
order to be sure to be able to secure the goods when 
needed. Shipments by manufacturers have’ improved 
materially and on most lines are now being received 
about as fast as needed. 

Retailers as a whole report fair volume of business, 
although some lines are moving slowly because of the 
high prices. Stove sales are hardly up to normal, this 
being attributed to the present prices, which are about 
00 per cent higher than a year ago. Soft coal stoves 
are scarce, but retailers have a sufficient supply of gas 
stoves. 

_ Retailers report a heavy demand for house furnish- 
ings, and the call for window glass and other supplies 
for repair work is heavy. Jobbers are getting a good 
volume of orders for cutlery, silverware and other 
lines for the holiday trade. The retail demand for 
guns and ammunition is quite good. 

Retailers are finding that there is a considerable 


krafts wrapping paper, 12c. per Ilb.; express 
I 


9%4c. per lb. 





)~ 
wae 











77 


jobbing and retail stocks are low, as shipments are 
slow. Jobbers are still selling at the quotations of the 
past few weeks. 

Chicago, as follows 
cement coated nails 


» quote from jobbers’ stocks, f.o.b 
Common wire nails, $3.95 per keg base 
$4.25 per keg base. 

STovE PipE AND DAMPERS.—The demand for stove 
pipe and dampers is very heavy, and jobbers report 
difficulty in keeping up stocks. Retailers have in many 
cases disposed of initial shipments and are placing new 
orders. Prices are same as at last report. 

We quote from jobbers’ stocks, f.o.b 
Peerless X, blued stove pipe, nested, 6 in., $17.75 per hundred 
6-in. blued corrugated elbows $2.20 per doz adjustable, 
$1.90 per doz.; 6-in. dampers, regular, 90c. per doz 

GALVANIZED PaILs.—Jobbers report normal sales of 
galvanized pails, with stocks in good condition to meet 
the demand. Prices are unchanged. 

Jobbers are quoting the common pails as follows: 10 qt 
$3.40 per doz.; 12 qt., $3.75 per doz.; 14 qt.. $4.10 per doz 
Standard galvanized stock pails, 14 qt., $5.95 per doz.; 16 
qt., $6.50 per doz.; 18 qt., $7.70 per doz. ; 20 qt., $8.75 per odz 

O1Ls.—Wholesale prices on single barrel lots of oils, 
f.o.b. Chicago, are as follows: 


Ch cago, as follows 


Perfection kerosene, in iron barrels, 944c. per gal head- 
light, 175 test, 2le. per gal.; gasoline, 21lc. per gal naphtha, 
20l,c. per gal.; denatured alcohol, $1 per gal wood alcohol, 


$1.25 per gal 

LINSEED O1L.—Linseed oil has taken a slight slump, 
due mainly to speculation in seed. The crop reports 
indicate shortages of seed, but the domestic demand is 
very light. The import demand will probably have an 
effect on future prices. 

We quote to 
process linseed oil 
$1.15 per gal in 
boiled, $1.20 per gal 


retailers, f.o.b. Chicago, strictly pure old 
in carload lots, raw, $1.14 per gal.; boiled, 
single barrel lots, raw, $1.19 per gal 





range in prices on some commodities, and on that 
account find that it pays to shop around before placing 
orders. For example, one Cleveland retailer during the 
week secured quotations ranging from $3 to $3.75 per 
dozen on l-gal. galvanized oil cans, $9 to $11.75 on 
5-gal. cans, and $1.20 to $1.50 on No. O frying pans. 
The quotations received from jobbers showed that one 
jobber was not uniformly high or low on all items, but 
that one might quote the highest price on one item and 
the lowest price on another. 

Cleveland retailers held a conference recently with 
a representative of the wire and nail manufacturing 
industry with a view of bringing about an advance in 
retail prices on wire and nails. The mill price on wire 
nails to jobbers is 3.20c., the jobbers’ price to retailers 
3.75¢e. and the retailers’ price to the trade 4.25¢c. The 
retailers feel that 50c. per keg is too small a margin 
and wish to have this increased to 75c., making the 
retail price 4.50c. The 4.50c. price would give them 
only 18 per cent gross profit. One of the Cleveland 
jobbers is reported to be opposed to the proposed ad- 
vance in the retailers’ price and probably no change 
will be made at present. ; 

Twist DriLts.—The demand for twist drills con- 
tinues heavy and the scarcity is unrelieved, there being 
no improvement in deliveries. Jobers’ stocks are in 
bad shape. We quote carbon twist drills at 40 per cent 
off the list for all sizes. Prices on high-speed drills are 
made only on application on receipt of each inquiry. 

Hack Saw BLapes.—The demand for hack saw 
blades is heavy, and the supply is scarce. It is reported 
that the Government has commandeered about all the 
power hack saw blades in some sizes and jobbers are 
unable to get these sizes. 

Dies AND Dik Stocks.—The Nye Tool & Machinery 
Works, Chicago, has made a price advance ranging 
from 5 to 25 per cent on its line, including dies and die 
stocks, pipe cutters, nipple wrenches, etc. 

ELECTRICAL SUPPLIES.—Jobbers report a heavy de- 
mand for staple electrical supplies, including sockets, 
lamps, receptacles, etc. Manufacturers are still as far 
behind as ever in deliveries on electric lamps. An 
advance of 3c. to 5c. has been made on friction tape. 

Dry CELL BATTERIES.—There is a heavy demand for 
dry cell batteries and deliveries from manufacturers 
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are slow because of labor conditions. Prices are un- 
changed. We quote No. 6 regular dry cell batteries at 
28c., and No, 6 ignitor batteries at 29c. for barrel lots. 

Soi, Pipe.—When some manufacturers of soil pipe 
made a 7-point advance in soil pipe prices recently 
others maintained the old price. Now the makers who 
advanced the price have gone back to the old price. 
Jobbers quote cast-iron soil pipe at 27 and 10 per cent 
off the list. 


SHEETS.—The demand is not active and prices are 
slightly easier owing to the fact that one jobber is 
making concessions to reduce stocks. 

Jobber price to retailer ire as follow No. 28 black, 

fe to No. 2S galvanized, 10 to Lle 

NAILS AND WIRE —The demand continues fairly good 
with prices unchanged. 

Jobbers’ price for less than carload lots are as follows 
Wire nails, $3.75 per keg; galvanized —— $5.20 per 100 Ib 


ilvanized barb wire. $5.25 per 100 Ib No. 9 annealed wire 
150 per 100 Ib 
WIRE Rope.—There is a heavy demand for wire rope 
in %, % and % in. sizes, which are very scarce. Prices 
are unchanged. 

STEEL BARs.—Warehouse prices on steel bars have 
not been affected by the new Government prices. 

Jobbers quote steel bars out of stock at 4.50c. to d« 

RoBES AND BLANKETS.—There is a scarcity of robes 
and blankets because of the requirements of the Gov- 
ernment for the material used in their manufacture, 
and prices have recently been advanced 20 per cent. 
Dealers who placed their orders early in the year are 
getting the advantage of the lower prices. The hard- 
ware trade is doing an increasing volume of business 
in robes every year because of the demands from auto- 
mobile users. Some of the robes and blankets ordered 
by jobbers last November have not yet been delivered. 


Jobbers' prices to the trade for mixed woolen robes are as 
follows 7 Ib., $8.50; 6 Ib., $7.50; 5 Ib., $6.50 


WHITE Duck.—White duck is 100 per cent higher 
than a year ago. The entire production of No. 8 duck, 


Office of HARDWARE AGE, 
Boston, Oct. 6, 1917 
PuE chief topic of conversation in the hardware 
~ trade to-day is the sudden rumor that the 
American Steel & Wire Company will not for an 
indefinite period accept orders. The immediate result 
was a restoration of the price of $4.75 a keg for wire 
nails out of stock—the price which has prevailed for 
some time for independent nails. The jobbers’ stocks 
are bare of many sizes and there is no prospect of any 
additional supply from the independent makers over 
that which has been coming to New England. Gov- 
ernment demand is understood to be responsible for 
the embargo of the largest maker. 

High prices are limiting the sale of steel and iron 
bars and of many other items in the heavy hardware 
stocks. Building is very slow and sales of building 
materials are suffering in consequence. An unusual 
feature of the situation is found in the statements of 
retailers that trade is slow and in the conflicting state- 
ment of the jobbers that September was an unusually 
big month. The truth probably is that the average re- 
tailer is misled by the change from large sales to a 
greater frequency of small sales which build up a large 
aggregate. 

Prices of finished goods continue to show steady in- 
creases and there is little belief that the new Govern- 
ment prices will bring about a reduction, at least for 
some months to come. Class A and Class B requisitions 
on the manufacturers are in such volume that Class C 
(ordinary mercantile business) must continue to take 
that small remainder of finished products that is avail- 
able after Government orders have veen filled. This 
condition is not conducive to a lowering of prices nor 
to an increase in jobbing and retail stocks. 

Recent price advances have been: Wooden hay and 
lawn rakes, 50c. a doz.; Gilman folding lunch boxes, 
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54 in. in width, has recently been commandeered by 
the Government. 


HORSESHOES —The irregularity in horseshoe prices 
has disappeared, several of the manufacturers having 
marked their price up to $5.75 per keg. This price 
has been quoted for some time by the American Stee! 
& Wire Co. 

Cut NAILs.—Prices on iron and steel cut nails have 
been advanced 35c. per keg. Dealers now quote cut 
nails at $5.75 per keg out of stock. 

Rope.—Retailers are buying rope very heavily in 
order to take advantage of the present minimum price. 
A number of manufacturers have advanced prices, and 
similar advances are being made by jobbers. 

Jobbers’ quotation to the trade on Manila rope now 
represent a spread of from 29c. to 35c. per Ib 

ROOFING PAPERS.—Manufacturers and jobbers have 
advanced prices 10c. a square on several makes of 
asphalt roofing and sheathing. 

STEEL Goops.—A price advance of 5 per cent has 
been made on steel goods for spring delivery. This ad- 
vance covers hoes, forks, rakes and various other farm 
and garden tools. Liberal orders are being placed by 
retailers. 

STOVE PIPE AND ELBOWS —Jobbers report a very ac- 
tive demand for stove pipe, elbows and stove boards. 
Owing to the fact that retailers are having trouble in 
getting sheets many who ordinarily manufacture their 
own stove pipe are now buying it nested. Prices on 
stove pipe have been advanced and stove pipe dampers 
have been marked up 10 per cent. 

BoLts, NUTS AND RIvETS —The announcement in new 
steel prices has not affected the prices of bolts, nuts 
and rivets, and lower prices in the near future are 
improbable. 


Jobbers’ prices to the trade are as follows: Machine bolts 
in small sizes, 40 per cent off list; large sizes, 30 to 5 per 
cent, 20 and 10 per cent off; stove bolts, 60 and 10 per cent 
off; coach screws, 40 and 5 per cent off; nuts, hexagon and 
square, blank and tapped, $2 off; rivets, 7/16 in. and smaller, 
25 and 30 per cent off for small lots 


10 per cent; western steel snow shovels, $1 a doz.; 
wooden mouse and rat traps, 10 per cent; wood money 
drawers, 15 per cent; Eagle carriage bolts, about 10 
per cent. There has been a considerable advance an- 
nounced by the manufacturers on various kinds of 
sprayers and prices of ash sifters continue to be ad- 
vanced by the manufacturers. Prices sent out on gar- 
den trowels and floral garden sets for next year show 
advances ranging between 15 and 25 per cent. Sheet 
lead has fallen off 2c. and sheet zinc, Ic. a lb. 

STEEL AND IRoN.—There is no question that the high 
prices have slowed the sale of steel and iron bars. 
Many users have been holding off on purchases in the 
belief that the new Government prices would cause an 
immediate drop, but the conditions in the mills do not 
bear out this belief. Such action may come about by 
voluntary action of the producers shortly but there is 
nothing definite to base such a conclusion on. There 
has been no change in prices since early in July on bars 
and such other changes as have been made have in- 
variably been advances. 

We quote from jobbers’ stocks: Soft steel flat bars, bands, 
stock lengths, base, 100 Ib., $5.50; rounds and squares, 1% in 


and under, $5.50; rounds and squares, 2 in. and over, $6; 
angles and channels, 3 in. and under, base, 100 Ib., $5.50 
tees under 3 in., $5.75; tees, 3 in. and over, $7. American 
calking steel, full bundles, base, 100 Ib., $6.75; broken bundles 
$7.25; tire steel, 14%4 x % in. and larger, $5.65; thinner or 
narrower, $5.90; cold rolled steel, rounds up to 1 15/16 in., 
list plus 20 per cent; squares and hexagons, list plus 25 per 
cent. 

We quote from jobbers’ stocks: Hoop iron, base, 100 Ib., 
$8.25; h. & p. best iron, flats, round and square, $5.75; ovals, 
half ovals, bevels and half rounds, $7; refined iron, $5.50 
Norway iron, $12. 

GALVANIZED BARS.—We quote from jobbers’ stocks: 

Galvanized bars, flat, 1 in. x 3/16 in., 12 ft. long, per 100 
lb., $9; 1 in. x % in., 16 ft. long, $8.80; 1% x % in, ft 
long, $8.80; round, 1% in., 18 ft. long, $8.80; 5% in., $8.70; 
% in., $8.60. 


BoLts AND Nuts.—We quote from jobbers’ stocks: 
Machine bolts with S. F. nuts, same as with H. FP. nut 
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10 per cent, plus semi-finished nuts at 45 per cent dis- 
machine bolts with h. p. nuts, 4 in. x %& in. and 

ler, 20 per cent discount; larger and longer, 15 per cent 
int: machine bolts with s. f. nuts, same as with h. p. 
less 10 per cent, plus semi-finished nuts at 45 per cent 
ount. Common carriage bolts, 6 in. x % in. and smaller, 
per cent discount; larger and longer, 10 per cent discount 


: bolts, 1000 lots, 55 per cent discount Bolt ends, 10 
cent discount. Semi-finished nuts and finished case 
dened nuts, 45 per cent discount; C. t. & d. or h. p. nuts, 
nk or tapped, 200-lb. kegs, list. 
RIVETS AND WASHERS.—We quote from _ jobbers’ 
stocks: 
Norway iron rivets, 30 per cent discount; structural rivets, 


St. Paul and Minneapolis, 
Oct. 6, 1917 

ime enough has elapsed since steel prices were 

fixed by the Government so that some think the 
trade ought to begin to feel the results of such action. 
\ very few prices have been lowered here, but there 
has not been a general slump and it is not expected 
that one will come. Sheets have been lowered, white 
lead has fallen off a cent a pound, but this seems to 
be about the list of changes made this week. 

Traffic conditions are not improving to any appre- 
ciable degree. Due to the drop in temperature coal is 
very much in demand. Mills and factories seem to be 
running at full capacity. The flour mills are somewhat 
slack on work at present, as they are awaiting more 
grain. 

An unpleasant, to say the least, condition has arisen 
in Minneapolis and St. Paul in regard to the street car 
employees. They have organized and called a strike. 
It is said the company offers a bonus for men who will 
stay with them. Service has not stopped as yet. 

Retail buying is fairly large, especially in all 
branches that contribute to the repairing of buildings. 
Glass sales that indicate repair and remodeling work 
are well up to the normal, or even ahead of previous 
records, while sales to sash and door factories are low. 
The same thing is true of paint materials, the smaller 
packages and shelf goods selling very well. Ash sift- 
ers, coal scuttles, furnace scdops and articles of this 
description are selling rapidly now. The temperature 
hovers around a point where some artificial heat is 
very much to be desired. Sporting goods still enjoy a 
goodly share of the general interest and sales of shells 
and outing clothing are satisfactory. 


NAILS AND BRADS.—Sales of nails and brads continue 
along the same level as for several weeks, with no 
change in price. Stocks are good. 

We quote from local jobbers’ stocks: Standard wire nails 
at $4.10 per keg base and coated nails at $4.10 per keg base 

srads at 70 per cent from standard list. 

WIRE.—Sales continue good on fence wire, with a 
slightly increased demand on smooth wire for concrete 
forms. No change has been made in price. 


We quote from local jobbers’ stocks: Galvanized Glidden 
cattle wire at $3.96 per 80-rod spool; galvanized Glidden hog 
wire at $4.12 per 80-rod spool; patented Glidden cattle wire 
at $3.41 per 80-rod spool; patented Glidden hog wire at $3.55 
per 80-rod spool; No. 9 black annealed smoeth wire ot $4.05 
per cwt.; No. 9 galvanized smooth wire at $4.75 per cwt. 


Wire CLoTH.—Sales of wire cloth in a retail way are 
diminishing to the vanishing point. The new price 
has not been made by the mills for the next season, 
but it is expected soon. Prices are unchanged. 

We quote from local jobbers’ stocks as follows: 12 mesh 
black patented wire cloth at $2 per 100 sq. ft.; 12 mesh black 
galvanized wire cloth at $2.50 per 100 sq. ft.; 14 mesh black 
bronze wire cloth at $10 per 100 sq. ft. 





SHEETS.—The change in sheet prices by eastern pro- 
ducers has influenced the local price by jobbers, a slight 
reduction having been made. Stocks are low and pur- 
chases are on as small a volume as possible. 

We quote from local jobbers’ stocks: Black sheets at $9.75 
per cwt. base and galvanized sheets at $11 per cwt., base 

TIN.—No change has been made in the price of tin 
and the supply continues low. Sales are light. 


We quote from local jobbers’ stocks: 26 x 28 IC 8 Ib.. 
ing tin at $18.75 per box; 20 x 28 Bright 8 lb 
at $27 per box. 


POULTRY NETTING.—Some jobbers are offering poul- 


coat 
coating tin 





per Ib we ist 
200-lIb. kegs, 


washers, base 


; malleable 
Ib., 4444 cut 


base 


per Ib., 6.35c¢ 
washers, per 


f 


base washers, 


CHAIN.—We quote from jobbers’ stocks: 





For 3/16 in. chain, $15.10 per 100 Ib % in $12.5 

16 im., $11.55; % in., $11; 7/16 in, $10.85: % in., $10.70 
‘. in., $10.60. For B B chain add 2c. a pound to these prices 

ScREws.—We quote from jobbers’ stocks: 

Flat head bright, 70 and 20 per cent discount; round he 
blue, 65 and 20 per cent; flat head brass, 4244 and 20 ype 
cent round head brass, 40 and 20 per cent; coach screws 
30 per cent; iron machine screws, 45 per cent; cap screw 
}> per cent; set screws, 40 per cent 
try netting at practically the new mill price. Sales 
are very light. 

We quote from local jobbers’ stocks: Galvanized before 
weaving poultry netting at 50 per cent from new list price 


Rope.—Rope continues at the price last quoted, with 
supply fair. Sales continue good. 


We quote from local jobbers’ stocks Best grade Manil 
rope at 34 cents per pound base, best grade sisal rope at 
24 cents per pound base and cotton rope at 34 cents per 
pound base 


GLASs.—Stocks of glass are good in jobbers’ hands 
and further advances are not expected before the first 
of the year. Much depends on conditions at the fac 
tories. Some talk of a change in list prices has been 
heard. Sales are very good in a retail way. 

We quote from local 
grade glass at 87 per cent 
strength A grade glass at 4 

O1L.—No change has been made in the price of oil 
and sales continue slow. 


We quote from local 
barrel lots at $1.21 per 
lots, at $1.20 per gallon 


TURPENTINE.—The price of turpentine has advanced 
steadily all the week, although each advance is small. 
Sales are below normal. 


We quote from local jobbers 
at 56 cents per gallor 


WHITE LEAD.—The price of white lead is continuing 
at the reduced quotation announced last week. The 
orders are few for large quantities, the smaller packages 
moving much better than the large ones. 


jobbers’ stocks: Single strength <A 
balance, S4 per cent and double 


per cent from standard lists 


linseed oil, 
oil, barrel 


Boiled 
linseed 


stocks 


and raw 


jobbers 
gallor 


tocks; Turpentine, barrel lot 


We quote from local jobbers’ stocks: White lead in 100 Ib 
packages at 12.13 per cwt., with usual differential for the 
quantity and size of package 

SCREWS.—There has been no change in prices of 


screws of any description, although there has been 


some rumor of a decrease. Sales continue good, es- 
pecially to shops and factories. 

We quote from local jobbers’ stocks: Regular cut screw 
at 40 per cent; cap screws at 33' per cent: flat head bright 


screws at 70-10 per cent; round had blued screws at 65-10 


per cent; iron machine screws, rolled threads, at 60 per cent 
brass machine screws, rolled threads, at 20 per cent; all 
from standard lists 


FILES.—Sales to shops and factories continue very 
good, but retail sales are slow. Price quotations of 
some weeks ago are still in effect. ; 
Nicholson files at 


We quote from local jobbers’ stocks: 
50-10 per cent; Arcade files at 60 per cent, from standard 
lists 

GALVANIZED TuBs.—Sales of galvanized tubs con- 


tinue good both in a jobbing and retail way. 


We quote from local jobbers’ stocks: No. 1 galvanized 
tubs at $11.61 per dozen; No. 2 galvanized tubs at $13.07 per 
dozen: No. 3 galvanized tubs at $15.24 per dozen 

FLINT PAPER.—The price of flint paper has not 


Sales continue good, especially to factories 
There has been no change in price. 

stocks 
Paper 


changed. 
and shops. 


We quote from local jobbers’ 
cent from standard lists on Flint 


SHELLAC.—Quantity sales of shellac are rather slow. 
Retail sales are mostly in quantities of less than one 
gallon and are mostly for repair work. The price is 
unchanged. 

We quote from local jobbers’ stocks 


Ib. to the gallon, at $3.25 ga orange 
the gallon, at $3 gal 


WROUGHT IRON PipeE.—The discount on wrought iron 
pipe has been changed to meet the advanced freight 


Discount of 15 per 


White shellac, cut 41 
shellac, cut 4% Ib. to 


rate. Sales continue fairly good, with good stocks in 
the local jobbers’ hands. 
We quote from local jobber tocks: Discount of 40.8 pe 


cent on wrought iron pipe 
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STOvE PIPE AND ELBows.—Sales continue very brisk- 
ly on this item. 


We quote from local jobbers’ stocks: Common  6-in. 
made-up stove pipe, at 27 cents per length in crate lots. 
Common 6-in. elbows, corrugated, $1.65 per dozen Adjust- 


able elbows, at $1.75 per dozen 

Foop CHOPPERS.—Sales of food choppers continue 
good on this item, with no change in price. 

We quote from local jobbers’ stocks: Enterprise food chop- 
pers at 25-74% per cent from list; No. 0 Universal food 
choppers at $11.35 per dozen; No. 1 Universal food choppers 
at $13.85 per dozen; No. 2 Universal food choppers at $16.80 
per dozen. 

CoaL Hops.—Sales of coal hods are especially good 
at this season of the year, with sufficient stock in the 
local retailers’ hands so that jobbers are not selling 
quite as briskly as they were a few weeks ago. 

We quote from local jobbers’ stocks: 17-in. japanned A oe 
coal hod at $4.50 per dozen; 18-in. japanned onen enal 
at $5 per dozen; 17-in. galvanized open coal hod at $6. 80 


per dozen; 18-in. galvanized open coal hod at $4.00 per 
dozen 


PuTty.—Retail sales of putty are brisk, with no 
change in price. 

We quote from local jobbers’ stocks: Commercial putty in 
bulk at $3.60 per cwt., and in bladders at $3.65 per cwt. 
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NAPHTHA.—There has been no change in the price of 
naphtha and sales are normal. 

We quote from local jobbers’ stocks: Naphtha in 30-gal 
lots or over, at 20% cents per gallon. 

REGISTERS.—There is an increasing demand for regis- 
ters. Prices are unchanged. 


We quote from local jobbers’ stocks: Registers up to 
14 x 14 at 40 per cent from list, 14 x 14 and larger at 60 
per cent from list. 


BRIGHT WIRE Goops.—There has been a slight ad- 
vance in the price of wire goods. Sales are apparently 
being stimulated on the proper lengths and styles of 
hooks and eyes and screw eyes for storm sash work. 

We quote from local jobbers’ stocks: Bright w re goods at 
75 per cent discount from standard lists, and brass wire goods 
at 70-10 per cent discount from standard lists. 

Bo.Lts.—There has been no change in the price of 
bolts. Sales continue very good, especially to contrac- 
tors and shops and factories working on specifications 
for the Government, directly or indirectly. 

We quote from local jobbers’ stocks: SmaJl machine bolts 
at 40-5 per cent; large machine bolts at 25 per cent; small 
carriage bolts at 30-10 per cent; large carriage bolts at 20 
per cent; lag screws at 40 per cent; stove bolts at 50-10 per 
cent; all from standard list prices. 


Patriotism Keynote of Elting’s Speech 


(Continued from page 67, this issue) 


bers and should be used as a common meeting ground 
for the industry. The secretary has been untiring in 
his devotion to the organization and by his energy and 
tact has already endeared himself to your officers and 
the membership at large. 

The younger generation should be brought into the 
activities of the National Association. They should 
take part in the work of their local clubs and should 
also be active in the discussions on the floor of the con- 
vention. 

The older generation should not give up their activi- 
ties, but should be the elder statesmen to whom we 
should look for counsel and advice. 

Our relations with the Paint Manufacturers’ Asso- 
ciation, the National Varnish Manufacturers’ Associa- 
tion, the Paint Jobbers’ Association and the Master 
Painters’ Association have been very friendly through- 
out the year, and we at all times stand ready to co-oper- 
ate with them in any movement that would be bene- 
ficial to the trade at large. 

If it is the desire of the paint and varnish manufac- 
turers to eliminate certain sized cans or cut down the 
colors on our color cards, I am sure that members of 
our organization will co-operate with them in this de- 
sire to conserve raw materials. 

We will welcome any suggestions for our mutual 
benefit from our allied organizations. 

Now as to our attitude on national affairs. As Presi- 
dent Farrell of the United States Steel Corporation 
said a few days ago, “An imperative obligation rests on 
American business to contribute its intelligence, its 
energy and its tenacity, whole-heartedly and unsel- 
fishly, to the problem of how all the resources at joint 
command can be best employed in the service of the 
war.” As an industry, we must contribute our intelli- 
gence, display our energy, shown our tenacity to the 
problem of winning the war. 

No doubt, in the near future, we shall be asked to 
name a committee of leading men in our trade to co- 








Catalogues Wanted 


The Hawks-Maupin Company, of Ports- 
mouth, Va., dealing in a full line of hard- 
ware and building material, are badly in 
need of catalogues of all manufacturers, 
owing to a fire which destroyed their 
quarters in June. 




















operate with the Government, and I am sure that the 
men so chosen will accept the responsibility with alac- 
rity. 

Lord Northcliffe a few days ago said in England, 
“Almost all our industries have been remade by the 
war.” No doubt, in this country, we shall all go through 
that same period of readjustment, so let us prepare. 

It is our duty to back up Mr. Hoover in his work to 
conserve the food supply of the country. 

It is our duty to lend every effort to the successful 
completion of the second Liberty loan. 

It is our duty to conserve freight cars by loading to 
maximum capacity. 

To sum up the attitude of this, one of the largest and 
most important trade organizations in the Union, the 
National Paint, Oil and Varnish Association, I herewith 
ask that this convention fully indorse the following 
declaration of the War Convention, passed by the Cham- 
ber of Commerce of the United States of America, of 
which we are a constituent member: 

“The people of the United States, in defense of the 
Republic and the principles upon which this nation was 
founded, are now taking their part in the world war 
with no lust for power and no thought of financial or 
territorial gain. 

“The issues at stake in this stupendous struggle in- 
volve the moral ideals and conception of justice and 
liberty for which our forefathers fought, the protection 
of the innocent and helpless, the sanctity of woman- 
hood and home, freedom of opportunity for all men, 
and the assurance of the safety of civilization and 
progress to all nations, great and small. 

“Speed of production and the mobilization of all our 
national power mean the saving of human life, an 
earlier ending of the designs of autocracy and mili- 
tarism and the return to the peoples of the earth of 
peace and happiness. 

“Undismayed at the prospect of great taxes, facing 
the consumption of its accumulated savings, American 
business without hesitation pledges our Government its 
full and unqualified support in the prosecution of the 
war until Prussianism is utterly destroyed. 

“Assembled on the call of the Chamber of Commerce 
of the United States and representing more than half 
a million business men and every industry in every 
State in the Union, this convention promises to our 
people that business will do all in its power to prevent 
waste of men and material and will dedicate to the na- 
tion every facility it has developed and every financial 
resource it commands, on such terms and under such 
circumstances as our Government shall determine to 
be just.” 
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Selling Oil Cook Stoves 


By A. H. VAN Voris, Cobbleskill, N. Y. 


AGE Housefurnishing Goods Contest 








what it did for this one 








An outline of an oil stove campaign that ought to do for other retailers 


sell more oil stoves. 














T this season of the year of all the house-fur- 
nishing goods sold by hardware merchants we 
are particularly interested in the sale of oil 

cook stoves. This has been an unusually successful 
season in their sale. We regularly stock three 
different types of oil stoves—a wick stove, an au- 
tomatic burner, and a vapor stove—all widely adver- 
tised and standard makes of oil cook stoves. 

The merits of two of these types have been tested 
in the homes of our sales force, and the third has 
been under observation in the home of a friend. 
This, I think, is an important feature, for it gives 
positive facts to work upon and not merely manu- 
facturers’ information, which, at best, is never as 
good as actual experience. 

Conditions for a sales campaign for oil cook 
stoves will naturally vary according to the size of 
the town in which it is put on. We are situated 
in the midst of a dairying region, and depend con- 
siderably upon farm trade. This means: 


(1) Newspaper Advertising 

When we first started our oil stove campaign we 
advertised extensively in two local papers, in a pa- 
per in a neighboring town and in the farm bureau 
publication. This local advertising connects our 
store with the national advertising of the manu- 
facturer. 

Aside from this, in placing the desired literature 
in the hands of our customers, we used 

(2) Booklets 

These, on the different models, are gladly fur- 
nished and imprinted with the dealers’ name and 
address by the manufacturers. We find that it pays 
to get this literature out, likewise, to our mailing 
list, which, in our case, comprises 26 villages or 
R. D. routes throughout the county. By inquiry 
we find that this advertising material does come into 
the hands of the reader (due to the local interest in- 
volved), whereas it might be tossed into the waste 
basket if mailed direct from the factory. Then, too, 
these booklets were handed out over the counter, 
wrapped in packages and mailed with bills, so they 
received quite a general distribution. 

These two methods get the fact fairly well estab- 
lished in the minds of our customers that we sell oil 
cook stoves and with this beginning we lose no oc- 
casion for 


(3) Direct Appeal to the Customer 


When a customer enters the store we plan to 
have 1, 2, 3 or 4 burner models of the three differ- 
ent types on the floor and ready to demonstrate. And 
here let me suggest that it is well worth while to 
see that a stove works properly before trying to 
show it to a customer, for doubtless many a good 
sale has been killed by a burner which jammed or 
an uneven wick which smoked. Along this line of 
direct appeal and demonstration we saw a good 
suggestion this season made by one of the manufac- 
turers. In a town with a large Saturday night 
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trade, or any other time of considerable crowds, it 
works well to have a tea-kettle boiling and sending 
out steam from its spout, over a stove located in the 
position best adapted to catch the attention of all 
who enter the store. This is a simple thing to do, 
but it is surprising what an amount of interest it 
will draw. And naturally it will be the interest of 
those who do not have an oil cook stove in their 
kitchen. 

When featuring a sales campaign for oil cook 
stoves it is of prime importance not to forget a good 
(4) Window Trim 
I have long been surprised to note as I travel 
that small town stores do not take advantage of the 
fine display material sent them by the manufactur- 
ers. There are some very attractive window posters, 
hangers and cards for oil stove windows, which are 
to be had for the mere asking, and some manufac- 
turers go still further and send illustrations of just 
how to set up their trim. The window must not be 
neglected. If it is, the inside of the store probably 
receives the same careless attention. It is very easy 
to see that a good oil stove window connects the in- 
dividual store as a unit with the advertising of the 
manufacturer and to the reading public it is not 
necessary ‘to hang out one of Good Housekeeping’s 

signs, “We Sell Advertised Goods.” 

I might mention the liberality of manufacturers 
in giving electros to their dealers. These are very 
useful in writing an ad. They visualize what you 
want to tell your patrons. Many manufacturers 
get out a book illustrating the different “cuts” and 
specifying whether one, two or three columns in 
width—all of this to help the dealer sell more goods. 

Here are a few slogans, not original with us, 
but which we found caught the eye: 


USE A - OIL COOK 
STOVE ANDS SAVE WOOD AND 
COAL. . 

BUY A OIL COOK 


STOVE AND DO YOUR CAN- 


NING QUICKLY AND ECON- 
OMICALLY. 
USE ONE OF OUR _ 


OIL COOK STOVES AND HEL p 
CONSERVE THE NATION’S 
FOOD SUPPLY. 

INTENSE, INSTANTANE- 
OUS AND CONTINUOUS 
HEAT. 


——, THE WORLD’S 
GREATEST VACATION 
STOVE. 

ALLADIN’S LAMP IM- 
PROVED 


Here I have outlined an oil stove campaign which 
combines the necessary essentials, which, if dove- 
tailed together and pushed and developed with 
plenty of “pep” ought to do for other dealers what 
it has done for us—to SELL MORE OIL STOVES. 











Chimney Stack Hoods 


, By A. F. 


: NIG. 3 is a general view of a chimney stack hood 
| Ik made in one piece. This type of hood is very 
popular in some parts of the country. It should 
always be made of iron one or two gages heavier 
than the stack. If the stack, for instance, is made 
of No. 22 gage, then make the hood of iron not 
lighter than 20 gage. Eighteen gage is preferable. 

Fig. 1 illustrates the usual method of laying out 
this hood. This method does not always work the 
sheet metal economically, besides being difficult to 
make up. 

In laying out the hood as per Fig. 1 lay off a 
rectangle, a, b, c, d, in which the width, as a-d is 
equal to one-half of the circumference of the stack, 
or pipe, that the hood is to fit. The length should 
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be a-b, equal to the circumference of the stack. 
Divide the rectangle into four equal parts as shown. 
Then, setting the dividers to equal one-half the 
diameter of the stack, describe quarter circles from 
the points d and c and a semi-circle from s. Add to 
the above the amount of material that is to slip over 
the stack as d-c-f-e, and material for seaming, shown 
by the dotted lines. 

This seaming material, or allowance, could be con- 
tinued to a and b and would probably not show any 
material difference in the hood, even if it would 
make the parts a-k and m-b longer than the other 
two parts. Cut on the half and quarter circles, and 
also from o to p, completing the pattern in full. 

It is not often that allowances for seaming are 


Diagram for laying out chimney stack hoods 
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added to a-o and o-b, there being plenty of material 
for seaming without doing so. The hood is then 
formed by hand and finished as in Fig. 3. 

Fig. 2 shows a method of making this hood which 
requires less cutting, and the cutting of the quarter 
circles can be done right and left from the outside 
of the sheet. It can be cut across sheets, as the 
collar part, or from k to 0, can be varied from 3 to 
6 inches to accommodate the material at hand. It 
can be partly formed in the rollers. There is no 
seam on top of the hood part, all seams being placed 
in the collar and the seaming allowance makes both 
halves of the hood part longer and therefore more 
efficient. 

In comparing Figs. 1 and 2 it will be seen that the 
latter is simply the former cut through on the line 
o-s, and then butting a-o against o-b. 

Lay off as in Fig. 2 a rectangle in which the 
length a-b is the circumference of the stack and the 
width a-d the half circumference of the stack. Using 
the corner points, a, b, c and d, as centers and set- 
ting the dividers to one-sixth of the length of the 
circumference, describe quarter circles, e-f. Add to 
the rectangle material for the half collars, g-a-d-j 
and b-h-i-c. 

Add for seaming or riveting as shown by the 
dotted lines, making the allowance accurate so that 
it can be used either for seaming or riveting. 

Space and punch for the rivet holes, and this work 
should be carefully done. In stock patterns the 
quarter circles are not cut, but the points a, b, ¢, d 
and the four points f are prick marked. These 
points are then pricked through the pattern and 
quarter circles are described from the former, the 
points f showing from where the quarter circles be- 
gin. 


Philadelphia Association Meets 
After Summer Recess 


Two hundred members present out of a member- 
ship of 500 is not so bad for a regular monthly 
meeting in these troublous times for merchants. 
This is the number of members of the Philadelphia 
Hardware Association who attended the meeting on 
Wednesday, Oct. 3, in the Parkway Building. 


” 


This was a “get together” meeting, after the 
intermission of the warm summer months. Presi- 
dent Grant Wiley with his usual broad smile called 
the members to order at 8.30, after which the roll 
was called by Secretary T. B. Hendrickson. 

Several officers and committees reported their 
activities. The membership committee, which is 
hot on the trail for an added 100 membership before 
the next annual banquet takes place in February, 
reported that in its aim to hit the 600 bull’s-eye it 
has offered a number of valuable prizes to members 
who secure the largest number of new members 
within that time. 

After the business was completed talks regarding 

conservation of the association’s finances were 
given by A. L. Sanson, Jr., P. J. Field and Theodore 
Hardegen. H. D. Kaiser and Edward A. McKenna 
addressed the meeting on the modern form of in- 
surance for fraternal associations. At the sugges- 
tion of Mr. Kaiser the president appointed an able 
committee to consider plans for the general better- 
ment of the association and its members. 
After the adjournment of the meeting a very 
interesting vaudeville show was shown by the mem- 
bers themselves. Refreshments followed and the 
— was unanimously declared the best ever 
eld, 

The annual banquet of the Membership Club 
takes place on Oct. 10 at Kugler’s. 


Coming Conventions 


THE NATIONAL HARDWARE ASSOCIATION AND THE 
AMERICAN HARDWARE MANUFACTURERS’ ASSOCIA- 
TION JOINT ANNUAL CONVENTION, Atlantic City, 
N. J., Oct. 17, 18, 19, 1917. Headquarters, Marl- 
borough-Blenheim, for both associations. F. D. 
Mitchell, 233 Broadway, New York City, secretary- 
treasurer American Hardware Manufacturers’ Asso- 
ciation, and T. James Fernley, 505 Arch Street, 
Philadelphia, Pa., secretary-treasurer National 
Hardware Association. 


KENTUCKY HARDWARE AND IMPLEMENT DEALERS’ 
ASSOCIATION CONVENTION, Louisville, Ky., Oct. 30, 
31, Nov. 1, 2, 1917. J. M. Stone, secretary, Stur- 
gis. 

OKLAHOMA RETAIL HARDWARE ASSOCIATION CON- 
VENTION, Oklahoma City, Dec. 4, 5, 6, 1917. W. B. 
Porch, secretary, Oklahoma City. 


WESTERN RETAIL IMPLEMENT, VEHICLE AND 
HARDWARE ASSOCIATION CONVENTION, Kansas City, 
Mo., Jan. 15, 16, 17, 1918. H. J. Hodge, secretary, 
Abilene, Kan. 


PACIFIC NORTHWEST HARDWARE AND IMPLEMENT 
ASSOCIATION CONVENTION, Spokane, Jan. 16, 17, 18, 
1918. E. E. Lucas, secretary, Hutton Building, 
Spokane, Wash. 


MOUNTAIN STATES HARDWARE AND IMPLEMENT 
ASSOCIATION CONVENTION, Adams Hotel, Denver, 
Col., Jan. 21, 22, 23, 1918. W.W. McAllister, secre- 
tary-treasurer, Boulder, Col. 


INDIANA RETAIL HARDWARE ASSOCIATION CON- 
VENTION, Indianapolis, Jan. 29, 30, 31, and Feb. 1, 
1918. M. L. Corey, secretary, Argos. 


WISCONSIN RETAIL HARDWARE ASSOCIATION CON- 
VENTION, Milwaukee, Feb. 6, 7, 8, 1918. P. J. Ja- 
cebs, secretary, Stevens Point. 

IowA RETAIL HARDWARE ASSOCIATION CONVEN- 
TION AND EXHIBITION, Des Moines, Feb. 12, 13, 14, 
15, 1918. A. R. Sale, secretary, Mason City. 


MICHIGAN RETAIL HARDWARE ASSOCIATION CON- 
VENTION, Saginaw, Feb. 12, 13, 14, 15, 1918. Arthur 
Scott, secretary, Marine City. 

PENNSYLVANIA AND ATLANTIC SEABOARD HARD- 
WARE ASSOCIATION AND THE NEW YORK STATE RE- 
TAIL HARDWARE ASSOCIATION JOINT ANNUAL CON- 
VENTION AND EXHIBITION, New York City, Feb. 12, 
13, 14, 15, 1918. Headquarters, Hotel Astor, for 
both associations. Exhibition in Madison Square 
Garden. W. P. Lewis, Huntingdon, Pa., secretary- 
treasurer Pennsylvania and Atlantic Seaboard Hard- 
ware Association, and John B. Foley, City Bank 
Building, Syracuse, N. Y., secretary, New York 
State Retail Hardware Association. 

NortTH DAKOTA RETAIL HARDWARE ASSOCIATION 
CONVENTION, Grand Forks, Feb. 13, 14, 15, 1918. 
C. N. Barnes, secretary, Grand Forks. 

ILLINOIS RETAIL HARDWARE ASSOCIATION CONVEN- 
TION, Hotel Sherman, Chicago, Feb. 19, 20, 21, 1918. 
L. D. Nish, secretary, Elgin. 

MINNESOTA RETAIL HARDWARE ASSOCIATION CON- 
VENTION, St. Paul, Feb. 19, 20, 21, 22, 1918. H. O. 
Roberts, secretary, Metropolitan Life Building, 
Minneapolis. 

OHIO RETAIL HARDWARE 
TION, Columbus, Feb. 19, 20, 21, 22, 
B. Carson, secretary, Dayton. 

NEW ENGLAND HARDWARE DEALERS’ ASSOCIATION 
CONVENTION, Boston, Feb. 20, 21, 22, 1918. George 
A. Fiel, secretary, 10 High Street, Boston, Mass. 


ASSOCIATION CONVEN- 
1918. James 








84 








In the 
Morning’s Mail 


from the Trade 




















Washing Machine Manufacturers 
Meet 


ASHING machine manufacturers, as a unit, 

should begin a searching reorganization to 
eliminate waste, reduce friction and speed up output, 
declared R. D. Hunt of the Dexter Company, Fair- 
field, Iowa, addressing members of the American 
Washing Machine Manufacturers’ Association at a 
recent meeting held in Chicago. 

Several companies have stopped placing handles 
on tubs, Mr. Hunt asserted. Others are no longer 
supplying detachable cranks on wringers. He ex- 
plained that washing machine manufacturers might 
benefit from an enumeration of facts like these, in 
the interest of a standard plan of action to reduce 
costs. A realization of what can be accomplished by 
co-operation of this nature was pointed out as one of 
the benefits of the war to organize industries of all 
kinds. 

Secretary Raymond Marsh outlined recent de- 
velopments in Washington of interest to association 
members. Discussion also centered around the re- 
cent activities of the Federal Trade Commission and 
en the transportation problem. It is expected that 
some officials of the Treasury Department will give 
an address on the new revenue laws at the meeting 
of the association to be held Nov. 21 and 22. 

Requests for more than 170,000 copies of the new 
educational booklet entitled “Who Washes Your 
Clothes?” published by the association were report- 
ed. Each manufacturer in the association will share 
in the distribution of this book, which is aimed to 
interest every city and country family. No type of 
machine is recommended, nor is reference made to 
any by name. 


Change in Wayne Sales Staff 

J B. BEALL, for the past three years manager of 

factory sales for the Wayne Oil Tank & Pump 
Company, Fort Wayne, Ind., has been assigned to 
the management of the company’s new branch office 
in Cleveland, Ohio. Mr. Beall has a wide acquaint- 
ance among the buyers of pump and tank equipment 
throughout the country. 

J. D. Rauch, formerly treasurer of the American 
Steel Dredge Company, Fort Wayne, Ind., has been 
appointed manager of the factory sales by the 
Wayne Oil Tank & Pump Company. Mr. Rauch is 
an experienced engineer, a designer and a salesman 
of wide and successful experience. 

Three factory additions have just been completed 
by the company, doubling its present floor space. 
Four acres have recently been purchased immedi- 
ately west of the main office building, which will 
be used for an addition to the heavy metal tank shop. 


Move General Offices to Massillon 


THE American Stamping & Enameling Company, 

Bellaire, Ohio, has recently moved its general 
offices to Massillon, Ohio. The company has just 
completed a new fire-proof steel and concrete plant, 
440 x 570 ft., in Massillon. This will be devoted to 
the manufacture of white enameled ware, consist- 
ing of a full line of kitchen utensils. 
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An Appreciation 


A DOZEN or more New York newspaper corre- 
spondents who have just returned from Con- 
cord, N. C., where they were sent to report the 
findings in the Maud A. King shooting case, are 
loud in their praises of M. F. 
(“Monk”) Ritchie, a promi- 
nent hardware merchant of that 
city, who apparently could not do 
enough for the metropolitan 
scribblers. 

Ritchie, who came into the 
now-famous mystery case by 
reason of having sold the .25- 
caliber automatic revolver with 
which Mrs. King was believed to 
have been shot to death at Black- 

four miles outside of Concord, 





Spring, 
played host at a number of informal entertain- 


welder 


ments gotten up for the correspondents. He ac- 
quitted himself in a manner which brought the 
hardware business into high esteem in the eyes of 
the visitors. 

“Monk,” as he is familiarly known throughout 
the Tar Heel State, has a big touring car which 
was placed at the disposal of the newspaper men, 
and many jolly rides were taken to nearby points of 
interest. 

Other prominent residents of the little city were 
equally hospitable, notably Captain John Wads- 
worth, also a hardware merchant, Joseph Cannon 
of the Cannon Mills, Dr. W. A. Patterson and Mr. 
Horne, proprietor of the St. Cloud Hotel. 

The New York newspaper men who were repre- 
senting their papers at the hearing and who will 
probably return to Concord in case Means is tried 
for the murder of Mrs. King, included Johnstone 
of the Times, Canivan of the Herald, Whytock of 
the Evening World, Parkhurst of the Sun, Meade 
of the Morning World, Denahy of the American, 
Burrows of the Evening Journal, and Francis of 
the Tribune. Twelve other out-of-town scribes 
were also in attendance on the proceedings. 


Mason Sales Convention 


THE Mason Tire & Rubber Company, Kent, Ohio, 

will hold a general sales convention Oct. 11 and 
Oct. 12. This will include the entire sales force, 
which now covers every part of the United States. 
More than forty branch managers and salesmen will 
be on hand to talk over the sales problems for the 
coming year. All phases of marketing the Mason 
tire will be discussed and the many problems that 
confront the individual salesman will be taken up 
at this conference. 

An elaborate program of entertainment has been 
arranged. The principal event will be the dinner 
on the evening of Oct. 11, at which speeches will be 
made by men prominent in the tire industry. 

This get-together meeting will bring together the 
boys from all parts of the country who have so 
earnestly worked to make the Mason Tire & Rubber 
Company the conspicuous success that it is. The 
company is now erecting new buildings to double 
the capacity of the plant in order to take care of 
the production of 1500 tires a day. 


Gibson-Hollister Move to Springfield 


HE Gibson-Hollister Mfg. Company has recently 
moved from Boston to its new plant in Spring- 
field, Mass. This change of location is made neces- 
sary by the rapidly growing demand for “Jumbo” 
spark plugs, “Croxford” rim tools and the electri 
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cal connections and switches manufactured by this 
company. 

The new plant, which is advantageously located 
in the Brightwood district of Springfield, not only 
is of such size as to afford an immediate daily pro- 
duction double that in Boston, but is also susceptible 
of expansion to meet future requirements. 

Increased trade has in the past two years forced 
this company to increase its manufacturing facil- 
ities three times. At present the entire new plant 
capacity will be devoted to the manufacture of 
“Jumbo” spark plugs in the new non-rustable “Non- 
coro” finish, and a special aviation type spark plug 
which has just been developed. 


Moody Sales Manager for 
Barney & Berry 


HE famous Barney & Berry ice and roller 
skates will now be marketed under the direction 
of E. F. Moody, the new sales manager at the home 
office in Springfield, Mass. Mr. Moody began his 
duties with Barney & Berry, 
Inc., on Sept. 1, and the com- 
pany considers itself particu- 
larly fortunate in securing so 
well-qualified an executive. 
For the past 20 years Mr. 
Moody has been connected in 
various capacities with the steel 
business, largely on the selling 
end. He has been associated 
with the American Steel & 
Wire Company, Crucible Steel 
Company, Taylor Electric Truck Company and the 
Cowan Truck Company, and as a salesman has 
covered the greater part of the United States and 
Canada. 

High-grade products have always been Mr. 
Moody’s specialty, so his ideas on marketing are 
in perfect accord with the well-known Barney & 
Berry standards of manufacture. Mr. Moody re- 
ports an unusually early and heavy demand for 
Barney & Berry ice skates and the factory is work- 
ing day and night to take care of the rush of orders. 
On account of the large volume of business and the 
uncertainties of transportation, all buyers of 
Barney & Berry skates are urged to place their 
orders for holiday requirements as soon as possible. 


Standard Roller Bearing Opens New 
Branch 


‘THE Standard Roller Bearing Company, Philadel- 

phia, Pa., announces that it has recently opened 
a new branch at 936 Woodward Avenue, Detroit, 
Mich. This branch will be managed by P. D. Mc- 
Conney, an old-time Simmons hardware representa- 
tive. Other branches have already been established 
in Boston and Chicago. 


McKim Company Extends Plant 


HE old established house of R. B. McKim Com- 

pany, Inc., 118 Pearl Street, Boston, Mass., has 
found it necessary on account of rapidly increasing 
business to take over the entire building located at 
116-118 Pearl Street. As soon as the company gets 
possession of the building, extensive changes will 
be made in store arrangement so as to bring it up- 
to-date in every respect. 


Distributor for “Jumbo” Spark Plug 


HE Colonial Sales Company, 1400 Broadway, 
New York City, has recently undertaken to rep- 
resent the well-known “Jumbo” exclusively in the 
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Metropolitan District. This plug, manufactured by 
the Gibson-Hollister Mfg. Co., of Boston, retails for 
50c and is guaranteed for the life of the car. It is 
made with a molite insulation that will withstand 
the extreme change of temperature without crack- 
ing. 


Pittsburgh Hardware Dealers Meet 


'’HE first of the fall and winter meetings of the 
Pittsburgh Hardware Dealers Association was 
held in the Fort Pitt Hotel, Friday evening, Sept. 
28. George Saupe, president, was in the chair, and 
that hard, earnest worker for the interest of the 
Association, Charles W. Scarborough, secretary, was 
actively on deck. W. F. McQuiston had charge of 
the question box, and there was a large attendance 
at the meeting, and much interest was shown. 
The Pittsburgh Hardware Dealers Association is 
a live member, and is doing good work. Plans are 
under way by which it is hoped to have a large 
accession to its membership. 


Obituary 
H. August Luedke 


AUGUST LUEDKE, vice-president and gen- 
eral manager of the John Pritzlaff Hardware 
Company, Milwaukee, Wis., for more than forty 
years, died recently at his home, 3115 Highland 
Boulevard, Milwaukee, following 

a three months’ illness. 
Mr. Luedke was in his sixty- 
seventh year. He was born in 
Germany in 1850, and came to 
this country when a youth. For 
several years he was engaged in 
the millinery business, and later 
entered the hardware business, 
with which he was connected at 

the time of his death. 

Mr. Luedke’s business inter- 
ests were wide and varied. He was a director of 
the First National Bank, vice-president of the Con- 
cordia Fire Insurance Company, the Milwaukee 
Gas Light Company and the National Enameling 
and Stamping Company. He was also a director of 
the National Hardware Association. 

He is survived by a widew, two sons and three 
daughters. 

WASHINGTON SNELLING, who for more than sixty 
years had conducted a hardware business in East 
Boston, Mass., died recently at his home at Blue 
Hills, Me., in his eighty-sixth year. Mr. Snelling 
was born in Boston. Seventy-one years ago he 
started in business as a hardware clerk, and five 
years later opened a store which he continued up to 
the time of his death. He is survived by a widow, 
two sons and three daughters. 

HENRY FRANKLIN WITWORTH died at his home 
on West Main Street, Elkton, Md., recently. He 
was president of the Witworth Hardware Company, 
succeeding his father who died several years ago. 
Mr. Witworth was connected with several fraternal 
organizations, and served the city in various ¢ca- 
pacities. 

CHARLES F. HOLMES died suddenly at his home 
on Cross Street, Chatham, Mass. He was until 
recently engaged in the hardware business. 

CHARLES H. A. ZAPF, a prominent hardware mer- 
chant of Princeton, N. J., died there recently. He 
was born in Princeton, where he resided all his life, 
and was a veteran of the Civil War. He is survived 
by a widow and son. 

W. M. ELLETT, Southern representative of the 
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Bucher & Gibbs Plow Company, Canton, Ohio, died 
at his residence, Mt. Pleasant, Tenn., recently. 

CHARLES DUDLEY HUBBARD of the firm of Hub- 
bard & Eagleston, hardware merchants of Balti- 
more, Md., died recently at his home, 1407 Mount 
Royal Avenue in his sixty-first year. He was a 
native of New Orleans, La., and is survived by a 
widow, two daughters and three sons. 


News in Brief 


THE ART HARDWARE & MANUFACTURING COM- 
PANY, 218 Second Avenue South, Seattle, Wash., 
has decreased its capital stock to $10,000. 

P. C. KEENAN, formerly assistant general sales 
manager of the Winchester Repeating Arms Com- 
pany, has been appointed manager of the Chicago 
branch of the Pennsylvania Rubber Company. 

THE ARMSTRONG RUBBER COMPANY, Rochester, 
N. Y., has been incorporated with a capital of 
$35,000 to manufacture automobile tires. A. L. 
Gilman, S. X. Newman and R. C. Schaefer are the 
incorporators. 

THE FEDERAL ADDING MACHINE COMPANY, East 
Orange, N. J., has been incorporated with a capital 
of $10,000,000 to manufacture adding machines. 
Gordon Grand, Harry H. Picking and Charles O. 
yeyer are the incorporators. 

THE B. & S. TooL COMPANY, 288 Davis Avenue, 
Arlington, N. J., has been incorporated with a 
capital of $10,000 to manufacture tools and im- 
plements. John Bylund, John and A. M. Stran- 
berg, Arlington, are the incorporators. 

THE BENSON SPEED SIGNAL COMPANY, Madison, 
Wis., has been incorporated. The capital stock is 
$100,000. The company will make and sell signal 
devices for automobiles, motorboats, etc. Hal 
Martin, A. D. Campbell and Louis Weidenbeck are 
the incorporators. 

THE COPPER CLAD MALLEABLE RANGE COMPANY, 
St. Louis, Mo., Loyd Scruggs, president, will erect 
furnaces for rust-proofing and black finishing its 
ranges by the Swan process. Contracts for use of 
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the patents of the Rust Resisting Black Finish 
Company, Bridgeport, have been closed. 

THE WILLIS BUMPER COMPANY, Woodcliff, N. J., 
has been incorporated with a capital of $100,000 to 
manufacture automobile bumpers. Wilber De 
Graw, 958 Broadway, Woodcliff, Thomas Dixon 
and R. C. Treiling are the incorporators. 

THE KEYSTONE BRASS COMPANY, New York, has 
been incorporated with a capital of $10,000 to 
manufacture brass, copper and iron specialties. S. 
L. Cohen, E. A. Alafberg and G. C. Norton, 617 
Fifth Avenue, New York, are the incorporators. 

THE SUMMIT CUTLERY COMPANY, Jersey City, 
N. J., has been incorporated with a nominal capital 
of $4,000 to operate a local plant. Charles H. Bick, 
106 Paterson Street, Jersey City; Henry Cohen, 
854 180th Street, and Hugo L. Funk, 119 Bleecker 
Street, New York, are the incorporators. 

THE BEARINGS COMPANY OF PENNSYLVANIA, 1864 
Broadway, New York City, has recently taken over 
the sales and supervision of service of the “Rudge- 
Whitworth” wire wheels manufactured by the 
Standard Roller Bearing Company of New York, 
Philadelphia, Baltimore and Washington. 

GRIFFIN MANUFACTURING COMPANY, Erie, Pa., 
manufacturer of steel strap, T and butt hinges, is 
erecting a steel building with steel sash, etc., the 
brick facing to be 150 ft. long by 56 ft. wide. The 
new building will be equipped with modern ma- 
chinery for making the above named products. 

THE MoRRILL HIGGINS COMPANY has been incor- 
porated with a capital of $100,000 to manufacture 
stoves, furnaces, heavy hardware, etc. The plant 
of the company will be located at Belleville, Il. 
The main office and sales department at Omaha, 
Ill. The incorporators are H. B. Morrill, E. A. Hig- 
gins and C. J. Miller. 

THE DUNHAM COMPANY, located at Berea, Ohio, 
since 1859, has moved its general offices to 801-804 
Hippodrome Building, Cleveland, Ohio. The com- 
pany manufactures culti-packers, land rollers and 
pulverizers, water-weight lawn rollers, as well as 
gray iron castings for automobile manufacturers. 
The factory and foundry will remain at Berea. 


First .xposition for Ford Accessories 


OR the first time in the history of the motor car, 

the manufacturers and distributers of Ford Acces- 

sories have co-operated in an exposition devoted 
exclusively to the lines they manufacture and sell. 
The big show was held in the Coliseum at Chicago, 
Sept. 22-29, under the name of the first National Ex- 
position for Ford Accessories, and without doubt it has 
passed into motor history as an absolute success. More 
than 100 exhibitors were on hand on the opening day, 
and this number was added to daily until the close of 
the exposition. 

The atmosphere of the exhibition was of the patriotic 
and military type, national flags and emblems predomi- 
nating in the decoration scheme. The door tenders, 
ushers and other attendants were dressed in the regula- 
tion khaki, and among the exhibits were many ambu- 
lances similar to those which have carried thousands of 
wounded French Poilus and English Tommies from the 
battlefields of France and Belgium. 

Although originally intended for the display of acces- 
sories for Ford cars exclusively, all makers of car fit- 
ments who manufacture at least one accessory for use 
on the Ford car were permitted to exhibit their entire 
lines. Thus the show lost much of its homogeneous 
character and became almost a general motor accessory 
exposition. The Ford Accessory show, in fact, can be 


interpreted as a sort of protest by the accessory manu- 
facturers against the old custom of featuring motor 


cars at the annual automobile shows at the expense of 
the accessories, which have been relegated to crowded 
basements and balconies that the motor cars might 
exhibit in the more favored locations. 


Room for Accessories 


In staging the new exhibition the promoters have 
held to the belief that there is room for two different 
types of shows, one for the manufacturers of automo- 
biles exclusively, and the other devoted to the accessory 
field. Their judgment seems to have been vindicated 
by the success of the exposition which has just closed. 
It is further vindicated through the fact that reserva- 
tions have already been made for almost the entire 
exhibit space of the next exposition. 

The promoters of this novel exposition were almost 
as generous in the matter of complimentary tickets as 
are the various politicians in the matter of free seed 
distributions. More than 250,000 free or rather com- 
plimentary tickets were issued, which if sold would have 
added about $125,000 to the box office receipts. These 
were sent out to 275 exhibitors, to be distributed in turn 
among the jobbers, accessory dealers, garage proprie- 
tors, hardware dealers and motor car owners through- 
out the United States and Canada. These various dis- 
tributers of motor fitments responded with equal gen- 
erosity, and for days the roads running into Chicago 
were lined with every make and description of automo- 
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bile, each bearing its owner to the Coliseum and the 
big show. 

The exhibits were confined to the main floor of the 
famous Coliseum. More than 300 booths of excellent 
appearance were filled with motor equipment. 

Practically every device known to the motor world 
was in evidence, and dozens of experts were on hand at 
all times to explain the merits of the fitments, and inci- 
dentally secure orders for the various parts. The visit- 
ing dealer found tires in the making, spark plugs in 
continual operation, magnetos, differentials, spotlights, 
carbureters, starters, and a thousand and one little 
items that go to make motoring the great national sport. 


A Freak from Europe 


There was also on exhibition the three-wheel Cyklon, 
known as the Ford car of Europe. The unique little 
car was imported by the Greer College of Motoring, 
for purposes of instruction, and its queer design made 
it a center of attraction for dealers and motor bugs 
alike. 

The names of the men who sponsored the first Na- 
tional Exposition for Ford Accessories are all to be 
found in the Blue Book of the automobile accessory 
industry. Pres. J. E. Duffield is treasurer and sales 
manager of the Bailey Non-Stall Differential Corpora- 
tion of Chicago, and is known as a veteran in the acces- 
sory game. Charles Johnson, vice-president, is the gen- 
eral sales-manager of the Maltby Auto Specialties Com- 
pany of Detroit,'and is not only one of the dominating 
personalities of that concern, but is well known through- 
out the accessory industry as the man who made the 
Klaxon horn famous. The treasurer of the exposition 
is B. L. Gray, president of the Gray-Heath Company 
of Chicago, which is recognized as one of the largest 
distributers of motor car supplies and fitments in the 
United States. H. S. Irving, secretary of the exposi- 
tion, is vice-president of the Advance Automobile Acces- 
sories Corporation of Chicago. His wide experience 
includes service in some of the largest advertising 
agencies, and his influence is far-reaching among the 
members of the accessory fraternity. The real man- 
ager of the exposition, however, is revealed in the per- 
son of H. V. Buelow, officially designated as general 
manager. Mr. Buelow hails from Toledo, and in that 
hustling city he has for seven years staged the annual 
automobile show. He has also managed the National 
Farmers’ Exposition since 1913. 

It is evident from the success of the big Chicago show 
that the officers of the National Exposition for Ford 
Accessories chose an excellent pilot for their newly 
launched ship. 

Following is an incomplete directory of the exhibitors 
as printed in the N. E. F. A. Bulletin. Several addi- 
tional exhibitors were granted space after this list was 
published: 

Chicago Pneumatic Tool Co., Chicago; Master Equip- 
ment Co., Los Angeles, Cal.; Hercules Buggy Co., 
Evansville, Ind.; Wire Wheel Corp. of America, Buf- 
falo, N. Y.; The Reliance Co., Chicago; Mechanical 
Belt Co., St. Joseph, Mo.; Perry Auto Lock Co., Chi- 
cago, Ill.; Maltby Auto Specialty Co., Detroit, Mich.; 
Simplex Mfg. Co., Anderson, Ind.; H. G. Paro Co., 
Chicago; Essenkay Products Co., Chicago; Ahlberg 
Bearing Co., Chicago; K. D. i Co., Goodland, Ind.; 
The Zinke Co., Chicago; Gray- Heath Co., Chicago; 





Shurnuff Mfg. Co., St. Louis, Mo.; S. C. Johnson & Son, 
Racine, Wis.; Walker Ke-Les Lock Co., Chicago; Meta) 
Specialty Mfg. Co., Chicago; W. H. Howell Co., Geneva, 
Ill.; Sprague Mfg. Co., Omaha, Neb.; Schlesinger-Red- 
burn Corp., New York; Browne Caine Co., Chicago; 
Hudford Truck Co., Chicago; Axelford Truck Co., Chi- 
cago; Guarantee Motor Truck Co., Cambridge, Mass.; 
American Machine Products Co., Marshalltown, Ia.; 
U. S. Auto Supply Co., Chicago; Kerosene Burning Car- 
bureter Co., Chicago; Phoenix Truck Makers, Inc., Chi- 
cago; Fouts & Hunter Co., Terre Haute, Ind.; Atlas 
Specialty Mfg. Co., Chicago; Bear Mfg. Co., Rock 
Island, Ill.; Nabor Shock Absorber Co., Chicago; White 
Star Refining Co., Detroit, Mich.; Ehman Tire & Rub- 
ber Co., Chicago; National Wire Wheel Co., Geneva, 
N. Y.; Auto Accessories Mfg. & Sales Co., Benton Har- 
bor, Mich.; D. & D. Co., Chicago; Instant Heater Co., 
Chicago; U. & J. Carbureter Co., Chicago; Defender 
Auto Lock Co., Detroit, Mich.; Swedish Crucible Stee! 
Co., Chicago; American Steel Supply Syndicate, Detroit, 
Mich.; Snideman Standard Tire Valve Co., Chicago; 
Willard Co., South Bend, Ind.; Standley Skid Chain 
Co., Boone, Iowa; Belt Auto Indemnity Association, 
Chicago; L. & B. Truck Mfg. Co., Los Angeles, Cal.; 
The Pan-American Rubber Co., Milwaukee, Wis.; Gen- 
eral Patent Mfg. Co., Chicago; Ever-Ready Truck Co., 
Chicago; Lanham Starter Co., Davenport, Iowa; A. A 
Lawder & Sons, Inc., Chicago; The R. & R. Mfg. Co., 
Elgin, Ill.; Security Auto Lock Co., Chicago; Ha-D- 
Dim Co., Chicago; Tri-Continental Corp., Buffalo, N. Y.; 
Dayton Wire Wheel Co., Dayton, Ohio; Jefferson Elec- 
tric Mfg. Co., Chicago; Detroit Auto Products Co., De- 
troit, Mich.; Advance Ayto Accessories Corp., Chicago; 
Bailey Non-Stall Differential Corp., Chicago; A. Nelson 
Mfg. Co., Chicago; The National Equipment Co., Chi- 
cago; Ahlberg Bearing Co., Chicago; W. Simpson, Chi- 
cago; Simplicity Wheel Cot, Grand Rapids, Mich.; 
Safety Spark Set Co., Elkhorn, Wis.; William H. 
Plewes, Chicago; Auto Remodeling Co., Chicago. 

The H. G. Paro Co. exhibited the products of the 
following manufacturers: Heinzelman Bros. Carriage 
Co., Belleville, Ill.; Auto Accessories Go., Baltimore, 
Md.; Ekern Bros. Mfg. Co., Flandreau, S. D. 


The Gray-Heath Co. exhibited the products of the 
following manufacturers: Bill Automatic Spark Re- 
tarder Co., La Porte, Ind.; L. B. Halladay Co., Streater, 
[ll.; Motor-Meter Co., New York; Reflex Ignition Co., 
Cleveland, Ohio; X-Laboratories Co., Boston; Beaver- 
dam Overall Co., Beaverdam, Wis.; National Jack & 
Mfg. Co., Chicago, Ill.; Outlook Co., Cleveland, Ohio; 
New York Coil Co., New York; Hall-Thompson Co., 
Hartford, Conn.; Continental Piston Ring Co., Mem- 
phis, Tenn.; N. A. Petry, Philadelphia, Pa.; Hanson 
Mfg. Co., Buffalo, N. Y.; Barcolo Mfg. Co., Buffalo, 
N. Y.; Standard Speedometer Co., Boston, Mass. 

The Zinke Co. exhibited the products of the following 
manufacturers: Indiana Lamp Co., Connersville, Ind. ; 
Milwaukee Auto Engine & Supply Co., Milwaukee, Wis.; 
Romart Mfg. Co., Seattle and Chicago; Hastings Mfg. 
Co., Hastings, Mich.; Ewald Mfg. Co., Chicago; Chi- 
cago Rawhide Mfg. Co., Chicago; National Mfg. Co., 
Des Moines, Iowa; Tempco Mfg. Co., Chicago; B. & E. 
Lock Co., Des Moines, lowa; Kales Stamping Co., De- 
troit, Mich.; A. S. Brock Rubber Co., Boston, Mass.; 
Champ Spring Co., St. Louis, Mo. 











Publicity For the Retailer 





Open Season for Range Demonstrations—Hardware Man 
Capitalizes Gas Company’s Announcement—Putting 


a New Kink in a Special Sale Ad 


Putting “Pep” in Prosaic Demon- 
stration Ad 


No. 1 (3 cols x 15 in.) Now comes the time of 
year when the reading of stove ads is the favorite 
indoor pastime. Hardware dealers, the country over, 
are holding stove and range demonstrations. 

But don’t let your demonstration ad run to stilted 
phrases and formal invitation paragraphs. Get some 
life and snap into it and you'll get more people in- 
side the store. 

For instance, use an ad like this one from The 
Haynes Hardware Company, Emporia, Kan. The 
Haynes people have made excellent use of the cuts 
furnished by their manufacturer and the keynote of 
the ad is fostering the desire for an admired home 
furnishing. 

Generally a range is viewed pretty much as a ne- 
cessity, and it is, but in this ad the writer cleverly 
surrounds it with as much aura as usually hangs 
about a grand piano. 

Inducements in the shape of $10 worth of alumi- 
num ware, hot coffee, biscuits, souvenirs and a gen- 
eral good time will gather in a lot of folks who might 
shy at an ordinary demonstration announcement. 

Study this ad, get out your stove cuts and send a 
demonstration ad to the newspapers which will in- 
augurate a big season of stove selling. 


Goeller Watches the Other Fellows 


No. 2 (4 cols. x 7 in.). H. W. Goeller, advertising 
manager for the Palace Hardware House at Erie, 
Penn., sent us this ad and a letter from which we 
take this interesting extract: 

“You will notice that in one place in this ad it 
reads: ‘The gas company is telling you to be pre- 
pared for this winter.’ Here is an idea that I picked 
up from an ad the gas company ran in our local 
papers telling the public there would no doubt be a 
gas shortage the coming winter and to make some 
preparations and as we are going to sell combina- 
tion stoves, I made a feature of this idea with 
marked success.” 

We have reiterated in this department that it 
pays to watch the “other fellow.” Watch the na- 
tional advertising campaigns, watch the advertising 
of the local merchants in other lines than your own. 
Watch the news items for material that may be 
turned to good account. Apart from watching this 


No. 1—Interest galore in this ad 








Every Woman is Invited 
Her Husband, Too 
to the 


Demonstration Sale of 


The Range Eternal 
This Week 


~ 








The three worst enemies of any range—rust, abuse and 
age—were considered when the Range ~was de- 
signed. The experience of three generations of malleable 
range builders is behind this product. They knew where 
to fortify, they knew where to strengthen; they give you 
the benefit of years of experience when you buy the Range 
Eternal. 


No wonder the exclamation: 


Oh. You Lucky Woman! 
The envy of all her neighbors, a woman on whom fortune has smiled 

kindly—is the woman who gets a Range Eternal 

THE RANGE ETERNAL— 
A Continual Joy in the Kitchen— 
A great saving—This week— 
A $10.00 set of aluminum ware with each Range Eternal, at the price 
of the range alone, and a chance to save on an advance in price. ‘ou 
should investigate this opportunity 


Hot Coffee Biscuits Souvenirs 
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gas gets low. 





Remember This: 

The gas company is 
telling you to be prepared 
for this winter. 








No. 2—How a little idea pulled big business 


Equip Your Kitchen 
With a Combination Range 


and be sure of your meals this winter when the 
You had experience last winter. 
Better think it over and decide on one of our 


Radiant Home 
Combination Range 


Now is the time to look into the matter before the rush comes—and this 
new combination range will do away with all trouble such as you experi- 
enced last winter when the gas was low for days at a time. 
while you have plenty of time. This range you can depend on for cuni- 
venience, cooking and baking. 


If you will come in any time we will be very glad to show you this 
range and tell you many more good points about it. The prices of 
this range, in two models .......cccccecs cocccccece 


ee ee ee 





Buy one now 


$68.00 and $78.00 









Range at $31.00 


Radiant Home Coal This range can be fitted with gas burners and will make an 
ideal cast iron combination range for either coal or gas, for... .. 


$34.00 








This range is made both in steel and cast iron and has all 
the good features that go to make a combination range. 


The ‘‘Champion’’ Combination Range 
Prices, $60.00 to $90.00. 





Then We Also Have the ‘“Jewett’’ Combination Coal and Gas Range 


Is still another good combination range that will give excellent 
service and having all conveniences. 


The ‘‘Bengal’’ Combination Range 
Priced at $75.00. 











department to learn what your brother dealers are 
up to, you must keep tab on all local activities, for 
business interlocks and there’s always an idea to be 
gleaned from the fellow in another line. 

Read this ad and if your town is going to be up 
against the same proposition and you sell combina- 
tion ranges, get busy quick and duplicate Mr. Goel- 
ler’s success. For this ad brought the business. 

The ad is nicely displayed and the new Palace 
trade-mark stands out in bold relief. The text am- 
plifies the warning of the gas company and Goeller 
writes his stove points with one hand and sticks in 
warnings about the low pressure with the other. 

Note the reference to the Coal Range which may 
be gas equipped for $3. This catches the pocket- 
book which will not stand the strain of parting with 
$68 to $78. 

This is a feature of Mr. Goeller’s advertising; he 
never forgets the lean pocketbook while addressing 
the fat one. 


How Not to Do It 


No. 3 (2 cols. x 8 in.) G. V. White, adman for 
Sumner Company, Moncton, N. B., sends along this 
ad on hunting supplies. 

The ad lists plenty of material and the cuts used 
are good but typographically it is a pure, plain 
fizzle. Too much type, too many capital letters, too 
many lines of thin, scrawny letters. 

It’s a hard job to see the white of the newspaper 
page. 

This ad is an excellent argument for good set-ups. 
In handing the reader a type arrangement like this 
you say to him, in effect: “I have made this very 
difficult to read but even so I hope you will peruse 
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it.” Poor ad typography is a leading reason why 


much retail advertising fails to hit the mark. 

The ad would be made readable and attractive by 
making the following changes. Place the Remington- 
U M C cut at the top; set the first four lines in Chel- 
tenham Bold italic in narrow measure; then ar- 
range in three columns the articles listed, using a 
light-faced Roman; setting “Season Opens, etc.” and 


’ 


“See our window, etc.,”’ in Cheltenham Bold italic in 
same measure as first block of type; placing shell 
cuts in opposite corners of the ad with firm name in 
between and gun cut on the*bottom. This arrange- 
ment would eliminate the hunting scene cut but this 
might be used by taking a little more space for the 
ad and placing the hunting cut directly in the center. 

We would like to see this Sumner ad changed as 
sugges‘°d and we ask Mr. White to serid it to us if 
he has ic “set. 


Special Sale Ad with Interest-Getting 
Head 


No. 4 (3 cols. x 11 in.) The Warner Hardware Co. 
of Minneapolis, Minn., sends us this ad and it is 
worthy of your careful reading. 

The common or garden variety of special sale 
ad begins with an opening talk and then follow the 
featured items. All of which is good, but the Warner 
people have evolved sort of a super-sale ad which 
starts in with a special display of some one article, 
with full descriptions, well illustrated and offering a 
special price. 

The idea is really a separate sale ad superimposed 
on the regular announcement. Its great value lies in 
the fact that it gets attention quicker for the rest of 
the items. 
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This week it is carborundum and the line is excep- 
tionally well presented. A demonstration is featured 
and special inducements in the way of price are 
offered on both stones and grinders. 

The balance of the ad is regular special sale ma- 


No. 4—Run a special sale ad like this 
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THE BENNETT WIRE COMPANY, 13 Park Row, 
New York, manufacturer of wire, has increased its 
capital from $15,000 to $75,000. 

THE COLTS PATENT FIREARMS MFG. COMPANY, 
Hartford, Conn., is reported to have purchased the 
Meriden, Conn., plant of the New England West- 
inghouse Company. 

THE CONTINENTAL AUTOMATIC SPRINKLER COM- 
PANY, Richmond, Va., has been incorporated with 
a capital of $300,000 to manufacture automatic 
sprinklers. John Adam and William E. Word are 
the principal incorporators. 

THE AUTOMATIC SIGNAL & SIGN COMPANY, 409 
Rex Avenue, Canton, Ohio, has been incorporated 
with a capital stock of $10,000 to manufacture 
signals. P. G. Myers is president and John A. 
Wertz, secretary-treasurer. 

THE WILLIAM J. OLIVER PLOW COMPANY Knox- 
ville, Tenn., has been incorporated with a capital 
of $200,000 to manufacture plows and agricultu- 
ral implements. S. C. House, Asa Hazen and H. F. 
Armstrong are the incorporators. 

THE TUCKAWAY FOLDING LADDER COMPANY, New 
York, has been incorporated with a capital of 
$50,000 to manufacture folding ladders and metal 





Hardware Age 


terial with cuts, brief annotations and prices. The 
three columns are carefully set up and the text is 
uniformly good. 


No. 83—A failure in typography 


FOR YEARS THIS STORE HAS BEEN 


OPORTOMEN’S HEADQUARTERS. 


Never has it justified the title more than this Season. 
Never has our stock of Sporting Goods been more complete. 


Rifles 


SHOT GUNS 
WINCHESTER, 








DOMINION 
AND U. M. C. 


srt 1 SA CAMP STOVES, 

HUNTING 

JN aks KNIVES, 
STEVENS AND || CUN COVERS, 

ROSS, Y FLASH LICHTS. 

GUN OIL, GUN GREASE, GUN CLEANERS. 


If you are not among the many. who always outfit here we invite 
you to come in and look over our stocks. 


SEASON OPENS 


Sept. 15th. 


REMINGTON, 





SEE OUR WINDOW IT CON- 
TAINS MANY THINGS YOU & 
WILL NEED THAT WE HAVE 
NOT MENTIONED. 








SUMNER GOMPANY;, 


MAIN STREET. 
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specialties. S. Malin, G. H. A. and W. A. Kohler, 
2201 Andrews Avenue, Bronx, are the incorporators. 


THE JUDALINE MACHINE COMPANY, New York, 
has been incorporated in Delaware with a capital of 
$100,000 to manufacture tin and metal cans and 
boxes. S. B. Howard, A. W. Britton and J. A. 
Moore, all of New York, are the incorporators. 


THE WILLIAMSPORT WIRE ROPE COMPANY, Wil- 
liamsport, Pa., has recently completed the installa- 
tion of a new wire-drawing plant, to be used exclu- 
sively for works production. The company is oper- 
ating at full capacity, giving employment to more 
than 200 hands. 

THE STANLEY WORKS, New Britain, Conn., will 
buy and outfit an ambulance for use with the Amer- 
ican Expeditionary Forces. Employees in the main 
plant and the branches in Chicago, New York, 
Bridgewater, Mass., and Niles, Ohio, will be invited 
to subscribe. 

THE MARSHALL-WELLS HARDWARE COMPANY, 
Duluth, Minn., will shortly commence the erection 
of an addition to its warehouse. The new building 
will have a frontage of 75 ft. on Lake Avenue and 
a depth of 140 ft. The building will be three stories 
high, and will cost approximately $50,000. 
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The Stanley Garage Hardware for this garage was furnished by The Clark Hardware Co 


BFFICIENCY is the hobby of the man who built 
this garage in Jamestown, New York. 


Adequate lighting, proper drainage, a convenient gasoline tank, 
were some of the features he insisted upon for his garage. And the 
two car-entrances are made convenient and satisfactory by the 
use of 


Stanley Garage Hardware 


Doors that could all be open at sort the owner wanted. 
the same time and take no inside So the hardware dealer recommended 
space to operate; doors that would that the doors be swung on Stanley 
open and close easily, lock securely (sarage Hinges 1457, equipped with 
and be weather-tight; doors that Stanley Cremone Bolts 1052, and 
would stay open without slamming secured against slamming by Stanley 
when the car went in or out, were the (Garage Door Holders 1774. 
Your customers who build garages will be interested in Stanley Garage Hard 
ware. The Stanley Works will supply you with everything you need for 
demonstrating and displaying this profitable line. 

Write today for the Stanley Garage Hardware Catalog W-102 and the booklet, ‘‘Selling 


More Stanley Garage Hardware,’’ which illustrates and describes the series of selling 
helps with which we will supply you 


Wors 


NEW BRITAIN, CONN., U. 
NEW YORK, 100 Lafayette Street CHICAGO, 73 East Lake Street 


SEE OUR ADVERTISEMENT ON ‘‘ BOX STRAPPING” IN THIS ISSUE 
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GOODS AND NOVELTIES 


Products Being Placed on the Market 
by Hardware Manufacturers 


1918 Harley-Davidson Bi- 
cycle Line Ready 


The Harley-Davidson Motor Com- 
pany, Milwaukee, Wis., has recently 
brought out a new line for 1918. The 
“Gentlemen’s Roadster” model, No. 
918, and an arched trussed frame are 
the new features of this line. The 
“Gentlemen’s Roadster” is built along 
the lines of the Harley-Davidson rac- 
ing model and is equipped with mud 




















Four 1918 Harley-Davidson models 


guards and splasher, making it an 
ideal bicycle for the city office man. 
The arched truss frame will bear the 
label of Model No. 218. 

The 1918 Harley-Davidson bicyc’e 
line is listed as follows: No. 118 men’s 
single bar frame, price $35; No. 218 
men’s arched truss frame, price $40; 
No. 318 standard ladies’ drop frame, 
price $40; No. 418 “Motorcyke” in 
motorbike frame, price $46; No. 518 
“Boy Scout,” price $33; No. 618 
“Girls’ Juvenile,” price $33; No. 718 
“The Special,” universal drop bar, 
price $38; No. 818 a racing model, 
price $45; No. 918 “Gentlemen’s Road- 
ster,” light frame, price $45. 

Illustrated literature and _ trade 
prices will be furnished to dealers 
upon request. 


New «“R-W” Door Closer 
and Check 


The Richards-Wilcox Mfg. Com- 
pany, Aurora, IIl., has recently placed 
on the market a new door closer and 
check, which is to be featured as No. 
643. The working parts, which are 
made of gray iron, malleable iron and 
steel drop forgings, are all machined 


to a perfect fit and are interchange- 
able. 

While the tension of the spring can 
be adjusted to suit conditions by the 
pawl and tooth-dog, the limited num- 
ber of teeth on the tooth-dog makes 
over-winding absolutely impossible. 
The cups in which the spring is 





New R-W door closer and check 


mounted can be removed without tak- 
ing the check off the door. The spring 
power is a unit in itself. The main 
working parts are immersed in a non- 
freezing oil which has high lubricat- 
ing qualities. This liquid occupies a 
separate chamber from the spring 
mechanism which is absolutely leak- 
proof. 

The “R-W” check can be changed 
from right to left by simply swinging 
the arm from one side to the other. 
This is due to the pawl that engages 
the tooth-dog which is placed as to en- 
gage on either side. The amount of 
friction when used on a right or left 
hand door, it is stated, is precisely 
the same in either case. A screw 
driver is all that is necessary to take 
the check apart. 

The “R-W” check is made in six 
sizes for various weights of doors and 
is regularly finished in a gold bronze. 
It is also finished in silver bronze or 
ivory black without any additional 
charge. Other finishes may be had if 
desired. The soffit, flush or corner 
brackets are furnished with checks or 
the check may be had without brackets. 

An attractive folder giving complete 
description and prices will be mailed 
to all dealers upon request. 


Coleman “Quick-Lite” 
Week 


The Coleman Lamp Company, 
Wichita, Kan., who recently placed on 
the market a perfected match light- 
ing lamp and lantern called the 
“Quick-Lite Air-O-Lite,” is planning 
a big drive on these new items for 
the week of Oct. 21 to 27, to be known 
all over the country as “Quick-Lite 
Week.” 
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Preceding this week large copy will 
be used in practically all the well- 
known farm papers. These papers, 
having a circulation of over 11,000,000, 
will be read by thousands of sub- 
scribers many of whom are bound to 
be interested in a modern price gas 
lamp of 300 cp. that can be lighted 
with a match. 

Dealers are to be furnished with 
striking window trims and other clever 
advertising matter. A novel feature 
will be the “Whirling Wonder Quick- 
Lite Demonstrator.” This device is 
an idea taken from the Coleman Dem- 
onstrating Wheel used at the World’s 
Fair and at conventions and exposi- 
tions all over the country. When 
placed on the dealer’s counter with a 
“Quick-Lite” lamp attached, the lamp 
can be lighted and whirled around and 








Coleman “Quick-L te” 


around like a Fourth of July pin 
wheel, demonstrating to the most scep- 
tical the perfect safety of the lamp. 
For a night display this bit of “fire- 
works” is especially attractive. The 
demonstrators will be supplied to deal- 
ers without charge. 

“Quick-Lite”’ Week is planned and 
will be carried forward in full co- 
operation with the jobbers. 


« Kost’? Gas-Jet Heater 
and Gas Stove 


The Kohler Die & Specialty Com- 
pany, DeKalb, Ill., has recently intro- 
duced the “Kost” gas-jet heater for 
natural or artificial gas, which, it is 
stated, will heat a room in cold weather 
at an expense of from % to Yc. an 
hour without any smoke, odor or dirt. 

The “Kost” heater is designed to fit 
any gas fixture, is instantly attached 
and requires no care. It is said to be 
the only gas heater made with a 
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A New Appliance— 
Old in Experience 


To you, perhaps, the R-W Door Closer and Check for swing doors needs no 
introduction. We placed it on the market two years ago, but have never advertised it 
because we could not fill the orders as fast as they came in. The material we insist 
on using in the manufacture of this Door Check has been hard to get and we refused 
to fill orders with a substitute. 

Lately our efforts to get this material have met with better results; that's why we 
are presenting the Richards-Wilcox Door Closer and Check publicly now for the first 
time. 


Reasons Why Richards-Wilcox No. 643 Has Met With Particular Favor Among Users 


Springs cannot be overwound. 

Liquid occupies separate chamber from spring mechanism which prevents leak- 
age of oil. 

Adapted to right or left hand swing doors. 

Simple and effective spring adjustment. 

All parts machined to a perfect fit and are interchangeable. 

Made in six sizes for various weights of doors. 

Regularly finished in gold bronze. Finished in silver bronze or ivory black with- 
out additional charge. Prices for other finishes on application. 

Fitted with soffit, flush or corner bracket, or furnished without bracket. 


No. 643 Door Closer and Check is a worthy addition to the R-W line 
and conforms in every respect to the high character established by 
Richards-Wilcox products. It will sell itself in your community if you 
give it a start. 


Write for folder giving complete description and 
prices. Sent without obligation. 
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“A hanger for any door that slides” 
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double fire plate. Three large draft 
holes in the top plate insure the cor- 
rect supply of oxygen and perfect 
combustion of all gases. The retail 
price is $1.50. 

The same company also manufac- 
ture the “Kost” gas stove designed to 
meet the demands for a practical low- 








Kost gas stove 


below, 


Kost gas-jet heater, 


priced gas stove. The principle of 
this gas stove is similar to the gas- 
jet heater; it will warm 30 sq. ft. of 
floor space while burning 5 ft. of 


natural or 10 ft. of artificial gas, 
per hr. 
The stove is made in two sizes. No. 


1, single top, with a 10-in. diameter 
sells for $2.50; No. 2 double top with 
ll-in. diameter sells for $3. Both 
sizes are full nickel plated, except the 
drum which is made from the best 
Russian iron. 

The manufacturer guarantees both 
the heater and the stove to give com- 
plete satisfaction or money will be 
refunded. Illustrated literature and 
trade prices will be mailed to dealers 
upon request 


Neverslip W orks Manu fac- 
ture Rivets 

The Neverslip Works of the Manu- 
facturers Iron & Steel Company, 
makers of the famous “Red Tip” 
calks, have recently become an im- 
portant factor in the manufacture of 
rivets. 

The factory in New Brunswick, 
N. J., is equipped with the most mod- 
ern machinery and is capable of turn- 
ing out a large tonnage of soft steel 
rivets in any size and any style head, 
both boiler and structural quality. 

Since the war Norway iron rivets 
have almost entirely disappeared from 
the market and many users have 
found that soft steel rivets fully an- 


swer the purpose. Neverslip soft steel 
rivets are strong, durable and free 
from scale, and all rivets made by 


ity 


Some neverslip rivets 





this firm are guaranteed to fill the re- 
quirements of the American Society 
of Mechanical Engineers. 

Special care is given to packing in 
convenient and serviceable containers, 
Neverslip rivets being put up in 5-lb. 
pasteboard boxes, 10, 25 and 50-lb. 
wooden boxes and 100 and 200-lb. 
kegs. For expert shipping all cases 
and kegs are doubly reinforced, thus 
overcoming what has been for years 
a serious drawback to the export 
trade. 

A monthly stock list will be sent on 
request by application to the main of- 
fice, New Brunswick, N. J., or the 
New York office, Singer Building, New 
York. 


Continental Sanitary 
Cloth Window 
Ventilator 


The Continental Company, Penob- 
scot Building, Detroit, Mich., has re- 
cently placed on the market the Con- 
tinental sanitary cloth window ventila- 
tor designed to give housewives, busi- 
ness and professional men fresh air 
without drafts, dirt and dust. It is 
stated that during the winter months 
when ventilation and pure air are most 
necessary the Continental ventilator 
proves itself of infinite value, and in 
summer these ventilators shut out the 
tiniest of insects, some of which are 
small enough to get through the mesh 
of an ordinary screen. 

The frame is made of selected hard- 
wood, finished in mission oak, oil 

















Continental sanitary cloth window 
ventilator 
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stained. A_ specially treated buff 
colored fine mesh cotton cloth forms 
the screen of the ventilator. This 
acts as a filter, keeping out all drafts, 
rain and snow, and permitting the 
constant circulation of fresh air. 

By simply pulling out the ends the 
ventilator may be opened to any de- 
sired width. They are made in sizes, 
when closed, ranging from 23 to 60 in. 
and are packed 1 doz. or 2 doz. ina 
crate. 

The ventilator is well adapted for 
use in bedrooms, bathrooms, sitting 
rooms, the nursery, schoolrooms, hos- 
pitals, offices, factories, etc. It takes 
the place of sash curtains and prevents 
curtains from blowing out of the win- 
dow. 

The company furnishes dealers with 
a liberal supply of advertising matter 
and descriptive folders. Electrotypes 
for dealer advertising will also be 
furnished gratis. A very interesting 
eight-page pamphlet giving complete 
details regarding this ventilator will 
be mailed to dealers upon request. 


6 Ultralite ”’AVest Pocket 
Electric Lamp 


A. C. Penn, Inc., 100 Lafayette 
Street, New York City, has recently 
introduced the “Ultralite” vest pocket 
telescoping portable electric lamp, 
which is especially recommended for 
the soldier, boy scout, physician, nurse, 





Ultralite pocket lamp 


reporter, policeman, watchman, etc., 
and in fact will be appreciated by 
everyone on account of the numerous 
ways it can be used. 

The lamp when telescoped measures 
2 x 3% in., fits into the vest pocket. 
When the protected cover is opened the 
lamp is used as a flashlight. Among 
the many ways the lamp will prove 
itself invaluable is its use as a reading 
and writing lamp, by the motorist in 
locating engine trouble, and by the 
soldier and boy scout while in camp. 
Signals may be flashed and the broad 
rays seen for miles. 

It is also stated that when ruby 
celluloid is placed in front of the light 
chamber it makes an ideal lamp for 
photo developing, without the usual 
odor and smoke. 

The “Ultralite,” without battery, 
sells for $1.25; extra batteries 25 to 
35c. All standard batteries will fit 
this lamp. Ruby celluloid for photo 
lamp 10c. extra. An attractive illus- 
trated circular featuring this new lamp 
will be mailed to dealers upon request. 
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Auto Equipment Helps Salesman Sell 
More Motor Accessories 





By L. H. FOUNTAIN 
Lemmon, S. D 
Salesman for Farwell, Ozmun, Krk &Co., 
St. Paul 
AM sending you a picture of my-_ invigorating. It’s a joy to trot out 


self and Ford car, taken in front 
of our customer’s store, Bamble Bros., 
Lemmon, S. D., just before my start 
on my inland trip of three hundred 
miles through the cattle country, 
where horses, cattle and sheep still 
graze on the open range and hogs fat- 
ten on alfalfa fields and sell for more 
money than was ever before known. 

Regarding the value of an automo- 
bile to the traveling salesman and the 
house he represents, the advantages 
in this territory are many. I cannot 
see why they would not be valuable 
on other territories. 

There is a diversity of opinion as 
to whether the house or the salesman 
should own the car. I, however, pre- 
fer to drive my own car, as results 
are more Satisfactory to all concerned. 
I purchased this car from a purely 
business standpoint, believing that my 
services to my house would be more 
valuable in increased business. There 
are many hours wasted waiting for 
trains that are reported on time that 
finally come from two and a half to 
five hours late. 

When a town has been thoroughly 
worked and business all cleaned up a 
car will take the salesman to the next 
objective point quickly and he can be 
on the job all the time. For instance: 

Sunday night arrangements are 
made to start early Monday morninz. 
The car is carefully looked over and 
everything put in readiness for the 
start. It’s a pleasure to get up at 
4 a.m. on a bright, sunny summer 
morn, with the air cool, fresh and 


your car, turn on the juice and spin 
to the first town open for business. 
Get an early 'reakfast and you are 
on the spot ready for business as soon 
as the dealer is ready to buy the 
goods. 

Finish with the dealer and take all 
the time necessary to clean him up 
thoroughly, without rushing matters. 
Regardless of the running of trains, 
pack your cases in yopr car, turn the 
little handle and hie away to your 
next town. And often after supper 
it’s a pleasure to drive to the next 
town in the cool of the evening and 
you are on the job bright and early 
the next morning. 

* * * 

The salesman is now toward the 
middle or the last of the week. He 
has called on a few dealers who are 
not ready to buy, or maybe did not 
have enough for a shipment and ar- 
rangements are made to take these 
orders on the return trip. It can 
readily be seen that orders can be 
taken both going and coming, and an 
advantage is taken of seeing the deal- 
ers oftener and securing more busi- 
ness than would be possible if the trip 
had been made by train and the dealer 
had been called on only once during 
the two, three or four weeks’ trip as 
the case might be. 


An Objection—Speed 


There is one objection I might men- 
tion connected with the salesman mak- 
ing his territory in an automobile. 
That 


is trying to make too many 
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towns in one day. Some salesmen 
seem to take delight in telling of the 
number of towns they have made in- 
stead of the amount of business se- 
cured. 

A salesman once told me he had 
made seven towns in a day. I don’t 
care what line a man sells, it is an 
impossibility to make seven towns in 
one day and do justice to the business. 
I never get in a hurry with my cus- 
tomers when I am selling them goods. 
I want all the business the dealer has 
for me and I figure that I must take 
time to get it. But when I am through 
with him and have my car standing 
in front of his store I am away in 
short order, and if I work two towns 
and get into the third or maybe some- 
times the fourth in one day, I am 
then working one or two more towns 
than I could have done by train. 

I have four towns on the main line 
east that takes me three days by train, 
reaching home the fourth day. With 
my car I can make these same towns 
and return in two days. 


Boosts Accessory Sales 

My car has also been the means of 
increasing my sales of automobile 
accessories. I have just commenced 
using a new tire chain. I drove into 
a garage to have some repair work 
done. The dealer noticed my chains, 
and as a result I sold him twelve pairs 
and took an order from him for other 
accessories amounting to about $200. 
I had never sold him before. 

An incident last week proves the 
value of a car in doubling on the ter- 
ritory. I made one of my towns and 
left there for the first town west and 
stayed all night. I found that on ac- 
count of bad roads I could go no fur- 
ther west. In order to catch one of 
the through trains I had to double 
back to the town I made the day 
before. When I arrived there I went 
in to see my customer and sold him 
another order amounting to $60. I 
would not have made this sale had | 
not had my car. 

At the present price of automobile 
accessories it is, of course, somewhat 
expensive to run a car, but the ex- 
pense is a good deal up to the owner 
or driver. The less brains a man has 
the more fearless he is and the faster 
and more reckless driver he makes. 
In other words, the less brains a man 
has the more of a speed lunatic he 
becomes. He hasn’t brains enough to 
get frightened. The faster and the 
more reckless a man drives the sooner 
he uses up his car and the more is 
expense incurred. 

A man who loves a good pair of 
horses and who can take them on a 
long all-day’s drive without injuring 
them usually makes a good automo- 
bile driver. 

I flatter myself that I am a judge 
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all and Winter 


The fall with its rains to soften the roads—and 
winter with its snow and ice, mean 


( ns, 
‘Grip Like Mud Hooks’’ 
‘Ride Like Bare Tires”’ 





















Easyon Chains can be attached easiest, quickest, surest, 
by any man, woman or child; in all kinds of weather. 

No jacking up, no moving car. Drop them over 
the tires, then snap, snap and its done!—whether 
hub deep in mud or on slippery pavement. 


Send for FREE Booklet 


which illustrates other useful accessories 
—~Easyon Truck Chains, Spring Covers, 
Fan Belts—made by this well-known 
manufacturer. 


DEALERS 


Write for open territory. Handle 
these necessary accessories which 
sell on sight. Write now—Today. 


Woodworth Mfg. Corp. 


2015 Whirlpool Street 
Niagara Falls, N.Y. 


NEW YORK AGENTS 


Rose Auto Supply Co. 


1765 Broadway 
New York City 




























l’acked in a set of eight in a bag, 

four for each rear wheel. 

Size 3% fits 3” or 3%” tires. 
$4.00 per set. 

Size 4% fits 4” or 4%” tires. 
$5.00 per set. 

Size 5% fits 5” or 5%” tires, 
$6.00 per set 


Half the weight. EASYON CHAINS sent Express 


prepaid to dealers in U. 8S. or 

Half the bulk. Canada at 25% discount from 
Half the price. these prices 30 Days Net or 
= 5% 10 Days to firms rated in 

Three sizes to stock. lun's or Bradstreet's; 5% cash 
Also ask about Easyon Truck ith order to dealers not rated; 
Grips for solid tires. 0% and 5% allowed on orders 
for dozen or more sets, freight 






prepaid. 
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of good horseflesh and was never 
known to injure one on the road. I 
handle and care for my car as I would 
a pair of horses and a good carriage. 
Consequently I make my territory 
with my car with a very little trouble. 
The automobile is fast becoming the 
very best means of transportation for 
the up-to-date traveling salesman. 


Thermoid Rubber Mallet 


The Thermoid Rubber Company, 
Trenton, N. J., has recently introduced 
a rubber mallet which is useful in fac- 
tories, garages, and among tire dealers 
and car owners. The use of this rub- 
ber mallet in place of a metal hammer 
prevents injury to paint, woodwork, 
brass or metal and also prevents dam- 


| 





RUBBER MALLI_LTS 


Thermoid rubber mallet 


age to a tire. In addition the mallet 
is a great aid both in taking a tire 
off the rim and in putting it on again. 

The rubber mallet is made of an 
especially tough compound which will 
withstand very rough usage for a long 
time and the handles are made of 
selected second growth hickory. On 
request the Thermoid Rubber Com- 
pany will forward a catalog to all 
dealers giving not only complete de- 
tails regarding this rubber mallet but 
also its full line of automobile prod- 
ucts. 


Stone Shock Absorber 


The Stone-Thompson Mfg. Com- 
pany, 1502 Michigan Avenue, Chicago, 
Ill., has placed on the market the 
Stone shock absorber, which the manu- 
facturer guarantees will give a marked 
improvement in the riding efficiency 
of the car. It is stated that this ab- 





Stone shock absorbe: 


sorber will reduce the elastic duty of 
the leaf springs about 90 per cent. 
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Sample Champion Window Displays 





The Champion Spark Plug Com- 
pany, Toledo, Ohio, at a recent con- 
vention of its salesmen, hit upon a 
most original and unique plan for edu- 
cating its employees concerning the 
selling value of window displays. A 
large room in the big factory was 
fitted out to resemble the customary 
business street. The brick walls along 
the sides were transformed into a 


series of windows of the average store 
size, and those windows were filled 
with the Champion Spark Plug Com- 
pany’s products. By so doing, the 
adaptability of the products for attrac- 
tive display purposes was impressively 
portrayed. The photograph shows a 
couple of the windows with the factory 
visitors passing back and forth in 
front of them. 





The shock absorber is constructed 
with two pair of sturdy, steel-coiled 
springs which catch the jars of the 
road and add considerably to the com- 
fort of motoring and also to the life 
of the car. The springs are made of 
the highest grade material. The 
bumper is made of four bearing parts 
instead of two, which preserves align- 
ment and prevents side wear. It has 
an adjustment with a range of 1500 
lb. and is made to fit all weights of 
cars. 

The manufacturer guarantees to re- 
place without charge any part that 
proves defective within one year from 
date of purchase, or any part that 
shows sufficient wear to impair its 
service within that time. The price is 
$12 per pair for the rear springs, for 
all sizes. Illustrated descriptive mat- 
ter will be mailed to dealers upon re- 
quest. 


«+Mohawk-Keaton” Non- 
Skid Tire 


The Mohawk Rubber Company, 
Akron, Ohio, has recently introduced 
“Mohawk-Keaton” non-skid tire which 
is designed to practically eliminate 
the use of chains in all seasons and 
retain its non-skid qualities for nearly 
the full life of the tire. 

The company mentions the four fol- 
lowing features as regards this new 
tire: First, the automatic vacuum 
grip (1) with large, powerful suction 
depression which grips firmly and re- 
leases without retarding effect, be- 
cause of the length of depression. This 
allows one edge at a time to roll free 
from the pavement instead of the 
whole depression pulling straight 
away. 


Second, the pincher grip (2) with 
central groove and parallel side 
grooves. Straight, square edges ef- 
fectively check any side slip. The 
pairs of flexible triangular portions 





Mohawk-Keaton non-skid tire 


are forced together by the weight of 
the car, thus effectively developing 
the pincher grip principle. This grip 
is automatically released as the tire 
rolls. 

Third, the traction scoop grip (3) 
formed by 55 deg. angle side grooves 
and connection cross groove. This 
scoop-shaped wall with square edge 
extends continuously across the en- 
tire width of the tread and forms the 
strongest possible grip. 

Fourth, the anchor grip (4) formed 
by 55 deg. angle side ribs with square 
edges, which grip firmly when the tire 
rolls sideways in rounding corners. 
They are also said to be very effect- 
ive in dirt, mud or sand. 


Willson Satety Flange 
Goggle 


T. A. Willson Company, Inc., Read- 
ing, Pa., has introduced the Willson 
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Get That School Boy 
Trade 


Thousands of boys have been working this sum- 
mer—thousands have “salted” their earnings. 


Now it’s back to school on the good old bicycle—‘“dressed 
up” with a new pair of tires. 


There’s service and pleasure during Fall days—there’s 
business for you until the snow flies—IF you push the 
“White Safety”—the popular-priced tire that’s chuck full 
of good, long, punctureless mileage. 


The GOODRICH “White Safety” not only gives that ex- 
tra mileage service that invariably accom- 

panies GOODRICH Tires, but it is a real 

five-bar Safety—just like the GOODRICH 

Auto Tires—takes with the boys and makes 

sales easy. 


And for you, Mr. Hardware Dealer— 
There’s a Substantial Profit in Every Sale! 


Stock “White Safeties’’ for your school boy trade! 


THE B.F. GOODRICH COMPANY 


Makers of the Celebrated Goodrich Automobile Tires 
est in the Long Run’’ 


Factories: AKRON, OHIO 


Branches Everywhere 
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safety flange goggle with super-tough 
lenses, which, it is stated, has met the 
most exacting tests of safety engi- 
neers and is acknowledged to be one 





Willson safety flange 


goggle 


of the most effective types of goggle 
for resisting powerful blows. 

This goggle is made with the re- 
nowned Willson adjustable bridge, 
super-tough lenses, and improved wire 
screen side-guards. It is furnished 
with either a detachable elastic head- 
band or flexible cable earbows. The 
price is $9.50 per doz.; $1.50 per pair. 
Illustrated descriptive matter will be 
mailed to dealers upon request. 


Johnson’s “Freeze-Proof”’ 
S. C. Johnson & Son, Racine, Wis., 


have recently introduced Johnson 
“Freeze-Proof,” a non-evaporating, 
anti-freeze preparation to prevent 


radiators from freezing. It contains 
no oil, and it will not interfere in any 
way with the cooling system. “Freeze- 
Proof” raises the boiling point of 
water 25 to 40 per cent, it is said. 

The company states that “Freeze- 
Proof” will not injure rubber, cloth, 
packing or metal of any kind, nor will 
it rust or corrode metal. It is easily 
used—simply dissolve the powdered 
preparation in water and pour into 
the radiator. 

“Freeze-Proof” is put up in 5-lb. 
packages which retail at $1.50 in the 
United States. One package of this 
powdered preparation is said to be 
sufficient to protect a Ford car to 5 
deg. below zero; for larger cars two 
packages will protect to 5 deg. below 
zero and three packages will protect 
to 25 deg. below zero. Illustrated de- 
scriptive matter and trade prices will 


be furnished to dealers upon request: 


‘«Neverout” Dash Light 
and Illuminated Clock 


The Rose Mfg. Company, 910 Arch 
Street, Philadelphia, Pa., has recently 
brought out the “Neverout” patented 
dash light clock No. 202 for Ford cars, 
which illuminates the clock and entire 
dash, also the foot pedals, coil box, 
speedometer, etc. 

The clock dial is especially designed 
for easy reading, from either front 
or rear seat. It is easily and securely 
attached by means of a clamp on the 
angle iron beneath the windshield, 
without any necessity for drilling. 
Current for the light is furnished from 
the Ford magneto. Therefore, no ex- 
pense occurs. It can be turned on or 
off at will and is a de luxe accessory. 

The company also features its 
Model No. 203, which is the same as 
No. 202 except ‘that it contains a fix- 
ture for instantly attaching direct to 
any special cowl dashboard, without 
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Drive this Fall 


in mighty handy. 








Hardware Hustlers have learned that 
by making a hard drive for automobile 
accessory business in the fall they get 
cash results in increased sales that come 
And, looking ahead, 
everyone drives in winter—why not 
drive for accessory sales all winter? 


For Winter Business 











the necessity of drilling holes therein. 

The timepiece, speedometer and 
lower parts are illuminated. This 
combination is fitted with the best 
material, Mazda bulbs, a handy lever, 





“Neverout” dash clock 


on and off switch, etc., and this im- 
proves the general appearance of the 
cowl dash. Illustrated descriptive 
matter and trade prices will be fur- 
nished to dealers upon request. 


National Mud Chains 


The National Tire Chain Company, 
Grand Rapids, Mich., has_ recently 





National mud chains 


brought out the National mud chains, 
which are designed with extra large 
link, double cross chains, which pro- 
ject out on both sides of the tire even 
with the tread, giving them excellent 
gripping power and traction in deep 
mud, sand and snow. It is said that 


they will never get out of order and 
are always ready and easy to apply. 

The chains are put up six to a set, 
three for each rear wheel. The prices 
for set of six chains range from $5.40 
to $8.40. Illustrated descriptive mat- 
ter will be mailed to dealers upon re- 
quest. 


Cut-out for Chevrolet 


The Auto Parts Mfg. Company, 
Milwaukee, Wis., has recently intro- 
duced a new cut-out outfit known as 
the “Badger,” designed especially for 
the Chevrolet 490 car. This outfit is 





Badger cut-out 


easily attached. All that is necessary 
is to cut a “V” section from the ex- 
haust pipe directly in front of the 
muffler and clamp the cut-out over the 
opening. 

The manufacturer says this is a 
quality proposition and is designed to 
give the best service and satisfaction. 
The valve is made of the best grade 
of iron, it is stated, accurately ma- 
chined and has a leak-proof feature. 
Illustrated descriptive matter and 
prices will be furnished to dealers 
upon request. 


Cosgrave Appointed 


The Morton Truck & Body Cor- 
poration, York, Pa., has recently ap- 
pointed A. R. Cosgrave sales manager 
of the Atlas Truck Division. After 
his many years affiliation with the 
automobile trade, Mr. Cosgrave is 
widely known through extensive dealer 
organization work. 
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6000 MILES WARRANT 











and They Have Made Good This Year 


Made by CONVERSE RUBBER SHOE €OMPANY, Malden, Mass. 


142 Duane Street, New York 618 W. Jackson Boulevard, Chicago 
Service Branches 


EXCLUSIVE DISTRIBUTORS 


C. M. McClung & Co. " ‘ Knoxville, Tenn. Stratton-Warren Hardware Co. - Memphis, Tenn. 
Nash Hardware Co. . - . Fort Worth, Tex. William Stockhoff 424 East Market St., Louisville, Ky. 
F.P, May Hardware Co. . ‘ Washington, D. C. W. E. & B. J. Harmon ‘. Portland, Me. 
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NOTES OF THE RETAIL HARDWARE TRADE 


BIDEFORD, ALBERTA John A. McLeod has commenced busi- 
ness here, dealing in automobile accessories, baseball goods, 
bathroom fixtures, buggy whips, builders’ hardware, churns, 
cream separators, crockery and glassware, cutlery, dairy sup- 
plies, furnaces, furniture department, galvanized and tin 
sheets, gasoline engines, harness, heating stoves, heavy hard- 
ware, iron beds, kitchen cabinets, kitchen housefurnishings, 
lubricating oils, mechanics’ tools, paints, oils, varnishes and 
glass, pumps, ranges and cook stoves and shelf hardware, 
washing machines 


MALVERN, ARK John Lindahl] & Sons have disposed of their 
stock of belting and packing, dairy supplies, crockery and 
glassware, fishing tackle, mechanics’ tools, shelf hardware, 
ranges and cook stoves, farm implements, etc., to the Earle 
Hardware Company. 


BLOOMINGTON, ILL.—The Holder Hardware Company, estab- 
lished since 1854, has recently sold the W. C. Parker hard- 
ware stock. 

GILLESPIE, ILL..-The implement stock formerly owned by 
Otto Seekamp has been bought by F. E. Schmidt 

St. ANNE, ILL.—-The Edward H. Changnon Company has 
taken over the stock of bathroom fixtures, buggy whips, build- 
ers’ hardware, cutlery, fishing tackle, furnaces, heating stoves, 
heavy hardware, galvanized and tin sheets, lubricating oils, 
plumbing department, washing machines, etc., of H. S. Duby 
Both stocks will be consolidated. 


STROH, IND.—The Frederick Company has been incorporated 
with a capital stock of $4000 to deal in automobile accessories, 
baseball goods, bicycles, buggy whips, builders’ hardware, 
building paper, children’s vehicles, churns, cream separators, 
crockery and glassware, cutlery, dairy supplies, dog collars, 
dynamite, electrical household specialties, fishing tackle, gal- 
vanized and tin sheets, gasoline engines, hammocks and tents, 
harness, heating stoves, heavy farm implements, lime and ce- 
ment, linoleum, lubricating oils, mechanics’ tools, paints, oils, 
varnishes and glass, plumbing department, poultry supplies, 
prepared roofing, pumps, ranges and cook stoves, refrigerators, 
sewing machines, shelf hardware, silverware, sporting goods, 
tin shop, toys, games, wagons, buggies and washing machines. 
The incorporators are Burton J. Frederick, Charles E. Freder- 
ick and Bertha E. Frederick. 


WOLCOTTVILLE, IND -——The Wolcottville Hardware Company 
has succeeded Pearce & Raber. ‘ 


CHARITON, Iowa.—Blanchard & Cooley have disposed of 
their stock of automobile accessories, builders’ hardware, 
dairy supplies, washing machines, mechanics’ tools, shelf 
hardware, heavy hardware, cutlery, etc. to F. B. Rinehart. 


GRISWOLD, lowa.—James H. Lary, purchaser of the hard- 
ware stock of George Schuler, requests catalogs on hardware 
and implements 


Gruver, lowa.——-The hardware store of C. R. Henry has been 
bought by Roy Merriott, who requests catalogs on the follow- 
ing : 


Automobile accessories, belting and packing, buggy whips. 
builders’ hardware, churns, cutlery, dog collars, dynamite, 
electrical household specialties, fishing tackle, galvanized and 
tin sheets, gasoline engines, hammocks and tents, harness, 
heating stoves, heavy hardware, kitchen housefurnishings, 
lubricating oils, oil cloth, paints, oils, varnishes and glass, 
plumbing department, poultry supplies, prepared roofing. 
pumps, ranges and cook stoves, shelf hardware, silverware, 
sporting goods, tin shop, toys, games and washing machines. 


MANSON, Iowa.—C. W. Schermerhorn has bought the hard- 
are and furniture stock of A. S. Perryman & Son. 


MONTEZUMA, lowa.—B. J. Broadston has purchased the 
Charles Cummings hardware store. The business will be con- 
tinued under the firm name of B. J. Broadston & Sons 


NEOLA, Iowa.-—R. J. Schierbrock has sold his stock to H. J 
yrace, 


OTTUMWA, Iowa.—-The Wilson Hardware Company, 210 
East Main Street, now owns the stock of the Shea Spillman 
Hardware Company. 


PRESTON, lowa.—-The Maher hardware stock has recently 
been purchased by H. W. Wellendorf. Catalogs requested on 
baseball goods, bathroom fixtures, belting and packing, bicy- 
cles. buggy whips, builders’ hardware, children’s vehicles, 
churns, cream separators, cutlery, dairy supplies, dog collars, 
dynamite, electrical household specialties, fishing tackle, fur- 
naces, galvanized and tin sheets, hammocks and tents, heating 
stoves, heavy hardware, home barbers’ supplies, lubricating 
oils, mechanics’ tools, paints, oils, varnishes and glass, plumb- 
ing department, poultry supplies, ranges and cook stoves 
shelf hardware, silverware, sporting goods, tin shop, toys 
games and washing machines. 


Preston, Mp.—J. L. Covey & Bro. are successors to the 
hardware and implement business of J. J. Garris 


LAWRENCE, Mass.—F. E. Lenane is now connected with the 
Robinson Hardware Company. 


DuNpDas, MINN.—Rufus Hummel has sold his interest in the 
Hummel Bros. hardware business to Alvin P. Hummel. No 
change will take place in the firm name Baseball goods, 
buggy whips, builders’ hardware, crockery and glassware, cut- 
lery, fishing tackle, mechanics’ tools, poultry supplies, shelf 
hardware, etc. will be carried in stock. 


SoLway, MInN.—Frank Paul, has recently commenced busi- 
ness here. He requests catologs on the following lines: 


Automobile accessories, belting and packing, bicycles, buggy 
whips, builders’ hardware, building paper, children’s vehicles, 
churns, cream separators, crockery and glassware, cutlery, 
dairy supplies, dog collars, fishing tackle, furnaces, furniture 
department, galvanized and tin sheets, gasoline engines, ham- 
mocks and tents, harness, heating stoves, heavy farm imple- 
ments, heavy hardware, iron beds, kitchen cabinets, kitchen 
housefurnishings, lime and cement, linoleum, lubricating oils, 
oil cloth, paints, oils, varnishes and glass, plumbing depart- 
ment, poultry supplies, prepared roofing, pumps, ranges and 
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cook stoves, refrigerators, shelf hardware, silverware, sporting 
goods, tin shop, wagons, buggies and washing machines. 


CABOOL, MINN.—E. S. Parmenter has bought a half interes: 
in the C. P. Patton Hardware Company. 


HuMPHREY, Mo.—Van Fosson & Roach, dealing in imple 
ments, hardware, etc., have sold out to Lantz & Glaze. 


ARCHER, Mont.—-The Moe Bros. Corporation has erected ; 
new building 40 x 70 ft. and installed a complete stock of au 
tomobile accessories, belting and packing, bicycles, bugg) 
whips, builders’ hardware, children’s vehicles, churns, cream 
separators, cutlery, dairy supplies, dog collars, furnaces, furni 
ture department, galvanized and tin sheets, gasoline engines 
hammocks and tents, harness, heating stoves, heavy farm im 
plements, heavy hardware, iron beds, kitchen cabinets, kitcher 
housefurnishings, linoleum, lubricating oils, mechanics’ tools 
oil cloth, paints, oils, varnishes and glass, prepared roofing, 
pumps, ranges and cook stoves, refrigerators, sewing ma 
chines, shelf hardware, silverware, sporting goods, toys 
games, buggies and washing machines, Catalogs requested 


DAKOTA City, Nes.—G. F. Hughes & Co., are purchasers of 
the stock of Frederick Lynch. 


HASTINGS, NeB.—Joseph Colbert, formerly connected with 
W. G. Putnam & Co., Peoria, Ill., has become buyer and man- 
ager for the Stein Bros. Company. He requests catalogs on 
housefurnishings, hardware, stoves, toys, crockery, wooden- 
ware, etc 


MILForD, Nes.—The Babson-Dickman Company has been 
succeeded in the implement business by W. G. Harrold. 


Baysipe, N. Y¥.—The Bayside Hardware Company requests 
catalogs on aluminum cooking utensils. 


BUFFALO, N. Y.—The Consumers Automobile Supply Com- 
pany, Inc., has been incorporated to conduct both a wholesale 
and retail business in automobile accessories, bicycles, cutlery 
furniture, hammocks and tents, electrical household specialties. 
gasoline engines, lubricating oils, mechanics’ tools, paints, oils 
varnishes and glass, pumps, silverware, sewing machines, 
sporting goods, wagons and buggies and washing machines 
The capital stock is $5000 and the incorporators are H. H. and 
J. L.. Rosenblatt. ‘Catalogs requested. 


Monrok, N. €.—The Monroe Hardware Company, wholesal- 
ers and retailers of builders’ hardware, crockery and glass- 
ware, electrical household specialties, mechanics’ tools, silver- 
ware, shelf*hardware, ete., has increased the preferred stock 
of the corporation to $100,000. 


HAZELTON, N. D.—The Hazelton Hardware Co. has recently) 
established itself in business here, carrying a stock con- 
sisting of bathroom fixtures, builders’ hardware, furnaces 
heating stoves, plumbing department, shelf hardware, tin 
shop and washing machines. Catalogs requested. 


NEw Rockrorp, N. D.—H. B. Garden and Guy B. Bervig 
have formed a partnership under the firm name of B 
Garden & Co. The new firm’s stock will comprise a line of 
the following: Belting and packing, bicycles, buggy whips, 
builders’ hardware, children’s vehicles, churns, crockery and 
glassware, cutlery, dairy supplies, dog collars, dynamite, 
fishing tackle, heating stoves, heavy hardware, home barbers’ 
supplies, lubricating oils, mechanics’ tools, paints, oils, var- 
nishes and glass, ranges and cook stoves, refrigerators, shelf 
hardware, silverware, sporting goods and washing machines 


HENRYETTA, OKLA.—The Creegan Hardware Company has 
been incorporated to deal in automobile accessories, baseball 
goods, bicycles, buggy whips, builders, hardware, building 
paper, children’s vehicles, churns, crockery and glassware, 
cutlery, dog collars, dynamite, fishing tackle, galvanized and 
tin sheets, hammocks and tents, harness, heating stoves. 
heavy hardware, lubricating oils, mechanics’ tools, paints. 
oils, varnishes and glass, poultry supplies, prepared roofing, 
ranges and cook stoves, refrigerators, shelf hardware, silver- 
ware, sporting goods, toys, games and washing machines. 
The cap‘tal stock of the concern is $12,000 and L. C. Par- 
menter, F. L. Creegan and J. J. Devine are the incorporators 


FRIENDSHIP, TENN.—Leon Agee has purchased a hardware 
business here which he will conduct under the name of the 
Economy Store. 

Morristown, TENN.—The Neill-Price Company has com- 
menced business, carrying a stock of automobile accessor- 
ies, cream separators, dairy supplies, furnaces, lubricating 
oils, heavy farm implements and gasoline engines. 

CHILLICOTHE, TEex.—-The Chillicothe Hardware Company 
has been dissolved. 

Et Paso, Tex.—The Becker McDougall Hardware Com- 
pany is now occupying its new quarters at 409 Texas Street 
which more than doubles the amount of space it formerly 
had A complete stock of hardware will be carried, and 
catalogs are requested on gas stoves. 


ORANGE, Va.—The Gill-Willis-Hill, Inc., dealing in hard- 
ware and implements, have begun the erection of a new 
store building 60 x 100 ft. It is expected to be ready for 


occupancy about Nov. 15. 


CHARLESTON, W. Va.—The Wilkerson Hardware Com- 
pany has been incorporated. The capital stock is $10,000 
and the incorporators are W. V. Wilkerson, M. E. Wilker- 
son, E. A. Bohnert and J. E. Bohnert. A _ stock of stoves, 
ranges and kitchen utensils has been added to the con- 
cern’s line, which consists of bicycles. buggy whips, build- 
ers’ hardware, building paper, children’s vehicles, churns, 
cutlery, dog collars, dynamite, fishing tackle, galvanized and 
tin sheets, gasoline engines, heating stoves, heavy farm im- 
plements. heavy hardware, lubricating oils, mechanics’ tools. 
paints, oils, varnishes, prepared roofing, pumps, ranges and 
cook stoves, shelf hardware, sporting goods and wagons 
and buggies. 

Genoa JuNCTION, Wis.—John A. Schuren will build a new 
store 28 x 100 ft. 

PrarRIE FARM, Wis.—The Prairie Farm Co-operative Asso- 
ciation now owns the stock of L. Hovoss. Catalogs requested 
on stoves and ranges. furnaces, plows, wagons, tinware, etc 
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Picking Winners 


Your best judgment is required 
for the final decision in selecting 
the best window display methods or the 
best stock arrangement or the best 
pricing system or even in selecting lines 
that will prove to be good sellers. 


Do you realize that the exper- 
ience of the country’s best stores 


is available for your guidance through 
the pages of HARDWARE AGE. 


Do you realize that manufacturers give 
you valuable suggestions through its 
advertising pages? 


It is important that you appreciate these 
facts—for by them you may make: the 
safest decisions—you may more surely 
“Pick the Winner.” 
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The quotations given below are for smal 


Current Metal Prices 


1 lots, as sold from stores in New York City by merchants carrying stocks. 
As there are many consumers whose requirements are not sufficiently heavy to warrant their placing orders with manufacturers for 
shipment incarload lots from mills, these prices are given for their convenience. 
On a number of articles the base price only is given, 


it being impracticable to name every size. 














Iron and Soft Steel Bars and Shapes 


Refined iron: Per Ib. 
5.00@5.10¢ 








1 to 1% in., round and aun. 
1% to4d4in. x % to ° 5.00@5.10¢ 
1% teo4in. x \% to 5/16 in......5.20@5 .B0¢ 
Burden's H. B. & 8S. bar iron, base price. .5. 44 
Burden's Best bar iron, base price...... "6.0 Oe | 
Norway Bars, base price............-++. 12.00¢ 
Soft Steel: | 
™% to 1% in., rss and ounare .5.00@5.10¢ | 
1 to 6 in. x % to 1 in ...+-5.00@5.10¢ 
1 : 6 in. x & a 5/16 in... .5.15@5.25¢ 
Rode—% and 11/16..........-..-. 5.10@5.20¢ 
Bande—1% to 6 x 3/16 to No. 8... .5.30@5.40¢ 
Shapes: 
Beams and channels—-3 to 15 in 5.25@5.50¢ 
Angles: 
3 in. x % In. and larger. 5.25@5.50¢ 
3 in. x 8/16 in, and %& in , 5.50@5.75¢ 
id te to FY in. x % in -5.25@5.35¢ 
in. x 3/16 in. and thicker 
5.15@5.25¢ 
1 to 1% in. x 3/16 in..... ...5.25@5.30¢ 
St Ses Serre 5.80@5.40¢ 
Th DS Oe Bike os cc 0vee te tevcn ssn nee 
% 5.45@5.55¢ 
x a 6.65 @6.75¢ 
x 8/32 in -7T0@7.80¢ 
Tees: 
lz % W&..... ....5.75@5.85¢ 
1% in. x 1% in. x 3/16 | in......5.60@5.70¢ 
1 to 2% x % in ....5.30@5.40¢ 
if to 2 x haa Mises cs . .5.30@5.40¢ 
3 im. and larger..........- 5.30@5.40¢ 
Merchant Steel 
Per I. 
Bessemer machinery .......... 5.00@5.10¢€ 
MD asprassvewassss — “s -5.00¢ 
RPE TP EE eee Teer 5.70¢ 
Open-hearth spring steel... Pree 
Best cast steel, base price. . 14.00@16.00¢ 
18.00@20.00¢ 


Special best cast steel....... 
Tank Pliates—Steel 


er TD. 
.10.00@10.25¢ 
10.10@10.35¢ 


% im. and heavier 
chit abe: 10,00@ 10.25¢ 


haga in. 


Sheets 
Blue Annealed 








Per Ib. 4 
No. 10.00@10.50¢ 
Ne. .10.05@ 10.50¢ 
No. 10.10@10.50¢ 
No. .10.20@10.50¢ 
Bow Anneated— Black 
One pass, C. R. Wood's 
soft steel refined, 
rib per Ib. | 
Nos. 18 to 20 .. 9.80@10.30 ose 
Nos. 22 and 24. . 9.85@10.35 10.854 


PAINTS, 








No, 20 ... one +++ 9.90@10.40 10.90¢ 
No. 27 . ceeeeccesees 9.95Q@Q10. = 10.95¢ 
No. 28 errr: 11.00¢ 
ee Ee seavews sen eewe 10.25@10.75 ...... 
| Free . 10 50g 11-00 eesccve 


Genuine Russia, as per assortment. ..22% @25¢ 
Patent planished, W. Dewees Wood, 
A ll to 11%¢; B 10 to 10%¢ net 
Galvanteed 


Pe 
No, 14 -10.10@10.60¢ 
Se Perr ere -10.25@10.75¢ 
Nos. 18 and 20 .- 10.40@10.90¢ 
Nos. 22 and 24......+... ..«++-10,55@11.05¢ 
EO, DO cc ceressnsensvesoveeusen 10.70@11.20¢ 
ne . Tee! 
No = Vere rere err ry Ter eT 11.00@11.50¢ 
PE Ep eba sev cadenoteseva cused -00@ 12.50 


3 12 
No. "96, 86 in. wide, 10¢ higher. 


Corrugated Roofing, Galwanized 


2% in. corrugations, 10¢ per 100 Ib. over flat 
sheets. 


Corrugated Roofing, Painted 
Quotations on corrugated roofing sheets, 
painted. are made by dealers only to actual 
buyers on application. 


Senanas Iron Sheets, Galvanized 

.Per lb. 13.25¢ 
-Per Ib. 18.50¢ 
Per Ib. 14.00¢ 





Tin Plates 


Charcoal Plates 
AAA | rents 


A charcoal: 
IC 14 x 20... 





IX 14 x 20 
Coke Plates—Bessemer 
10 14 . i ra $18.15 
IX 14 St Cibo 0d 50e0bS s8bk Posed es ae 19.65 
Terne Plates 
IC 20 x 28 with an 8-lb coating......... $20.50 
IX 20 x 28 with an 8-M. coating........ 22.50 


Brass Tubes, Rods and Wire, and 
Copper Tubes 
Manufacturers have withdrawn all quotations 
because of unsettled prices of raw materials and 
will only name prices to actual buyers. 


Copper Sheets 
Sheet copper, hot rolled, 16 oz. (quantity 
lots), base price, per Ib., 35¢ to 37¢ net from 
mill, 88¢ to 139¢ from from stock. 
Cold rolled, 14 oz. and heavier, 1¢ per Ib. ad- 
vance over hot rolled. 





Polished 20 in. wide and under, 1¢ per aq. 
ft. extra; over 20 in. wide, 2¢ per sq. ft. extra. 

Planished copper, 1¢ per sq. ft. more than 
polished 

Tinning, one side, 4%¢ per sq. ft. 


Copper Wire 


Base price, at mill...................Nominal 
Tin 
Per Ih. 
PC Pee ee ee 64@ 85¢ 
WD cnncceccgeteds Oiaaen s,s 80806 eeeccee TAQ@78¢ 
Copper 
kh. . SLEEP PULE ELL Cee! 
PE, cakeed i620 <keckeossnbemens 81@32¢ 
DE 3806 6rbewrcees seuss enacbabaks 80@31¢ 
Spelter and Sheet Zine 
bi Me . . PEECEE LTTE eee @12¢ 


Sheet Zinc, No. 9 base, casks. .21¢; par 2 %¢ 
Lead and Solder 


American pig lead............. .. +. -9@10¢ 
ee DN cpesseeseoreverees iv tea ok 11@12¢ 
Solder, % & % guarantee.... + o2 soe 
PB MON Os dks hi ceedtnes vs bredtewesues 38¢ 
SE SE & eid ho eb 0 9.660 emad acd ee Bl¢ 


Prices of solder indicated by private brand 
vary according to composition. 


Antimony 
BEE svc cen psndosvotdwdevecncvesene 18@20¢ 
Bismuth 
 & Serpe ee ee $4.50@$5.00 
Aluminum 


No. 1 aluminum (guaranteed over 99 per 
cent pure), in ingots for remelting (ton 
lots), —— mill, per Ib........... 50@52¢ 

Be BOD WR. Ws ccs ccc ccwes res ccaveccveses 58¢ 


Old Metals 
Dealers’ purchasing prices paid in New York 
are as follows: 






Per Ib. 
Copper, heavy and crucible............. 23.50¢ 
Copper, heavy and wire............ceee0. 28.25¢ 
coreer, light and bottoms.............. 20.50¢ 
Bra ME 6ws 0 sceteees --15.50@15.75¢ 
Sean, light . -11.50@12.00¢ 
Heavy machine’ ‘compositio: - 22.00 @22.50¢ 
No. 1 yellow brass turnings + 16.25¢ 
No. 1 red brass or compacitien turnings -19.00¢ 





OILS AND COLORS 


d Vegeta- Miscellaneous— |Blue, Ultramarine ...... 40 @50 Blue, Prussian, Foreign..— @— 
ee - Ph enine |Brown Vandyke ........ 25 @30 |Blue, Soluble ..........86 @1.50 
ble ail — |Brench Ochre ......... 11 @13 | Blue. Ultramarine ...... 17 @50 
Linseed, Raw, Carload lots. .1.16@— oe ee - 2 “white -00@40.00| Green, Chrome. ......... 70 @— | Brown, Spanish ...... + -16.00@ 20.00 
City five-bbl. lots and over.1.18@ —| — a” 2 4 | freon. id Seep oie ¥xieie 15 ooo | Carmine, No. 40, balk.. 4.20@ 4.50 
Out-of-town, five- bbl. ; lots and a | on” ork: ® ton. . $30. 00 @ $36. 001 ¥ Venetian i pensen~aees 40 aiz — + om ordinary. : _ 
led, 1 ee al. advance as Raw. | color, 1.0.0. Wks fenna, Raw .........-. 22 =| Green, hrome, pure..... 3 50 
Lard. ‘Prime Winter.....2.05@2.10| ¢ oo Soe oe 00] § Sienna, Burnt ......... 18 @2i_ Metallic Paint, ® ton, 
bee MG Anak ones 1.48@1.50|Chalk, English....¥ ton nominal) Umber, Raw ........... 1S 21 | BrowD o.e2 ees +++ + -28,00@30.00 
gy ee . * 1.38@1.40 Frenc coeccesnge OO nominal Umber, Burnt - -15 4H | hi gephseeess **25.00@30.00 
Cotton seed, Crude, f.0.b. |Ceton ing, tnpeates | ssmeceel Chrome Yellow ........ 30 @38 | ochre, American, @ ton..24 @30 
OOOO LES 1.22@1. -23 | D , ton +4 yes ety 4 ‘American, Golden, ® 1. @ 8 
Yellow Summer, Prime.16.75@- omestic ..4...++.. @. Foreign, Golden, @ B.. 5 
White, Summer — |Cobalt, Oxide ....@ D 1.50@ 1.60) White and Red Lead, &c.— DOE Reeetecccnoone 8%@ 4 
Yellow, Winter a fi) errr # 100 bm Oran J jitneral, magi. —_ _ 
Tallow Acidless -1.48@1.50| Commercial ............. 1.25@— Cents # ® ~o eeadin eatin ine 
Menhaden, Brown EE siessssc0csise ee 1.35@—| Lead, English White in Oil. .nominal | mel Mase ps eee IE es: nominal 
RENE 0.0.0.0.0.50:0208 06 = a | Te MD ce ceebesovcs 1.45@— | Lead, American White ane 10 @ll1 American ........ --18 @14 
Northern Crude ......- _ —_ | In’ Ol White, 100 pack ‘een Saitian 
Southern f.o.b. Postwar. Soe | ages, or over ........ 11% @12 Standard #@ 100 I.....10 @14 
al pee @98 Patty, Commercial— _. , | Litharse. American, pomewet on Sl TRUE ove vsenecose 25 @30 
_, White Bleached Winter.06 @1.00/ 15 niadéers ............ $4.00@4.50| Red, Venetian Y 100 h.. 24%@ 4 
Cocoanut Ceylon geet 17 @18 In 1 ® to 5S ™ tins...... 4.50@5.00) ad 30 @45 
Cochin Imported, ‘21 @22 | Zine, Dry— en Sienna, Italian, burnt and | 
Ooh Dementic ‘Prine....88 @ee”| SDtrtte-Tarpentine~ | American ees. ess 00+ 104@10%| Burt, lump sos 4 @ 6 
Newfonndland ... -90 92 ® gal. |Green Sl. (French proc.) .14%@14% talian, Raw, powdered. 4 6 
Corn Refined ......... "18.71@19.06|In Machine bbis......... 50 @— | white sl. (French proc,).15 @15%| American, |” eee 3 
Porpoise body .........- 80 @85 lg Red Seal (French American, wart and 
Olive denatured ........ 2.25@2.35 “proceas) re oe Powdered ..........2 @8 
Neatsfoot Prime...... 1.55@1.65 Gum Shellac— | Gree “y ‘ ** nominal | Talc. French ...% ton $15.00 rf 


Palm, Lagos, spot per b..20 @21 


Soya Bean, English, spot Diamond I 


Seal . 
wm | 
66 @66%| White Seal 









American ... ton 15.00 
Italian ton 40.00@— 





_ | SRR ppp npr 69 a— Fine Orange ...........58 @— French Bed ae 
Manchurian, spot, bbls. ..15% @15% | Bo _ Garnet ..........49 @— | Green Seal .........-+++- 106™ .90@1.10 
_ an eT eT Tr os = } 100  1.00@1.10 
ao e » 
Kala Button ebenre-e eae 5k @A2 American..¥ 100 No.1 .85@ .90 
Mineral Oilse— |) Al ABs 48 @50 Dry Colors— American. .8 100 B No.2 .70@ .75 
, tor sane . We BD. Qeccccsscccscnves 66 @— Db Umber, Turkey, Burnt 
ee, 2 ee ee on fa | Black, Carbon Gas.......25 @35 and "Powdered |... 449 5 
ype test .14 | Black coseneesoes a . 
| 16 cold Ht 74 | Colors in Ofl— o Black F eer %@12 Raw i American .... $ . 
tee eeseeecees Black Lamp ...........14 © TEMPS «0000000005 
Cooter eee, ees. . . 3 $19 | Black Tamp, ++ soos aeees 24 @30 | Black, Ivory... 22! 1a Bio BAW cesccsccccsenceee & 5 
eecoccece : ac ch, Japan.....24 82 Mineral Blacks, @ ton. 25 80 Yellow, Ghoeme Pure....24 @30 
Paraffine, ‘nigh viscosity. . 2914 4r:0) |Black in ofl ............ 16 £ Ine, Celestial ......... 20 30 y 2 
903 sp. gravity....... 21% @22 | Drop Riack |..........: 18 #0 i Ae me a ax 1.50 Oxide Red ............. @%@15 
sp. gravity....... 18% @19 | Blue Chinese ..., @1. 
Red Paraffine .......... 18 @19 ‘Bine Prussian .... 
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WHIRLING FLAGS 


——— ee: 











Whirling Flags are fall and 
winter business boomers. 



























As closed bodies, all weather 
tops, and limousines are put into 
service, fabric flags will go. 

The war goes on. Patriotism 
increases. ‘The second Liberty 
Bond sale stirs up another great 
wave. Car owners are going to 
show their colorsdespite rain, mud, 
snow, wind and_ bad weather r. 
They are going to purchase an all- 
weather patriotic emblem. 

Everyone wants something on their car 
to show their patriotism. Whirling Flags 
are the only practical, per- 
manent ornament—made 
of metal, made to last. 





$q Complete 
with at- 
tachments 


One car in every ten in 
. Columbus is now equipped 
ne A with them. Every one of 
the 600 Chicago Yellow 
Taxi-Cabs is flying one. 
Thousands are being sold 
in every city. 


$1.10 10 West of the 
Rockies 


Whirling Flags are packed in attractive, There is a ready sale for 
individual boxes, twelve boxes to a car- them among YOUR custo- 
ton. In each carton is an attractive dis- mers. Simply display 
play stand for use in your show window them. Owners buy at sight. 


or on your counter, and a supply of win- 


dow signs and printed matter Little sales effort is neces- 


sary. No dealer can afford 
to be without them. 


. 
A Great Opportunity! Dealers ! 

i Don’t wait. Be the first in your 
by ee lage se sj territory to show this wonder- 
not handling a radiator orna- ful new seller. Take advantage 

irli of the Liberty Bond Campaign 
wi wet nego rhein ea to realize quick profits from 
want quick distribution. They this wonderful Dollar Seller. 
sell as readily in winter as in Order from your jobber. If he 

. j cannot supply you, use the at- 
summer. Write or wire for tached coupon and mail to-day 
prices, discounts, etc. Sample mailed prepaid upon re 


ceipt of 75 cents. 





The Prismolite Co. 
Columbus, Ohio. U.S.A. 
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The new Oneida Community 
Game Trap Catalog, just off the 
press, is now ready for distribu- 
tion among the trade. 


This attractive poster design, litho- 
graphed in five colors, comprises the 
front cover of this catalog and is also 
made up in display card form for coun- 
ter or show window use. 


If your new catalog and display 
card have not yet reached you, notify 
your jobber today. 





‘ 
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HE retail merchant who wants increased business these days, makes the manufacturer’s advertising 
work for Aim and for his store—to the limit. He connects his store with standard goods such as 
Oneida Community Game Traps. And every dollar the manufacturer spends becomes a dollar spent for 
the dealer. Window cards, local advertising, literature for his mailing list—all these are just so many big 
guns which prepare the way for the direct sale. 
We stand ready to help you with the best ammunition. All this specially prepared material, which 
makes your store the central local factor in our advertising campaign, is yours free. Order today. 
WINDOW CARD -—the kind of card that stops the passer-by and brings him into your store—lets 
folks know you handle Oneida Community Game Traps and helps your reputation for being an a//-around, 
high-class merchant. 
CIRCULARS—Handsomely printed circulars describing the uses and advantages of the Victor 
Trap, the Oneida Jump Trap, the Newhouse Trap, the Newhouse Fur Stretcher—four in all. 
NEWSPAPER ADVERTISEMENTS — Advertisements for your local newspaper, which sel// traps 
—and stamp your store definitely as headquarters for them. 
BOOKLET, “THE BOY TRAPPER’S GUIDE”—A booklet which every American boy wants to 
own the minute he hears about it—for you to distribute with your name on it. 


ONEIDA COMMUNITY, Ltd. 


ONEIDA, NEW YORK 
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The Complete Chain Line 


Weldless—Electric Welded—Fire Welded—All Sizes— 
All Types—All Finishes. From Plumbers’ 
Safety Chain to Ships’ Anchor Chain 


In addition to Coil Chain of all sizes, types and finishes, 
we manufacture a great number of fast selling specialties: 


Weed Tire Chains, Halters, Dog Leads and Hammock and Porch Swing 
Weed Chain-Jacks, Kennel Chains, Cow Ties Chains, Sash Chains, 
American Tire LockChains, and Tie-Out Chains, American Galvanized Chain 
American Welded Towing Heel Chains,‘‘Elweltra”’ for Arc Lamp Suspension, 
Chains, and Dobbins Trace Chains, and Friction Chains for Looms, and 
Blow-Out Chains, Saddlery Hardware. Chains for all special purposes. 


yi 


We are the sole manufacturers of the Campbell Ham- = 
merlock Self Spreading Cotter Pin. The most econom- -— 
ical and practical Cotter Pin on the market. 
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CANS—MIiik— 
Sturges & Burn Mfg. Company: 
Sturges Guaranteed Casecty . 
MilK CONS .ccccccrcesscces Ye 
CARRIERS—LIitter— 
Hunt, Helm & Ferris Co...... - 40% 
CART RIDGES—Metallic— 
Black Powder, 22 Rim, $1.80. 
Biank . o ends ee Ce 
32 Kam, $3.3 30 Biank.....33'A4% 
32 C. F. $6.60 Blank... .33 tj 
& Fs jv Biank 3 + | 
B. |! aj . | 
B, B. Caps, Round ‘Ball, - 
$2 t = 
i ~ 
a 2 Sh ovt and 2é 2 
Long, Black @ i Lesm 344 2 
». F., 22 Long Smokeless 334% | t: 
Kk. F., .22 Long Rie ad 
Blac Lesmuk and . 
»mMoREeLESS ees s% 
” eless, .22 Short. 33448 
filer s 
( I fi nd l é 
plus 
Uslitary and Spurting plus.33¥%% 
Peters Cartridge Co 
B. B. Caps, Semi-smokeless 
33 
( B. Caps, Semi-smokeiess 
4 9 
22 Short Seml-smokeless $ 
22 Long, Semi-smokeless “33g 


22 Loug Rifle, Semi-smokeless 
c. F. Revolver & Rifle 
4 FF. Military & Sporting.... 3 
All smokeless cartridges... .-3d« 





CASTERS— 

Bed pPerens eer 43% 
Plate Seuvadwetanonshoeaer 45% 
Philadelphia .....6.+-0ceeeevees #5 
Tru Pigté .v2vceveessseous vee 504 


Faultliess Caster Co.: 
Fauitiess «Pivot Mearing), 
10D 50% 


HARDWARE AGE 








CHALK— 
Carpenters’ Blue save secoulits 95¢ 
( arpenters” OO .gr0., Y5¢ 
Carpenters’ White ...se0s : gro. + 85¢ 
CHECKS—Door— 
Superior Spring Hinge wet 3 
Door. 





Superior Screen + -8314% 

CHESTS—Tool— 

C. E. Jennings & Co.'s Carpenters’, 
Machinists’, Empty .....-... 25% 
Household and Boys’........ 20 % 

CHISELS— 


Socket Preming and Firmer 
tandard | 
Socket Framing ....0000+3343&5 


Socket Firmer ,..... eee C730) 
W. A. Ives Mfg. Co.: 
Mephisto ....--2eeeeeeeeees 2u 


Cc. E. Jennings & Co. 


Socket Firmer Nos. 10 and 70, 


Socket Framing No. 15.... .5 
Pesto Fi t Cabinet Pocket 
Rutt dniiens kbbeok . 6634 &5° 


5% 
eeeKe ooo ebb Rk % 
Tanged— 
Tanged Firmers ..cccccccess 
k. Jennings & Co., Nos. 191, 181 
1 


Framing 


AS&5% 


642 9% 
Pexto Seth pada? eo daakuweee 25% 
CHURNS— 
Sturges & Burn Mfg. Company: 
Sturges Steel Churn, 
me. 2, 6 gal. ened... o<0v% $3.46 
No. 2, 7 gal. eGch..ceccee 4.40 
No. 3, 10 gal. each....... 4.85 
CLAMPS— 


\thol Machine Co. : 
Machinists’ and Tool Makers’. .net 


Ilammer & Co 
ree ree can 5% 
Carriage Makers’ H. P, Screw 
2 to @ in., 20%; 8 to 12 in., 
10%. 
PrP. 8. & W. Star: 
Carriage Makers..... List + 20% 
Sargent & Co 











i Brrr re 35@40% 
Glass (In ulate rn). 15 A0% 
Leather Wheel 5@AV% 
Plate ee HOOK 45 Ve 
Hospital ° - - 85% 
Schatz Mfg. Company 
Acme Ball-bearing 30 
M. Bt. Sehen Co | 
Steel Gem, Tron Wheel, Pol. .50% 
Steel Gem Iron Whe Lo teyee 
ished ne 0x10 
Steel Gem, Wood Wheel MILO, 
Iron Gem, Nos, 437 & 637 a 
Ir (Gen No. 837 and Larger, 
6645 % 
ROU sexes 10% 


CATCHERS—Grass— 
Specialty Mfg. Co. : 
Easy Emptying, Nos. 1, 2. 
Kasy Emptying, Nos, 1G, 2@ 


oa, 21, 1G, lot ° 30% 
Easy Emptying, Nos. 5G, 9, 14W, 
OW ses Ok Ye 
Keasy Emptying, No. 16G 20x85 5 % 
Detachable, all styles 10% 
Pennsylvania Lawn Mower Works 
a. Brawn Grass Catchers....25% 


CHAIN—Proof Coil— 


Small lots, f.o.b Pittsburgh, per 

100 MD. : ; 
Imerican ¢ traight Link 

16, $14.10 4, $11.55; 9 » $10.95 

4, $10.00 Ie $9.85, 9/1 
$9.70; Secrll/16, $9.60; 34er13/16, 
$9.50; Wweérl5/16, $9.40; 1, $9.30; 
143014, $9.40. 

Haiter— 

German Pattern s 
4/0 to 2/0, incl...... Sencene ved 35 
eT ae ovene ee ener 

Jack— 

Iron Chaim ..... eecccesceovees ster 
Brass Chaim ....+.+ cocccccccce LOS 
Pump— 

Galvanized Pump Chain, per lb, 11¢é 
Safety— 

Safety, Brass ........ ccnsveoecnee 
Sash— 


Niagara Falls Metal Stamping Works: 
Premax Steel Chain Bright; 
Electroplate Copper, Nickel, 
trass and Zine... a i {ald 
Parker Supply Co..... e .LAst net 
CHAINS—Miscellaneous— 
Niagara Falls Metal Stamping Wesne: 
Premax Coil Chain 
Premax Special and 
Dog leads 


rt 


‘ad’ Expansion 


cecee corres s  W% 


Tire— 


Woodworth Mfg. Corp.: 
Easyon, fits 3-3% in., per set.$3.00 


Easyon, fits 4-41% in., per set. 3.75 
Easyon, fits 5-5% in., per set, 4.50 
Trace— 
Traces, Western Standard: 100 
6%— 6-3, Straight, with ring. .$71 ‘00 
6%4— 6-2, Straight, with ring. .$71.00 
9 8-2, Straight, with ring. .$76.00 
6%4—10-2, Straight, with ring. .$81.00 


NOTE.—Add 2¢ per per or Hooke 
Twist Traces; on | oe et ir for Nos. 2 
and 3, 2¢; ; No. 0, 4¢ to 
price of Biraight Nak: 


Eastern Standard Traces, Wagon 





CHS, GE, coveveresvcsecvect 


Carriage Makers’ Clamps, ®# doz. 
No. 12....$3.00 No. 13....$3.50 
No. 14 o- 4.50 No. Gscae DU 
No. 16.... 7.00 No, 17 8.50 
No. 18....11.00 No. 19....13.50 
No, 20. 15.00 No. 22 17.00 
J. it. Williams & Co.: 

Machinists’, Agrippa 20810 % 
Machinists’ Vulcan vee e -20810% 


‘lose Clamps, see llose Attachments. 


CLEANER—Automobile— 
Crew, Levick Co.: 


Mistolkleen sce ocesceee sdO 
Mistokloth ‘ wer no 
Grease-in-Titves — . cove sR 
Practors s errr, 
Tire Seal os erry 
Unit Tire Chains 00000 seen 
Automatic— 
Tited Bite, Ce., Ghee <ssccevess $21.50 
Lawn— 

Pennsylvania Lawn Mower Works: 

Pa. Lawn Cleaner Rake.....#3! 


CLEAVERS—Butchers— 
Foster Bros. & Chatillon Co. 
zist June 30, 1917, 20% 


CLIMBERS—LInemen’s Poie— 


Smith & _ wreeeed Co., Inec.: 
Red Dev 


CLIPPERS—Horse and Sheep— 


Chicago Flexible Shaft Co.: 
No. 2 Chicago Horse, each 
12.75 

Lightning Belt Horse, each 

$15.00 
Stewart's Enclosed Gear Ball 
Bearing Horse, each... 
Stewart's New Model 
Shearing Machine, each 


% CS 


Stewart Enclosed Gear Shesr- 
ing Machine, No. 8 each 
$11.00 
Stewart Ball Bearing Enclosed 
Gear Sheep Shearing Ma- 
chine, No. 9 each $12.75 
CLIPS—Nail— 
li. ©. Cook Co, : 
Gem, per dO®.....seeceeee+ $2.00 
Ansonia, per dOS....cccscees 05 


CLOTH—Emery— 
See Paper. 


cocKsS— 
Brass Hardware list: 
Plain Bibbs, 60&54; Globe, 45&5¢ ; 
Kerosene, 505 105 ; Racking, 45554 ; 
Liquor, 410&2%%; Bottling, 40&24 
Compression Bibbs ......50G1 0& 10% 
lron Petroleum ..... peeperecets 454 


COMPASSES, DIVIDERS, co— 

Ordinary Goods ...seseeeess 4&5% 

Keuffel & Bsser Co........20@25% 
Pex Bepmpsineel ete: 


CONDUCTOR PIPE— 
Corrugated, Round or Square: 
Galvanized Steel ... 
Galvanised Charcoal "Iron. 
COPPET wccccvccseve Fhureiion i ae 
See also Eave: Troughs. 





Cepeemeennee: 
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COOLERS—Water— 
Cordley & Hayes: 
XXth Century No. 56, Mahog- 





cocvseses $11.00 
are $11.50 
No. 16 Mahogany...... $9.00 
PE: -s-adien GaP een eae $9.50 2 
No. 156a Mahogany $12.00 LS 
White 2912.50 . 
o. 116a Mahogany $10.00 
SED «on 4 ued ao a $10.50 
No. 560 Mahogany ecnwe $15.00 
rite -. » 816.00 
No. 160 Mahogany. $12.00 
White we $13.00 J 
Note: These prices are without 
bottles. 
i. & G. Mfg. Co.: 


2 
Enameled Lined, Side 
s+ «246 © 


» Lined Side Handles: 
1 2 3 4 6 


Galvanized Lined, side bandles, 
i 3 4 6 8 





SOPPERS—Soldering— 









300 Ib, lett. woccccees eeevee hase 40¢ 
00 ta 300 UD. cccsesvcvecvoseees 4le 
ess than 100 Ib. ...000. TTT TTT; 
cORD—Sash— 
Braided, DGD. is 6csoscexouss lb. 62 
Braided, Hehite, Com. f0e; Nos. 8 to 
12, 39%4¢; No, 7, 40e; No. 6, 41¢ 
Patent RO8GiG «.ccccccccvess ib. 40¢ 
Cable Laid Russia.......-...-- lb. 42¢ 
India Hemp, Braided........ Ib, 38¢ 
ndia Hemp, Tussted.... db. 17 @22¢ 
Patent India, Twisted......+. lb, 24 


samson Cordage Works: 
Braided, Nos. & to 12, 7 ID 
Drab Cotton, T5¢e; White 
Cotton, G0¢; Spot Cord. .60e 
Massachusetts, White, @ ID 55¢ |{ 
Massachusetts, Drab 7 Ib Te 
Phoenis, Wiite, Nos S | 
12 


| 


jou 


Silver Lake Mfg. Co.: 
Silver Lake, per TD. : 
A. Drab, 75¢; A. White, 
60¢5 Italian Hemp, $1.00; 
Linen, $1.50. ; 
Silver Lake, Drab, 65e¢; White,” 





55¢ 
Eddystone White...........-. ise 
Wire, Picture— _ 

Tinned 25 ft. Cotls...c..eeees 757 10% 

25 yd. COUT sccocssecevves 75& 10% 

st 25 ft. Cotls.cescces .70& 10% 

all Length ...ccoccccecsece 75& 104% 

furner & Stanton Co, re Picture 

a Orr rrr te TH&10% 
COTTERS—Spring— 

Spring cotters in packages......85% 
COUNTERSINKS— 


«. EB. Jennings & Co.: 
Countersinks Nos, 001 & 002, 


6% Te 
CRAYONS— 
Vhite Round Crayons, Cases, 100 
gro., $8.00, $8. 50, $9. 60 and $10. 00 
according t provide 


a Dixon Crucible Company: 


o. 520, ted (when in stock), 
per gro. erie err $10.80 
CRUSHER—Ice— 
Alaska Freezer Co.: 4 
Toy Town, each..... ecccccecSaece 
Priming— 


Morgan Mfg. Co.: 
Priming Cupa ....+.+0++-50&20% 


CUTTERS—Glass— 
Crescent Co.: 
Crescent No. 6.... 
Fletcher, Terry Co.: 
Glass Cutters........ B0@5085" 
Smith & Hemenway on, Ine. : 
Red Devil ccceeesO% 
Meat and Food— 
E nte aie $ 


10 12 29 82 
Bach $2. ‘50 $4.2 25 $3.75 $6 50, $8. 50 
25 @258&7 4 


Nos. 501 102 = 703 
Each $2.00 $2.25 $2.75 





P. S. & W. Favorite: 
Small, No. 17... a 
Fawily, 27 : 
Large Family. eee 14.65 
i Re | oer rr ere 19.30 
Slaw— 


Bluffton Slaw Cutter Co. : 

Rapid Slaw and Vegetable Cutter, 
No. 0, per doz. with metal Ff 
$15.00; No. 1, per doz., $4.35; 
No. 2, $2.50; No. 3, per od 
$1.00. On Nos. 0, 1 and 2; 
extra 8% disc. in gross lots. 


Tobacco— 
Enterprise ......c0ececee+ssd@a0% 


CYLINDERS— 
F. BE. Myers & Bro.: 
Myers Polished Iron, Brass and 
Brass Lined Working Barrels. 


30% 

Brass Body: Brass Lined and all fs 
Brass Cylinders and Pneumatic 

Cylinders ..ccctceccvccesc( MOM 


Damper Quadrants— 





Parker Supply Co........ List net 


DisPeNnsers—tiquid soap— 
Morrill’s Seapurn, ea. 
No. 1 wall, $2.50; ~~ 
slab, $3.00; No. ao lg 3 
$3.35; Me. 3 
No. 3 wall, $2.00; #: * R 
wall, $1.50; No, 5S wall, 
2.00; No. 5 slab, $2.50, 
DRESSING—Beilt— 
dJobbers’ Mfg. Company: 
Blue Ribbon Stick, @ ID.... L27¢ 


Paste, 5 & 10 ID. cans, @ ID.  s0¢ 
Liquid in gal, cans, bm gal. $2.00 

DRILLS AND DRILL 
STOCKS— 


Twist, Bit Stock, new list,.0@00&54 
Twist, Taper and Straight Shan 

MEE DP ccconeseccesbesnhs 504 
Wire Gauge, Jobbers’, & R. S. 


POGMREED Sewveadchavendn 50% 
Brace Drills for Wood. .00@overss 
Goodell Automatic Drills, List 

ek > eer o03d% 
Ratchet, Parket’s «2. .cccee> - sou 
Smith & Hemenway Co. » Ine. ; 
Pr rerr rrr? 40% 
Brick and Stone— 
Star Expansion Bolt Co........ 75% 
Parker Supply Co.......00+++.70% 
DRIVERS—Screw— 
Crescent Co.: 
SBE vcasseetaces Ceeesenes 60% 
No | RET eee MOY 


Goodell's Auto. List, June 28, ‘191i 


Iiyfield Mfg. Company: 





hiigh yoltage Electricians... .25¢ 
W. A. Ivem Mfg. Co.: 

Ey a vueaees 0 ks46 SN Si oe 
M-B Tool Co.; 

Insulectric ........ 


Millers Falls, @ doz., Nos, 
$16.48; 12, og 20, 
21, $16.48; » $21.30; 42 

Pexto Solbar eeccessces 

Smith & liemenway Co., Ine 
Red Devil 





E AVES TROUGH— 


Galvanised Steel ......e000 oo O08 

Galvanized Charcoal Iron.......46% 

COPPET coccccccecrcccesecs oes cdf 
See also Conductor Pipe and El- 
we. 


ELBOWS AND SHOES— 
Galvanized Steel: 
Plain, Round and Corrugated, 

Gli sices to Git. .cccscoce ° 
Squares, all sises to O-in. 005 508 
Copper, ell g1808. cccccccsceceesae 

Ferdinand Dieckmann Co.: 
Plain Round and Round Corru- 
gated, 

20 OG wocvsve cecccces G0 

20 Gauge ..cccccccccccescd0M 

24 Gauge ..... eee E TTY) 


ee 
Square corrugated oe B and we- 
tag on, 
29 Gauge ...... eoreccee e DOE 
SO GOUBO oc ccccciccosces sue 
BO GOMPS cccocccecccces 210% 


EMER Y—Turkish— 
Out of market at present time. 
Domestic, Ib........ 06600 0s ceencnee 


ST oo, ee 

O. J. Childs Co. : 

Copper Tank, 40 gal., ea. 
£200.00 @ $350.00 


EXTINGUISHERS—Fire— 
O. J. Childs Co. : 
Utica, ea. $14.00...... ° 
Childs, ea. $15.00 
Nu-Ex Fire Appliance Co.: 
Nu-Ex Fire Killer...........25% 
Nu-Ex Auto Extinguisher... . .25% 
In lots of 12 or more........380% 


EVELETS— 
Solid head, per 1000....46....+-40¢ 








F asTENERS—elind— 
u. B. Ives Co. 
Upson’s Patent, List Feb. 1, 1917. 
33 's % 
Cord and Weight— 
H. B. Ives Co.: 
Ives, List Feb. 1, 1917....3314% 
Titan, List Feb. 1, 1917...33's% 


Corrugated— 

Acme Steel Goods Co. : 

Saw Edge ...... eee e s 45&1085% 

Bee TP cevcccceccs - 60810 % 
Cary Mfg. Co.: 

Saw Edge ........ oes DOKIOKS % 

PE BD 6 v'ed ob. ds ceae G5K 10% 
Stanley Works: 

Ge s6ceveeane oh 45&10&5 % 

PO BED vd occcctcetsoas 6GO0&10 % 
FAUCETS— 


Cork Lined, Common, 50%; Best .40% 
Metallic Key, Leather Lined.... .50% 
ee Gadel” oc cease ss sokekh ene bua 
Petroleum ........ ° 
John Sommer Faucet Co.: 
Diamond Lock 
sveriens Tin Key 
Tin Key.... 
Victor Metal Key.. 
Duplex Metal Key.. 
1, L. Cork Lined 
Reliable Cork Lined. 
O. K. Cork Lined. cataneee 
Chicago Cork Lined. . e 
Washington Red Cider. 
Leader Butternut Key.... 
Enterprise Mfg. Co.: 
Enterprise, Self Measurt and 
Priming Pump, # dos., 00 











Oct 


ber 11, 1917 





HARDWARE AGE 


SPARK PLUGS 


are guaranteed 
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They make good" 
with your customers 
or we do! 
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FILES—Domestic— 
Bast Brands ..ccccccscscore 50& 10% 
Standard Brands .....+++++++ OOS 54 
American ....++-- oo: 60&7 a‘ a 
Arcade senteveeere HORT Ve 
Black Diamond ...... 50% 
Delta Brand ....cccccescovess 50% 
Delta Utility ....ccsccorces 30% 
Delta Swiss Patter eee List +10% 
Eagle ‘ HOe7 ' ‘ 
Great Western HWO&T Ve % 
Kearney & Foot CORT Wy 
McClellan ....- . ° HORT be ‘ 
Liveright Bros., Gold Medal -2-40% 
Liveright Lros., Blue Ribbon Special, 
70% 
Liveright Bros., Electric....... 70% 
McCaffrey Amer. Standard. .50&10% 
McCaffrey (Swiss 


Precision 


Pattern) 15% 
Nicholson  % 
Simonds Mfg. Co 70 
J. Barton Smith HOKT 14 ¢ 
X-F Swiss Pattern 10% 


DI. Be Geosses Cocccccvecccesce 60% 


FIXTURES—Fire Door— 
Richards-Wilcox Mfg. Co.: 
No. 102, Monarch A; No. 201 
PRMCURR 2 ccs cscesessovcece 20% 
Fusible Links, No. 96 40% 
Grindstone— 
et Prices 
Inch .. 15 17 19 
Per doz. ..$6.80 $7.33 $8.20 $9.00 


FRAMES—Grindstone— 


Athol Machine Co.: 
Iron Grindstone Frames. List + 20% 
FREEZERS—ice Cream— 
Alaska Freezer Co 
Alaska 4-qt., each $2.15 
North Star 4-qt., each......$1.85 
North Pole, all metal, 2-« 
per doz. . 314.00 net 
Peerless Freezer Co 


.b0% 


Peerless, 4-qt., list, $3.30... 
80% 


Frezo, 4-qt., list, $3.00 


FUSE—Safety— 
Ensign Bickford Co.: 








Gutta Pere ha. 


Hemp 

Single Tape )~ 

Double Tape = 

Beaver Brand 

Anchor Brand $7. | 
$8.40 


Reliable 


Gates—Moiasses and Oll-- 


Stebbins’ Pattern. ..... 0600+. 70% 10% 
GAUGES— ; 
Marking, Mortise, etc. 25& 10% 
Athol Machine Co. : 
Depth Serew Pitch......net list 
COMEEE coco dep cesses ee--Det list 


GIMLETS AND GIMLET 
BITS— 


Gimlet Bit Per Ge 
Common Dbl, ( ieoen’ 
German Pattern, Nos. 1 to 8, 

No. 9, $9.60; Nos. 10 12, $12.50; 
$9.60. 

Gimilet Iss't er gro. 





ass‘d, 
Single Cut 


Nail, Metal, No. 1...$3.00; 2, $3.50 
Spike, Metai, No. 1, $5 50; 2, $6.00 
Nas, Hood Handled, No 7 

$3.25; 2, $3.50 
Spike, Wood Handled, 


No. 1, $5.50; 2, $6 00 
GLOBES—Gas— 


Safety Wire Gas Globe Company: 
Protect-a-lite Inverted and Up 
right, per doz., $2.10; per 
24.00 
Globe, 
$9.00 
Cents per lb 
eS POUR eee Te 30 $+54 
Common Bone ......- . 22@27¢ 
Fish, liquid, bottles or cans, 
with brush 


j inner Wire 
per gross, 


gross 
Protect-a-lite 
per doz., .80¢; 


GLUE— 


2514 1.00 


Fish, liquid, 50 gal. gee $ 

per gallon Sia $2.00 
Foot Stock, White........ 30@ 40¢ 
Foot Stock, Brown 22a 27¢ 
Medium White 40a 500 


Cement— 
L. W. Ferdinand & Co.: 


Linoleum, 20th Century, per ga! 
$2.65 
Marine— 
L. W. Ferdinand & Co.: 
Marine, Jefferys, smal! cans, 
33!» % 
Marine, Jeffery’s, bulk, per I 
12¢ to 40¢ 
Waterproof, liquid, per gal...$4.65 
GONGS—Stee!— 
P. Wall Mfg. Supply Co. : 
Foot or Hood, Street Rallway. 
5 
Spring or Locomotive........ 60% 
GREASE—Axie— 
Common grade: 
1-ib. tins, POT GOB. .ccccccose $1.05 
15-ib. pail, per doz..........$10.80 


Dixon's Everlasting, 10-B. we 
ea. 96¢; in boxes, ® doz., 


Automoblile— 

Crew Levick Co. : 

Grease in tubes 

. Harris aed So. H 
Harris Trans. Compound 
9 124: at % bbis., per 
¢: 50 ™. tin, $7.50; 
25 PD. dn, $3.95; 10 ™. tin, 

5 ™. tin, O5¢. Harris |e 

ie ot Transmission Grease, (2 

bbis., 14% ¢ and % bbis., per | & 


Ib., 15¢; 50 Ib. tin, $8.75; 
25 Ib. tin, $4.58; 10 Ib. | 
tin, $2.05; 5 Ib. tin, $1.08. 


GRINDERS— 
Athol Machine Co.: 
Bench Grinders ...... 
S. Cheney & Son: 
BOGE! | co ccccenceves 
Luther Grinder Mfg. Go. : 
Dimo-Grit: each 


Hammerless Double 


Horseshoe Magnet tack 


(Peer eee! per 


HANGERS— 


erally quoted per pair, wi 
and Parlor Door angers 
set with track, ce, 
Allith-Prouty Co, : 
House Door .......... 
Accordion Door 





Garage Door 


Barrel 


50¢@$2.00 





No. 14 (Mechanic Special, No. 
BUU “b ows cerncs cncvssve 2. 
No. 15 (Mechanic Special, No. 
DRE) cv evncoctsscevoces 3.55 
No. 16 ( Mechanic Special, No. 
Y gash neehe nee wh shee $4.85 
No 17X ‘(Mechanic Special 
Mes TUE) ccccwvvcccvects $6.80 
No. 35 Compacto $5.00 
No. 51 (Best Made) $4.85 
No. 63 (Farm Special, No. 3) 
$9.90 
No. 83 (Spartan) $5.00 
No. 104 Multigear...... $5.05 
No. 271 (Hlummer)... $14.25 
No. 309 (Power Beneh Grinder) 
$7.60 
No. 310 (Power Beneb Grinder) 
$9.95 
Star Spec. Mfg. Co.. 40% 
Hyfield Mfg. Co.: 
Perfect Emery Wheel. ° 20% 
Wonder Electric .....e.ce- 20 
Wonder Ft. Power........ 20¢ 
Valve— 
Frank Mossberg Companr: 
For Fords Nos. 605, 606, 607 
Improved, ea., 32¢, 25¢ S2¢ 
M-B Tool Co. 
M-B Valve nines r, List per 
doz., $15.4 40 % 
GRIPS—Buffalo 
Smith & Hemenway Co., Ine.: 
2. Berrrrerr se ae 50% 
GUNS—Shot— 
Iver Johnson 
Champion Single Barrel 
$7.50@$10.00 


$25.00 


Hlacters AND TIES— 








Cow Ties, new list, per doz... .$3.85 
Hatters Dien pe ee oOo oe ele ae 154 
Niagara Falls Metal Stamping W orks; 
remax Halter Chains.... 40% 
Irremax Special Halter Chains 60% 
Premax Cow Ties 410% 
ET. Rugg & Co.: 
Web Halters oT 
Jute Rope Halters and Ties i 
Sisal Rope Halters and Ties. .2! 
Cotton Halters and Ties 
Cotton Livery Ties 
Leather Halters 
HAMMERS — Handled 
mers— 
Maydole new list: 
Blacksmiths’, Hand S21, &10% 
sricklayers SORT 6“ 
Farriers’, Drivi 15&2% 
Machinists Ball ‘pels... KL % 
Nail, Adz Eye as? Er Y 
Riveting f 
Tinners’ 
te.—For extreme Western states 
prices are approximately 5# higher. 
Pexto, Machinists : 40% 
Nail we List 4 + 10&7 Vy % 
‘png’ ft ,Hammers and hee 3-9 
. List, net 
Over 5 Tb. eee to ee ws . List, net 
‘ Magnetic— 
A. R. Robertson 


Billposters $1.15 @$2.50 ” 
HANDLES— 
Agricultural Tool— : 
Axe, Pick, Ss as Daas eee ee 3087 54 
Hoe, Rake, “Spade, Fork, Shovel, 
Sc., New LAH. ccccosvcesscsvee 409 
ilso net prices of axe handles sauer 
ares 
aoe Cut Saw— 
Das osc vossstvveceeess List, net 
Mechanics’ To 
luger, assorted ..gro., 0153 50 $4.00 
Brad Aas csces ..g70., $1.75@$1.85 
Chisel Handles, ass'd, pr. gro. 
Tanged Firmer, Apple. ..$3.00@ 
$3.25; Hu kory IS he ed $6.00 @ $6.50 
Socket Firmer, Appile...$2.25@ 
$2.35; Hickory » aneee bok 
Socket Framing, Hickory.... . .$7. 20 
File, a200rted ..0ccsccceee gr0., $2.10 
Hammer, Hatchet, ¢ Os. 54 
Hand Saw, b rarnished, ‘dos. bis ‘$1. 30; 
Not Varnished .....+-+008. $1. 
fiadnudies 
Jack, doz., 80¢; Fore, doz....$1.12 
Grover File Co. : 
Grover File Hi indles, ® gross 
me, 2 WES TR, Bs cece 5.00 
No. 2 for 8-10 im......000- 550 
No. 3 for 12-14 in...... -- 6.50 
No. 4 for 14-16 in........ 9.00 
No. 5 for 18-20 in. and sold- 
ering coppers Te 10.56 
Nicholson Spun Ferrul File 
reser Srerrreyy; 
Pott's Sad !ron— 
Aluminized or Japan'd, per doz..$1.10 


dos., $1.35 


Note.—Barn Door Hangers are gen- 


thout track 
per double 


- 49@45% 
-45@50% 
450, 





Griffin Mfg. Co 


Solid Axle, No. 10, $12.00... 35% 
Roller Bearing, No. 11, $145. 
35 % 


oe Bearing, Ex. 
8.00 


as No. 22, 


1) 
Dog, $24.00. 





Bull 

Hunt, Heim, Ferris & Co.: 
CMON TO osisvccccccncus 40% 
20th pereerd Round ®@ doz.$13. $0 
Dee <rawes noes ween P doz. 10.08 


MeKinney Mfg. Co. : 
Roller Bearings, Nos. 1 and 2. oe 
Anti-Friction ...... ¢ 
Hinged Hangers, King ‘Charm, 
4 


Pittsburgh Trolley 
F. E. Myers & Bro., Stayon; O. K.; 





O K Adjustable; Sure Grip; Sure 
Grip Adjustable ; Sure Grip Tan- 
dem, Sure Grip ‘Tandem Adjust- 
able; Tandem Adjustable Myers 
Garage, new lists........ 25 %e 
New W: ay Tandem Tubular... .25° 
New Way Jandem Adj. Tubular. 
one 
G 
Giant Tandem Tubular...... 


Giant Tandem Adj. Tubular 
Faultless Tandem and Faultless 
Tanden: Adjustable . 25% 


National Mfg. Co., 7 poly 5 


Big 4, $10.20; No. 66 Storm 
Proof, $14.00; No, 77, Storm 
Proof, $15.00; No. &8. $17.00 

Richards-Wileox Mfg. Co.: 

Hangers, Nos. 147, 247. . 83! 

Roller Bearings, Nos. 37, 38, 41, 
43 37% % 


No. 44, size 1, $12.00; size 2, | 
Anti-friction, No, 42.. 83! % 
No, 44, sizen 2% and 3 


$26. 00833 


7.00 





~~ Door Bb. Ko Swivel 
135 SS ee 

Sufety Underwriters F. D 
DE ° ckens:wee baess ee &0d-b% 

Trolley B. D. No 20..... ‘ 
ID. No, 120; No. 121; No. 

Trolley B. D. No. 24..... 

Garment— 


Wire Goods Co.: 
Common, 17 in. No. 0410, per 
COP REDD OC COCO ESOC ORS $3.25 
fold’g nick’d, per doz.7! 

Picture— 
Moore Push-Pin Co. : 
Moore's Push-less 
doz. packets, 80¢; 


gro. 
Tourists, 





°. 


Hangers, per 
per gross. $9.00 


Screen and Storm Sash— 
National Mfg. Co 
Sereen and Storm Sash 


Hangers, 
No. 80, Jap 


Automatic, 
; P doz. 70¢ 
No. 80, Sherardized........... She 


HASPS— 
Wrought Hasps and Staples.....70¢ 


Griffin's Security Hasp........4 30% 
McKinney's Safety No. BS20. .net list 


HATCHETS— 

Regular list, first quality... .List net 
SOCORE GONE 2 ov ccvvesiavevees 104 
CC NNNE. 5c ies «0.0005 205% 
PE:  cicuectsbeeews sive Lis t+10% 


HEATERS — Automobile and 
Carriage— 

Chicago Flexible Shaft Co.: 
AD CO Gest, Gi... cesses $0.60 
Clark, Carbon, doz...... 75 

Clark, No. 5, $1.00; No. 5B, (% 
$1.50; No. 3. -753 
$1.75; No. 7D, $2.25; Rig Hit 





Assortment, } case, $13.80; 
Tank— 
Hunt, Helm, ous & Co.: 

Dy. oka aepemedbe waned each $18.00 
Standard No, fe sweawd each $4.50 
Standard No. 3° cecccee each $5.70 
mmrvard No. 1...-.06% each -80 
Harvard No. 2....... each .BO 
Black Jack No. 1 F'l't Grate 

each $6.00 


Black Jack No. 2 F'l't Grate 


each $7.50 


HINGES—Blind and Shutter— 


Wrought Steel Gravity Locking Blind: 
Do Sets with Fastenings, No. 
£. $1. 65 without Screws. 

Surface, No. 3, $0.95; No. 4... .$1.30 

Parker Wire Goods Co. : 

Hale & Benjamin Automatic 
re ere List + 35's 

Stanley's Steel Gravity Blind. 
No. 1647%, ® doz. sets, with- 
out screws, $2.00; with screws, 
$3.00 

Gate— 

Ilestern 


WER Latch cicevecsses doz., $2.40 
Without Latch ........ doz., $1.70 


Miscellaneous— 
Griffin Mfg. Co.: 
Fleur de Lis Hinges PP 
doz. prs. . $1.60@$1.90 


Surface 
McKinney Mfg. Co.: || 





Small Surface Embossed } doz. 
WR ke tscciecedhies $1.50 @$2.00 
Pivot— 
sommer Bros, Pivot. Ball Bearing 
15&10% 
Spring— 
Holdback, Cast Iron.........++ $9.60 
Non-Holdback, Cast Iron....... $9.00 
Allith-Prouty Co. : 
Screen vee 6 460.0 6 s\esne Caen 
Floor ....-. S00 cece bees B0@40% 


Bommer Bros. : 
Spring Butt Hinges..... -10 
Surface Floor, Ball Bearing... 


Lavatory 


eel +4 
Rie Poe Wilcox Mfg. Co. : 


Chief Ball Bearing Floor Hin 


Adjustable Sc. Door Hinges. . 
Superior Spring Hinge Co.: 

Superior Floor Hinge... .. 

Superior Holdback ........50& 


Wrought Iron— 


Sanitary Tooth Brush— 


Safety Wire Gas Globe........ 
Per doz., $1.75; per gro., $1 
HOOKS—Belt— 


Nos. 1 to 15..... 


Bench— 
See Stops, Bench, 


Bush— 
Light, doz., $8.75; medium, $10.00; 
3 








Wire Goods Co.: 
Crown, 60% Chief, 
Chieftain, 50&10%. 





Ball Bearing Spring Butt Hinge 


ti 


© 
Mortise Floor, Ball Bearing, 
15410) t 
ianetere Hinges % 
Engine House , Hinges” aid 
DE co dcbesssnvean WaT Ly % 
Non-Holdback Screen Door No. 
Pes eieeadamed 2547 4 
Non - Holdbac k- Screen Door 
Hinges, No. 2100...... 164, 45% 
Non - Holdback Screen Door 
are ly % 
Holdback Screen Door No 
RES Sree 7% % 
Chicago Spring Butt Co.: 
Chicago Spring Hinges....... List 
Triplex Spring Hinges. .20&10&5% 
Chicago Mortise Floor « 5000) 
Chicago Relax F loor (6000) 
2541081087 “ 
Chicago Premier (4000) . ee 1o% 3% 
Chicago Ajax (3000)...... 164, 
Chicago Fire Station....L ietei0% 1 


Door Hinges. coe -20K5% 


Chicago Screen Door (2000) 

, 4087 4% 

Chicago Screen Door (3000) 

: 6%, &5% 

~— Holdback Screen 7, 
Facies + 40% 


— Acting Floor Hinges, No, 


Jeneen rea 50% 
Shelby “Spring a Co. : 
Buckeye A Steel gg “k 
Screen Fl eer gr $s oOo 
No. 777, Sheet ‘Steel Hola 
eo’ gr. rey 00 


No. S88, Non- Holdback, ? gr. $8.00 


ge 








5% 


70% 


50, 
10% 


Strap and T Hinges, &c.: 
Oe Aaa eS 204 
Heavy Strap ....ccc- occ ee LOaSs 
Oe eae 744 
Heavy | Cres List + 254% 
Estee Feeey Toc vce cks0 ct 308 2144 
Hinge Hasps ......... List + 50% 
Cor. Heavy Strap....ecssed 305 104 
Cor, Es. Heavy Tevcccssi 10& 104 
DS nencv es sade + ienin Wises A 
ON eee ee 
F1GGVY EVE ccvscers :.14¢ ‘per ‘ib, 
HODS—Coal— 
Net per dozen 
Inch....15 16 17 18 
Galv., open ...... $3.75 4.25 4.50 5.00 
IGP, OPEN vovcces 2.50 2.65 3.00 3.25 
Galv., funnel - 4.65 5.15 5.50 6.00 
Jap., funnel ..... 3.10 3.40 3.75 4.10 
Masons, Etc.— 
Cleveland Wire Spring Co.: 
Steel, Brick, No. 162......... 25% 
Steel, Mortar, No. 158.......25% 
HOES—Eye— 
Scovil and Oval Pad... ccccccess 404 
Grub, list Feb. 23, 1899....... .40&54 


HOIST AND STRETCHER— 


Hoist and Stretcher, 
i an? Cmeiae $15.44 
HOLDERS—Door— 
Richards-Wilcox Mfg. Co.: No. 111, 
Everready, 30% ; Nos. 118, 119, 
Bare Grif ..coccveccgececces 15° 
File and Tool— 
Nicholson File Holders and Fil 
eer re rere Tee 10% 


9.50 


454 


REAVY ..00. Co eeeeepevenesees 2 

nro 

Atlas Mfg. 222 -45&5 to 55% 

Shelby ag Hinge Ob. cccccee 65% 

Coat and Hat— 

Atlas Mfg. Co.........45&5 to 55% 

Morgan Spring Co..........+..-60% 
Parker Wire Goods Co 

King, No. 10, Steel.......60&10% 

No. 10, Brass...cccersss:: 60% 

Me. 23, Beis ecses 6081081075 

No. 11, Brass. -60810% 

Shelby Spring Hinge ‘Go.: 222 165&10% 


50&10% ; 


Corn— 

North Wayne Tool Co.; # dos. 
DED oe cccvcessececsnrceeseeue 
ee rere ovececerocces SF 

Grass— 

Bent shank, per doSeceseseee++$5-0 

North Wayne ‘Toot Co.: @ a0. 
Little Giant CR Te 
Lawn King ..... teseduece.. Caw 
Nolin’ _ Concave ....eeeeees 6.00 
DE «<: srcervtertesaaee ads ee 25 
Little Giant, adjustable bibek ss 4.50 
ENE vucccecsvacewedsesss & 3.00 
Quick Clerk ass’tm’t ........ 4:50 
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Kester Crystal-Core 
Wire Solder 


FLUX CORE Fix CORE 
Zr (| (I. tome 
sec 


ror to use) 


See Those Cells 


Each cell in Kester Crystal-Core Solder 
is filled with an acid flux which flows as 
the solder is used. 












Just the right amount of flux is contained 
in each cell, and the cells being separated, 
no excess flux can flow out. 


This solder is especially 
automobile repair work and general garage 
use. Can be used with or without the 
soldering iron. Quicker, neater and cleaner 
results with no waste of solder. 










adapted for 













Sold in one pound coils and on one, five 
and ten pound spools. 


Order to-day from your jobber. 


Chicago Solder Co. 


Chicago Illinois 






a0 Ct" t “8 0 0° t €*t € 3 «2 = 4). 3 -s 
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Make Every 
Motorist Your 
Customer 


Tell your car owner customers that 
you can make their tires last longer 
and stop punctures from stopping 
them and you have their interest. 


Crew Levick Tire Seal will do it— 


it defeats the onslaughts of nails, tacks, 
glass, etc. 





Tire Seal ‘films out” inside the tube. 
It seals punctures instantly, keeps tires 
always air tight, and thus prevents ruin- 
ous under-inflation while riding. Tire 
Seal absolutely does not affect vulcaniz- 
ing and positively is not injurious to 


rubber. 


The Automobile Club of America in a 
The 





public test has proved Tire Seal thoroughly efficient. 











TERMINALS 


THE ONLY COMPLETE LINE 


FLAT COPPER BR ay 


Ree 


We make many other sizes and eee besides the above 


H. B. SHERMAN MFG. CO. 
BATTLE CREEK, MICH. 


For aS Plugs. Made for all 
sizes of cable. Also made 
with ring. 


BATTERY C ss llneantating 








interesting and descriptive pocket-size book including the 





A. C. of A. test report and certificate should be in every 





dealer's hands. 


Send for the Book 


Its name is “Certified Test No. 34.” 


learn about a product that is saleable to every motorist. 









Send for your copy 





Make every motorist your customer, 





Crew Levick Company 
111 No. Broad Street 


Philadelphia, U. S. A. 


One of the oldest and largest producers and refiners 
of oils and manufacturers of petroleum products 
















REFINERIES: Pennsylvania Parafiine Works, Bessemer Refining Co 











Comes, 


Make more money sell- 
ing Gemco Bumpers for 


front and rear. Built 
on correct end-thrust 
End Thrust principle. Diamond or 


channel bars —extra 


Bumpers heavy, can’t rust. 


Ask your jobber or write direct. 











Gemco Mfg. Co., 672 So. Wiiees St, Milwaukee, Wis.: 


Popular Automobile Accessories 












Glade Oil Works, Seaboard Oil Works, Pembrick Oil Co, Lawrence 
Oil Co., Pa. 

PRODUCING COMPANIES: 
Pa., Warren Co., Ill., Okla. 


BRANCHES: New York, Chicago, San Francisco, Baltimore, Boston 
FOREIGN OFFICES: London. Eng 





Muir Oil Co., Pa., Combination Oil Co., 
















































ee. 
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Wall, etc.— 
C. T. Willlamson Wire Novelty Co.: 





Wall, Picture, Thumb, Moulding 
OF Commies ..cccccccre ° % 
Punch Bowl .onccccccscvscee 30% 
HOOKS AND — 
EEE ccv te arsuen wets oosceae 
Malleable Iron .....ceeeeeees 30% 


HOSE ATTACHMENTS— 


Morgan Mfg. Co.: 
Hose Clamps 
Stuber & Kuck: 
Hose Menders, % doz., % in. $0.75; 
™% in., $0 75. 
Hose Couplings, % and % 
in.. $2.85 
William Yerdon: 
Hose Clamps, Garden Hlose, Cust 
Brass, per doz.. 3 
All other sizes, Water Steam, 
Air, etc., according to quantity, 
6085 MBS % 


50 @ 80 % 


® doz., 


HOSE—Rubber— 


Garden fH ba-imch 
4-ply Guaranteed ........+4+: 8 
5-ply Guaranteed .osceeeeeeeel 824 
7-ply Guaranteed ......+4+- Lle¢ 

Garden Hose, %4-inch : 
Competition ..sceceeee [ts @irie 
3-ply Guaranteed ....ft. 84% @9 26 
4-ply Guaranteed ....... ft.10@ Il¢ 

Cotton Girden, MY-in., coupled 
Low Grade ...sereeeeees ft. 7@9¢ 
Good quality ....eseee- ft. 11@13¢ 


Ice TOOLS— 
Gifford-Wood Co.% 
Ice Tools WOPTTT TT TTT 


IRONS—Sad— 
From 4 to 10 lb., List net 
Mrs. Potts’..Nos. 50 55 60 65 
Jap'd Caps ....$1.14 1.12 1.21 1.08 
Tin'd Caps .... 1.19 1.23 1.39 1.27 
Note—Some Western manufactur- 
ers quote lower prices 
Bar and Corner— 
Richards-Wileox Mfg. Co., ar 
Irons, 30%; Corner Irons, Nos. 


77 and 7O....0006 eeccvevees 30% 
Jacks—Wagons— 
Richards - Wileox Mfg. Co., Tiger 
Steel, No. 180......cccccces 25% 


K NIVES— Bread— 
North Wayne Tool Co.; p doz 
Brooks Bread Knives........ $2.50 


Butcher, Kitchen, &c. 
Foster Bros.’ "Butcher, &c....List 
June 30, 1017.....cs00: »esae% 
Drawing— He 
Stender LAGE vonxcessnasveree 25754 
Jennings & Co., Nos, 45, . 
5% 


Cc. E. Jennings Folding Handle. .25‘< 
Jennings & Griffin, revised list, 


Nos. 41, 42.... secede ake 
Pexto Nos. 56 & 15........-- 2545 % 
Hay— 

North Wayne Tool Co. ;: Ph doz 
BECOME co ccccvccccvcesoese $12.00 
KNOBS— 
Base, 2\%-inch, Birch or Maple 
Rubber TW .rcocccscces gro., $1.60 
Cherry and Oak....cc.seeseee $4.40 
Door, Mineral ......+. - ee -dos., $1.50 
Door, Por. Jap’d..... 0 6.0:0.6.0 00. ceauee 
Door, Por. Nickel..... ~+..doz., $4.00 
GLASS— 


Moore Push Pin Co.: 
Push Screw Knobs, % in. per 
BPO, cc ceeescevesseese ove $3.20 


L avpeRs—store, &c.— 


Bicycle Step Ladder Compa 
Ladders, each ...... $10. rad 
Track, POE MH... 000 12%¢ 

Myers’ Noiseless Store Ladders. 80% 

Milbradt Mfg. 

Rolling Step cnasere, each $8.00 to 


$13 50 


14.00; Tracks, per ft. 15 to 25¢ 
LADLES—Melting— 
L. & G. Mfg. Co.'s list, wee 
and Plumbers’ .........+.+.+- 
LAMPS— 
Hammer's M. I. Hand..........10% 
LANTERNS—Tubular— 
R. E. Dietz Co.: Per doz 
D-Lite Short Globe....... $10.75 
Wizard Short Globe........ 10.25 


Little Wizard Short Globe... 8.25 
Large Fount Wizard, No. 2 10.75 





Victor Hot Blast........ 6.25 
Monarch Hot Pilast........ 6.25 
SUIT scpuvcsece Se erevecs 7.50 
oo 0 tees % 10.25 
Buckeye Dash yy kek ss 9.00 
No. 2 Blizzard Dash Lamps.. 14.25 
Victor Wagon Lamps... 12.00 


Junior Wagon Lamps 12. 
No. 2 Wizard Wagon Ls amps 16.50 
Octo ‘Driving Lamps » 
Union Driving Lamps 82 
Eureka Driving Lamps...... 14.25 
Bestov Hand Lamops.. 4 
Piemeer Street Lamps... .ea 
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LATCHES—Door— 
National Mfg. Co.: 
Washburn, No. 28, per doz. .$2.25 
All Steel, No. 29, per doz. .$2.50 
Richards-Wileox Mfg. Co.: 


5, 


Bull Dog, Heavy, No. 125 15% 
LEADERS—Cattie— 
Small, dos., 75¢; large.....+++> 90¢ 


Pexto, malleabie, small 70¢; large 80¢ 


LEVELS— 
Frank B. Hali Co.: 
Stevens Line Level, per doz.$12.00 
leas 6645 % 
Keuffel & Esser Co.: 
Favorite Farm Level....... 30% 


LIFTERS—Stove Cover— 
Morgan Spring Co.: 
Straight Hdle., with ring, 


@ gro. $5.00 
Sep TE. wascueues @ gro., $7.50 
Transom— 
B. & BB. cvcccccevccsovs een 25% 
LINES— 
lire Clothes, Nos. 18 19 20 
BP BO ccenvccees $3.65 3.25 3.00 
FP GO vcvsscsnes $3.05 2.55 2.45 
Chalk Lines, Cotton, %4-lb. 
Se, OE Rs os on cebcensse35% 55¢ 


Vason Lines, ?, 
DONS, BOF TOs ccrncceverseerses $1.50 
Samson Cordage Works: 
Solid Braided Chalk, Nos, 0 to 3% 


Solid Braided Masons’. Lis* z 
Masons’ Lines, Shade Cord, 


&e., per doz. White Cotton, fe 


No. 3%. $1.50; No. 4, $2.00; 
No. 4%, $2.50. 





zR 
rent and Awning Lines: No. 5, 
White cotton, $7.50 per doz. plus 
t ( ee Clothes Line 
° ft.. $12.28; 
Silver Lake Clo thes Lines: 
50 ft., per gr., $43.2¢. 
Se tes OOF Sr., GER occ5% | net 
100 ft., per gr., 86.40... j 
Chalk Lines, No. 0 to 3....+20% 
White Cotton Mason and Shade 
Cord, 3% to 4%........+20% 
Awning, White, No. 5.. + 20% 
Linen, 3% to 4%.........+40% 


Turner & Stanton o.; 


Solid Braided Chalk, Mason's and 


Awning Lines ..... 10% 
Braided eames 50% 
Twisted .. ; how 
Clothes Lines, White Cotton. .10% 
Shade Cord, Cotton.......... 10% 

LOCKS— 


Sash, &c.— 
Ives’ Patent: 


Crescent % 
Automatic Gravity Metal Sash, 
Pat. oe Adj.. ‘ Bin % 


* 


Ventilat ting a3! % 
List Feb. 1, 1917, 


Window 


M ACHINES—Boring— 


Com. Upright, without Augers. .$3.50 

Com, Angular, without Augers. 4.00 

Millers Falls, Nos. 145 and 146, 
CRC nc ecccgecccvccccvcres $8.42 


Ice Cutting— 
Cc. E, Jennings & Co.: 


“Chandler's new list... .33 14 &7 1g % 


Satine 
Dexter Company: Each 
Dexter Double Tub Power, 
Bete SE ccc wsepesesens 5.00 
Dexter Double Tub Electric, 
BEOGGE Be sp ovo cecagee 59.00 
aan Hand, “Model DH. 9.00 


Geyser Vacuum 
Dexter Electric, 
Model . 
Duchess, Power, 3 
Duchess, Electric, 
Eagle Woodenware Co.: 





Hydra, Water Power....ea. $11.00 
One Minute Mfg. Company : 
No 4) One Minute Hand 
wane ino 00260406 Us00 ee $8.50 
No. lit, tench Power Washer 
$30.00 
No. 15% Electrie Bench Washer. 
$59.00 


No. 27 Twin Tub Bench Washer, 

1 Peg Dolly, 1 Vacuum Dasher, 
$35.00 

No. 37 Twin Tub Electric Bench 

Washer, 1 peg dolly, 1 Vacunm 
Dasher o-bbe 89 hae 60.56 

No. 40 One Min. S'g’le Tub, 
Power, Swinging Wringer. $22.50 

No. 41 One Min. S'g'le Tub, 


Electric, swinging Wringer. 
$42.50 
Voss Bros. Mfg. Company: Each 
Sunshine, Hand Power...... $8.50 
Vacuum, Hand Power....... 9 ‘on 
Platform, No. G-1.......... 28.00 
Platform, No. E-1, Eleciric.. 51.00 


Swinging Wringer, No. G-41. 24.00 


MALLETS— 

PROVE. ccccvvscne sovccove hte, REF 

Lignumvitae ......... . List, net 

Tinners’ Hickory and "Ap le- 
wood ee | ener ist, net 
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MATS—Door— 
Acme Flexible Steel............ 40% 
Cary’s Everlasting Flexible Steel, 
30% 
Wire Goods Co. 
Elastic Steel, “new list....... 25% 

McKinney Mfg. Co.: 

Glen Folding, stock sizes..... 45% 

Glen Folding, special sizes, per 

Rs Tee Rs oan oss ccvcccce ct 

MILLS—Coffee, Corn, Etc.— 
Enterprise Mfg. Co.: 

CO os db aes anette wie 1625 % 

Bone, Shell and Corn... -- 25% 
Charles Parker Company: 

Bali Bearing Store.... 256% 

i List net 

MOPS— 

; Per ii. 
Common Cotton ..ccccccccsess cect 
String . Jowenee senees Rene nee 
Extra Fine ..... EOC seuss eebee seee 


MOWERS—Lawn— 


Pennsylvania Lawn Mower Works: 
Pennsylvania and Continental. .25 
Pennsylvania Junior B. B....20% 
Great American B. B.....40&10°% 
Shock Absorber: 


15 17 19 21 in. 
$11.00 $12.00 $13.00 $14.00 
Pennsylvania perneee: $12.00 40% 
Undercut ... .$12.00 30% 
Penn. Grand Horse.........-... 10% 
Penn, Pony + - - 20% 
Penn. Putting Greens : 
12 16 18 in. 
$24.00 28.00 32.00 36.00 25% 


Penn. Golf Ball Bearing: 
9 rs 


17 21 in. 
$34.00 88.00 42.00 25% 


Naics— 

Wire Nails and Brads. Miscel- 
laneous ...... be ereeec saree 

Cut and Wire. "See ‘Market Report. 


Finishing, Uphoister- 


See Tacks. 


Horse— 
Special Brands, 
ber Ib., 154a¢ 


‘iungarian, 
ers’, &e. 


Jobbers’ 


Union Horse Nail Co.: 
Star No. 5 up....... ery -.15¢ 
SIO 6s 6 riwaseensesees 15% 
Picture— 
1% 2 2% 3-in 
85 1.00 1. 25 1.40 
all sises......50% 


Brass Hd., gro.. 
Plated Head, gro., 


Upholsterers’— 
oe ee ae ete List plus 20% 
i, ree. -List plus 104 


furner & Stanton Co.: 
Nails, Furniture....+ 10% 7 bg 


Nails, Matchleather ......... 
Sree ‘List, pt 
NUTS—Blank or Tapped— 
Cold Punched, C. T. & R.: 
ORT TS ee List, net 
Pee, ©, 2s Or Uni vectntarn’ 50¢ 
Hot Pressed: 
TS PEP ee re List, net 
oe eer ee List, net 
Oicers— 
Steel, Copper Plated......... 1554 
Chace, Brass and Copper..... 20&54% 
Chace, Zinc Plated...... cece ASS 
Railroad, coppered 4054 
ee RR ree 20854 


Malleable llammers’ Improved, Nos. 
1l/ 12 and 13, List, net; Old 
Pattern, Nos. 1, 2, 3, 4, 5%. 

P. Wall Mfg. Supply Co.: 

Bench Oilers ........... ees 
Railroad Ollers 





O!1LS—Motor— 
Ceew TATE OO... ccs sceveeses 80% 


~ °F *'ERS—Box— 
Morrills No. 1, Doz....... $16.00 
33 14&16% % 
Can— 
Fletcher, Terry Co.: 
Can Openers ...o...0. 
Schatz Mfg Company: 
Acme, per gross...... ae 
Kan Kut, 


- 80@140% 
+++ $8.50 
per gross........ 8.00 


Packinc— 


Asbestos, Packing, Wick and 
Rope, any quantity....cecceses 


Rubber— 
(Fair quality goods.) 
Sheet, C. Fo vsse rer TT ee... 
a ee: eS Sere ‘ou 
eee ree evssennnut 340 
Sheet, Pure Gum....... ° —— a, ~ 
| re tetera 
PAILS— 
Fibre— 
Cordley & Hayes 
Star, Fibre, per eee er $7.50 
Less 25% 
Galvanizea— 
— fer dozen. 
aa 10 12 4 66 
| $350 4.20 4.60 4.80 6.00 
BY RORUS second $7.70 8.10 8.90 10.20 
Round Bottom 
Fire Pails, 
Red Painted. .$6.40 6.80 7.25 
Well Pails 86.10 6.75 .. 





PAINTS— 

Joseph Dixon Crucible Co.: 
Silica-Graphite, in gal. 
$2.65; 1 gal. cans, $: 
kegs, $2.45; 10 gal. kegs, : 

25 gal. bbis., $2.00; 50 gal. bbis 





Moller & Shumann Co.: 


Hilo Molmanite White ages, ) a 
GOB. cccccsees $6.50 | > 

Hilo Compo C oating “(Flat | ‘Ss 
Wall Enamel), ® gal. .$4.00 ) a 


Montauk Paint Mfg. Co.: 
Di-mel-ine Prepared Paint, Scree 
Enamel, Stovepipe Ename! 
% pints, ea. per gro., $14.40 
Di-mel-ine Enamel Paint Whit 
and 6 colors; 4% pints, 
per gro., 314.40 
Di-mel-ine Gold and Alum! iw 
Paints, % pints, per gro.$14.40 


PANS—Dripping— 
Se Be rer 664% @ 70) 
petrigerater, Cyvenaes— 


Inch . 5 
Per dos. . “$4.90 $60 90 11.10 


PAPER—Building, L. C. L.— 


Rosin sized Sheathing; 500 sq. {t. 
rolls, 36 in. wide. 


25 Ibs. to roll..... kabawsdans 850 
be ke EO Oe 1.05 
40 Ibs. to roll. re 
Deadening Felt, ‘50° sq. "yd. rolls 
36 in. wide, per ton......... $85.00 


Rooting, Rubber, see Rooting. 
Fiint and Emery 


Flint Paper and Liason ie peaeeae 204 
nt BSS 1744 
Nk SN 1744 
Garnet POPs occ cccvves List + 15 
eae List + 10¢ 
Tarred Felt— 
L-ply, per tom...ccccece $59.00 @ $60.00 
Cn ss i vacendewaieswien 78 
TPES, POP FOU, cc verccevevvees $1.13 
Slater's Felt, per roll: 
LOPES ORARwSE SO UASE $7.00 
WE otek cca ghia hate ects $1.20 
PENCILS—Carpenter— 
Joseph Dixon Crucible Company : 
No. 997, 7 in., Red with Blk. 
FO ere $5.40 
No. 998, 9 in., Red with Blk. 
Be vel, per BTO.........06. 6.38 


. Tortoise, Bevel 5.40 
Tortoise, Bevel 6.38 
COE 6 ecw wees 4.8% 
Cedar...... 6.00 


No Soe’ 9 in., 
No, 511, 7 in., 
No. 512, 9 in., 


PICKS AND MATTOCKS— 


Oe oe ocvecces F010 

Contractors’ Packs oc eccesces 40& 54 

PINS—Escutcheon— 

DED. -scrbanonepenscees cue ae 
Push— 


Moore Push-Pin Co. : 
Moore Push Pins, per doz. pack 
ets, 80¢; per gross....... $9.00 


PIPE—Vitrified Sewer— 
Standard Pipe and Fittings. 
f.o.b. New York points, carloads 


PORE Mie tsctinecke asne nen 69 
27 to 30 in..... rrrere sy - 68 
ees Vn sgeneaenabnen see 66% 


PLANE IRONS— 
ie bcs, OE COO 


PLANES—Wood— 


Set ONE. coc cwckeccccs 254 
Bench, second qual,............354 
Molding rer ee ee ee 25¢ 
PLIERS— 


Inch 4% 

C aft. 45 4.95 6. 5s aio 
as Burner, {2 uality, per dos. 
5 in. $3.14, & 8. 

Gas Pipe..7 "5 9 10 12in 


Button, fair quality, P aad i 
5 
2 


$4.04 4.61 4.99 5.18 7.12 
Pexto No. 30 per doz. : 
5 6 9 
$10.95 12.00 14.50 17.00 25.50 


Smith & Hemenway Co., Inc. 
“Red Devil’? Button Pliers No. 1000, 
per doz. : 
5 in. 6 in 8 in. 10 in. 
$4.50 $5. 25 $6.50 $8.00 
Solidhed Tack Co. 


Solidhed Eyelet, per doz... .$12.00 
PLUGS—Spark— Lot 
Champion omy Plug Co.: 10 to 100 

PN ME cerca viveceences 60¢ 

Regular & Buick: Seneoers 476 

Overland & Metz... S eih-siew Kepee o 47¢ 


Ford X in lots of 10 or over. . .43¢ 
Emil Grossman Mfg. Corp. : 


Red Head— 
Standard (Ford) ............40¢ 
no mece amen, WOOP eccccces 408 
Standard. wiiea ..... eoocsces - Oe 
Combination, ea. coccccess OOF 
>?  S Speenen i 
Platinum ent, ea. 





Priming, ea. ....... 
Cabinet No. 50, with plugs, eb. 


Cabinet No. 100, with plugs, 





Gin 
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JOBBERS! 1.20355 a 
reali saies by tactory repre 
© Sentatives in your territory 


Lectroflater 
Electric Air Pumps 








Rain Rubber 


Clears the Windshield, Top and Bottom, Clean Across 


The TRI-CO is the only device of its kind that 
clears the entire windshield. The one device 
that can be attached in a second—merely by 
slipping it in the slot. 
It fits any make of car with a two-piece shield 
—even the Ford. Operates with a light touch. 
Every car owner is a prospect. 
Get this big seller. It has no competition. The 
imitations on the market simply don't compare 
in any way with the TRI-CO. They can't be- 
cause of TRI-CO patents. 
Eighty per cent of the leading hardware and 
auto supply jobbers are pushing TRI-CO Rain 
Rubbers because they have found the TRI-CO to 
be the biggest selling auto accessory now on 
the market. 
Hadn't you better push it too? Take advantage 
of our Saturday Evening Post advertising. It's 
appearing twice every month and it’s making 
practically every one of your customers ac- I é 
quainted with the TRI-CO. packed. Simply place plug out attention. Can be used 
4 into electric light socket on either A.C. of Di 7 
Retail Price $1.50 The ordinary tire inflation piniesere 
is brought to pressure al Copy of booklet Friendly 
st instantaneously. Touch on request 


$175.00—110 volts—f.o.b. Baltimore 
32 and 220 Volts $3.00 exira 


THE BLACK & DECKER MFG. CO. 


194 CALVERT STREET BALTIMORE, MD., U.S.A. 






























The Lectroflater ji nady Air automatically controlled, 


or use as soon ij u Pump starts and stops with- 


ORDER TRI-COS NOW—through your jobber 
or direct from ua. Ask for our dealer helpa 


Tri-Continental Corporation 
BUFFALO, N. Y. 















it. Slides in the Slot 





CO ib BN 


Here are the advantages of rolling 
door hangers for garages—easy to op- 
erate, fit any style of door or any diffi- 
cult position. Doors cannot sag and 
slamming is impossible. 





But of course 
you want to sell 





the most satis- 


G It Is 
pose Peng i Holds The Never In 
an la , Door Open The Way 


Coburn line— 
the original 


round trough | Ml | GRIFFIN Garage Door Holder 








system of rolling S as necessary to hold the door open as the bolt to hold 

han gers and it shut. The mere sight of it enables one to see at a 
track : glance its great value. 

. ; a... ———— or ame the new and modern im- 

P 1g to and fro in the win yrovements o car— 

W ri t e for 3 is annoying and trouble- a ee peed po Bang So it 

complete cata- some, expensive and dan- is when he builds his gar- 

gerous. The old way of 2 a . 

age. He wants the latest 


blocking or hooking the 


door open is not satisfac- 
tory or practical. materially to his comfort 


The automobile owner and convenience—and he 
or buyer nowadays wants gets them. 
Made in U. S. A. 


THE GRIFFIN MANUFACTURING CO. 
“weve Erle, Penna. Eisin 


improvements that add 




















oo heey 
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Hartford Machine Screw Co.: 


Master Calorite, Lots of 12 ea. ose 
BOD GE OD ec ccccsvvevecrses 
Lots of 00 and over. hee 


A. BR. Mosler & Co.: 


Display Cali °t, 57 Pings... 625 70 


Spit-fire, Piatisum Point, ea. -90¢ 

Vesuvius .. € 

Motorcycle, Mica or Mica Stone 
eso ps eresev vevedtennns one 55g 


Superior, Ford Special. 

Vesuvius Display Stand. 
Silvex Co.: 

Bethlehem, 1 point...list ea...60¢ 

Regular, % in, standard and % 


"$19.80 





- Sb. By Os. .30¢ 
Ford typ \% in., e% 30« 
Mica iusulator & y > 

Metric ....cccssessoes na. 65 
Mica-Porc. Insul. % in. Metric, 

ea. O5¢ 
Extra Cores ...cccccccess ea. 30c 


PLUMBS AND LEVELS— 
Athol Machine Co 
Carpenters’ and Machinists’ Tron 
List, net 


Plumbers’, Pocket ...... List, net 


POINTS —Glaziers— 
Per. Doz. 
Bulk and 1-1b, paper$..eseeess $2.90 


14-1b, papers ..c.ccccces coaves Be 
La-lb, papers .sesee peccceteees Gav 
POKERS— 


Morgan Spring Co.: 
Nickel Plated, Straight or Bent, 
% x 20 in., @ gro......-- $8.00 


POLISH—Auto and Furniture— 


0O-S0-Ezy Produc « Company: 

O-So-Ezy cede oil polish... .40% 
Mei cl— 

Black Silk Stove Polish Works: 
6 oz. No. 60, case 3 doz... .$3. 
1 pt. No. 70, case, 1 doz.... 2 
1 qt. No. 80, case, 1 doz.... 3 
% gal. No, 5" ase, % doz.. 3.5 
1 gal. No. 90, case, % doz.. 6.00 





Stove— 

Jos. Dixor Crucible Co.: Per 
Joseph Dixon $6.66 
Vireside ys $2.50 
Gem werere ere et reyty 
Japanese 3.50 
Jet Black $6 66 
Dixon's Plumbago P lb 12¢ 

Black Silk Stove Polish Ww orks : 

Per Case 
8 doz. 


5 oz. cans, paste, No, 
% Mm can, paste, No, ss 
1 ib wean, paste, No. 15...... 
6 oz. can liquid No, 6.. 
% pt. can, liquid, No 
1 pt. can, liquid, No. 
u, Ta air drying enamel, No. 





Pere rer ree Te TT $4.80 

Liquid Veneer— 
Buffalo Specialty Co. : 
Regular— 

4 02. 12 os. qts. 

Per doz.....$2.00 4.00 8.40 

\% gal. gal. 

RM sa00s exes $1.20 2.10 
For segs te 

L-V Sprayer, per do $12.00 


1 gal. Veneer and Sener: ea .$2.10 


POPPTRS—Corn— 


1 qt. Square loz. $1.15; gro, $11.50 
]' gt. Square $1.50: gro, $16.00 
2 qt. Square...doz. $1.75; gro. $18.0 
POTS—Giue— 
Enameled ...eceeeeee pieeensseeee 
Tinned and Turned...... onsen Oe 
PRESSES— 
Athol Mechine Co. : 
Domestic ...... pabawe en last, net 
Enterprise Mfg. Ce Fru.t, Wine : 
and Jelly 27% 
Lard Presses ‘and Sausage Stull 
CEB cccccccccccc ccs Q@euns § 


Seal Presses— 
Charles Morrill: 
No. 1 Jap. and ‘Pocket,’ Jap. 
per doz., $20.00. 
“Pocket’’ Wickeled, $24.00, 
33 14 &16% % 


PRIMERS— 
All Nos. 100 in box, new list. .334% 
All Nos. 250 in box, new list. .33%44 


PULLERS—Nail, Etc.— 
Millers Falla No. 3, wd doz. — 
No. 46, per doz. 11.91 
Chas. Morrill Gomaane: 
No. 1, Nail Puller, # doz. $20.00 
Puller 


Pearson Ord clone Spike 


each, $15 ro. 
Smith & Hemenway ‘Co. " “Ine. : 
“Red Devil” . POs Ok 





PULLEYS—Single Wheel— 
Awning or Tackle, > Sn TTT TT. 
fwning or Tackle, GO spececvved 30% 
Hay Fork, Swivel or Solid Eye. .304 
334% 


High MO so avencestasavered 
StS@ cocvecescs err 
Sash— 


ommon Frame; Square or Round 
End, barrel lots, per dos....+-27¢ 
Small lots, per (enter ~ 
Niagara Fais Metal stamping Worms: 
NiQgarA .ccccccccccsescs ++ 65 
Pulley Blocks—See Blocks. 


PUMPS— 
Ciera, FTOM acccoccecvecescocsae 
Don ccennaayeoes ccccce Gls 
Puscher Spout, Lrom.ceccecceses 304 
Be be pevvsssave IIIT [206105 
Barnes Mfg. Company: 
Pitcher Spout .....ccccsscves 62% 
No. 4 Fig. 606 set —_- with 
fron C¥l .cccccccs net, = 
Double Acting | PEYeTre TT Tic 


Thresher Tank, 
$12.25 
Diaphragm No, 3, Side Suction, ; 


Spraying Fig. 1129 and White 
washing ccccccccssccccecGhe 
Lift and Force Pump Standards; 
Force Pump Heads; Packing 
Box Heads; Cylinders (Iron) ; 
DL. A. Force Challenge; D. A. 


Double-Ac ting 


Force Diaphragm and _  Suc- 
tion ; Rotaries and Hy 
GEMM  ccvvcscosese ° 30% 

Goulds Comb. Pumpg. ‘ha? & 
ere ee cocccccce DO 
EK. Myers & Bros., List July 1, 
1917: 

Doubie Acting Force and Lift; 


Cistern and Well; llouse ; 
Windmill; Cog Gear Handle; 
Pump Stands; Hydro-Pueu 
matic Bulldozer Power; Hand 
and Power Spray; Ashland 
Force and Lift..........383'4% 
Thresher ‘lank Myers Centu. y 
and Faultless Low Down 
Yank, Plain and Cog Gear 
Handle, List July 1, 1917. .40% 


Pump Leathers— 


Plunger Leather, Crimped, per doz. 
linder Diam, 


inch 2 2% 2% 2% 3 
$1.23 $1.40 $1.86 $2.28 $2.45 
31 
5 $4.48 


Not Crimped: 
inch 2 2% 2% 2M% 
8i¢ = =95¢ a. 09 $1.12 
3 


$1.23 $i. 58 $2.24 
Valve Leather: 








Inch 2 2% 2% 2% 3 
$1.05 $1.12 $1. #0 $1.51 $2.10 
4 
$2.80 $3.57 
PUNCHES— 
Saddlers’ or Drive, good full polish 
I 00 Gp ccocewevece Cecccesess 95¢ 
7 00 9. coccccvces . $1.10 
£6 Tec ccnens $1.30 
Half polssh 10¢ less 
spring, single tube, good —-- 

OP ceveteeventssehereobaaee 
Revolving (4 tubes)....... doz. Hh 80 
Revolving (6 tubes)....... doz. $9.35 
Bemis & Call Co.’s Cast Steel 

Drive one . 40% 
Morrill’s No. ss “Doz. $1: 2.00. 

3 4 &1625 % 
llercules, 1 die, each $1 ww 
33 14 &1634 % 
RACKS—Whip— 


John H. Best & Sons: 

Portable Re volving Whip Display. 
each; No. 1, with Display Shelf. 
$12.00; No. 2, without Display 
Shelf, £10.00, 


Rait— 


see Track, Barn Door, &e. 


RASPS—Herse— 
W. L. Cooper, Star, 18 in., slim, 
+. 50@$5 .75 
W. L. Cooper, Star, 14 ic., slim, 
$5 00@$5.25 
DOM coccccnscceseoserse sat 
Heller Bros 70 @T0&10% 





McCaffrey, Am. Standard. -GO810% 
TIEMONNOM cccccccccvecsn 50&10@ 60 
REELS—Hvse— 


Specialty Mfg. Co.3 
Detachable 
DE eer saeeehke - 20% 

ON Cweaevenees ae BORD % 

Handy Hose Rack and ‘Carrier, 

50&25 





REFRIGERATORS— 

Traverse City Refrigerator Co.: 
Economy, Fibre, No. 9, ea. .$12.42 
Eeonomy, Fibre, No. 1, ea.. 15.12 
Economy, Fibre, No. 3, ea.. 19.44 


REGISTERS— 
ipanned. Electroplated and 
PORES oa 0.00 ogo 006 neen00e8 40¢ 
White Porcelain Enameled...... 154 
Solid Brass or Bronze Metal..List, net 
REVOLVERS— 


Iver Johnson Safety Antomatic TWam- 
mer, $8.00; Hammerless, $8.75; 
1. J. Model 1900 Double Action, 
$3.50. 
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RINGS AND RINGERS— 
Bull | eee 79 
2% 3 inch. 
Steel ree 0-80 0.85 doz. 
Copper .seceeee$l.40 2.40 2.65 doz. 
Aluminum, oo eeeeeee of. 


Hog Rings and Ringers— 
flill’s Kings, per gro, boxes, 
$4. 50@ $4.75; per doz. boxes... .60¢ 
liilis Kingers, Gray Iron, doz., 
$1.20 
Hill's Ringers, Malleable Iron, 
doz., 75@85¢ 
Blair’, Rings...per gro., $5.00@$5.50 
Blair’s Ringers....per doz., 65 @70¢ 


RINGS AND HOLDERS— 
Cc. T. Williamson Wire Novelty Co. 
Key Rings and Holders, No. 02 
BTO., $12.00....0c+0+4+-80% 


RIVETS— 

Copper and Burrs........ List + 104 
inners’ and Miscelianeous......30% 
Bifurcated— 

Assorted in Pasteboard manne, 
Per dozen boxes, 50 counts. » ie 
BF COU oc cc recedesvessesese 

Cop’ d, Clinch, Asst. 91¢, Solid. 


ROLLERS—Stay— 
errr ecccccces 25% 
National Mfg. Co.: 
Barn Deer” Stays, No. 18, @ doz.. 
$1.25 


Richards-Wileox Mfg. Co. 
liandy Adj. and movenuibte No. 


OS cecvcascvcesccsscccsece 5% 
oO. K. Ads. aud Weversible No. 
DP 6tc2ed6oencnsaneoenves 15° 
Lag Screw, Nos. 55 and 57...15% 
Underwrite rs’, Nos. 59, 60....15% 
Favorite, No. 54..ccccccccces 15% 
ROOFING— 


Rubber, 108 sq. ft. rolls, 32 in. wide, 
fer roll: 
First Quality: 


1 ply—35 Ib. rolls...... ovce ofl.G5 
2 ply—45 Ib. rolls. cccccveces 1,75 
3 ply—55 Ib. rolls..... eoccee 2.05 


Second Quality: 
Ply —35 Ib, rolls...cceceee $1.30 
ply—45 Ib, rolls... coccee 1.00 
ply—55 Ib. rolls.secccseees 1.00 


whom 


ROPE— 
Eastern Retail Trade, 
Manila, %& in. diam, 


Per lb. 
and larger: 


Highest Grade ...cceecssseses 33¢ 
Second Grae 5.006000 0cneeeees 32¢ 
Hardware Grade ..... bos oenese 
Sisal, 54 in. diam. and larger, 
Highest Grade ..ccceccce eoueseee 
Second Grade .iccosecceverselt 


yisal, Hay, Hide and Bale Ropes, 
Medium and Coarse: 


First quality ..ccsccccesee rtd Va 
SOCONG Quality ..ncvccccsrecd 20V2¢ 
Sisal, Tarred, Medium Lath Yors: 
Ce eR A: | 
SOCOME QUAIEY ceccccccocces “500 


‘otton Rope: 
Best 5-16-in. and larger....35@48¢é 
Médium, 5-16-in. and larger.3 
Common, 5-16-in. and larger...30¢ 
Jute: 


No. 1, %-in. and up...ccees 172¢ 

OD RIT rrr 16\2¢ 

ee ee re 15V¢ 
Wire— 

INGE 5 a cibncneescevesces 10&5¢ 

SE OES on ks 5 Win an oe 15ér54 


Brignt Steel vccccsvesccvicccttn 


Bright [rom wcccvececccccces clSOet 
RULES— 
Ivory secce re eheenoenssebeouen ene 


Kenffel & Esser Co.? 
Folding, Wo0d ....sseeeees -83% % 
TUM, DE cccéceetenes S31 
Iiandy Shrinkage Fesaanespoceen 
Lufkin Rule Co.: 
Steel Board ...scccccesces+ 10% 








Hickory Lumber cecceesees+ 30% 

Saws- 

E. C. Atkins & Cos 
| Pree eccccccess 10% 
PE |. Sesncdeacaas ones oo -20&5% 
Butcher ..... eecevccscecs. sank 
Se SD. cv cacncewesons List, net 
One-Man Cross Cut....... List, net 
Narrow Cross Cut........ List, net 
Hand, Rip and Panel....List, net 
Miter Box and Compass. . List, net 
Mulay, Mill and Drag.... 10% 
Wood Baws: .vervccevvvee 

Cc. EF. sonatas & Co. : 
ack veeveoveskeu® 
Bute cher. 2+ 186%, © 
Compass and Key ‘Hole... . 16%, % 
Pramed Wood. ..... cevecses 314% 
OO” Se cece. RG 
Wood Saw Blades ......... 8314 % 


Combination Sets ......++...40% 





Millers Falls Company: 
Butcber Saw Blades: 


14 16 18 
Per gro. $13.94 14.53 a, a. 


$16.10 17.03 17.96 38. 4 
Simonds Mfg. Co.: 
Butcher ...... eseeecoessList, net 
Circular ..... eecccccces List, net 
Hand .sesccccvccsecoee Lést, net 


Buck— 
Red, St’d Brace, per doz....... $5.75 
Red, D’ble Brace, per doz.....37.00 
Piaw Frame, per dos...... | .50¢ less 


Hack Saw Blades and Frames— 
Crescent Co.: 


Ceemcemt cccccccccccccccccss 25% 
GRD eG tpn ei kk daceus tbe xes 10 % 
Cc. KK. Jennings & Co.: 

Frames, Nos. 175, 180....3314% 

Saws, Nos. 175, 180, complete, 
33 LP % 

Arrow Head Blades...... List, net 

Arrow liead Frames..... List, net 


Goodell’s Blades, List June 28, 


191 covccccccsesevesosecccSOG 
Mitiers Pbuiis oe H 

Inch 

fhe! gro. $4. =" #4. 43 $4) 81 $8. i 

ee ) 

Per gro. . 5.86 $6.04 Pry Ps 8 


" Scroll— 
Millers Falls Co.: 
Rogers, complete, EE 
6 and $5.60 


SCALES— 
Jobn Chatillon & Son: 
) =, ELT coves 15%: 
Favorite ecpeccrweroeceecece 25% 
Grocers’ Trip cocccccccosecs 20% 
Jacovs Bros. Co., c.: 
Portable Platform seve + -B0@40% 
Umiom ...cccce eeceeees BU@3I% 
SCciSSORS— 
See Shears, 
SCRIBERS— 


F. Brais & Company: 
Improved Gem, per gro....$26.00 


SCRAPERS—Fcct— 
National Mfg. Co.. per doz.: 
No. 61, Self Cleaner, $1.00; No 
62, Upright, $1.¢ 
Richards-Wileox M‘tz. .™ ie oe ence 30% 
Safety Wire Gas Globe Co.: 
Simplicity, per doz., $1. 10; ber 
GIO. cccccccccccs eeccees $12.00 


SCREWS—Bench one Hand— 
Bench, Iron, per doz. 
i, $6.82; 1%, $7.87; "1%, $9.45; 14, 
in., $16.80. 


Bench, Wood .cccccece osenes aa 
Hand, Wood . coccccces OOO 
Coach, arian and Hand Rail— 
Lag, Cone Point...... ee hes bene 30% 
Coach, Gimlet Point...... rere 
Jack Screws— 
SIGNGOTE LEB xs covcceteiosvcers 254 
Machine— 


Cut Thread, Iron, 
Flat Head or Round Head... .50% 
Pe TOON oc okt caver 0 0 A 


rass: 
Flat Head or Round Head.... .25% 
Peter TONE oo vs cncnsvevececd 20% 
—— Thread Iron, F. R. or 
ie ridavawe eekeseceses’ 66%% 
Binisted Heed cocvevve ob00ecccOep 
Brass; 
oe or R.H., venyeitoelieetacetd 25% 
Filuties PEOOGS o.000seeees 585% 
Set — Cap— 
Ce) rere 45% 
— ae net “advance over 
Trrererrirr ry tte 254 
Sg Sy neaepnaeeyntende 40& 54 
Pee | fe” PPP re 454 
Fikster Hd. ae ovee0s cccccceoees 254 
ood— 
List = 23, 1903. 
Flat Head, ee sorbate! th 
Round lead, en Se 
Flat Head, Brass.......0+ 424441 8 
Round Head, WES conve ose 404 } te 
Fiat Head, Bronze........ 37444 | & 
Round He ad, Bronze «2.000358 | & 
Ete SEVEM cies bomers wes 704) om 


Sheet Metal— 


Parker Supply Co.........List, net 


SCYTHES— 
: Per dos. 
Plain, Grass, Cutting Edge Pol- 
Gee Ki ccrveciwesves $11.00 @ $11.50 


Clipper, No. 2 Finish. .$12.00@$12.50 
oe Steel, Web and Backs Pol 


C8, cur -cocienesess $13.00 @$1} 
Bush, Weed and Bramble, 
Painted o.c-seckeven $12.50 @ $13.50 
Grain, Painted, Cutting Edge, 
PeRshed  chewsassae $14.00@ $14.50 


Clipper Grain, Bronze Web, _ 
$14.50@ $15.00 


North Wayne Tool Co.: F dos. 
Little Giant Grass........- $11.50 
Little Giant Bush and Weed. ts 75 
Black Diamond, Grass...... 25 
Black Diamond Bush and 
WOU ‘corn avies ve cats paaws « 1058 

Sf EEDERS—Cherry— 

Pinternrise ........ Fn vee «16% % 


Ralsin— 
Enterprise vencerteie age: 
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Marine De Luxe 


1 pa TT Gr 





No. 299 Leather 


OIL AND The Cups 

EASE CUPS shown repre- 
sent only a 
part of our 


Invisible SPFIDS ¥ 
cked Short Pat. Marine Ratchet 


line. 











BOWEN MFG. co. 1 ¥ Write for full 
Spring Lock CATALOGUE ON APPLICATION Wire Lock information. 





Style Style 8 Style opto. 


ityle 
Ratchet “A"O0.C. “B'O.C. “D'O.C. “N"'0.C, 





@ a * Ask for 


mM ughen, “OO. Wing Top Catalogue L. 














MOTORHORNS 


“Clear the Road” from Danger to All. 

Approved by Engineers of 42 Leading Automobile 
Manufacturers. 

Bring Profitable Business Relations to All Dealers. 


The Sparks-Withington Co. 


Jackson 











s+ Make Your Grease 


o> 
mo Sales Mount 
/ By selling the one kind of lubricants that 


serve your customers best. 


1XON’ 
Diners S 


LUBRICANTS 


bring vour customers back and 
make increased sales fer you be 
cause they are the 100% Iubri- 
cants. 


Send for Dixon's Dealers’ Deal 
No. 40-G. 













Josesh Dixon{Crucible Co. 


Jersey; City, N. J. 
Est. 1827 xX 








Imperial Auto 
Folding Steel Chair 


No. 211 


The frame is made of the very best 

oval steel and finished im rich biack 

japan. 

The seat and back rest are 

with felt and upholstered in Miiect 

waterproof art leather. 

Built for strength and safety as well 
convenience and comfort, and 

when folded occupies less space than 

any other seat. 

Adult size, seat 16” high. 

Child size, seat 12” high. 


Manufactured by 


IMPERIAL BIT & SNAP COMPANY 
RACINE, WIS. 





Adams Auto Top Holder 


“Stops the rattle—saves 
your top’’ 


Neatest — Quickest — Strongest 


Dealers everywhere will find a 
ready sale for this best of all Top 
Holders. An ornament to any car. 
No unsightly projecting arms, nor 
dangling ‘straps. Can be installed 
in two minutes and operates 
quicker than any other. 


Two sizes—% in. holes for small 
cars, % in. for large ones. 


Price, $2.00 per pair 


Write for discounts to dealers. 


ROCK ISLAND MFG. CO., Dept. B, Rock Island, Ill. 














75 cents 
Every Ford 
Owner 


Needs It—Buys 
On Sight 








Jobbers! Dealers! 
Here is a little ioe ~ a span investment—right 
eee 7 owner in the land. 
HANDY —- > bales x 4; Te 1 FORD for the FORD ewner 
to nave his horn push button where it rightfally belongs—on TOP 
of the steering column in the CENTER of the steering wheel. 


Don’t wait! Write us to-day! 
Manufactured by 
THE FRANCIS-RAND CO. Ohie 












Cleveland 














a 


A Slight Touch Is Enough 


The Universal Push Button i positive ia 
action. Depress the top at any i ~ and a sure 
contact is made. May be operated with the knee if 

necessary. Invaluable for metor horns. Sells like 

hot cakes. Retail price 26¢. 


Garford Mfg. Co., Elyria, Ohio, U. S. A. 
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SETS—Aw! and Tool— 


Millers Falls Company: 
Tool Holders, per doz 
4 


No 1 5 6 
$11.31 $13.84 $16.96 $11.31 


Cellar Window— 
McKinney Mfg. Co 


Japanned, per gross, sets... .$18.00 
SeasvaRneeee TrTits Cerccces 22.00 
Ni hn ‘ 
No. 70 Galvanized,  doz....31.80 
Nail— 
Knurled ..... ee 
Swan's, Kuurled, 2 BlOccccvecs $8.40 
Rivet— os 
Regular List .ccccccceree SOTlESS 
Saw— 
Morrills No. 1 O, 8S. ® doz.$10.00 & 
0 DR vases ped 14.00 ) = 
Nos. 10, SE 95, } doz.. 14.50 |< 
Special, @ doz......... 15.00 | 


Nos. & and 4 Cross “Cut 
Pe doz.. 20.00 
No. 5, @ doz....--+2.- 30.00 


Screen Door— 
McKinney Mfg. Co.: 
Japanned per gross ¢ 
$25.00 @$: 
820.00@3 


$2.00 






Plated ..cccccces 


orb JERS—Razor Blade— 
Hyfiel! Mfe Company: 
Hath ld Machine ..cccesess++-25% 


SHAVERS—Beef— 
Enterprise Mfg. Co.....+++.25&30% 


SHAVES—Spoke— 
OPE re eT Te .»-doz. $1.50 
Wood, doz., 2% in., $3.40; 3 in., $3.95 
Millera Fatls (o.- 

Nos. 1, $7.94; 2, $14.50 net per doz, 


SHEARS—Cast Iron— 
7 8 91m 

Best ... $3.55 3.95 4.45 doz. 

Good ....$3.00 3.50 4.00 doz. 

Cheap .. ~— 1,75 2.00 doz. 
Straigit mers, Oe,: 

Best Qual ity Jap— 

6 8 10 in 
$4.35 5.00 5.70 9.00 

met err Nickel— 

10 in 
$5. S3 6. 40 7.46 11.55 
Zollora’ Shear’ sccccccocses 40& 10% 
Pruning— 


Pexto No. R 70, per doz., $10.25; 
No, 50, $4. 25; No, 60, $6.00; No. 
R 85, $14.75. 


Tinners’ ee 


Steel Blades . coeseees were. 
Steel Laid Blade: S?  Sesen cee 15&5¢ 
Jennings & Griflin Mfg. Co ihe 

OD FD IM. pcccescecce New list,15% 
Pento Original .scicccvses List, net 
P. 8S. & W. ——— hee hee eee 20% 
Smit h & Hemenway Co., Ine. : 

“Red Devil” senececevcwnceee 
SHELLS—Brass, Empty— 
Remington Arms- Union Metallic 

Cartridge Co. : 

First Quality, all gauges....33's% 
Ciub, 10 and 12 guuge...... 33 bs % 


Paper—Empty— 
Peters Curtridge Co.; 
League, 10 and 12 gauge... .33'4% 
League, 16 and 20 gauge.. 
Target and High Guu....... 
Ideai and Premier..... AH 
Remington Arms-Union Metallic 
Cartridge Co,: 
Arrow, 10, 12, 16 and 20 gauge 








Nitro Club, 10, 12, 16 and 20 
gauge . ° eee aa % 

New Ciub, 10 and 12 gauge. .33 4. % 

New Club, 14, 16 and 20 gauge, 


33 % 
Loaded— 
Binch Paedar ..26sisecaet 23448 ) 
Smokeless Powder, medt- | 
UI QTEGE ..-crcee ° 33444 | 
Smokeless Powder, high is 
grade per esseeee® -- 3343S +* 
Smokeless P. wder, 410 _ 
NN a5 ak oe ae 33%44 |e 
Boys Scout Shot, case 
31 Ibs. Lan ‘ aie + 


Peters Cartridge Co 





League, Black Powder. .... 
Referee, Semi-Mmokeless. 

— t and itigh Giun, Mois 
SEEN oc n.c 00 5 h000os0b0es Be 
Ideal and Premier ........33% 
Remington Arms- Union Metallic 


Cartridge Co.: 
New Club Black Powders. ..3314% 
Nitro Club, Smokeless Powders 

33 4 


% 

37 

Arrow, Smokeless Powders. .33 ' % 
SHIELDS— 


Parker Supply Co.: 
Lag Screw Shields.......++..-750% 


SHOCK ABSORBERS— 
Silvex Co., South Bethtchom, Pa.: 
Bethlehem Pneu. Spgs., for Ford 
Cars, list set. -. -$25.00 
For Packards, Cadillacs, Plerce- 
Arrow, etc., list set....$200.00 


SHOES—Horse, Mule, Etce.— 
F.0.v. Pittsburgh: 


Iron or Steel......pPer keg. .$5.70 





00) 


SHOT— 25-ib. bag 
Drop, up to Birsssvevcccceess $2d0 
Drop, - Gnd largex..ccosscceees 2.95 
oS Ee hea = ia9 - 3.20 
DUD oc dcavegoewnces ewcccseee Sat 


SHOVELS, SPADES AND 


SCOOPS— 
Add to list ail goods, $2 per doz, 
lain Be 


First and second grades, 
Net list + $1.00 
Third grade .......+..List + $1.50 
Fourth grade ......++. List + $1.75 
Hollow Back and Back Strap Shovels 
Featt OFOEE .ccccseerve List + $1.00 
Second grade ..+++6.- List + $1.00 
Third and fourth grades, 
List + $1.50 
Back Strap Eastern and Western 
Pattern Scoops: 
First and second grades, 
List + $1.00 
Third and fourth grades, 
List + $1.50 
Snow Shovels— 
Long Handle, steel blade...... $9.60 
Wood and Mall. D Handles... .$9.25 


SIEVES AND SIFTERS— 


lunter’s Imitation, per doz... .$1.00 
lu.ter’s Genuine, per doz.....$1.25 


SINKS—tIron and Steel— 
Barnes Mfg. Company: 


Cast Iron, painted, 20 x 36 in. 


and smaller ....... conenee 15% 
Cast Iron painted, 20 x 40 in 
and larger ......ee6 ceccee 10% 
Lalar & Grosjean: 
L&G cece sc eeeceseecconers 25 Ve 


SKATES—Ice— 

Conron-MecNeal Company: 
Iixtension Rocker and Hockey: 
Mi th and Boys, per pair: 


’olished ars eae an 3 4105 oe $0.70 
Poliat ved and plated ‘ 1.16 
lempered, polished and 
plated 1.66 
i lint Fle xible, be lished and 
poate 2.54 
Girls and Ladies’ » per ‘pair: 
POREEGE ss te kews sc ae evoke 1.10 
Polished and plated....... 1.50 
lempered, L ceyenes and 
plated. oe pee pee & 2.5 
Semi-Hockey, per pair.... 2.50 
Roller— 


boge’. Ber OOET. ..:0c06cessste 
Girls’, per palf..cccccccccse 300 


SNAPS—Harness— 


German ..... ove evovessoes 154 
DOMME .ecceces merge net 
Ningura Falis Metal Stamping pater 4 

Niagara Liarness and Rope... .40% 
SNATHS— 


Grass Scythe age doz. .$13.00@$13.50 
Bash, per dot..seccoee $13.25 @ $13.75 


SNIPS—Tinners— 
see Shears, 


SOAP—Automobile— 
A. W. Harris Oi] Co.: 
Harris Motor Soap, bbls., 19¢ } 
and % bbls. per 1, 191%¢; | @ 
25 1 a ea. $5.70; 10 ID, im 
tins $2.50; 5 Ib tins, =f 





$1.30. 

SOLDER— 
falf and Half. ccovecvccsceser: 340 
VO.. FT ivcoseecgeosewes: 31¢ 
Refined .ccoccore 4 

SPITTOONS— 

Indu-Namel per doz ) Y 
eS Seer epececons $17.40 (= 
NO. 2B ccsccoovcessceces 13.80 
Bae Acicaseede ne Re 300 § 

SPOONS AND FORKS— 

Silver Plated— 
Good Quality .vcccccccccecsccee 10% 
Miscellaneous— 

CROOD ciccscsaeepevcade’ Perry 
German Silver ..ccccccccceccccss 256 
Tinned tron— 

EUG. scvadocndsvoscons per gro., $2.60 
TONG vccceeeseees . per gro., $5.40 


SPRINGS—Door— 
Chicago Spring Butt Oo. : 
Chieago (Coil) ...-.e06- New List 
Jap. tinest . 
Reliance (C oll) 
Morgan Spring Co.: 
Perfection ....ccecees osccee eke % 
Carriage, Wagon, Etc.— 





1% im. and es Per 100 ib. 
Black TTT TC, 
Half Breght vcecenborenvete £10.00 
BGM 225 severe oeseonk say 


Tuthill Spries wHo.: 
Ground bi’k and half br’t. ag zs 
Ground bright 
Painted Seat Springs: 


© oe & Fee per pair $1.00 
‘eet, ee, per patr 1.15 
196 2 3 # TB. 2ss000h per pair 1.65 
nich age saget 

NEED sv cscccecse ba) ie 


Stuber & Kack; per doe. ” Nos. i, 





$5.00; 2, $8.90; 8, $2.50. 





SQUARES— 
Nickel Plated Steel and Iron. . .15&754 
Rosewood Hdl. Try sown $76. 
T-Bevelé .occccece 
Iron Hdi. Try Squares and ni 
Bevels ....- ©ebseesertecceporee 
Athol Machine Co. : 
Combination .esseeesees -List, on 


POR avcvcse oovecceccccocece ‘0 

SQUEEZERS—Lemon— 

Wood Porcelain Lined: Per doz. 
CHORD nesceus PPT Ty 


Good QrEbe.cccrciccnccessosGlae 
Tinned Iron: 
Low Grade.... 
Medium quality......eeeee- $1.25 
ROC Eee 660560 eee 
Iron, Porcelain Libedscnccscvaee 


coosesemooceces sm 


STALLS—Cattle— 


Hunt-Helm-Ferrig Co.: 
Star, Steel ....cccccccccssO® 


STANCHIONS—Cattie— 


ilunt, Helm, Ferris & Co.: 
Str wcccccccccccccccesecdd BR 


STAPLES— 
Fence, Bright, $3.80: 

Galvanized, $4.50 }.0.b. Pittsburgh 
Poultry Netting....Per 100 Ib., $6.75 


STEELS—Butchers’— 


John Chatillon & Son: 
Chatillon’s. .List June 30, 3087, 


Foster nana -List June 30. 
BOLT ccvevecesiees Covcvece 20% 
STEELYARDS— 
Peck, Stow & Wilcox ©o., 
List + 20% 


STOCKS, DIES AND TAPS— 
ED cckw h6e@ bald ee Sse Rhee eae 154 

Hand Taps, % to 1 im....00.-! 5054 

Hand Taps, smaller than % in .65&104 
S. Taper Taps Nos. 2 to 12 inc., 
65& 104 

M. S. Taper Taps, Larger... .50&54 


STOPS—Bench— 
Morrill’s: 


Nos. 1 2 
Per doz. $10.00 $12.00 3314&16% % 


STRAPS—BOX— 
Acme Embossed, cases....+++.-.5% 
Cary's Universal, cases........ 15% 


Stanley Twinrold, cases.....List, net 


STRETCHERS—Wire Fence— 
linnt, Helm, Ferris & Co.: 
Elwood Rod, No. 191, per doz.$9.75 
Elwood Pattern, No. 190, per 
GOB. ceva nce one ste cteoues 9.00 
Little Giant, Sr., per doz....$8. 62 
Star, No, 482, Plain Bearing. $1 2.75 
Star, No. 482, Roller Bearing.$13.50 
fF. J. Townsend : 
Townsend's Wire Fence Stretcher, 
per doz, Jeebvecneces aon 00 


Sverre ene-Seage 
Enterprise Mfg. Co. 
Stuffers and Lard Presses, 
25 @25&7 % % 
SWEEPERS—Carpet and Vac- 
um— 


u 
Bissell Carpet Sweeper Co.: Per Doz. 





Am. Queen, Cyco B.B. Nic. .§34.00 
Crown Jewel, Nic........e6 26.00 
Crown Jewel, Jap’ a "hanes 25.00 
Elite, Cyco B. B. Nic. wcvces 36.00 
Grand, Cyco B.B. Nic vocces 43.00 
Grand, € yoo B.B. Jap...... 40.00 


“Grand Rapids,’’ Cyco B.B. 


| PP ee re ee 31.00 
“ewe Rapids," Cyco B.B. 

TOD. cc cserrvcccvecscoss 28.00 
Grand Ri pide, Vacuum Swpr. 

PEs 48 6.050 Ce eneeans set 58.00 


Tiouse hold 
OS SRP eee 47.00 
Parlor Queen, C yoo B.B. Nic. 37.00 
Princess, Cyco B.B. Nie.... 82.0 
Standard, Nickeled F ittings. 27 .00 
Standard, Japanned 3 ittings. 24 00 
Superba, Cyco B.B. Nic . 43.00 
Superba Vacuum Swopr., Nic. 70.00 
Triumph, Cyco B.B,. Nic. .-- 40.00 
Universal, Cyco Bearing Nic. 29.00 
Universal, Cyco Bearing Jap. 26.00 
Vacuum Cleaner without 
oor 58.00 
Subject to quantity ‘allowances. 


SWINGS—Lawn and eonheeer 
Myers Low Down Roller.... 30 
Myers Porch Swing....-+..+- 





lee 
Wise Hportsmans Supply Co.: 
“Jim Dandy’’ bait, per dos. .$6.00 


TACKS— 
Carpet, Bill-posters, etc...List + 254 
Finishing Nalie— 
Copper Nails ....... oo Per Ib., 53¢ 
Copper Tacks ...........per lb., 59¢ 
Trunk Nails, etc........ List + 259 
See also Nails, Wire. 
Double Pointed— 
Double Pointed Tacks... .List + 10% 


Thumb— 

Solidhe4 Thumb Tack Display As- 
sortment _ 22 $8.50 

No. 24 asstm Se eeecss 5.75 

Handitax % in, “steel, per 1000: 1.50 





TAPES—Measuring— 


American Asses’ Skin. ......+.16% 
Patent er oovepeccce ctl +b 5¢ 









Steel. scovcccccccccsccecccs LS 
Keuffel & weed —~s 
BOOS  wwccesescerveecese 20@2 
Metallic ... 15@: 20 
Asses’ Skin ....... 25410 


Lufkin Rule Co.: 


Asses’ Skin .... -15@20° 
EE ae ait bo a - List, net 
Patent and Bend, Leather. List, net 
BOUS cctv ccccsstecces 10@20 
Steel ..ccccccccees -10@15% 


Wiebusch & Hilger: 
— Me »tallic No. 34L 
repeat + 20% 


Chesterman’s ‘Sicel, No. 10381, 


CEC, ceverccvccesesseseessld® 


TAPS— 
See Stocks, Dies and Taps. 


TEETH—Harrow— 
Steel, plain or headed, % 
and arger, per 100 Ib. $3. yg inch 25 


THERMOMETERS— 
Tin Case, Cabinet, Flange, Dairy, 
Diiicksceianisscccee list, 254 


TIPS AND BUMPERS— 
mantie Tip Co.: Box Complete. 
-$11.00 


Rubber liead Nalis, per gro. ,» Nos, 
60¢; 1, 55¢; 2, 45¢; 3, 35¢ 
piteue per gro., Nos. 1, 35¢; 
1 45¢; 2, 50¢; 2%...... 80¢ 
Wood P eg ‘Tips, per gro., No. 1, 
$1.25; Stetson ‘Tips......$3.00 
Slotted Screw _ per gro. os, 
231, $2.25; =. 50; 233, 
$3.00; 234, Pe Dioceses ee sO 
Rocking C bair Tips, ‘per doz . 
5 


+ ee eererecreceeesees sd0% 








TOOLS— 
Cement— 
S. Cheney & Son....cccoccccceesd% 


TOOLS—Haying— 
Hunt, Helm, Ferris & Co.: 
Harvester and Peerless Hay 
Carriers .. - 40% 
Track, ‘Track Hange Ts and Brack 
ets 


Tee ery Vee Tee ee 25% 
Harvester and Peerless Slings, 
Forks, Pulleys, etc...... 33144 % 
F. E. Myers & Bro.: 
Liay Fork Unloaders; Myers 


Double Rail, Mycrs Single 
Rail, Clover Leaf and Fault 
less, and all wood track fork 
WIIORGOTS oe ot ccc ccceece 25% 
Sling Unloaders; Myers Sure 
Grip and Cross Draft ......25% 
Steel ‘Track and _— Track Fix 
CUPEB coccccces «+ 25% 
Myers Hay Forks, * Slings, Pul 
OFS, CEC. wccccccscccceeeer2% 


Saw— 
Simonds’ Crescent .......0+++:9% 


TORCHES— 

Hammer’ 8s, Engine, @ dos......$6.50 

v. Wall Mig. Supply Co.: Dread- 
naught Brazed Steel Torches; 
Gasoline low ‘Torches, per doz., 
No. 8, $16.50; No. 21, 329.00; 
No. 31, $35.00; No. 10, Brazer 
Torches .cocccccccccccce sc cQ80.00 


TRACK—Barn Door, &c.— 


Sliding Door, Painted Iron, per 
100 jt. Ure ads har sere verse 686 $5.25 
Griffin's: 
Hinged Hanger, @ 100 ft., 1% 
x 3-16 in., $8.50. 
flunt, lielm, Ferris & Co.: 
20th Century, round, per 100 ft., 
$9.00 
Flexo, per 100 ft..........$6.50 
McKinney Mfg. Company : 
fiinged lianger Urack, FA ft 
are ° re 
1 x 3-16 Track. 
Trolley Track 
Myers’-Stayon Track. 





Myers New 
Way and Giant Tubular Track 


Faultless self-cleaning ......... 25% 
National Mfg. Co.: 

Braced Rail, per 100 ft......$7.30 

Storm-Proof Rail, per 100 ft.$22.00 
Richards-Wileox Mfg. Cu.: 

. jommon 


4 Screw Rail, No. ‘65... ee ekO® 
Gauge Trolley Track, } ft., Nos. 
31, 32, 20% 5 No. 33. List + 5% 
Nos. 61, $4.25; 62, $4.50; 63, 
$4.75: 64, $5.75; 68, $6.25; 
69, $6.75. : 
Hero, Adj. Track, No. 19... ..20% 
Adjustable Track Tandem Trolley | 
Track, No. 16.....++6.+++-20% 
Royal Adjustable Track No. 16 


TRAPS—Fiy— 
Balloon, Globe or Acme, doz., 
1.10@1.25 ..cevecceee.g70., $10.50 
Harper, Champion or Pargges, 
dos., $1.75 
Bafety Wire Gas Globe Company: 


Columbus Sanitary...per doz. $0.85 
per gross $9.00 





October 11, 1917 


Firmly Established 


When you stock “Real Solid’ Alu- 
minum Ware you are not taking any 
risk—it is not an unknown or untried 
brand. 

For many years this famous ware 
has ‘‘shown its metal’ and established 
a name for itself by reason of its 
superior quality and the long, satisfac- 
tory service it gives. 


Real Solid 


Aluminum Ware 


is made in one piece and guaranteed 
99% pure aluminum. No cracks or 
seams to leak—no crevices for disease 
germs to gather. 

“Real Solid’’ cannot break, chip or 
crack. It is the most sanitary of all 
wear to use, and the shape and beauty 
of the. designs enable a dealer to make 
a handsome window display. 

The short time required in arrang- 
ing such a display will be more than 
justified by the increased sales which 
invariably follow. 

Think of the different utensils in this 
line a woman needs. 

Our catalogue shows them all. It's 
worth sending for. 


The Buckeye a Co. 


Wooster, Ohio 





HARDWARE AGE 











Resolution 








WHEREAS more than twice as many 
ANKYRA ANKOR BOLTS 
were sold in 1916 than in 
1915 and more of them sold 
in the first four months of 


1917 than in all of 1916; 
and 


WHEREAS (there is a good profit to the 


dealer in handling them 
and there is a good de- 
mand already created thru 
the national advertising of 


ANKYRAS; and 
WHEREAS counter displays, literature 


with the dealer's imprint and 
other forms of dealer helps 
are furnished; 


NOW, THEREFORE BE IT RESOLVED: 
That I will write immedi- 
ately for information about 
ANKYRA ANKOR BOLTS, 
special dealer discounts and 
samples, all of which will be 
sent me without obligation 
on my part. 


SIGNED at once:, 





Name 





Street Address 


ANKYRA 


Manufacturing Co. 
150 Berkley St. 
Wayne Junction, Philadelphia 





City 


ANKOR BOLTS 
Self-Riveting — Self - Adjusting 














aoe ty reli 





i PSL 


f 


120 


HARDWARE AGE 


October 11, 1917 











Game— 
Niagara Falls Metal Stamping Works: 
btning ... 
Clincher Rectoazemyee 
Oneida Community Ltd. : 
Victor— Per doz. 
With Without 
Bize Chains Chains 
He. © coccceeGl.02 $ .75 
mk 2 «coveeve 1.20 -90 
Pe, Bitccvscnss 1.80 1.44 
NO. 2 cecccese 2.52 2.16 
Me. 8 scoscees 6.36 2.85 
No. 4 cecvecves 3.96 3.45 
e Jum Per doz. 
— al With Without 
Size Chains Chains 
No O secsver $1.38 a OG 
No, B sevesce 1.63 22 
Meo. O1  oceccecs 2.04 1 61 
No. 91%......- 2.89 2.38 
No EUs. esos Se 1.96 
No. ZB cvecece 8.57 3.06 
No. BS cevcsere 4. 76 4.08 
Me, € ccevsecs 5.61 4.95 
Newhouse — Per doz. 
Size With C betas 
No. 0 . $2 
No. 
No 
No. 3: 
No. 9 
No 
No. O19... -ccccesccvees ».00 
ah Mm. sed deen en ever ee 5.84 
Bee So cvcevcsesvevecs 9.17 
WO. BE. cccsorecesevese 1 & x: 
Me, B scccecsccovccsece 7.75 
MO. BB. ccrcouscesersove 10 28 
me, ©. sauevesevvesve 9.17 
Bo. 44. ccccscocvseccece 22.23 
No. BG ncccccsccccccces 66.69 
WO. G cocvvcscscceces 155.61 





Trap Company, Inc 
Less than Bbl. 
$ 1.8 


Triumph 
High Grip 





MO. BBD ocscseceene 8 
No. 215 ....-. 3.13 
No. 315 . 8 75 
No, SIGKX ..ccccccses 9.15 
No. 415 ..-cccccsees 21.10 
No. 415%... .cccccccee 21.10 

Triumph 
No. 
No. 1 
No. 1% 
No. 2 
No. 3 
No. 4 

Kangaroo 
No. DG sccvccscvesoess $1.38 
No. 1 Leneeeseeneee : m4 
No. 14 pee eee y 
No. 2 ees ae eee | 
No. 3 ° ann 5.20 
No. 4. 6.73 


These wien es are with Chains 


Mouse and Rat— 


Vood, Choker, gro. holes, 
Meuse, | g oy 96 
Mouse, Round or Square Wea 
do 754 
Lovell Mfz. Co.: Per doz. 
Erie Rat PTT re. $2.00 
Star Rat cena jenn - 175 
Dead Easy Rat.......-+---- 
Sure Catch Kat...... ‘ 
Jreond Easy Mouse ...0-e eee ° 
Sure Catch Mouse : 
Delusion Mouse .....665+56. 1 
Tin Choker Mouse. ee ee 
Wood Chokers, 4 hole....... 
Niagara Malls Metal Stamping 
Works; Enticer Rat........-- 50% 
Oneida Community Ltd 
per doz 
Victor Mouse even $.17 
Hold Fast Mouse...... WV 
Victor Rat ee ae o a5 
Hold Fast Rat ioce Ge 
Official Mouse . 30 
Official Rat ‘ 1.00 
Tin Choker Mouse, 5 hole... 80 
Wood Choker Mouse, 74 hole.. 80 
End o' Mice, per 1000 oe wae 
Victor Mouse, 2% gr....... 4.60 
Victor Rat, 4% “Se: 3.00 
P. Ss. & W 


Hopper, No. Chain, per 
GOB, .ccccce 

Hector, No. 1, 
Gos. ..- 


seer eeeeeee 


1, with 
“with Chain, ‘per 
$1.15 


TROWELS— 
Wm. Rose & Bros.: 
Phil. Pat. Wd. Hdl 
$10.35 10.75 11.50 11.90 
10 10% 11 11% In 
Wide Ileel, Wd. Hales. 
$10.65 11.05 11.80 12.20 
10 10% 11 11% in 
EB. C. Atkins & Co.: 
Plastering ...eseeeeressee+ 30% 


TRUCKS—Warehouse, &c.— 


McKinney Mfg. Co.: each, net 
1, $2 274 No. 2, $18.50; 
No. 8, $15. 


TUBS—Wash— 
2 


Nos. 0 1 2 

Gal.. per doz..$10.00 $12.00 $13.50 $15.50 
Cypress— 

Eagle Woodenware Mfg. Co. : 


Nos. 1 b 
$13.50 12.00 10.50. ..15% 








TURNBUC 


National Mfg. Co. 
No. 195, Japn’d, per dozen. .$1.20 


KLES— 


Sereen Door, 


TWINE—Miscellaneous— 


Flax, Fy and %-lb Balls: 
LE Ss jetavens 
No. ee 


osbucc de 
covccostte 


Le SPP Terre 
Oy 6 s00bsn000 6000 ee 
NO, Bicccvves vena 
otton Seine er Ib, 
Soft Laid thread—, Yen 12, 
> DME s 0 beats en en00 065 44 ag 
Medium Laid thread—6, 4942¢; 9, 
1642¢ 12, Y¥a¢; I5 to 42, 45¢, 
larger Cb Wb he CEOS RECN ae 44, 
Hard Laid thread—9, 4914¢ 2. 
48¢; 15 to 42, 46'42¢; larger... .46 
Staging, 2 to 4 oz, balis, in bar- 
rels, 43¢; in 5-lb, sacks..... 44¢ 
Trot Line, in balls, %4 to 3 ib., 


in barrels, Nos. 1, 2 and 3 ib., 


per Ib. 
otton 
to 
Common 
owe 


Were 


‘5 balis to 


rina. va 
ID. cccsceres 


2-4 ly, Hemp, 


44¢ 


ji rapping. white, 5 baiis 


rieguted, 
4 


"Ya-lb, ‘Belle neces es ¢ 
American 3-Ply Hemp, L-lb. Bail s 
20 
ndia 3-Ply Hemp, 1%-lb. Balis 
(Spring TENE) 0.0 00000:0.00.00:00L08 
India, 3-Ply Dark Hemp... ere l7¢ 
ine jia, xPR Light Hemp nose Oke bp 8 
, 3,4 and 5-Ply Jute, 14-lb, Balls, 
18 @ 21¢ 
, Common oa dia, No, 18......+ «20¢ 


tiress, “4 anc 


4% bb. 


Balis, according to quality, 
70¢ @ $1.00 
Cable laid Italian, No. 18....... 65¢ 
italian, A, Ib. we. * 45¢; B, 42¢ 
Wool, 3 to 6-4 ly. nk R@lt¢ 
VarnisHes— 
Moller & Schumann Co.: . 
Hilo Flat Finish, per gal., Be 
$4.00 = 


Hilo Floor Finish, per gal., = 
$4.00 J 


Montauk Paint Mfg. Co.: 


i-mel-ine 
1 


Di-mel-ine 


ViSES— 

solid Box 
Under 100 
Over 100 1 


Athol 


Athol 
Simpson 
Standard 


Starrett Improved — 


Vie Attac 
600 Line, 
600 Line, 


Furniture 
4 pints, per ger 
Varnish 


\% pints, per gro 


Lt eeccere 


Devvevercene 


Hand— 


Machine Co.: 
Hand Vises 


Paraliel— 


Machine Co.;: 


hments, 
Stationary Js 
Swivel Jaw, 

List 


& 
Varnish ; 
$14 4 


Stains ; 
. $14.40 





Millers Fatls or al Slide ern. 


n. % 
‘a. $1.75 $2.09 #2 54 $3 $3.72 

Parker's: 
Combination Pipe...... 331. ¢ 
Eclipse aegh eh ee 2 DAZ & 
Regular List + 10% 
Trojan oe see 25% 
WROWOE ss ccvcpocssvess List 15% 
Oval Slide....sses-ees Li ‘ist, net 

Pipe— 

Athol Machine Co.: 

Combination ......+....- eee BOF 


Parker's Combins ation 
338'4%; No. 870, 


87 Series, 


25% 3 Competitive 


— 
Troja 
J. u William 
Vulean Cha 


Ds & Co. 
in Pipe ...ee 


Combina 


ooces OO 


SORLO 


- -20&10% 


Wood Workere— 


Athol Machin 
Simpson 
Standard 


1e Co.: 
seceseecese 





occcee BM 
oe Te 


VULCANIZERS— 
«. A. Shaler Company: 
h-Minute, $1.50; in doz. lots. .30% 
Lést | ais 
Tube-Kit for Fords...... $1.7 ba 
eR 2 00 ta 
Ford-Kit ... oe £76 | 
Ot are 3. bo } 
Motorist’s Zlectric Heated 
Model ........$12.50 less 25% 


Waps— 


Price PerM New List 
B. B., 12 OP. .ccPocsccceccveceeosens 
B. B.. 9 and &...ccrsvecenvcessaete 
he ES OP eR scecnaecenner 
P. Bs, 9 GRE Be. ccvccsae eeeceecd 33144 
WAGON S—Coaster— 
Hunt, Helm, Ferria & Co.: 

Overland and Star . BB%% 


WAITERS—Dumb— 
Sedgwick Machine Works, List 
a ee errr 


WARE— 
Enameled— 
La'ance & Grosjean Mfg. Co.: 
Agate Nickel Steel ‘are....15% 
cots ohne eccccees cb 
All white Enameled...../....10% 
Vollrath Co. : 
New Idea Kettles, Cast Iron. .40% 
Imperial liollow Ware, Cast Iron, 
15410 % 
Enameled Ware, Steel. White 
and White, 30% ; Special i, 
3 


% 
WASH BENCHES— 
Eagle Woodenware Co.: 


Folding Wash Benches, per doz., 
$17.00 


WASHERS—Bibb— 


Durst Mfg. Co.: 
Dumaco, all sizes, per 100,....60¢ 


Cast— 
Over -inch, barrel lots, per lb...5¢ 
pi or — 
ce bolt. 16 
Ww ashers. “j040 9°50 i g 0 8.i0 
Leather, Axie— 
coccscccecccoecce foe 
ov 0esesescecec + cae 
7% 1 “1% 1% inch. 
22¢ «=625¢ = b5¢ 34¢ per box 


WASHING MACHINES— 
See Machines— Washing 


WASTE—Cotton— 

Vhite dese lh, Colored per Ib. 
No.1. 24¢ No. 1.....-l0%¢ 
LS er 15¢ 
No. 3. . 14%¢ 


WEDGES— 


Oil Finish ...ccccccccccccce clDey 7¢ 


NVEIGHTS—Sash— 

Per ton 
Eastern Market ...cccccseces $3950 
Middle West ...ccccocceccess$3t.00 


WHEELS—Well— 
ts te FO Biv dcsics cocccccce edd VES 


WHIPS— 
Drop Top Whips, per doz.......80¢ 
Str’t Buggy Whips, per doz......90¢ 


WHITE LEAD AND OXIDES— 


National Lead Co.: 
Pure White Lead, eid and in 
GH .. P , 
In 100, 250 and 500 » kegs. 12% é 
In 25 and 50 ™ kegs....... 12 
Ter. 2 eee 3 
In 1, 2, 3 and 5 ™ cans, as 
sorted (100 ™ in a case)..14%¢ 
On lots of 500 pounds or more, a 
liscount of 4 ¢ per pound is al 
owed, 


Dryy Red Lead and Litharge: 





Rk EO rare 12% ¢ 
In 25 and 50 ™ kegs....... 13 ¢ 
oe Sere ae 13% ¢ 
Red Tead in Ol 

Se Oe OP ec csumideees 3 ¢ 
In 25 and 50 ™ kegs....... 13%¢ 
In 12% WM kegs.........0. 18%¢ 
ro hae OD GOG8: ovo scaar 15 ¢ 


On lots of 
lisconnt of %4% 
lowed. 


500 pounds or more, a 
cent per pound is al- 


VIRE—Barb— 
See Market Report. 
Fence— 
Market 100 Ib. Bundies— 
See Market Report. 
Bright and Annealed: Per 100 Ib. 
6 and 9 L.c.l. 1000 Ib. 
and over to retailer... base $3.70 
Smaller sizes take fence 
extras: for — 
quantities, viz.; 
lb. and 100 to 499 4 
extras are charged. 
Galvanized, subject to same 
Pe . base $4.40 
Coppered, subject to same 
Pa nt, eee base $4.20 


Tinned, subject to same 
conditions ....... «+++ base $4.70 


Stone— 
Less than car loads to retailers 
Bright and Anneale: 
# 8619 20 


Nos. 16 17 
Per 100 1b., $7.20 $7.50 $7.95 $8.45 $9.00 


Spooled— 
Innealed and Tinved........... 354 
DE i aaironr en seb a sew ete awee 4 _ 
CP vediaee ons wahenn 








WIRE GOODS— 


Steel Wire Goods......-4+.-80& 10% 
Brass Wire Goods....+......75&10% 
Cup and Shoulder Hooks.......75% 
Wire Goods Co. : 
Bright Wire Goods. 1& 10% 
Brass Wire Goods........ T5&10" 
Cup and Shoulder Hooks.....75% 


° 


WIRE CLOTH AND NET. 
TING— 
List Sept. 1, 1917 


Galvanized Poultry Netting: 
Before Weaving........ snide 
After Weaving 

Screen Cloth, 12 Mesh, ty ® 100 "4. 
7.3 Painted Black, $2.0 Gal. 


vanised, $3.00; 14 Mesh, Chg 
$10.00. 

Standard -_, Hardware Grades; 
100-jt, roi 24 to 48 in, wide, 
Der 100 sq. ft. 

Oe 2 ee een oo $4.25 
ee er ‘ - $4.50 
i 2 a 55s 6 8ia-V 8 hereon $4.50 
SE era $4.75 
No. 5 mesh Cerro reso seraes $4.75 
No. 6 M0al< os ccicce bs iat esac $5.00 
tS fe RR A eee ee $5.50 
eo ee eer ee $5.50 

American Wire Fabrics Co.: 


Galvanoid Electro, Zincked after 
weavi per 100 sq. ft.: 12 
mesh, "FJ 50; 14 mesh, $2.90; 
16 mesh, $3. 40; 18 mesh . «$4.25 

Gilbert & Bennett Mfg. Co.: 

Regular ‘‘Pearl,’’ net, per 100 

BQ. PE. ..eceeees rere | 3 

Ex. livy. *‘Pearl,”’ pet, per 100 

OG Res eo ketanectees ésatercia $5.50 

New York Wire Cloth Co. : 

Screen Cloth guly., per 100 sq. ft. 


Opal Zine Coated, 12° mesh, 

$2.55; 14 mesh, 2.95; 16 

MEM ‘Rave ab. hs 64s 03s Ga $3.40 
Keyuolds Wire Co.: 

AluminA’ Rustproof galy., per 


100 sq. ft., 12 mesh, $2.60; 


14 mesh, $3.00; 16 mesh, $3.45; 
Sun-Ked Selvage Black 3 mesh, 
$2.05; tf 4 , mea, $2. 16 
mesh, $2.90. 
WRENCHES— 
Pe OR COTE OE soc ce COGS 
Alligator or Crocodile.........+. 50% 
BY GEE Madonenscencéassésel 304 
Stilison pattern ...ceceees 60-10% 
GEARS SIMEON. oceoveeveesivd 00% 


Athol Mine ume Cor: 
Mapes Deamels cicevccce 
Seis & Calls: 

Adjustable 8S, 25'<; Adjustable 
S Pipe, 25%; Str’t Hd’le Auww, 
25% ; Briggs Pattern, 30%; 
Combination Bright, 40%. 


- List, net 










Steel liand.e Nut....... 
Combination Black ........ 
BlerricK PatterS 12.0 c2000 
Motor No. 

Steel Llandle § 





Wood liandle % 
Coes’ Genuine Knife Hdl....... 10% 
Coes’ Genuine Steel Hdl........ 10% 
Coes’ Genuine Key Model...... 10% 
P. 8. & W.: 

me. BED -ieenne - «List, net 

No. 25 cb bab be chee ORES 10 To 

Agric “ultural. ach ae ee he 


Pexto, Stillson Patn. 
Lakeside Forge Co.: 


-BUK1U&T 1 % o 


Drop Forged sbnnseeKeeee 33 \4 Yo 

Adjustable . EEE TS 50% 
Frank Mos+«be rg Cc ompany : 

Sterling No. 1, N. P., en..... B4¢ 

No. 7 Socket, Set $3.00; No 


10, $8.00; No. 14, 
No. 20 





No. 1 
QBER: nce. ct epee insnarecre 

No. 4 Ga 
MP er re er eee 

No 30 So. ket Wrench, St 
digs St SE $2.00 


Niagura alls Metal Stamping wi 


Single and Double End Vestponit- 
MEE. Se tncecabieaeeae 37% Ye 
Richards-Wileox Mfg. Co.: 
Shark Adjustable So. -60% 
Wizard Adjustable Ratchet. ..50% 


Whitman & Barnes Mfg. Co.: 


Agricultural ..ccccssecss 
Alligator Pattern, Dull Dox 
Machinist, case lot..........! 
Less than case UUs tat, 6.60.05 6 
Railroad Special, case lots. 





Less than case lots..........2 5 
J. it. Wiltiams & Co.: 
Agrippa Chain Pipe ....33':,&10% 
Vulcan Improved Chain Pipe. 
25&10% 


WRINGERS—Mop— 


Eagle Woodenware Mfg. Company: 
Eagle Mop Wringer and Bucket 
Combined: 
Domestic 10 qt. per doz....$11.7 
Standard 14 qt. per doz.... 13.2 
Janitors 22 qt. per doz.... 16.0) 
White Mop Wringer Co. : 


Household per doz. : 
Wood, 
$21'00 | 


5 
3 
0 


No. 2 Small Size, 
21.00 
No. 3 Family Size... .$26.00 


No. 4 Fam. Size, All Iron, 1|$ 
$34.00 |% 
Janitors. ner doz : ‘i 
No. 0 Extra Large... .$36.00 | & 
No. 1 Hotel Size.....$30.00 | 
No. 8 Hotel, All Tron, J 


40. 
Note.—Slightly higher for extrem® 


Retailers’ Assortments, per ‘bor. ry 5 West 
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Billings 


e .é 
pencer 


Drop Hammers 





eo, among the developers of the Drop 
sillings & 
Spencer Company. Throughout the world today hun- 


Hammer in this country was the 


dreds of these powerful machines are engaged in forg- 
ing from steel, copper, brass, aluminum, an endless 
variety of products. 


_As the progressive dropforgers of America the Billings & 
Spencer Company have led the way in developing the Drop 
Hammer to its modern great efficiency. Billings & Spencer 
Drop Hammers have been adopted by the leading industrial 
concerns of the country and by contractors to the govern- 
ments of the world, among them being: 


United States Russla Holland England 
france Italy Denmark Sweden 
Norway Canada Australia 


For more than half a century triangle trade-marked tools 
of all descriptions have been forged on Billings & Spencer 
Drop Hammers. These tools can be purchased from hard- 
ware and motor accessory stores everywhere and are uncon- 
ditionally guaranteed. 


THE BILLINGS 
& SPENCE, , 
HARTFOR CONN, Th 5A. 
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An Essential Part 


of Your Machine 
Equipment—the 


<Qrsin- Brown SPEEDOMETER 


The functions of a speedometer are to 
show you just how fast you are going and 
how far you have gone. 


If it does these things and does them ac- 
curately it is a valuable investment; if not, 
it is worthless. 


But speedometers have many influences 
to contend with—heat, cold, altitudes and 
electrical disturbances and equipment. 


By many speedometers this contest is not 
waged successfully. 


This is not the case with the Corbin- 
Brown Speedometer. Ht is totally immune 
to the inaccuracies caused by the above 
mentioned influences. This is due to its cen- 
trifugal principle which science has con- 


clusively proved to be correct. 


At all times and under all conditions the 
record of this instrument is correct. There- 
fore the wisest and most satisfactory thing to 
do is to equip your machine with it. 


Investigate it today 
Catalog on request 


The Corbin Screw Corporation 


The American Hardware Corporation, Successor 


NEW BRITAIN, CONN. 
BRANCHES: New York Chicago Philadelphia 


Makers of Corbin Duplex Coaster Brakes for Bicycles 
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ESTABLISHED 1863 
Twelve Medals of 
Award at 
INTERNATIONAL 


Expositions 


<n 








BLACK DIAMOND FILE WORKS 


WAR, 
INCORPORATED 189g 
Special Grand Prise 
GOLD MEDAL 
Atlanta, 189g 


Copy ef Catalogue will be semt free to any imterested File User ugea application. 


G. & H. BARNETT COMPANY 


Owned and Operated by Nicholson File Co. 


Philadelphia, Pa. 














The Gate That Makes the 
Barrel Pilfer-Proof 


PPRERS is a big sale in your territory for 


the 
SLiceans, 
7 


‘‘Lock Fast’’ 
Barrel and Tank Gate 


It absolutely protects oil, molasses, gasoline 
and other barrels and tanks from leakage and 
pilfering. The person who holds the key is 
the only person who can draw out the con- 
tents of a container. 

The profit on each sale is exceedingly liberal. 
Durable. Pays for itself in a short time. 


Three styles— 

“A,” wood thread with tapered shank. 

“B,” inside pipe thread. 

“E,” iron pipe thread with straight shanks. 
COSTS NO MORE THAN ORDINARY 
GATES. 


Write for profit particulars and list price. 


























The Best The 


Market Affords In 
| | 
Billets, Slabs, 
Sheet Bars, Blue 
Annealed Sheets, 
Black and Galvan- 


ized Sheets and 
Formed Roofings. 


Address all communi- 
cations to our Wheeling 
Sales Office. 














Members of National Asso- 
ciation of Sheet and Tin 
Plate Manufacturers 


WHITAKER-GLESSNER 
COMPANY 
WHEELING - - 


W. VA. 








UI 





NANA 


=A 








BIFURCATED]RIVETS 


Established 


rian 


ORNAMENTAL SPOTS 


JUDSON L. 














TUBULAR RIVETS 


Eighteen Eighty-Four 


sininin 


OUTSIDE PRONG RIVETS 


Main Office and Factory 
THOMSON MFG. CO. 
Waltham, Massachusetts 
Bifurcated and Tubular Rivets, Metal Specialties and Rivet Setting Machines 
Write for Catalog and Prices 
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Place It Where It Can Be Seen 


Place this cabinet with its array of 
Forstner Auger Bits where your carpen- 
ter and woodworking customers can see 
it, then sit back, or rather, stand alive 
and watch them stop and bite. 

Forstner Bits bore their way through 
hard, knotty, cross-grained wood, leaving 
a smooth hole and polished surface. They 
are the only bits not dependent on a 
center level to guide them. They cut 
from the outer rim, the entire surface is 
at work all the time; no jagged ends. 
You can use them as gouges or chisels; 
you can do scalloping, fancy scroll twist 
columns, newels, rib- 
bon moulding, etc. 

Let us send you de- 
tails on this free display 













Nees 











cabinet. 





The Progressive Manufacturing Co. 
Torrington, Conn., U.S. A. 


UIA. 


“YANKEE” \ | “ie 
Ratchet Driver No. 10 fig 


Saves Time at Every Turn 

















| 
( Competition forbids increas- 
ing profits by raising prices, 
but it doesn’t forbid increas- 
ing sales by selling a bet- 
ter line. More sales mean 
bigger profits—you give 
more and get more when 
you sell 












Here you have an 
easy working rat- 
chet, right hand, 
left hand (and 
rigid), a comfort- 
able handle 
and withal a 




















in eight 
strong and lengths of 
serviceable blade, from 2 
driver. 


inch for small 


screws, up to Made a little different— 
12 inch, suitable a little better than others, 
for all kinds of cost no more, sell easier and 
high power screw oftener. Our catalog shows 
a long line of profit makers 














driving. —pumps of special design 
construction and _ adapta- 
Your Jobber can supply you. bility 
North Bros. Mfg. Co. 
Philadelphia, Pa. HAYES PUMP & PLANTER CO. 














GALVA ,ILL. 
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Williams- Fi er Lighted 
burg a b 
Bridge PO PES 4 , 


New York an 


Lamps 
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WIRE HARDWARE 
a Bas 


. ws 4 


a 






THIS MARK 
- Quarity | | ae 


—- Theoaaa 


wih 7 


EUS ALL HL 


TAC) s over 


A400 


different’ articles~ 
made to meet. the 


Zo «< <= ae 
growing de mand /or §) 








wh QUALITY : 
~~ WIRE HARDWARE a> Ih 2 
1S gr 0¥amncayerencn te | : Q sh ——~ bess 
x nd for Catalogue a Ti ne 
THE WIRE GOODS COMPANY PDO i 
WORCESTER MASSACH USETTS 
USA: MORGAN SPRING COMPANY 














— : WORCESTER, MASS 


MANUFACTURERS OF 


WIRE, SPRINGS AND WIRE SPECIALTIES 


Write for Prices 








iTV MNUAUUNUN A AARON ACERS 


5 ANNU 


Swnnin ANAL ATT} 











| No Contagion is more sure than your own 


belief that you can turn out 
high grade merchandise. Put that belief into your ad- 
vertisement in Hardware Age, and our readers will not 
fail to “catch” it. Right there is the beginning of 
business for you. 


Ae” 


HARDWARE AGE 
239 West 39th St., New York City 
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me. 232, % In. 








Ne. 234, 1% In. 


SLOTTED 


grade of Tip. A Special Washer 


ELASTIC TIP CO. 








Ne. 231, % In. 


No. 233, 1 In. 


SCREW TIPS 


Special Washer. 


This slotted screw Tip has been made principally to satisfy a demand for a cheaper 


has been constructed so as to prevent the rubber 


head from pulling off. Write for full information. 


370 Atlantic Ave., Boston, Mass. 














































Here’s a 
New One 


from Beacon 


THE POCKET EDITION 
SEARCHLIGHT 


An entirely new idea in 
flashlight design that is 
especially welcome at 
this time when dealers 
everywhere are desirous 
of stocking the articles 
that attract and appeal 








= “re 
== to vacationists. 
Stock early. Order by number 


5868, from your jobber or write us 
direct for folder 5016. 


BEACON ELECTRIC WORKS 
of NATIONAL CARBON CO., Inc. 


NEW YORK CHICAGO 
132 King Street 11 South Desplaines St. 





Rutenber Electric 
Flipflop Toaster 


No Jobber or Dealer who wants a quick, 
sure seller should overlook this toaster. It 
mechanically “Turns the toast.” This feature 
alone makes it desired above all other toasters. 


To do full justice to its superior construc- 
tion we have given it a finish that wins 
admiration. 


All our Electric Toasters, Irons, Grills and 
Radiators are made especially for the Hard- 
ware trade and guaranteed for a full year. 


RUTENBER ELECTRIC CO. 
MARION IND. 




















Sell the Coleman “Quick-Lite” 





and safe, that customers buy q 
to you. 


The Coleman “Q 
Lights with ordi 


candle power without gl 
explode. No danger if tipped over. 
Jealers wanted in all parts of the c 


proposition. Address nearest office. 


Wichita, Kans., St. Paul, Minn., 





This newest Coleman Lamp is the best seller yet. 


LICHTS WITH A MATCH 


uick-Lite” is the most wonderful lamp to handle. 
mary matches like any plain kerosene lamp. 
own gas from common gasoline or kerosene. 
are or flicker—more light than 20 old style oil lamps. 


THE COLEMAN LAMP COMPANY 


So simple, economical 


uickly. Every sale means a liberal profit 


No torch needed. 
Makes and burns its 
Gives a brilliant, steady light of 300 
i Can’t 
Very ornamental and comes in variety of styles. 
ountry. Write at once for catalog 32 and agency 


Chicago, Il. J 





Toledo, Ohio, Dallas, Texas, 
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Seeing Things 


It’s Seeing things that creates a de- 
sire in human beings to want them. 
Merchandise well displayed is half sold. 

















In estimating the cost of fixtures 
for your particular requirements we 
show you how to plan your retail 
store, arrange the different depart- 
ments, how to economize space, keep 
your fixture account within reasonable 
bounds, plan and trim your Show 
Windows to best advantage, etc. 


Send for catalogues and full par- 
ticulars. 


J. D. Warren Mfg. Co. 


Masonic Temple, Chicago, III. 











The 
P.V.G. 
Wire 
c Skinner 





Sectional 
Cabinets | | @2n 


up to No. 4 
f wire, either 
OT single or 
stranded. 
Does the 


Automobile work quickly 


and neatly. 





e | . 
Supplies, etc. 
_ Splits the outer insulation on a duplex wire by one pull, leav- 
ing the braid adhering to the inner wires as shown in cut No. I. 

Cut No. 2 shows the act of removing the insulation from the 
wire by using the scraper. 










Also 


Write for our general catalog. 
Mailed on request. 


Hardware hdaddtass MATHIAS KLEIN & SONS 
Shelving [eee dant 


Canal Station 21 CHICAGO 
Send for Catalog 


W.C. Heller & Co. 
Montpelier, Ohio 








STATE 



































prevent errors and save time. The foot numbers are in the most con- 
venient position, for both horizontal and vertical measuring. 

Other exclusive features, such as KECO finish (to guard against 
rusting), Patent Adjustable Centers, etc., insure satisfied customers for 
the dealer handling K & E Tapes. 

Ask for our Trade Price-List of Measuring Tapes No. H 1398. 


KEUFFEL & ESSER CO. 


NEW YORK, 127 Fulton Street Gerieral Office and Factories, HOBOKEN, N. J. 


CHICAGO ST.LOUIS SAN FRANCISCO MONTREAL 
$16-20 S. Dearbern St. 817 Lecust St. 48-50 Second St 5 Netre Dame St. W. 


Drawing Materials, Mathematical and Surveying Instruments, Measuring Tapes . 
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THE STANLEY WORKS 223287416, conn. 














32 Years Not Beaten 


“Steel Gem”’ Casters for thirty- 
two years have held the lead. 
Old hardware men will tell you 
that. 


They are built of all steel. They 
are roller bearing and revolve 
at a touch. 





They sell well and give good 
satisfaction—always. 


Get our prices. 


M. B. SCHENCK CO. 


MERIDEN CONN. 











Wherever good, 
reliable, old New 
England quality is 
appreciated you 
will find Parker 
Clocks giving good 
service, 





Since 1873 
Parker Clocks 
have been known 
as reliable time- 
pieces, built up to 
a standard, not 
down to a price. 
Parker Clocks are 
sold on their own 
merits exclusively. Each clock is run and tested 
before shipment. 


Dealers—Here is a reliable New England product, 
thoroughly guaranteed, with a better profit than you 
can make on any clock with a forced demand. Are 
you strong enough in your local trale to sell it and 
make a legitimate profit? 


Write for our proposition. 


The Parker Clock Co. 


Meriden, Conn. 


Salesroom, 32 Warren St., New York City. 


MMAR 
POU | 





| The Neverip Stitcher 


The greatest invention with which the un- 
skilled man can repair leather goods or any 
heavy material. 


A Miniature Sewing Machine 


Packed % dozen in attractive counter dis- 
play box. 


Show cards and circulars in 4 languages. 
Foreign and domestic trade solicited. 


WRITE FOR PRICES 


Stewart-Skinner Co. 


420 Herman St., Worcester, Mass., U.S.A. 








A TIME AND MONEY SAVER 


carried in handle 


Set of needles 
f under metal cap. 
































i] 
} 
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Athol Machine Co., 


Simpson Quick-Acting 


Swivel Base Vise 


Speed in adjusting and general convenience are the strong 
features of this vise. By simply raising the front jaw the 
adjusting screw and nut are disengaged. Thus the jaw can 
be quickly adjusted to the work. Dropping the jaw and turn- 
ing the screw ONCE gives the required grip. 

There is no intricate mechanism involved. All parts subject 
to strain and wear are greatly strengthened and reinforced. 
Like other “Simpson” vises, it is fully guaranteed against 
defects in workmanship and material and breakage under 
ordinary conditions. 

Catalog No. 31 contains full particulars. Get it. 


Athol, Mass. 
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Priest’s 
Clippers 


We have the biggest 
clipper proposition of- 
fered to the trade. It’s 
a proposition that pays 
and pays big—because it 
satisfies. 


Our proposition is § 


that you stock Priest’s 
Clippers! Write. 


American Shearer Mfg. | 


Company 
350 Main St., Nashua, N. H. 


Wiebusch & Hilger, N.Y. fe 


x 
< 
PS 


PP 3 


Advertising 


“Advertising is the educa- 
tion of the public as to who 
you are, where you are, and 
what you have to offer in 
the way of skill, talent or 
commodity. The only man 
who should not advertise is 
the man who has nothing 
to offer the world in the 


SL ISLTSL TSS SE) Se 5a] 3z] Se IST) BLT Se) Bz ST ISLS Te BB 


SASS. 


way of commodity or serv- 
' ice.”—Elbert Hubbard. 





















Puts the 
Hole where 
you want it 





Send for 


prices 


™“SEMCO” 


PATD OCT 20.1914 





This SI 


NEW “Semco” PUNCH 


MANUFACTURED BY 


Smith & Egge Mfg. Co. 


BRIDGEPORT, CONN., U. S. A. 


X TUBE REVOLVING DRIVE PUNCH will perforate a hole 


through paper or leather, nearly the full length of the tube, at any point 


on the material you desire to cut, which is a feat that cannot be executed 
with the ordinary punch. 

The “SEMCO” is made of Cold Rolled Steel, nicely nickeled, the tubes 
from Special Drawn Carbon Steel Rod, and each one finely tempered. 


Packed 


in individual paper boxes and one dozen in a container box. 


““SEMCO”’ signifies QUALITY, BEING THE ABBREVIATION FOR THE SMITH & EGGE MFG. CO. 
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STANLEY JOINT FASTENERS 





No. 3300, Plain Edge 





No. 3315, Saw Bad 


FOR MAKING STRONG 
AND TIGHT JOINTS 
IN WOOD WORK 





PACKED TO MEET DEMANDS 
100 to box. 500 and 1000 to box. 
And in bulk 














STANLEY SWATO)a@ 


N ONN, U.S. 
Chicago 





ze New York 
Parallel Corrugations 

















Parallel Corrugations See page 91 100 Lafayette Street 73 E. Lake Street 
Cary's Uni | 
ary s Universa 
EN il ‘in AULA 





} Three Blades 
for a Dime 


The Boston Razor, itself 
retailing at ten cents, with 
three blades for a dime, meets 
the demands of a certain class 
of customer whose wants you 
cannot ignore. 


It gives the man who cannot 
afford a higher priced outfit a 
satisfactory shaving service at 
a very small cost. 


Boston Razor Blades are 
carefully made from a special 
steel; every one tempered and 
hair tested. 


Three blades for a dime is 
the popular price. Be you 
wholesaler or retailer, ask for 
our proposition. 


Factory Sales Co. 


120 Broadway, New York City 
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Box Strapping 


In Many Widths and Gauges 
Always Carried in Stock for Prompt Shipment 


The only strapping on 
the market guaran- 
teed to run true to 
width and gauge. It 
is made from an extra 
soft annealed steel of 
great tensile strength, 
and nails can be 
driven thro’ it with 
greatest ease. Each 
reel contains 300 feet 
equipped with patent 
metal reel frame; 20 
reels packed in a case. 
We also manufacture Flat and Twisted Wire 
Box Straps, Box Corner Fasteners, Clasps, 
Seals, Corrugated Joint Fasteners, Hinges and 
Hasps, and Cary’s EVERLASTING FLEX- 
IBLE STEEL MATS. 


SEND FOR PRICES AND LITERATURE 


CARY MANUFACTURING CO. 


Manhattan Bridge Plaza BROOKLYN, N. Y. 
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<Zcwt>This is the trademark to look for 
in buying your BOX STRAPPING 


It stands for the BEST QUALITY OF GOODS back of the label. 
ACME. BOX STRAPPING means more business and more money to you be- 


cause it’s the kind of strapping men want. It’s strong to begin with—has smooth, 
round edges—neat and handy to use on patent coil holders containing 300 feet. 


ACME BOX STRAPPING isthe kind you want to sell. Order a 20-coil case today. 








Snub 


ACME STEEL GOODS C6. Manufacturers 


2834-40 ARCHER AVENUE, CHICAGO 
Southern Branch: 10-14 Tift Street, Atlanta, Ga. 


MAIN OFFICE AND WORKS: 
Eastern Branch: 151 Lafayette Street, New York City 


an Francisco: 311 


M. E. CANFIELD CO., Los Angeles, Cal. 


California Street 


ACME STEEL GOODS OF CANADA, Ltd., Montreal, Quebec 








































HARDWARE 





Why Shouldn’t Hard- 
ware Dealers Pick 
the Profits ? 


Buckeye Garage Heaters are selling fast. They are 
bound to sell right in your neighborhood. They give 
an even temperature. No danger; low in cost. Just 
what every garage owner needs to cut down repair 
bills from frozen radiators, etc., in the winter 

There is no reason why the hardware dealers 
shouldn't pluck the profit You can get it in your 
town. Get our circular and read about your chances. 


BUCKEYE FURNACE CO. 


1633 E. 55th Street Cleveland, O. 











AGE 




















2 
Cc APLASTIC 
6 FiprRous CEMENT 


Stops Leaks Immediately 


In old foundation walls, around skylights, chim- 
ney flues, cornices, gutters and roofing of all 
kinds. 

Easily applied with trowel or old table-knife on 
any kind of surface. 

A good seller. Comes in big-mouthed cans, one 
pound and up. 

Mr. Dealer! Don’t fail to send for FREE 6 
ounce can TODAY! 

SATISFACTION GUARANTEED. 


THE PHILIP CAREY COMPANY 


222 Wayne Avenue 
Cincinnati, Ohio 





—~ 
{ SOMETHING NEW IN A 
POST-HOLE AUGER 






















BORES 3 BLADES 
DIFFERENT RIVETED 
SIZED HOLES SOLID- 
BY ADJUST- CANT 
ING THIS WORK 


ARCH LOOSE 








HIGH GRADE 

















CRUCIBLE 
STEEL 
FORGED 
TO SHARP 
CUTTING BLADES 
EDGE LOCKED 
TOGETHER 
WITH 
IMPROVED 
HINGE 
LOCK 











The Hall “3in1” Adjustable Post-Hole Auger 


A real innovation—bores three different size holes—line 
holes and corner holes—takes but a few seconds to make 
the adjustment. 

Note the sturdy construction—it’s mechanically perfect— 
correctly balanced. Bites into the earth with the first turn. 
Every movement gets action. 

Here’s a big seller—the biggest value ever put into a 
post-hole auger — made in three sizes. Liberal trade dis- 
count. Write for factory prices. 








Hall Manufacturing Company, Monticello, lowa 
* g pany ’ eo 


Grand Rapids All 
Steel Sash Pulleys 


Have a reputa- 
tion for quality 
and time-saving 
features. 

Made in fifty 
different styles, 
any finish. 


Your jobber 


can supply you. 

Samples sent 
free on request. 
Get our thirty- 


one-page cata- 


No. &—Ball Bearing 
No. 105—Cone Bearing 





log. 


Grand Rapids Hardware Co. 


520 Eleventh St., Grand Rapids, Michigan 
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THE CHAMPION 


reine Floor Hinge 


unlimited 
This handsome hinge of few parts has sales possibilities | 
the “call,” and deserves it. 


. . Durability, strength and sightliness char- 
The entire weight of the door rests on acterize SOSS INVISIBLE HINGES. 


a ball bearing and allows the door to It is a profitable line for jobbers and 
swing freely and easily without jar or ee ee ee ee 


noise. Dealers who are not stocking SOSS 
HINGES—not getting good business from 


the line—are overlooking a very important 
And all a carpenter has to do to attach source of profit because SOSS HINGES are 
this hinge, is, simply saw out a rectan- enjoying a greater sale than any other type 
: of hinges on the market. 
gular piece at the bottom corner of the 
door and make a slight mortise for the Write for copy of our catalogue No. H. 


strap ends of the hinge. No wonder 


it sells. SOSS MFG. COMPANY 


Z 435 Atlantic Avenue 
Send for our Catalog of Profitable YY Becchion, it. Y. 


Hardware Specialties. 


The Champion Hardware Co. 
GENEVA, OHIO 

















When A New Garage Is Being Built, Or A Building Re- 
modeled To House An Automobile, Equip It With 


Myers Garage Door Hangers 


These up-to-date door sliders produce such practical door service that 
dealers have no trouble whatever to keep them moving. In spite of the 
fact that there are numerous styles of similar hangers now being sold, the 
sale of the MYERS goes merrily on, increasing steadily from day to day. 

One big advantage of the Myers Garage Hangers is that they can either be used for 
inside or outside sliding or folding doors, not only on garages but on buildings of any kind 
so that it is not necessary to rely entirely on your customers who are fortunate enough to 
own automobiles for their sale. Then there is another point we want to mention 
particularly—Myers Garage Hangers are regularly used with Myers O.K. Stayon Steel 
Track but any style 114” Flat Steel Track, a section of which can be curved for the corner, 
answers satisfactorily, thus eliminating the necessity of carrying a special track in stock. 

You will also find the Myers Adjustable, Flexible and Stayon Features, Steel Roller Bearings and 
—— other improvements, which insure 
uniform door service the year 
through, incorporated into the 
general make-up of these hangers. 
Packed, Sets of 3 in a neat carton 
with 6 cartons to the shipping case, 

ready for installation by any car- 

| TERS wo 25 = penter, they meet the demands of 
GARAGE MANGER your trade satisfactorily. New 
Catalog, just printed, on request, 


| 
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' 
FOLDING HINGED 
i DOOR ) 
paamiaicy OPENED | 























JOINT 


MYERS & BRO., ASHLAND, OHIO 


ASHLAND PUMP AND HAY TOOL WORKS 
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One Way to Get 
New Customers 


is to make your store a “Sharpening Depot” for 
safety razor blades and all kinds of household 
knives and cutlery. 

It might surprise you 
to know the profits that 
some Hardware mer- 
chants are “cleaning up” 
with our machines, 
which are thoroughly 
modern and_ practical. 


The 


HATFIELD 


Complete Sharpening 
Machine 


does first-class work and 
soon pays for itself. It 
sharpens all the different 
makes of safety razor 
blades and will do 12 
blades at one time in 5 

Men who bring blades to your store to 
be sharpened are likely to see and purchase other 
goods that they need. 





minutes, 


In many stores “The Hatfield Plan” has been the 
means of getting many new customers. Send for 
details. 


Hyfield Mfg. Company 


21 Walker Street, New York City 
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War conditions have brought about a great shortage of 
paper-making materials. Paper makers, deprived of their 
weual source of raw material, are paying hi; prices for 
every pound of waste paper they can Po rospects are 
that even eo will be offered. ery body—business 
men and olders—should take advantage of this 
—S to convert all waste paper into profit. 

save and le waste paper safely and advantageously 


you 


IMIR 





Helps convert waste into cash—protects net fire risk. 
Does away with the most potent source of fre—trash piled 


im the corner. 

‘The Schick is strong, simple, easy to operate and most 
compact baler on the market. Boy can operate. Takes up 
leas room than a pile of waste on floor. Helps keep your 
establishment clean, too. Really costs you nothing be- 
cause it 
Poye for itself and earns money for you. 

of our customers say that the Schick Baler pays 
‘or itself the first year; some say it will do it in 

@ .ew months. Depends upon the amount of 

waste you have. Made in five sizes. 


Write To-day for This 
Free Book 


**How to Make Money in Waste 
Paper’’ will reveal) startling facts 
to you. Shows enormous loss in 
waste paper destroyed. Tells how 
this waste can be == 
turned into cash. a 
Send for your 
copy now. 


Jobbers and 
Paleemen Wanted 


IOUT A 





Davenport = 
“aco = 
Dept. H,Dav- == 
enport, lewa == 
= 
——SSS_ 


























THE MESSAGE OF THE TAIL LIGHT 










“VULCAN” Works Night Shifts 


The rapidity and excellence of New York installations under the most adverse condi- 
tions is part of our national pride in engineering 


Experience has shown the Brooklyn Union Gas Co. the economy of equipping every 
onc_ol their 41 service carts with a Williams’ “VULCAN” Chain Pipe Vise. 


They are unbreakable, broadly adjustable and can be operated anywhere. (Ca 
pacities ', in. to 8 in.) 





J HWILLIAMS & C0, 


THE WRENCH PEOPLE 


) IOS SLICE CY 














The Chest is Free 


We give it to you absolutely free with a 
moderate assortment of sockets, handles 
and accessories. 


That assortment relieves you of decid- 
ing just what you need because the quan- 
tities of each size are determined by the 
exact ratio of their demand. 


Write for Special Free Offer and ask, 
too, for our catalog of Socket Wrenches 
and other fast-selling Mossberg specialties. 


Frank Mossberg Co. 


Attleboro, Mass. 




















Socket Chest No. 300 
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RRA, 


Hammer 
Clamps and Oilers 














The Hammer Screw 
Clamp built like an 
I-beam, solid, quick- 
adjusting. The Ham- 
mer Iron Oiler—ex- 
tra strong, big mouth, 
reinforced spring 
bottom. 


We also make Mal- 
leable Iron Adjust- 
able Clamps, Engine 
Torches, Hand and 
Hanging Lamps, and 
Malleable Iron Cast- 
ings. Get prices. 


HAMMER & CO. 


Branford, 
Conn. 
U.S. A. 











A Chain 
of Profits 


A steady demand 
which keeps the cash 
register jingling from 
January to June and 
June to January. 


Clean and easy to 
handle. 





Hodell 
Samson 


Bulldog 


Three patterns, all live 


sellers. Convenient 
lengths on reels or in 
cartons. 


Also chain specialities. 


The Cleveland 
Galvanizing 


Works Co. 
Cleveland, O. 


Write Dept. 
HA for 
Calalog 

and _ Prices 


























Bolts 
Nuts 
Rivets 
Washers 


Picks 
Mattocks 
and 

Grub Hoes 


Crow Bars 
Wedges 
Forgings 


Telephone and 
Telegrapk Pole 
Line Hardware 


Wagon Hard- 
ware 





bila thee wg 


me oo 
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No Hardware mer- 
chant can sell better 
screen wire cloth 


’ Than 


“Golden Bronze” 


because none better 
is made. : 


If you could see the 
care we take in making it 
—the minute inspection 
—the high grade mate- 
rials used you'd under- 
stand why ‘Golden 
Bronze’ Screen Wire 
Cloth never rusts, is never 
affected by salt air, vapors 
or gases. 


Ask your Jobber for 
this brand for the trade of 
people who demand the 
best. 


Ludlow-Saylor 


Wire Co. 
St. Louis, - Mo. 
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f ‘Bigger Returns : A New Broom 

fe BSA Be ad SEL Fi Wan MOG Y ‘. — 4 if 
Wks ew AES: Sone 2 A ye ns Pt OME MF J 

Mf ks eee ee pee 

este al Hilo Flat Finish will bring HR, Zeda is not merely another 

bigger returns to your tradc¢ oct broom. It is a new im- 

than any other flat varnish f way roved style, and better 

vial, tn tite and te tooeee, ind of broom—totally un- 
we es ‘ like any other broom on the 

*t always gives a smooth, , 

soft, dull toned varnished ae 7, market. . 

effect on interior woodwork f&‘:» =U With its exclusive patented 


and furniture. aes "ARS features you can readily 
We'll be glad to send you [ysi% fla s demonstrate to the cus- 
the proofs. ae Y tomer why it outlasts 2, 3 

\ and sometimes 4 ordinary 
brooms. Write your near- 
est factory. 


Lee Broom & Duster Co. 


Lincoln, Neb. Beston Davenport, la. 




















The “Original” Gutter Hangers OW ALL OILERS” 


Made by Berger Bros. Company 
positively insure you against kicks 


are the strongest, neatest and and comebacks. Each is carefully 


handiest made: 20 different styles made of the best materials and fully 
; : guaranteed for 5 years. They won't 


to suit any requirement. rust or corrode. = obstructions are 
“ss ” easily removed. Can be heated with- 
Look for the “BB” on out fear of melting the bottom out. 
every piece. Styles and sizes for every possible 
requirement—all the same high qual- 
Send for free samples ity in design, material and workman- 

No. 10 and No. 8 Catalog. ship, each backed by our guarantee. 
Get prices and catalog before plac- 


Berger Bros. Company ing any oiler order. 
Wareroome and Factory: 110-114 Bread Street P. WALL MFG. SUPPLY CO. 


PHILADELPHIA N. S., PITTSBURGH 
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Wanted in Every Home somethingNew 


Every man, woman * 
and child is anxious 
to know their correct x 
weight. Thousands 
under medical treat- 
ment must know their 
correct we ° 

The Detecto is the 
scale for them and for 
physicians, gymnasi- 
ums, ete., because it 
has no coll springs— 
no ye beams— 
no loose weights—it is 
inexpensive—a beauti- 
ful fixture—takes only 
12” space—showes 





Trunks 


This “@eme” Ball Bear- 
ing Square Flafige Caster 
has no equal.. The wide 
flange gives a good bearing surface and prevents 

sinking into the wood. It is used extensively on 
we My oR dB nw sample and heavy wardrobe trunks. : 
of the seale, 17% * ; In ordering, ask for No. 740. Then you'll be sure 
Ibs. to get the right caster. 
Send for Catalog and Trade-prices. 
to supply them. 


Ask for literature and THE SCHATZ MFG. CO., Poughkeepsie, N. Y. 


prices = on Detectos } 
THE JACOBS BROS. COMPANY, Inc., to-day. * Agents: J. C. McCarty & Co., 29 Murray St., New York City 


78 Warren Street, New York City *« 
He TRI RICKI IE KIKI AIA IIA SASS ASS AS -- 


A BALL—NOT A 
WHEEL 
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Buttering the Jobber’s Parsnips 


To reverse the old saying—‘"When a manufacturer uses the adver- 
tising columns of Hardware Age to tell about his goods he is buttering 
the parsnips of every jobber who carries them.” 

He is creating business that will move the goods on to dealers’ 
shelves. 

It is only plain horse sense for the jobber to take advantage of the 
created opportunity. 

It is natural he should favor dealer advertising and favor the goods 
that are dealer advertised. 

Co-operation with the manufacturer's advertising means increased 
business for the jobber and dealer. 

Read its ads! 
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THIS STICK SHOULD BE IN 
YOUR STOCK 











GREEN’S HARDWARE 


SHELF BOXES 


Price list sent on request 





It is the only brand upon which you can meet 
any competition and still make a good profit. 


Superior in Quality, Profit, Service, Packages 
HE RE A OUR WHOLESALER FOR IT OR 
T A. ~~ = sn WRITE USFOR PRICES AND SAMPLES 
101 WARREN STREE pannel sr. 


THE JOBBER’S MFG. CO. &it,co 



































Townsend Gave to the World 
S a fe t y F use The Ball-Bearing Lawn Mower 


Golf 


Ensign-Bickford is the ORIGINAL safety Mowers 
fuse—tested and tried by time and experience. 


The 
Ensign- 
Bickford 


Co. 

Si All other manufacturers now make Ball-Bear- 
imsbury, ing Mowers for their best grade, but Town- 

Conn.,U.S.A send still leads in design, quality and finish. 


S. P. TOWNSEND & CO., Orange, N. 



































|MILBRADT 


oe |p| BALE TIES 


selves in a short time 


waiton more trade §6| 1 GRISWOLD PERFECT 


save the wear and 


fixt 
bj gootn, ra wal 28 ! (Standard and half gauge) 
bring the appearance z 
— 1 STRONGEST and BEST PACKED tie on the 
Write for catalogue : market, made from selected wire. 
oa & neee pen 
er of styles suitable ! J NTS 
for all kinds of shelv- QUICK SHIPMENT 


ing | NORTHWESTERN BARB WIRE CO. 
Milbradt Mfg. Co. Wire Products Mill Street, Sterling, UL 


2410 N. 10th St. 
St. Louis, Mo. 




















AMERICAN STEEL 
ge, KENCE POST 


1 Cheaper than wood and more durable. 
Millions in use giving perfect satisfaction. 
Easily placed, saving labor fence building. 
We stand back of these posts with hearty support. 
For sale by dealers everywhere. Send for literature. 
Awarded the Grand Prize at the Panama-Pacific 
Exposition. 


cena eaten age msc aie 


Made by ' 
i, 
Ameri Steel & Wire C 
ican ee ire ompany G nu i ne N E Y Ha i T Is 
Chicago New York Cleveland Pittsburgh Worcester Denver e y ng 00 
Export Representative: WU. S. Steel Products Co., New York THE COMPI oe tine RD FOR ae CATALOGUB 


Pacific Coast Representative: U.S. Steel Products Co. : 
San Francisco Los Angeles Portland Seattle THE NEY MFG. CO. Canton, Ohio 
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UP-AND-DOWN 


ADJUSTABLE tal 
TELEPHONE " 
BRACKETS 

ADD TO YOUR SALES 


STOCK THESE NOW ba 


Big Discounts @ 
8 


EFFECTIVE SALES HELPS 


Ser icats Geir ic 8 +08 sits Su. 
CHICAGO 


COMPANY 
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ARMSTRONG 


nee. 


Fo Gt eget. 


Genuine Stock and Dies 


Our dies can be adjusted to the variations in the size 
of fittings. They can be worked with less labor and 
the desired result accomplished in less time than with 
other dies. They are interchangeable in the = 
sharpened without drawing the temper, easily adjust 
and kept in condition. Sent on request. 


THE ARMSTRONG MFG. CO. 
290 Knowlton Street BRIDGEPORT, CONN. 































Quick-Set Steel 


Drive Posts 





These are some of the 
reasons why the demand 
for these posts is grow- 
ing: Cost less than wood 
or concrete, guaranteed 
for 35 years, a few blows 
set them, adapted to any 
kind of wire fencing, wire 
strung easily and quickly. 


It will pay you to han- 
dle these posts. The 
appeal to farmers and alt 
property owners. Send 
for our catalog. It is free 















If it’s DROP FORGED 
WRENCHES yjou’re 
after, remember that 
P-S Quality is 
Guaranteed. 


Page-Storms Drop Forge Co. 
CHICOPEE, MASS. 








6G 





Now Is 
theTime 
Your 
Customers 
Need a 
Set of 
Saws 

, Around 
the 


House 





C. E. JENNINGS & CO. 


73 Murray Street, N. Y. City 


Send for List and Prices 


















Lebanon Machine 


Company 
LEBANON, N.H. 
Send for Catalog 


AUGER BITS 











YOU CAN SECURE 


industrious, capable clerks, salesmen or managers, by 
advertising for them in the Opportunity Exchange of 
This Department receives the earnest 
consideration of many ambitious men who aspire to more 
$1.00 pays for one insertion of a 
fifty-word advertisement. Try this department, now. 


Hardwage Age. 


responsible positions. 


HARDWARE AGE, 






239 West 39th Street, 


NEW YORK 
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Double Work Perfect Clinching Hose Couplings 


>. . > Ps 
can be done with our No. 1 Fire I atenve d ring? r con 
Pot, owing to its construction struction prevents cutting ol 
and the intensely hot blue flame hose. The same applies to all 
The No. 1 will Perfect Clinching Hose Menders. 


that it produces. 
melt a pot of lead and heat a 
, e ° 

pair of soldering coppers in less L S k] 

time than any other fire pot - eae awn prin ers 
‘ ton . —_ P aes ‘ ‘ 

made. It is strong and durable, . For sprinkling large areas 

having a burner swiveled, giv- ' [2 ‘ Our goods make steady custom- 

i the catered perfect control of J 7m - 5 ers Get our Catalog on these 

his fire. Jobbers supply at fac- - profitable lines. 

tory price. Send for Catalog— 

it’s free. 


" 
2. 
. 


rc 


Sold through Hardware -Jobbers. 
No. 1 Fire Pot 
List Price Each $13.60 (Clayton & Lambert Mfg. Co. STUBER & KUCK CO. -:- Peoria, IIl. 


Ask for Discount h S.A N York Off 154 Cham J. M. St i, M 
. . ™ New or ce: » mmbers St., J . Sherwood, Mer. 
Detroit, Mich., U. S. Sun Francisco Office: Rialto Bldg., Wm. P. Horn, Mgr. 








axe || ASk Your Jobber 


Letters and 
Figures For Harness Snaps, Rope 


” + . 
134” High Snaps, Breast Chains, Horse 


Tinned “attla Tac ls 
op task and Cattle Ties, Halters, 


Cuts Actual Size 


Wagon Jacks, Gate Hooks, 


ete. 
Made of very thin copper and used for soldering onto 
milk cans or other tinned surfaces. Can be soldered " . 
on securely by placing the tinned side on any clean, MADE BY 
tinned surface and passing a hot iron over the face. 


Sample and Catalog 25H on Request. Covert’s Sa 
Niagara Falls Metal Stamping Works ert's Sad dlery Works 


Niagara Falls, N. Y., U. S. A. S-80 


Aesop’s Dog} |Rothweiler Pump 


made a bad break when he dropped } Empties a Barrel or Drum 
the bone in order to get one reflected j Completely. 
in the water. ‘J a er 
J i / Good for Oil, Gasoline, Tur- 

An advertiser drops no business by ; | pentine, Light Paint, etc. 
continuing pleasantly persistent. But | Works Easily, Quickly and 
when he stops, he drops. We'll help — te Efficiently. 
you do two good things at one time— A Great Trouble Saver. 


hold what you have and get more. 
ROTHWEILER & CO. 


HARDWARE AGE, —— = 
239 West 39th Street, New York. SEATTLE, WASH. 
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Ne ela Rpts 


lhe Cheapest Because the Best 


WIRE 
PEARL cots 
is non-rusting, does not require re- 
painting, and is practically indes- 
tructible Copper colored wires in 
date selvages identify it--our re- 


olbleclateyemmeatcte-telcate- wel e 


The Gilbert & Bennett Manufacturing Co. 


E RSEY MARK 


STR 





Dh han 1 ah ryan My toraragtar 
CEERI I 
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OLD and RELIABLE 
ae $C BOSS 


SPRAY HOSE 
NOZZLE 


Delivers more water 
with spray than straight 
stream. A time saver. 
No back pressure to 
burst hose. Outlasts 
any other nozzle. No 
packing or complicated 
parts. Heavy construc- 
tion. 
We are sole makers. 





“STAR EXPANSION BOLTS” 


PLEASURE TO SELL 
STANDARD THE WORLD OVER 








Screw Wood Screw Toggle Machine 
ype Type Bolt Bolt 
STAR EXPANSION BOLT COMPANY 
20 W. Lake St., CHICAGO 147-149 Cedar St., NEW YORK 


Be ane 
Boit 
















Satisfied 
Customers 


Profitable 








machine bits, etc. 





Our bite and braces have been accepted as standard 
by the finest woodworkers for over fifty years. Bite 
for every purpose—auger bits, dowel bits, car bits, 


Chester, 






Send for booklet. 


Russell Jennin ngs Mfg.Co. 


nn. ae-«n2 














Quality— 


You get it with F. 
Elbows and Shoes 


square, corrugated, 


plain; all angles 


and designs. 


The Ferdinand 
Dieckmann Co. 


Cincinnati, Ohio 





Guaranteed 


Dieckmann 
Made of 
highest grade materials, round, 













DIETZGEN 
MEASURING 
TAPES 


are a guaranteed product— 
backed by a quality firm. 
Your trade will value the 
Simplified-Reading Feature. 
Send fer Tape Catalog “‘ H"’ 
Eugene Dietzgen Co. 


Manufaeturers 





New Orleans 
Pittsburgh 
Philadelphia 


Chieage 
New York 
San Francisco 





i 
: 
| 
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APOLLO -KEYSTONE 
Copper Steel Galvanized 


SHEETS 


Highest in quality and resistance 
to rust. Specially adapted for Pin ‘e 
Culverts, Tanks, Flumes, Roofing, Sra s% 
and all exposed sheet metal work. cae 
facture a complete line of Sheet and Tin PITTSBURGH 


Mill Products of every description and for every 
known purpose, including Black and a 

Sheets, Corrugated and Formed Sheets, Electrical K E 
Sheets, Special Sheets, Roofing Terne Plates, Tin 
Plates, Black Plate, etc. Write for full information. 


AMERICAN SHEET AND TIN PLATE COMPANY, Pittsburgh, Pa. 





“Orpen gt 





























jobbers. 











THE HAMMER 
HOLDS 
THE TACK 











Robertson Horse Shoe MagnetHammers 


a high grade line with a good profit to dealers and 
Catalogues and discounts 


Silver Medal (Highest Offered) Paname-Pacific Exposition 
ARTHUR R. ROBERTSON, 


on request. 


144 Oliver St., Boston 











PROMPT SHIPMENT ON RECEIPT OF 
YOUR ORDER 


Ferrules, Copper; Bars, Copper; Bottoms Copper; Burns, Oop- 
per; Conductor Pipe, Copper; Crimped Sheet, Copper ; ‘Baves 
Trough, Copper; Elbows, Copper ; Gaskets, Corrugated ‘Cop 
Hammers Copper; Mitres, Copper; Nails, ~—: Rivets, p> 
per; Roll Copper; Shoes, Copper; Sheets, Copper; Soldering, 
Copper; Spikes, Copper; Washers, Copper. 

ff your selling needs are listed ‘above, write us at once. 

Pittsburgh Copper and Brass Rolling Mills 


Cc. G. HUSSEY CO. ee 
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POST 
I W A N HOLE 
AUGER 
Diggers, Tile Drain Cleaners, Hay Knives, Ditching 


Spades, Chimney Tops, Snow Scrapers. 
IWAN BROS., SOUTH BEND, IND 









att ened 















ALL STYLES 

Corn Huskers 

CLARK’S 
Sell Best 


Sold through any 
h 


na eat td is on in 


Estate of R. F. CLARK ' 
WwW ake St. Chicago 















Manufacturers of all kinds ‘and 
styles of Augers and Bits for 
hand and machine use. 

See our advertisement next : 


































YOUR ADVERTISEMENT 


ON THIS PAGE WILL BE READ BY 
17,000 INTERESTED HARDWARE 
MERCHANTS. THE COST IS SMALL 
AND THE PUBLICITY VALUABLE 


bn Ni PR emis A i 


Further information on request. 
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JOBBERS—DEALERS 
PREPARE 


There will be a heavy demand for the famous 
“STORM KING” LANTERN 
Extensively advertised. We help you sell. 
BIG PROFIT. Get Particulars and Prices NOW. 


National Stamping & Electric Works 
410-424 S. Clinton St., Dept. 2, Chicago. 





Web Straps ( 
Web Halters 


MUCH CHEAPER THAN LEATHER 
Send Us Your Order Today 
E. T. RUGG & CO., Mfrs., Newark, O. 

















PORTER’S ‘‘NEW EASY”’ BOLT CLIPPERS 


All sizes All parts interchangeable. Jaws Special Steel. 
Big Sellers. Good profit. Write for prices. 


“‘Morton’s” Cable Chains 


I warrant these chains to be equal in 
strength, durability and finish to any similar 
chains made. Many users—all satisfied. Get 
my prices and catalog. 


THOS. MORTON, 245 Center St., New York 














H. K. PORTER Everett, Mass. 








“Reliable” ‘‘Challenge’’ 


‘Rival’? ‘Banner’? 


EVERYBODY? KNOWS THESE 


Daa pcre nt 


New 


York TAVE, LUFAIN PrULe [7 2. Saginaw, Mich. 


SEND FOR CATALOGUE 


Windsor 
Canada 





PLIERS 
NIPPERS 
PUNCHES 


Send for Catalog 


ESTABLISHED 1826 


Round and Oval Punches 


OF SUPERIOR QUALITY 


Newark, N. J. 








AMERICAN 


Sickle Edge Hay Knife. 

The original sectional edge 
hay knife. Write for 
prices. They are in- 
teresting. 








merchant vessels. 





Send for Free Booklet, 
‘‘Marine Glue, What to 
Use and How to Use It."’ 


JEFFERY’ S MARINE GLUE 


Use No. 1 Extra Quality for filling deck and hull seams of Yachts and Motor Boats. 
Use No. 2 First Quality Ship Glue or No. 3 Special Navy Glue for filling deck and hull seams of 


Use No. 7 Soft Quality or Waterproof Liquid Glue for filling and waterproofing canvas for 
covering boats and canoes, cabin tops, decks and flying boats. 
No canoeist should be without an Emergency Can of our Special Canoe Glue. 
For Sale by all Hardware and Sporting Goods Dealers. 


L. W. FERDINAND & CO. 


152 Kneeland Street 
BOSTON, MASS., U.S.A. 











When You Need Men 


consult the Opportunity Exchange of the Hardware Age 
—men—the right kind—are always open for opportuni- 


ties to advance themselves. 


Do you want the ambitious 


kind—the kind that can do things? 
50 words at one dollar per insertion will put you in touch 


with such men. 


Opportunity 
Exchange Dept. 











THE HARDWARE AGE 


239 West 39th Street :: New York 
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SAMSON CORDAGE WORKS 


MANUFACTURERS OF ' SASH CORD, CLOTHES 
BRAIDED CORDAGE LINES, SMALL LINES 
AND COTTON TWINES EFC. 10 Aa carALoe 


SOSTON MASS. 











O. LINDEMANN & CO. 


Manufacturers of 
BIRD A, 3% 
CAGES w" AN" 


Established 1863 
New York 





35-37 Wooster Street 








IRON FENCE and ENTRANCE GATES fox ict vonscst3 


Factory Fence a Specialty 
Lawn Vases, Settees and 
Lamp Standards 
Gen. Iron and Wire Work 
Send for Catalog 500 
Designs Agents Wanted 
> 4 THE STEWART IRON 

atte WORKS CO. 
765 Stewart Block 


NGG atin NAA 

















































































































CINCINNATI, OHIO 











C-S CO. 





12-Inch © 
Hardwood 
Levels No. 102 
ro THE (HAPIN- STEPHENS 60. 





Ask Your Jobber PINE MEADOW, CONN., U.S.A. 








BROOKS 


Bright Iron and Brass Wire 
Goods. Special Wire Goods 
made to order. 


M. S. BROOKS & SONS 
CHESTER, CONN. 


“GEM” NAIL CLIP 


The famous ‘‘Gem’’ is 
moanted mm on a am 
some counter card. Sell at 
25 cents each. Big 

t. We also 
make a ten - cent 
nail clipper. Write. 


H,. C. COOK CO. 
Ansonia, Conn. 















MORRILL PRODUCTS 


Saw Sets Liquid Soap Dispensers 
Bench Spike Seal Presses Pillers 
Stops Lead Nail Pullers 

Box Openers Hand Punchers 


The apex of quality resting upon sound advertising, 
satisfactory service, good construction and merit. 
CHAS. MORRILL 


102 LAFAYETTE ST. NEW YORK 










1oHN SOMMERS PEERLESS [A FAUCETS) 


(Zocy BEST BLOCK TIN KE —-— 
7 MAPLE WOOD BODY HIGHLY POLISHED 
ONLY THE GENUINE ARE STAMPED IN THE WOOD WITH 
: TRADE MARK MALTESE cross (as pce cur) 


BEWARE OF IMMITATIONS 
SUCH AS FAUCETS SIMILAR IN SHAPE WITH KEY 













ELEVATORS AND DUMBWAITERS 


Made to be sold by the Hardware 
Trade. Can be placed in position by 
any carpenter. 


Send for Catalog No. 34 


ENERGY ELEVATOR CO. 


214-216-218 New St. Philadelphia, Pa. 


8LOYD 
R. MURPHY pr a4 


ae KNIVES fara 


OW 35044 


New Haven Oyster Knife 


ROBERT MURPHY’S SONS CO., Ayer, Mass. 








ICE TOOLS béscairtion 


Used by large harvesters, 
dairymen, butchers, cream- 
eries, etc.; also for peddling 
and in hotels, restaurants 
and wherever ice is used. 

Write for Oatalng and prices. 


Works: HUDSON. N. Y. 


Gifford-Wood Co., “tin, “Serna, ea. 





Cleveland Grindstones 


Jest Abrasives in the World. All 
farmers and carpenters insist upon 


CLEVELAND GRINDSTONES 
The Cleveland Stone Co. 


Cleveland, Ohio 
















Send for new catalogue No. 10 
WILMINGTON, OHIO 





*VICTOR’’ BOLT CLIPPER 


for Cataleg 





ROBERTS MFG. CO., SemervilleStation, BOSTON, MASS, 














Estee.iseec 450 
ea. > xX  — => >? 


JOHN HASSALL. inc. 
RiIveTsS. 
ESCUTCHEON PINS. 
SPEGIAL WirRE NAILS 


Cray ano Ox iano Streets 
+ 


ROOKLYN N 
Se a es <——)} 
leans Mavace =) 
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BEY BETTER SPKINGS 
Unrest rieted 
Stop the —— Guarantee 
Spring Breahage springs — bop mey <4 
for One Year 
Dealers everywhere sei] them—Prices right 
NEW ERA SPRING & SPECIALTY COMPANY 


356 Woodward Ave., Detroit, Mich. 
for Catal 





Send of ‘‘Better’’ Accessories 
FAOTORIES AT CHICAGO and GRAND RAPIDS, MICH. 
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PLAIN FACTS 


Men Who Want to Succeed 


Someone is manager of every big business in America. In every store, 
every wholesale house, every manufacturing establishment, there is a 
man at the head of the organization. 


A few years ago these men were not managers, presidents or directors. 
They were men in the ranks—clerks, salesmen, workmen. And they 
all rose by the same method—they prepared themselves for bigger 
positions and were ready when opportunities came. 


Ten—twenty—thirty years from now, other men will be at the head 
of these big firms. The leaders then will be the men who are filling 
minor positions today but are preparing for something better. 


In each generation a few men prepare, while many thousands are con- 
tent to drift along in the same positions year after year until Old Age 
overtakes them—no nearer success than when they started. 


Preparation for success means study, hard work, self-denial, persis- 
tence, patience. That is why so few men prepare. How about yourself. 


Have you got the ambition, the nerve, the will to succeed? 
Are you going to be ready when your opportunity comes? 


The following books and cards were especially prepared for the Hard- 
_— Trade by men who have made successful merchandising their life 
work. 





U. P. C. Book Company, Inc. Hardware Store Business Methods 

227 pp. 5'%4 x 8 Ins. Cloth, $1.00 
Hardware Merchants’ Card Index Record 
Hardware Age Book Dept. P Complete in Mahogany or Oak Box, $6.00 


241-249 W. 39th Street, New York Show Card Writing 
7 pp. 7x 10 Ins. 121 Figs. Cloth, $2.00 


Enclosed find $ One Hundred Hardware Windows 
208 pp. 6x9 Ins. 100 Plates. Cloth, $1.50 
Send the books checked to The Knight of the Grip 
179 pp. 5Y%x 7Y% Ins. Cloth, $0.75 
Manson’s Delivery Record 
0 pp. 7x 12 Ins. Canvas, $1.00 
Paris’ Hardware Advertising for the Retailer 
56 pp. 7x 10 Ins. 300 Figs. Cloth, $2.50 
Soule’s Hardware Window Advertising 
352 pp. 7x 10Ins. 273 Figs. Cloth, $2.50 
Hardware Price Books, Permanent and Loose 
Leaf Editions 
Vest Pocket to Office Size. $1.25 to $15.00 


Please write or print plainly. Brass Bound Price Card. Each, $0.15 to $0.35 


Successor to 

















U. P. C. Book Company, Incorporated 


Successor to Hardware Age Book Department 


241-249 West Thirty-ninth Street, New York 
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Encourage Him 


Some bright boy in your store is show- 
ing a keener desire to know about the 
goods around him than is usually 
found in youngsters. 


This boy is of the stuff that makes 
real merchandisers. Properly tutored, 
he'll develop into a big, broad-gauged 
man able to lift many of the burdens 
you now carry. 


Encourage his continued interest, 
add fuel to his ambition and make 
him more valuable generally by giv- 
ing him a personal subscription to the 
Hardware Age. 


In many cases a Hardware Age sub- 
scription has been an important fac- 
tor in bringing boys from the ranks. 

















“Silver Genuine” 
BABBITT 


occupies the enviable position of being 
the best Babbitt Metal manufactured. 

Strict adherence to formula, selection of 
best materials and careful supervision of 
manufacture has enabled us to keep the 
quality uniform for the past thirty years. 


SEND FOR OUR PRICES. 
We can quote on all grades of Babbitt 
and Mixed Metals 
Also Manufacturers of 
Evans “Almetl” Fire Doors 


Fire Retarding “Star” Ventilators 
“Merchant's Old Method” Roofing 
Tiw 


MERCHANT & EVANS Ce 


NEW Yorn PHILADELPHIA WHEELING 


BALTIMORE CHICAGO 
ATLANTA (wr) ST. LOUIS 
CLEVELAND KANSAS CITY 




















Remember! Capewell Horse Nails Sell Best 


Merchants who for years have 
carried Capewell nails have 
always been able to give their 
customers the utmost _ satis- 


Not cheapest regardless of 
quality but the world’s best at a 
fair price. 


THE CAPEWELL 


HORSE NAIL 


When you stock The Capewell 


These Nails k. horse nail—the one called for 
the Choice of 
faction. Horseshoers 
in all Parts of 
the Country. 


most often and sold in the largest 
quantities — you certainly can 
make no mistake. 


It will yield you the best yearly 
return. 


COMPANY 


HARTFORD, CONN. 


LARGEST MAKERS 


OF HORSESHOE 


NAILS IN THE WORLD 


























Help Wanted 


Origwmal letters of reference should 
not be inclosed unth reples to ad- 
vertisements appearing in these col 
umns, as they are frequently mislaid 
and iost. A copy of the reference 
will serve the purpose. 


Wanted — Experienced hardware 
salesman with reference. Apply im- 
mediately, stating age, experience 
and salary required. Clark Witbeck 
Co., Schenectady, N. Y 


manufac 
with high 
Southern hardware 
record of successful 

Must be young 
integrity and not 
afraid to work. Splendid future for 
the right man who will not put 
salary above opportunity. In answer 
give full information regarding age, 
road experience and minimsm salary 
to start; also send picture. Man 
now niened preferred. Applica 
tion will be regarded in confidence 
Address Box A-276, care Harpware 
Ace, New York. 


established tool 
salesman 


Well 
turer 
standing 
jobbers and a 
sales achievement 
man of highest 


desires 
among 


Wanted 

one 

air furnace 
honest, 


An experienced hardware 
that can do tinwork and 
work; must be re 
steady, and a good 
stockkeeper This is a steady posi 
tion for the right man One that 
can speak the German language pre- 
ived Give reference and salary 
expected in first letter Address 


C. F. Wittmayer, Tripp, So. Dak 


Experienced hardware salesman 
wanted, married man preferred, fa 
miliar with kitchen furnishings, 
aints, sto and general lI'ne of 
ardware Address Box A-339, care 
Harpware Ace, New York. 


ves 


HERE IS THE PLACE 
YOUR MESSAGE, FOR IT 
BE SEEN AND READ BY EXE¢ 
UTIVES—THE MEN TO WHOM 
YOU MUST SELL YOUR SER 
VICES 


FOR 


MANUFACTI 
household spe 
resentatives in all 


TRER of full line 
wants local rep 
important cities to 
handle line on commission Depart 
ment stores, hardware dealers, in 
stalment houses, p Mum ¢ 
are all big user ; 
lines handled ; 

We want none 
“make good.” For 
sition is an excellent 
“S. H.,” care Harpware 


York 


talties 


yncerns 


those 
such 
one 


AGE . 


Leading trade mark manufacturer 
of stoves, ranges furnaces, 
wants salesmen for Minnesota. Wis 
consin and Iowa, for 1918 Cnf 
dential Address Box A-365, 
Harpware Ace, New York. 


and 


care 


WILL } 
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Help Wanted 


Situations Wanted 


October 11, 1917 


Situations Wanted — 





Wanted—Experienced tinners, per 
manent position $24 per week to the 
right man, work comprises mostly 
furnace, small tanks and gutter 
Write in first letter experience you 
have had. W. A. Covell & Son, 
Waterloo, Iowa. 


Wanted—An all ’round hardware 
man to be well versed in shelf hard- 
ware, also in builders’ hardware 
Must be of good habits. We have 
a good opening for a young man 
ambitious for his future. Address 
3ox <A-367, care Harpware AGE, 


New York. 


Wanted—Experienced stove and 
hardware clerk, must be willing to 
go out with stoves. State wages in 
your first letter. Address Box 418, 
Murphysboro, III. 


Situations Wanted 





A resident of, and with a good 
connection among the Hardware and 
Furniture Trade in Montreal, is 
open to consider handling, on a com- 
mission basis, any line carried by 
above dealers. Character, ability to 
get business and financial responsi- 
bility open to investigation. Ad 
dress RESIDENT, care John /* 
Fulton, Superintendent, The 
street Co., onteaal. Canada 


3rad- 


Young man with 12 years’ experi 

ence in general hardware, tools, 
sporting goods, wants position in 
retail or wholesale store. Address 
Sox A-343, care Harpware AGE, 
New York. 


re WE 
ME 


z 
\ 


W Any 
OLD BU’ 
RATIFYING 
LD TO US 
EEK OUT. 
A 
I 


“WE GOT THE 
IT’S THE 


I 
( 
y 
\T 


T 
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N 
| 
ME 
ME 


Salesman— 
years’ acquaintance 
ware, plumbing department 
store trade in New Jersey, Penn 
sylvania, Maryland, Delaware, Wash- 
ington, Virginia and West Virginia. 
Hardware specialty preferred Ad 
dress B A-354, care HarpWare 


»Ox 
Ace, New York. 


Twenty-eight years old. 
with hard 


Wanted—In Pennsylvania or south 
ern New York, store position by 
man experien ed in every capacity 
n hardware, m supplies, pipe 
fittings, et« feyond cons ription 
ige. References. Address Box A-147, 
care Harpware Ace, New York 


ine 


BUILDERS’ HARDWARE MAN. 

Ten years’ experience estimatin 
on all items of rough and finishe 
hardware from plans and: specifica- 
tions. Capable of handling all classes 
of work. A hustler and one who 
can get the 
requiring the 


those 
man 


business. Only 
services of a 


who knows the game from A to Z| 


Address Box A-353 
Ace, New York. 


need answer. 
care HARDWARE 


Capable executive, with 10 years’ 
jobbing experience in hardware, mil’ 
supplies and machinery, wants a 
good position in which a good man 
is essential Investigation invited, 
Address Box A-249, care HARDWARE 
Ace, New York. 


Young man, experienced in sell 
ing, desires position as traveling 
salesman or several good specialties 
to sell on commission. Address Box 
A-356, care Harpware AGeE, 
York. 


HAVE, OF 
VNSPAPERS IN YOUR CITY 
YOU CAN s 


/ MA? 
IT WILL “PROBABLY 
U IRTH-WI HIDE 


Position wanted by an experienced 
traveling hardware salesman with 15 
years’ experience, as traveling sales- 
man; good references. Address John 
Sahler, 146 hey St., Kingston, 
Ulster County, N. Y. 





Traveling salesman, Southern 
states, now selling a silver line, open 
for a change Jan. 1. Am a me 
chanic; can handle any specialty, 
par or tool line; capable of man 
aging a territory and employing 
salesmen. Address Box A- 363, care 
Harpware Ace, New York. 

‘ 





Salesman well acquainted with the 
jobbing and retail hardware trade 
in the Middle West wishes to repre 
sent some manufacturer in territory 


who has a high grade line of goods. | 


Best of reference from previous con- 
nections. Address Box A-333, care 
Harpware Ace, New York. 


Hardware man, 29 years of 
with 14 years of experience, 
ing a thorough retail and wholesale 
knowledge. Employed, but desires a 
change. Open for 
salesman proposition. Territory, 
New York, ew Jersey or Long 
Island Can furnish best of refer- 
ences Address Box <A-366, care 
Harpware Acre, New York. 


age, 
possess 


| with 


New | 


COURSE, THE 
| City 6,000 in good farming country, 
| Best location. 

J | an interest. 


| States. 
| Harpware AGe, 


| business last year. 


ware Ace, New York. 


a good wholesale | 


| being perfected. 
| opinion as to 


Wanted—A good position witb 
some reliable house, by a sober 
married man, thirty-eight years old, 

over twenty years’ experience 
in the hardware business. Will ac- 
cept position either in the house or 
on the road. Address Box A-368, 
care Harpware Ace, New York. 


| Business Opportunities 


GET STARTED 


| selling Harrisons Town and Oonntrp 


Paint. Our “Short-Color Assort- 
ments’’ plan lets you stock 12, 18 or 
24 colors. Our Fall and Spring ad- 
vertising in 50 of the best farm pa- 
pers in America (local) will bring 
customers to your store. Our good 
paint will hold them. Full details 
on request. 


HARRISONS, Inc.. 


Now owned by E. I. Du Pont de 
Nemours & Co., 
c/o Harpwarsze Aon 





For Sale—Here is your chance. 
Oldest hardware business; doing well, 


Must be sold or sel? 
Has done $45,000 busi- 
ness. Stock about $12,000. Price 
right. Address Box A-321, care 
Harpware Ace, New York. 


IF YOU ARE DESIROUS of 
buying, selling or exchanging a stock 
of hardware, we can be of great 
service to you on account of our 
intimate knowledge of these matters 
in every section of the United 
Address “R. S. W.,” care 
New York. 





PROSPEROUS STORE in up-to- 
date Middle West town of 1000, in 
heart of fine farming district, paved 
streets, electric lights, good FE met 
etc.; $10,000 stock of hardware, 
paint, stoves, furniture. Undertak- 
ing business combined. Did $35,000 
Must be cash 
care Harp 


deal. Address “B. 


Hardware Store For Sale—Located 
in New London, Henry County 
Iowa, a splendid business town of 
1200 inhabitants, situated in a splen- 
did farming district. Established 
business. Inventory about $10,000. 
Terms made known on application. 
Reason for selling, death of owner. 
Address Mrs. Flossie Peterson, New 
London, Iowa. 


INVENTIONS. 
Successful inventions must be 
patented to assure protection while 
Write for a free 
the patentability of 
Beale & Park, 1422 
Washington, D. C. 


your idea. 
Street, 








‘OPPORTUNITY 
RATES 





HELP WANTED | Set solid, minimum 50 words 
AND BUSINESS All capitals, minimum 50 words 


All capitals, 


Each additional word 2c 


Each additional word 4e 


Pach additional word 


$1.00 


$2.00 


leaded, minimum 50 words.$3.00 
6c 


SITUATIONS 


WANTED 
/RATES 


DISPLAY ADVERTISING RATES GIVEN ON REQUEST 


Count Seven Words for Keyed Address 





Do not send original letters of recommendation in replying to advertisements—duplicates will answer the purpose. Letters forwarded witheut charge. 


ADDRESS MAIL CAREFULLY IN ORDER TO AVOID DELAY IN FORWARDING 


Forms close seven days before date of issue. Cash must accompany all advertisements. 





Set solid, minimum 25 words..........§ 
Each additional word 2c 


All capitals, 
Bach additional word 4c 


| 
| All capitals, 
| Each 


.50 
minimum 25 words.......$1.00 


leaded, minimum 25 words. $1.50 
h additional word 6c 
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Business Opportunities Business Opportunities Business Opportunities 


Salesmen calling on retail hard- 
ware and auto accessory trade 
to take on commission basis (as 
a side line) a nationally adver- 
tised automobile accessory with- 
out competitors. Very liberal 
selling proposition. Good selling 
heips for dealers. Exclusive ter- 
ritories given. To receive atten- 
tion your answer must state 
what territory you cover and 
how closely, and what line now 
carried. Full particulars. Alcemo 
Mfg. Co., Dept. M, 12 Bridge St., 
Newark, N. J. 


Hardware store located 
in western Pennsylvania, in town 
of 20,000 population. Good location, 
live town. Good reasons for selling. 
$7,000 cash required. Address Box 
A-344, care Harpware Ace, New 
York 


For Sale 


FOR SALE—In Massachusetts, 
stock of hardware, plumbing, paints, 
oils, etc. Excellent location within 
five miles of State House. Will in 
voice $9,500. Annual business over 
$20,001 Selling price only $8,000. 

blished over 30 years. Reason 
selling, must retire. A _ splen- 
opportunity for a live party. Ad- 
tox A-341, care HarDWARE 

Ace, New York. 


Partnership interest for sale in a 
well established hardware store, lo- 
cated in central New Hampshire, 
doing a good business. Reasons for 
selling, want to go West for health 
of family. Address Box A-166, care 
Harpware Ace, New York. 


J._E. BEAUCHAMP & CO,, 
MANUFACTURERS’ — AGENTS, 
AND CANADIAN _ DISTRIBU 
TORS FOR AMERICAN GOODS, 
20 ST. NICHOLAS ST., MON. 

, QUE,, ARE OPEN FOR 
NEW LINES, HAVING SALES 
MEN ALL OVER CANADA. 


For Sale 
owner, 


On account of age of 
1 large hardware, paint and 
; chinery, seeds and fertilizer 
business, situated about thirty miles 
from New York, in a large town and 
farming community. Business over 
seventy-five years old; sales over 


$100,000, and could be made larger | 


with a young, 
$40,000 of stock 


be given 


active man; about 

Easy terms could 
Address Box A-337, care 
HARDWARE Ace, New York. 





VANTED—A HARDWARE SPE 
ry TO SELL IN WESTERN 
TORY OR SEVERAI 
2S, WISCONSIN, } 

AN AND ILLINOIS : 

FE =D. THE WINTER MFG 
“OMPANY, 626 GRAND AVE., 
MILWAUKEE, WIS. 


For Sale or Trade for elevator or 
small farm—Stock of hardware, no 
implements, in good Ohio town. In- 
voice about $12,000. 
business. Good reasons for selling. 
Address Box A-350, care Harpware 
Ace, New York. 


Old established hardware business 
in the best spot in the best State of 
the U. S Town of about 3000 
Terms made known on_ inquiry 
Lock Box 226, Sac City, Iowa, 


For Sale—One of the oldest estab 
| lished successful retail hardware 
businesses in i 
Can be bought with or without book 
accounts. Fixtures very nominal. 
Clean stock of about $110,000 never 
before offered. Wish to retire. Ad 
dress “C. B. C.," Box A-274, care 
Harpware Ace, New York. 


| ABLE. 


Doing a good | 


HARDWARE SPECIALTIES 
WE ARE IN POSITION TO 
TAKE ON ONE OR TWO HARD 
WARE SPECIALTIES OF REAI 
MERIT TO BE MARKETED 
THROUGH LEADING JOBBERS 
OF THIS COUNTRY. ‘WE CAN 
MANUFACTURE AND SELL ON 
ROYALTY BASIS IF DES 
ADDRESS WITH Fl 
PARTICULARS J. D. R., C: 
HOMER F. LIVERMORE, 
PEARL ST., BOSTON, MASS. 


Partner Wanted—In hardware, 
plumbing and heating business in a 
live Massachusetts manufacturing 
town of 10,000. Young man of ex 
perience, a live wire, who can in 
vest $4000 to $6000 and take an 
active interest and further develop 
the business Increase has been 
over 50 per cent in four years 
Best corner location in town Ad 
dress Box A-362, care Haznpware 


| Ace, New York. 


Southern California. | 


FOR SALE—A going hardware | 


concern in greater New ork City, 
established thirty years, in center of 
growing manufacturing section 
Stock comprised of machinist, fac- 
tory supplies and tools No house 
furnishings Inventories $20,000. 
$25,000. Head of firm wishes to 
sell as a going business. Wishes t 
enter any straightforward interest- 
ing proposition. Address Box A-355, 
care Harpware Ace, New York. 


FOR SALE 
of hardware and fixtures. Will in 
voice about $10,000; in a fine grow- 
ing city of 9,000 inhabitants and 
rich farming community, located 100 
miles from Sioux City, Iowa. Goox 
business. A liberal discount for 
|}eash, Address Box A-360, 
| Harpware Ace, New York 


Best Hardware and Implements 
business in West Kentucky for sate 
Dandy town, fifteen hundred in 
habitants, prosperous farming sec- 
tion. Annual sales fifty thousand, 
stock invoices about fifteen thousand. 
Has paid very large dividends for 
fifteen years straight Clean stock 
bought at old prices If interested 
can open your eyes on a good propo- 
sition Good reasons for selling. 
Address Box A-361, care Harpware 
Acre, New York 


We will buy for cash stocks of 
merchants wishing to retire 
business. State inventory and low 
| est cash price for quick sale Ad 
| dress D. W. Weiswasser, 5417 Web- 
ster St., Philadelphia, Pa 

} 


PACIFIC COAST AGENCY 
WANTED 

products that will 
interest buyers in sh‘pbuilding, 
street and steam railways, lumber 
manufacturers, public contractors, 
machinist, engineering, mining and 
agriculturist tools, mechanical rub 
ber and leather goods, heavy hard 
ware specialties. Have 20 years’ 
selling, purchasing experience, high 
class bank, trade references, personal 
qualifications and the business field 
for results. Can represent on sal 
ary basis or salary and commission 
Tohn JT. Dillon, P. O. Box 623, San 


Franc'sco (formerly president-man 


For important 


lager Dillon Hardware Co., Denver). 


A good, clean stock | 


| bought two 


caré | 
} man to 


hardware, cutlery, tools, etc., from | 
from | 
| main 
| ware 


| care 


| 


Hardware Business for Sale—Old 
established, selling shelf hardware, 
paints, glass, enamelware, etc. Well 
located in good manufacturing town 
near Pittsburgh, Pa. Clean stock 
of about $5,000 for cash, some 
years ago. Could he 
largely increased by adding plumb 
ing and heating. A place for a live 
make good Long lease, 
reasonable rent Wish to retire 
Address Box A-370, care HARDWARE 
Acre, New York. 


stock of hard 
ware, just inventoried $9,750. in 
location, west side of New 
York City. Selling reason, owner is 
sickly and has big outside shop 
trade and cannot take care of both 
Bie opportunity for live man. No 
offer refused. Addres 

care Harpware AcE 


Clean, up-to-date 


vood 


reasonable 
Rox A-369, 
New York 


For Sale—An_ old established 
hardware business in eastern New 
York, in city of 15,000 Stock of 
about $16,000. In best location on 
street Only one other hard- 
business in city Good rea 
f elling. Address Box A-364, 
RDWARE Ace, New York 


sons 








OPPORTUNITY 
RATES 





HELP WANTED) “to "4s, -_ 
AND BUSINESS} att capitais™™ ota” 
| geet agaitional A sy 


minimum 50 words.$3.00 
Each additional word 6c 


minimum 


WANTED 
RATES 


apitals, leaded, 


tisements. 


| SITUATIONS, 


DISPLAY ADVERTISING RATES GIVEN ON REQUEST 
Count Seven Words for Keyed Address 


Do not send original letters of recommendation in replying to advertisements—duplicates will 
purpose. Letters forwarded without charge. 


me ADDRESS MAIL CAREFULLY IN ORDER TO AVOID DELAY IN FORWARDING 
rms close seven days before date of issue. Cash must accompany all adver- 


Set solid, minimum 

Se WENO. cascecas e 
Each additional word 2c 
All capitals, mini- 

mum 25 words....$1.00 
Each additional word 4c 
All capitals, leaded, 

minimum 25 words.$1.50 
Each additional word 6c 


answer the 




















Sales 
Talk 
No. 105 








How to Hold 
File Customers 


Find out the 
Specific use to 
which the file 
willbe put. 
Then hand out 
a Delta File that 
fits the work, 


Saytothe 
customer: “This 
file is made by 
an experienced 
and responsible 
compan y—in 
case it doesn’t 
cut’ satisfactor- 
ily—bring it 
back and we'll 
refund the 
money.” 





You will be 
reasonably sure 
to hold file cus- 
tomers with thig 
line of sales 
talk, simply be- 


cause 


Delta Files that 
makes them 
hold their cut- 
ting edge and 
that’s why these 
“Files of Qual- 
ity’’ hold cus- 
tomers, 


i It’s simply a 
question of rec- 
ommending the 
right files for 
the different 
classes of filing. 
In this we'll 
gladly help you. 

| Write us for 

) further infor- 

* mation. 





; The Delta 


File Works 


EE MAE RE TIBET TOR RAS OPER RIE a 
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The Classified Directory appears in the first issue of each month 











A D 
Acme Steel Goods Co 129] Davenport Mfg. Co............ 132 
Allith Prouty Co §| Delta File Works..........-00+ 145 
American Chain Co CU et werner er rey 35 
American Electric Co .136| Dieckmann Co., Ferdinand...... 138 
American Gas Mch. Co 31] Dietzgen Co., Eugene 138 
American Ring Co 49| Disston & Sons, Henry......... 8 
American Screw Co 47| Dixon Crucible Co., Joseph 117 
American Shearer Mfg. Co 28 
American Sheet & Tin Plate Co..138 I 
American Steel & Wire Cc 135 
American Wire Fabrics Co 19 Eclipse Mfg. Co 111 
Ankyra Mfg. Co. 119] Elastic Tip Co 125 
Armstrong Cork Co 37 | Energy Elevator Co..........+- 141 
Armstrong Mfg. Co.. 136] Ensign Bickford Co 135 
Athol Mch. Co 128] Enterprise Mfg. Co. of Pa 33 
Atkins Co, E. ¢ 3¢ 
F 
B Factory Sales Co 129 
Ferdinand & Co., L. W 14( 
tarnett Co., G. & H 122 | Francis-Rand Co. 117 
Barney & Berry.........+eeeee> 39 
Beacon Electric Co 12 G 
Berger Bros. .13 
Billings & Spencer.............121] Garford Mfg. Co. 117 
Bishop & Co., Geo. H. oF 7 Gene We. Coss sve somes cand os 113 
Bissell Carpet Sweeper Co 33 | Gifford-Wood Co. .........06. 141 
Black & Decker Mfg. Co 115] Gilbert & Bennett Mfg. Co 137 
fowen Mfg. Co -117] Goodrich Co., B. F 9 
Bridgeport Chain Co..... 48] Grand Rapids Hdwe, Co........ 130 
Brooks & Sons, M. S.. cO50 1Oeeee; Asc... 002 135 
trown & Sharpe Mfg. Co 7|Greenfield Tap & Die Corp.... 13 
Juckeye Aluminum Co 119} Griffin Mfg. Co 115 
Buckeye Furnace Co 131 
Buffalo Steel Co 136 H 
Hall Mfg. Co -130 
: oe ee Seer -132 
Haney & Co., J. H.... 30 
Capewell Horse Nail ( .143 | Hassall, Inc., John. 141 
Carhorondum Ce 21 | Hayes Pump & Planter Co 123 
\Heller & Co., W. (¢ .126 
Carey Co., Philit .130 3 
Hercules Powder Co........... 14 
Cary Mfg. -129 | Hunt, Helm & Ferris........... 44 
Champion Hdwe. Co SOR Puseey & Cog Co Goienisccdases 138 
Chapin-Stephens Co. 340 TEipGeld Ble. Gea cc cs cccccvcees 132 
Chicago Flexible Shaft Co...... 6 
Chicago Solder Co............. 113 I 
Clark, Estate of R. F.......35, 139 : 
| Imperial Bit & Snap Co........ 11 
Clayton & Lambert Mfg. Co 137 eS 2 6 eee rr rr 30 
Cleveland Galv. Wks. Co.. -133| Interstate Iron & Steel Co...... 10 
Cleveland Stone Co..... .141 |Irwin Auger Bit Co............141 
Clinton Wire Cloth Co........ 96 [Pam Bros. .. 0. sesrersnsneesess etal 
Coburn Trolley Track Mfg. Co. .115 
Coes Wrench Co.... 5 J 
Coleman SAM COs. oc cccicvtees 125 Jacobs Bros. 134 
Columbian Rope Co... 40 | Jennings Co., C. E............0136 
Contents Page 51 | Jennings Mfg. Co., Russell...... 138 
Converse Rubber Shoe Co.. 103 Jobbers Mfg. Co.....-..+sse00s 135 
Le ae a rr 
Corbin Screw Corp............. 121 . 
Coverts Saddlery Works........137 ee ee ee 126 
CI IE Ohi ok kc cisesvune 113}Klein & Sons, Mathias......... 126 














L 
Lebanon Mch. Co.....-.0.. 136 
Lee Broom & Duster Co........ 134 
Lindemann & Co., O............141 
ee TE, COs ccccesnecsiees 31 
Ludlow Saylor Wire Co........ 133 
eA TG Ce nc cicctiserericves 140 
Bee BES. Cee cc ccveccvvevesies 124 

M 
McKinney Mfg. Co............ 2 
Merchant & Evans Co.......... 143 
Milbradt Mfg. Co... ..sccceess 138 
Miller Rubber Co......ccessecs 147 
Milwaukee Corrugating Co...... 34 
Moller & Schumann............ 134 


Monitor Stove & Range Co.... 29 


Morgan Spring Co.......-s0... 124 
See, GMB oo kc env cscvives 141 
Morton, Thomas ......sscccece 140 
Mossberg Co., Frank...........132 
Murphy’s Sons Co., R.......... 141 
Myers & Bro., F. E.... 131 
N 
National Cash Register Co...... 27 
ational Ge Gai caccccacccver 52 
National Stpg. & Elec. Wks... .140 
Meverslip Wie. cccccccccccces 47 
New Era Spring & Spec. Co....141 
New Jersey Wire Cloth Co....137 
Ney Mfg. Co....... oovveeleey 24e 
Niagara Falls Metal Stpg. Wks. .137 
Nicholson File Co.........++. 12 
North Bros. Mfg. Co........... 123 
North Wayne Tool Co......... 38 
Northwestern Barb Wire Co....135 
oO 
Oliver Iron & Steel Co... .133 
Oneida Community, Ltd 106, 107 
Osborne & Co., C. S. ...140 
P 
Page-Storms Drop Forge Co....136 
Paver Ca, CoeGs cs cces sc ce 127 
Parker Wire Goods Co......... 24 
Philadelphia Lawn Mower Co... 32 
Plymouth Cordage Co.......... 45 
i, ee et Sn ee oe 140 
Pratt & Lambert, Inc.......... 18 
cg eee ee 105 
Progressive Mfg. Co........+.. 123 
R 
ET. 680s dvide cee cwee 101 
Richards-Wilcox Co. ........ o- 93 
Roberts Mfg. Co..... rere 141 











Robertson, Arthur R... 138 
Rock Island Mfg. Co....... 11 
Rothweiler & Co........+. 137 
mae & Reig Boe Deevéeeescne ss 14/ 
Rutenber Electric Co....... 125 
S 
Samson Cordage Works... 14) 
ee Serer ie 15 
Gabots Tile, Co. vscwcicervs 134 
Schenck Co., M. B........ 127 
Shapleigh Hdwe. Co.. 148 
Sherman Mfg. Co., H. B....113, 138 
Smith & Egge Mfg. Co...... 128 
Ee ee 139 
Sommer Faucet Co., John..... 141 
fas ee 131 
Sparks-Withington Co. ........ 117 
Stanley Rule & Level Co....... 48 
Stanley Works ...... 1, 91, 127, 129 
Star Expansion Bolt Co........ 138 
a ee ee 
poems & Ce, Be Gi cee ccdeess 122 
Stewart Iron Works Co....... 141 
Stewart-Skinner Co............ 127 
ge ee Sn ere 137 
ky 
Thermoid Rubber Co.......... 2 
Thomson Mfg. Co., Judson L..122 
sewn & Ce, B. PB ivivcicccss 135 
TeMORe TEE: COs. oc ve cecevees ll 
Tri-Continental Corp, .........+ 115 
Tubular Rivet & Stud Co....... 143 
U 
Union Hardware Co... .sccccecs 20 
Vv 
Vonnegut Hdwe. Co.... . 42 
Voss Mfg. Co... 9 
w 
Wall Mfg. Sup. Co., P. 134 
Walworth Mfg. Co......... 4 
Warren Mfg. Co., J. D... 126 
Western Clock Conicss cesses 16, 17 
Whitaker-Glessner Co., 

Wheeling Corrugating Dept... 34 
Whitaker-Glessner Co. ..... 122 
Whitlock Cordage Co....... 43 
Wickwire Bros., Inc......... 23 
meee COS ivisevecacses . 41 
Se Se 132 
Winchester Repeating Arms Co.. 3 
Wire Goods Co........00ce0- 124 
Woodworth Mfg. Co...........-. 97 
Were Wie Cie ikic ds cccwses . 22 

















October 11, 1917 HARDWARE AGE 


| lle cm IPPs 


More Miller Tires 
Sold in Akron 


Than Any Other Make 
Why It Is and What It Proves 












































Actual statistics prove that to- 
day there are more Miller tires 
being sold at retail in Akron 
than any other brand. And in 
Akron 70 per cent of all the tires 
of the country are made. 


Here not only is Miller tire qual- 
ity proved, but here also does the 
Miller Company test out the sell- 
ing and merchandising plans it 
gives to its dealers. Here it finds 
the weapons for winning trade or 
fighting competition. 





The success Miller has had right 
.. ; ‘ my here in the home of tires proves 
Ae ge not only Miller quality, but also 
ig as the value of the selling plans we 
have evolved. 





We are now ready to give to all 
Miller dealers this selling and trade- 
winning service as well as the 
high-powered advertising idea that 
has made Miller tires the selling 
leader in Akron. 


4 
: 
4 
$ 
4 


Write today and learn how 
Miller has achieved this leader- 
ship. What it has done in Akron 
you can do in your city with this 
exclusive agency. 


The Miller Rubber Company 
Akron, Ohio 
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Every dealer handling hardware should have " 
this Standard Hardware Catalog of America, = © 


Our attractive color printing, large clear illus- 
trations, readable type printed on good quality © 
paper, make it the best Hardware Catalog ; 
published. : 

This up-to-date Catalog in your store, with 3 
its QUICK yr 


ESTABLISHED 1843 


ST.LOUIS,U.S. A. 
“Dramono Enc 1s A Quaury Pispes” 








. 


A. 


